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Sustainability on LinkedIn

Nurturing B2B conversations on the topic of
environment to nurture your brand

36% of LinkedIn members report that seeing a company committed
to sustainability influences their purchase decision!
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Top industries leading the engagement

Most unique engagers from sustainability-related topics and growth from 2020 to 20213
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Sustainability nurtures
your growth on LinkedIn
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Own your space in sustainability

Themes that received high engagement over the past 6 months®
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Volume of engagements Low to high engagement rate per post
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