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Consideration Small Business Business to Business
Owners

ENGINE OF GROWTH

A straightforward approach to business
lending is what all Small Business Owners
dream of. SnapCap’s strategy delivers
exactly what their customers need and more.

:énapcapw Linked m Marketing Solutions




Rethink THE CHALLENGE

THE CUSTOMER JOURNEY:

BUSINESS TO BUSINESS

Small businesses are the engine of growth in the
United States and it is crucial that they have access
to capital.

Financial support can be key to enabling small
business owners (SBOs) to thrive, but how do
providers engage effectively when:

e Businesses are at various stages of the
growth cycle?

e A wealth of competing content exists in the
marketplace?

e Messages have to be simple and straight
forward?

e There are issues with brand perception
and awareness?

e Thereis alack of confidence in the sector?

e Content has to resonate and stand out from
the crowd?

In 2015, SnapCap partnered with LinkedIn
Marketing Solutions: Financial Services to
raise awareness and educate SBOs on its
uncomplicated approach to business lending.
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THE CUSTOMER JOURNEY:

BUSINESS TO BUSINESS

SnapCap is an online lending platform that lending by providing businesses with access to

specializes in offering loans to small business working capital quickly and without the paperwork.

owners who are under-served by banks or who may

not have access to capital. It is built on the simple The partnership with LinkedIn Marketing

idea that lending doesn't have to be complicated. Solutions: Financial Services set out to help
SnapCap achieve its marketing objective of

Founded in 2012 in response to the financial promoting its loan products and services

crisis, SnapCap has funded over $235m in loans to a wide audience of business owners and

since 2013. It is rapidly transforming traditional decision makers.
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OUR BUSINESS LOANS HOW IT WORKS ABOUT US

SAME DAY APPROVAL
NEXT DAY FUNDING
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OUR BUSINESS LOANS HOW IT WORKS ABOUT Us

0 cawus | mro-7emer =

UNSECURED
BUSINESS LOANS

A business may require a loan for a number of
reasons. Whether you're looking to expand
your business or purchase additional inventory
and equipment, quick access to a business
loan can help stimulate business growth and
keep a company thriving.

HOW IT WORKS

SAME DAY APPROVAL

When ready to start our Express Review, you will be invited to
tell us a litle bit about you and your business. We only ask
what we absolutely need to know to qualify your business as
'WE ARE SMALL BUSINESS quickly as possible. Some questions include:
Small business lending has been on the decline in the United States since
2007. Community Banks that once served this vital niche have been
consolidated by big banks that no longer focus on the nuts and bolts of
lending to small businesses.

© When did you start your business?
£ What industry are you in?

© How much revenue did the business generate last year?
After 4 years and over 250M in total loans, we have come to understand
that ply ne to One of our loan officers will contact you for more information.
If you are a good fit for one of our loan products. In most
cases we can review your application in a just a few hours so
you can get back to running your business.

¥y

gs and we hope you will give us the

WORKING CAPITAL LOANS

Working capital is critical to the gro"
success of any business. Mar
finances is a constant battle

business worldAs a business ar

RECENT BUSINESS LENDING TRANSACTIONS

We invite you to review a sample of business loans we've approved for real business owners. The
amounts and terms provide a broad ion of the loans we fund every day.

Chat now
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BUSINESS TO BUSINESS

"Entrepreneurship has always been a driving
force behind the United States economy.”

NuWire Investor, February 2016

Small businesses are core to economic
competitiveness in the United States. The number
of small businesses has increased by 49% since
1982 with over 28 million small businesses
accounting for 54% of all United States sales.

Providing 55% of all jobs, the cumulative impact of
the small business sector is enormous.

But small businesses were hit harder than larger
businesses during the 2008 financial crisis and
have been slower to recover.

Since 2015, SnapCap has collaborated with LinkedIn
to gain valuable access to small business owners
spanning a wide range of industries.

LinkedIn’s rich suite of marketing products

has enabled SnapCap to engage and educate
potential customers on its approach to alternative
business lending, build long-term relationships and
position itself as a preferred service provider within
the SBO community.
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THE CUSTOMER JOURNEY:
BUSINESS TO BUSINESS

SnapCap needed
to promote its
products and
services to a
defined target
audience of small
business owners.

Sponsored Content

THE CUSTOMER JOURNEY

Sponsored Content

Text Ads

To amplify engagement with its target audience, SnapCap utilized
LinkedIn's Text Ads and Sponsored Content to enhance its product
visibility and awareness. Through LinkedIn, SnapCap will continue to
refine and enhance this content to build engagement beyond single
transactions and establish long-lasting SBO relationships.

“LinkedIn’s ever-evolving
strategic platform was the

perfect vehicle for us to target
business orientated contacts.”

Sean McGinty, Vice President of
Marketing & Online Strategy, SnapCap

Text Ads

SnapCap shared l Follow * 1mth
SnapCap was built on the simple idea that lending doesn't have to be complicated
SnapCap is an open and honest source for businesses to receive the most competitive
short-term loan options available online today. Leam more about how our alternative lending
services work

https://Inkd.in/d4zHXWv show less

.‘S How SnapCap Lending Works

BN e VA shapcapcom * SnapCap has a simple application and
TO BORROW lending process. Technology is leveraged to provide
timely funding. Learn more about the loan steps on our

Ads

fa Unsecured Business Loans
n. B Get$5K - $600K! Fast & Easy Loans.

Same Day Approval, Next Day Funded.

')

Ads

&

Need Working Capital?
Speak With A SnapCap Loan Officer
Today. SnapCap - A Better Way To

Borrow.
O

SnapCap shared

Follow * 2mth

SnapCap provides a better way to borrow with a fast and easy lending process. Get $5K -
$500K to grow your business. Apply and learn more today. http://bit ly/2a5rjm1

-S

SAME DAY APPROVAL.
NEXT DAY FUNDING.

Sponsored
Content

Sponsored
Content

Linkedin’s
bespoke

solutions allowed
SnapCap to
target specific
industries with
tailored content.

SnapCap shared V

services work. http://bit.ly/1USCRXd
show less

IERGEPR # I How SnapCap Lending Works

snapcap.com ‘ SnapCap has a simple application and
lending process. Technology is leveraged to provide
timely funding. Learn more aboutthe loan steps on the ..

[ Follow l 4mth

SnapCap was built on the simple idea that lending doesn't have te be complicated
SnapCap is an open and honest source for businesses to receive the most competitive
short-term loan options available online today. Learn more about how our alternative lending

SnapCap shared:

Compare your lending options! SnapCap's small business loan comparison calculator
enables you to see how other loan options stack up against an altenative loan with
SnapCap. http://bit ly/244NnBZ

2!
\O% | oan Comparison Calculator

* SnapCap values performance over
credit, collateral and debt capacity. Unlike most banks,
s SnapCap is notinterested in your tax returns because th
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BUSINESS TO BUSINESS

THE RESULTS

SnapCap was able to identify and reach small
business owners across a number of key industries,
through targeted content that raised awareness of
its unique approach to business lending.

The ongoing partnership will leverage LinkedIn’s
targeting capabilities to ensure SnapCap stays
at the forefront of the evolving funding needs of
small businesses.

“The targeting capabilities that
exist on LinkedIn enabled us to
engage specific industries with
tailored content.”

Sean McGinty, Vice President of
Marketing & Online Strategy, SnapCap

increase in followers since
the start of 2016

Larger loan
approvals

resulted from better quality leads

Higher m
conversion rates

achieved in loans taken out by qualified merchants

Majority O

users accept a product faster
than other marketing channels
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BUSINESS TO BUSINESS

HOW LINKEDIN CAN
| HELP YOU RETHINK YOUR
o CUSTOMER JOURNEYS

Rethink the Finant‘é
Customer Journey™

At LinkedIn Marketing Solutions: Financial
foie Services we aim to partner with financial brands to
help them rethink their customer journeys.

The Forces Reshaping Finance

New FinTech Chall Heigh ) dC Low Trust in Financial Brands We Ca n d o th IS th ro u g h :
Over 4,000 new FinTechs are Expectations Trust eroded in the financial crisis has [ ] Ou r Platfo rm: Oﬁe rl n g Sca | e aS Wel | as

challenging incumbents acrossevery  Taday's financial customers expect not recovered. Today's customers are

product line. Between 30-60% of things to happen faster, with agreater  more willing to give alternatives a try. | 1 1 d d i 1 h i

current revenueis at risk. degree of personalization and digital g ranula rlty to p roviae aee p INsi g tinto
interaction. Expectations are shaped by | H d h H | f H
ther exparenceswith nan-nancil your clients and their lite journeys.
brands.

e Marketing Solutions: Driving deeper
engagement with personalized, compelling
and ‘always on’ content matched to each stage
of your customer’s journey.

e e Visit www.business.linkedin.com/marketing-

solutions/financial-services-marketing to find out

more about how LinkedIn Marketing Solutions:

Financial Services can help you rethink your own

organization’s customer journey and connect you

to the audiences and issues that matter most.

United States | October 2016 | 7



http://www.business.linkedin.com/marketing-solutions/financial-services-marketing
http://www.business.linkedin.com/marketing-solutions/financial-services-marketing

CONTACT US VISIT US AT
Menaka Thillaiampalam

Head of North America Marketing
LinkedIn Marketing Solutions: Financial Services FOLLOW US ON TWITTER

mthillaiampalam@linkedin.com y@Linkedlnl\/Iktg

https://business.linkedin.com/marketing-solutions/financial-services-marketing

ABOUT LINKEDIN | LinkedIn connects the world’s professionals to make them more productive and °

successful and transforms the ways companies hire, market and sell. Our vision is to create economic Llnked »
opportunity for every member of the global workforce through the ongoing development of the world's first

Economic Graph. LinkedIn has more than 450 million members and has offices in 30 cities around the world.
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