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Introduction

(Grow your
pusiness with
LinkedIn Pages

Building a presence on LinkedIn starts with your

company'’s page. Learn how to set yours up, share
what you do best, engage with the right people,
and get deep insights into your market.


https://business.linkedin.com/grow

Table of

Contents

M~ for small business

Great for attracting
prospects and new clients

Great for harnessing your
employees’ networks

Short on time?
Go to the checklist

Getting started

Create your LinkedIn Page....ccoooveveeeeieeeeeeeeeeee, 05
Fill out the basics ..o, 06
Humanize your brand.......ccoooeeeeeeeeeieeeieieeeeeeeeeeeeeeeeee 07
Promote your brand .......coooevveveiiiieiiieeeeee 08

Showcase your company'’s expertise

POSt CONIEIIT ettt et eeeeeeeeeaeeeeeeeesnaaesnnessanaaaees 10
(A T AT O N et eeteeeeeeeeeeeeeeeeeeeeeeeeeneeeeeenaessnnnaassannasssnnnaessnns 11
TUIT VISITS INTO ACTIONS tvreeeeeeeeeeeeeeeeeeeeneeeeeeeseneeeenneesenaasees 12

Get in front of the right people

Learn about your ViSItOIS ...eveeeeeeeieiiiiiiiiiiiiieeeeeeeeeevieans
Drive traffiC oo

Put LinkedIn Pages to work

Stay informed about other companies.....cccooeevvvveeeeeeeennnnn 17
Connect with key people....eeeeeeeieeeeeeeeeeee, 18
Activate your employees
Feature the people behind the brand........cccoevuunnnnnnnen. 20
Leverage employee NetwWorks....oeeeeeeiiieeiiieieiieeeeeeeeenennns 21
LinkedIn Pages Checklist.....ccooevvveeeeeoiiiiieeeeeeeeeeee, 22


https://business.linkedin.com/grow

Getting started



https://business.linkedin.com/grow

Getting started

Create your
LinkedIn Page

The first step is to create your page or access

your existing one. Once you have admin access,

you can edit, post, and manage your page.

M~ for small business

Page Content Suggestions

Career Pages w Analytics w Activity @  Inbox

"""' -\h“

. s iy, AT
- -

Golden Phase

Marketing and Advertising - San Francisco, USA - 12 followers

We are a leading marketing firm interestad in helping you take vour
branding to the next level

Manage
@ startapost [O1 H
Updates
About
Updates
Sortby: Top =
Dashboard
Posted by Alice Walker » 4/4/2018 » |# Sponsor now wen
Last 7 days
36 - 3.4% Golden Phase
Clicks: Designing the future
id

Request demo button

1,304 - 3.7%
Visitors
2,536 a 12.1%

Update impressions

2,536 A 12.1%

Followers

Time to get started and working on your next brand redesign! Here is how
Golden Phase can help you get to work!

3 Likes « 1 Comment
O Uke [E]comment £ Share

Organic Reach: 3,234 Impressions Show stats ~

Posted by Alice Walker » 4/3/2018 * | Sponsor now -

Golden Phase
Designing the future
id

Learn more about branding best practices from our own Mandy Lewis
https:/{Iinkd.in/enX2NVh

| View as member

Admin tools w

&
&
Communities Z

Hashtags
#marketinglife
636 followers

#goldenphase
543 followers

#igoldeninnovations
404 followers

See what people are saying
about Golden Phase

Affiliated pages

Golden Media
Subsidiary
2% employees

ﬁtm 34 connections

Featured groups

Zooming in Marketing

291 members

-
u,-(@ 10 connections



https://www.linkedin.com/company/setup/new/
https://www.linkedin.com/help/linkedin/answer/17481
https://www.linkedin.com/help/linkedin/answer/17481
https://business.linkedin.com/grow

Getting started

-1l out the basics

Add a company description

LinkedIn Pages are SEO-iriendly. Google previews

up to 156 characters of text on your page, so be sure
that your description leads with powerful, keyword-

rich copy.

Add brand assets and relevant information

- Logo and cover image — companies with logos on
their page get 6x more visits (image specs)

- Website

— Location

M~ for small business

in Search

Golden Phase

Marketing and Advertising - San Francisco, CA - 12 followers

We are a leading marketing firm interested in helping you take
your branding to the next level.

+ Follow

Contact us

#goldeninnovations

404 followers

See what people are saying
about Golden Phase

Affiliated pages

o Golden Media
S Subsidiary

You've planned your financial vision, and you've been healthy spending. But
what about when something unexpected happens?

flexis.com ﬂm 34 connections

4 Likes = 1 Comment

& Like [E] comment &> Share

29 employees

Featured groups

Zooming in Marketing

Golden Phase anw 291 members
Designing the future
2d

-
"1'\'_(6 10 connections

Have you seen this yet?!

. )
Find out more S
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https://business.linkedin.com/grow

Getting started

Humanize
your brand

Link employee profiles to your page

Connecting to employees will expand your page’s
viral reach and personalize your brand. To do so,
ask your teams to link their work experience back
to your page, if they haven't already.

M~ for small business

in Search

Dylan Patel

Social Media Strategist at
GoldenPhase

Golden Phase

Home

You Rock At Coding - Let FixDex bring you the job offers. It's free, and no commitm

Share an article, photo, video or idea

B4 Write an article Image M Video m

Sort by: Recommended ¥

Susan Luker commented on this LR

m Helen Bradley
i L T o o1 B IEAAR P

Science

ze from a complete stranger. It said "Can you
No introduction. No attempt at interacting.

Marketing and Advertising + San Francisco, CA etting to the point, but we approa...see more

We are a leading marketing firm interested in
helping you take your branding to the next level.

lare

qﬁ 53 connections work here. See all 64 employees =

See jobs

O]

Following 34 followers ,
I1min =*-

With mini programs, WeChat could be the only thing we need to live in
China. From doctor appointments to bill payme from government t... see more

& Like =] Reply 28 likes = 56 replies

Load more comments

George. Surrency - 1st T
» Software Engineer at WellsFargo
8 min « @) Public

When asked if Hubb users should expect any big alterations, Friedman answered
that Microsoft is "buying GitHub because [it] likes GitHub" and intended approach
like this point, but we approach like this he approach like this he probably...

2 Likes

& Like & Comment & Share
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Getting started

°romote your brand

Create a LinkedIn Page follow button

— Add a follow button to your website, so visitors can Ashlie,

connect to your page 1n one Cth Keeping your tools in peak condition is critical for any job. So let me ask,

_ USG the FOHOW button il’l YOUI emails newsletters when was the last time you did an SEO audit for your website? Did you
’ ’ know that search behavior changes over time, and that SEO experts

blogs, and other marketing channels to drive traffic recommend a full optimization update every year?
to your page
Here at Golden Phase, we offer effective, fast, and affordable SEO

— Stal't Dromotinq tOdaV expertise that will help make sure your company pops towards the top in
relevant searches. Let me know if you have time to talk.

Becca Williams
Managing Director at Golden Phase

GOLDEN PHASE

Unsubscribe
© 2019 Golden Phase Ltd.

M~ for small business
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Showcase your company’s expertise

Search

DO f -t < : O | I te | I -t ge  Content Suggestions  Analytics Activity @ Admin tools

Estimated audience size Trending content for last 7 days @
1,200,000 + Add a topic
Types Of Content to Share (hOW to DOSt) Filterby @ (Recruitment) CHuman resourcesj CBrandi@ Cﬁuutomation) C\firtual reaiitD

- C Ompany news 9 Al tinkedin members Sort by Most recent v

() Page followers

() Employees JUNE 6, 2018

- IndUStl’y al’tiCIGS B Is Silicon Valley creating more jobs? & Share
Industry ‘w The thought of jobs done by robots can stir up controversy, especially around
hd hd I - E'. B"f\-’ IT Technalogy Review
— Thought-leadership pieces [ am sty |
Marketing and Advertising Recruitment Human resources
— Poll followers with questions () FinancalSenices
[} Information Technology and JUNE &, 2018
. . - Services s | ‘ Automation is taking over W
a Vldeos’ phOtOS’ ]']'nks to Content LJ Market Research t : i The thought of jobs done by robots can stir up controversy, especially around ... o
T ' m LinkedIn - Ernest Duncan
Location + - = _{'" 123 Likes - 41 Comments - 143 Shares

New: Content suggestion feature

Get suggestions on content to post by filtering for

. . . Share
audience, industry, location, and more.

Share to Feed

n Golden Phase

Start writing or use @ to mention people, companies or schools

New: LinkedIn Page sharing

Share posts from employees, partners, and clients.

Rose Reynolds
" Managing Director at Philosophy Science

Golden Phase has been a pleasure to work with. I've worked with multiple
firms before, but they will be memorable because of how they handled our
challenges and necessary accomodations in our product launch.

JUNE 6, 2018
~* .. ., W Inthefuture, ABB Robotics will fundamentally capture the attention... (2 l Share

M~ for small business

* &5 ¢ The thought of jobs done by robots can stirup ... 10

be': st
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Showcase your company’s expertise

alN tracton ‘ : | :
Postlng every day 1S the most effectlve way X Nexct (

to attract and engage followers

Page Activity €@
Check out this new marketing promo we
Newo Mobile admin collaborated Withl Posted by John Smith « 08/8/2018 LA
. Golden Ph
Now you can edit, post, and comment under “ 25,151 followses
. . 30s
your page identity from your phone - so you

Check out this new marketing promo we collaborated
with Flexis on

can post on the go.

You've planned your financial vision, and
you’ve been healthy spending. But what about
when something unexpected happens?

e 0 | 5 Likes « O Comments
d (5 Like =] Comment
A & FHF A 5

Home My Network  Messages  Notifications  Jobs Il

3
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Showcase your company’s expertise

Jrn visits

NTtO actions

New: Custom button

Choose what action you want visitors to take
next with our new custom button feature
and drive them where you want them most.
Custom button options include:

— Visit website
— Contact us
— Learn more
- Sign up

- Register

M~ for small business

Edit page details

Header
Page info
Buttons
About
Page details
Locations
Hashtags
Affiliated pages

Featured groups

Manage languages

Select buttons to display on your page

Custom button

Add a custom button to drive business actions through your Linkedln page

Choose a button *

l Contact us v I

URL "

l https://www.goldenphase.com/contactus J

Button preview

Golden Phase

Marketing and Advertising - San Francisco, CA - 131 followers

We are a leading marketing firm interested in helping you
take your branding to the next level.

Contact us + Follow

12
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Get in front of
the right people

m. for small business
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Get in front of the right people

L earn about
yVOUTr VISITOrsS

New: Visitor analytics

— With our new and improved visitor analytics
dashboard, you can monitor engagement by:

« Specific date ranges

Page  Content Suggestions  Analytics w Activity & Admin to

« Visitor channels

- Job function

— Stay up to date on your page’s performance
among different demographics and see if, and
when, you're reaching the right audience

Visitor metrics @ Time range: Dec 1, 2017 - Feb 23,2018 w  Page: All ¥  Metric: Page views w
QO Desktop [0 Mobile Aggregate desktop and mobile traffic C)
340

300

240 W‘O‘\o\o
Week of December 29

Visitar fnahd:lrj_m m

, | Q)
.§ " D\D"”D\D\q\ O Desktup: 235 A 3% last weel |
& [] Mobile: 193 ¥ 5% last week
a _
120 & L g Ko
60
0
Dec 1 Dec 8 Dec 15 Dec 22 Dec 29 Jan 5 Jan 12 Jan 19 Jan 26 Feb 2 Feb @ Feb 16 Feb 23
—-
Weekly time range

Marketing

Visitor demographics ® Time range: Jun 18, 2018 - Jul 17,2018 =  Data for: Job function =
T

Top job functions

Visitors % of Visitors
Engineering 1,231 Iy 52w
Operations 995 I 34.5%
Product management 648 I 21.2%
Quality assurance 321 Dy 14.5%
Human resources 94 . 11.5%
Design 53 I 101%
Finance 42 N ©.5%
Information technology 23 I 5.5%
Customer support 21 IR 4.5%

I 1.5%
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Get in front of the right people

Drive tratftic

Run ads to increase traffic - learn more

Promote your best company updates to highly
targeted audiences using Sponsored Content,
LinkedIn’s premier ad format. Raise brand
awareness, generate quality leads, and gain
followers by extending your reach.

M~ for small business

Posted by Alice Walker  4/4/2018 » |~ Sponsor now

Golden Phase
78 followers
1d

Check out this new marketing promo we collaborated with Flexis on

You've planned your financial vision, and you’ve been healthy spending. But

what about when something unexpected happens?
flexis.com

925 Likes » 31 Comments

é Like [Z] comment FD Share

15
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Put LinkedIn Pages to work

ay informed about
other companies
LinkedIn Pages are a great way to not only attract key

people, but research them as well. With LinkedIn
Pages, take a deeper look into learning about potential:

— Clients

— Partners

— Investors

— Industry leaders

New: Crunchbase integration

Our new integration with Crunchbase lets you access
information about a company’s funding and investors.”

*Please note: this is only available to relevant companies that opt in.

M~ for small business

in Search

Flexis

business moving forward.

‘ Contact us + Follow

Industry

Company size

Headquarters

Type
Founded

Specialites

IT Management - 5an Francisco, CA -

5 Leaders at Flexis

553 followers

Flexis delivers a scalable IT management platform to keep your

Software +IT

100-500 employees

289 employees on LinkedIn

123 Main Street
San Francisco, CA, US

Privately held
2011

IT, Management, Products

Q Charlie Ambler - 1st

@ VP of Marketing, Flexis

= Daniel Lee - 15t

B Sr. Director of Engineering, Flexis

Erica Konte . 1st
Head of Sales, Flexis

See all leaders

Home

Page details
I About
Have a new product launch coming up? Need help finding the right audience
B Insights to engage with for your company? We work with companies of any size, and

marketers with 20 years of experience here at Golden Phase. Let us help take

Life your brand presence to the next level.

Jobs Website http://www.flexis.com

People Phone +1 444 206 4001

——
Message

Message |

Message

ae

Chris & 2 other connections work here

See all 289 employees on Linkedin =

Funding

Golden Phase - 5 total rounds

Last round (Mar 15, 2018)
Series E

$280M

Investors

ll- v s
| = Sequoia Capital

u Craft Ventures

10 Other investors
crunchbase

See more info [

Affiliated pages

Flexis Tech
Parent company
Bl 1.035 employees

ﬁ m 34 connections

Featured groups

Zooming in Marketing
. 291 members

5{@ 10 connections

17
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Put LinkedIn Pages to work

Connect with
key people

After finding companies that you want to get
in touch with, the next step is finding the right
people to connect with.

New: People explorer

Under the People tab, you'll now be able to

filter employees at the company by school,

role, and more. Find mutual connections and
commonalities to help you start the conversation.

M~ for small business

.
'n Search

Flexis

IT Management - San Francisco, CA - 553 followers

Flexis delivers a scalable IT management platform to keep your
business moving forward.

‘ Visit website + Follow
Home
289 Employees at Flexis
About
W Insights Q, Search employee by title, keyword or company
Life
Where they studied + Add
Jobs
I People 12| University of Oxford

8 | University of Cambridge

5 | Royal College of Art

L
=
3

3 | University of Nottingham

—

3 e

Clayton Padilla - 1st Eunice Scott - 1st
Asscciate Product Manager at Marketing Manager at Fle
Flexis

0 13 connections in commaon

Message Message

¢ S ]

Lillian Owen - 1st Elizabeth Atkins
sciate Product Manasce XAalall

&! 13 connections in commo

1st
rat fssaciate Product Manaser a

e

Charlie & 2 other connections work here

See all 289 employees on Linkedin =

Start year | 2011 Endyear | 2018

Mext insights )
What they do + Add
12 | Marketer

& | Consultant

5 | Designer

Show more ~

New message X

-~

i Clayton Padilla *

StellaH Clayton, ~

xis Content W

(0}]
’ Keeping your tools in peak condition
is critical for any job|

n a 13 connecti

Me:

¢

DeanB B & o @

t
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employees
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Activate your employees

-eature the people

behind the brand

n Golden Phase

With our new sharing feature on LinkedIn Pages,
it's easier than ever to show off what makes your @ s
GclEden Phase has been a pleasure to work with. I've worked with multiple

employees unlq‘ue. Sharlng employee pOStS Can firms before, but they will be memorable because of how they handled our
. challenges and necessary accomodations in our product launch.
also motivate them to post more great content. y ' ’

M~ for small business 20
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Activate your employees

_everage employee
networks

New: People explorer

Employees are an extension of the company’s brand,
and their connections can offer a multiplier effect

for brand communications. Under the People tab,
members will now be able to filter employees at the
company by school, role, and more, extending your
brand’s reach.

M~ for small business

. 2
in s

arch

Golden Phase

Marketing and Advertising - San Francisco, CA - 131 followers

We are a leading marketing firm interested in helping you take
your branding to the next level.

Contact us + Follow

Home
About
B Insights
Life
Jobs

l People

38 Employees at Golden Phase

Q Search employee by title, keyword or company

Where they studied =+ Add

12| University of Oxford

8 | University of Cambridge

5 | Royal College of Art

3 | University of Nottingham

o |

£

June Chan - 1st James Boon - 1st
Asscciate Product Manager at

Golden Phase Phase

Marketing Manager at Golden
'16 Business

0 13 connections in commaon %! 13 connections in common

Message

¥ 2

Sylvia Lambert - 1st

Assoriate Product Manaser at

Message

Pauline Sanders - 1st
Product Manager at Galden

-y

e

Charlie & 2 other connections work here

See all 48 employees on Linkedin =

Start year | 2011 End year 2018

Mext insights )

What they do + Add

12 | Marketer
& | Consultant
5 | Designer

3 | Writer

Show more ~

Abigail Anderson - 1st

Content Writer at Linkedin

A

Rose Reynold - 1st
Senior Marketer at Linkedin

Oxford University of Cambridge

6 13 connections in common Lt 13 connections in common

Message

e 38

Betty Wallace - 1st Ray Meyer - 1st

Praducer at Galden Phase Assaciate Praduct Manaser at

Message

21
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Linked
Check

Small

n Pages
ist for
Businesses

1. Complete your Page

0

)

Fill out your description. We suggest 2-3
paragraphs.

Add a logo and cover image. If you don't have
a logo, make a free one at Canva.com.

Confirm your basic information. Your website
URIL, location, and company size are key.

M~ for small business

2. Grow your followers
One-time

(] Add the LinkedIn “Follow” button to your website.

(] Invite connections to follow your Page.
(Feature coming April 19)

() Link to your Page in your email signatures,
newsletters, and blogs.

Daily
(] Review your Page analytics to see what content
resonates most with your audience.

(] Post content daily to prove your consistent value
to followers.

Weekly

(J Cross promote your Page on your other
social channels.

[ ] Use the Notify Employees post setting to encourage

employees to engage with key posts. (Coming April ‘19)

() © mention other organizations or individuals, and
ask them to re-share your posts.

Monthly

(] Research your competitors’ content to identify new
tactics or opportunities.

(] Switch up the hashtags in your Communities panel
and engage in their feeds.

3. Post engaging content

)

)

Leverage Content Suggestions. Discover
what's trending with your target audience.

Re-share your Page’s best @mentions. From
employees, executives, or key customers.

Include video in your posts. Keep them short,
raw, and authentic.

Share Powerpoints and PDFs. Use them to
show your brand’s culture and values.

Ask questions to spark conversation. Contests
work well, too.

Create a monthly content calendar. Do this at
the beginning of each month.

Use the 3-2-1 model. Post 3 pieces of industry
content, 2 pieces of “proud” content, and 1
piece of product-related content weekly.

Schedule your posts ahead of time. Use a
platform like HootSuite to do so once a month.

22


https://business.linkedin.com/grow

Conclusion

Start with LinkedIn
“ages and see where
your leads lead

We're confident that following the template laid out in this

playbook will help you reach more of the people you're
looking for. Explore more resources for small businesses:

LinkedIn for Small Business Page )
Your go-to resource for everything on LinkedIn

LinkedIn for Small Business Microsite )
The hub for all our small business resources

Growing Your Small Business with LinkedIn )
A free 50-minute course for small business owners

Linked m for small business
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