Linked in
CO ntent Ma rketing Content Marketing Score

SCO re Resea rCh . A score that quantifies and benchmarks

the influence companies have on LinkedIn
through their content marketing

Top 10 Industries in February 2014

Average Content Marketing Score for top 10 companies in each industry
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Top 10 Best-in-Class Companies

Based on global Content Marketing Score for February 2014
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Top 10 Movers

Based on change in Content Marketing Score from January 2014 to February 2014

Top Ten Movers

Content Marketing Score Ranking

43 N o ©
. At®S BiackRock U conan]  MITUIT
Citi @ HRU Technical Radium

Citi Penguin Atos Blackrock Resources Conan Intuit One, Inc.

Top Companies by Industry

Based on global Content Marketing Score for February 2014
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Top Companies Targeting the High-Tech Audience

High-Tech Audience: Members who work in Tech & Telecom industries

. Salesforce

Hewlett-
Packard

INTUIT

Oracle

Top Companies Targeting the Financial Services Audience

Financial Services Audience: Members who work in Financial Services and Insurance industries
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