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Common InMail pitfalls

InMail | LinkedIn

Sr Research Analyst (Boston)

Rebecca Vertucci. !

Hi Maya,

We give them way too much
| need your expertise... Are you or someone you know a fit for this Senior PhD 2 R
Research Specialist role in Boston? I nfo rm atl o n '

The person in this position will be responsible for planning and conducting
research regarding structural response and damage by natural catastrophes
with emphasis on earthquakes and subsequent property losses.

He or she will be responsible for the evaluation, implementation and o
development of techniques, Computer models or experiments related to Th y y pt t b f p k g
property loss. Other responsibilities involve analyzing data, including the e ma O O u e O re eve r S ea I n
development of new techniques to identify trends in intensity, frequency and u

other relevant attributes of hazards; preparing reports and presentations that Wlth Uus.

describe the results of studies Completed orin progress, the relevance of the

results for loss prevention and risk management, and the development and

implementation of prevention and mitigation techniques; development of plans

for Strategic research that will lead to measurable, Signiﬂcant Improvements in

the ability to estimate future property loss.

The position requires a PhD degree, significant research record related to 5 Th I n k Of It dsS yOU I elevator pltCh

earthquake engineering, strong knowledge and experience in structural

mechanics and dynamics, earthquake structural response testing, and : s - -
vulnerability functions for structural and non-structural components, solid ’ CUt OUt the deta”S and JOb deSCH pt|0n
background in probability and statistics, and finite element modeling of

structural systems,; proven technical programming and modeling experience, ’ -

and knowledge of model physics, principles, setup, calibration, validation and ' Don t erte beIOW the fOId

sound analysis practices. Applicants must have demonstrated project

management abilities and excellent written and verbal communication sKills.

The preferred candidate will have a solid background in geotechnical

engineering and wind structural response, GIS Skills and experience with
parallel computing.

‘ Not Interested




Common InMail pitfalls

We make it all about us!

n Prospects should feel special, not like

they have to do you a favor.
'

' . Make it about them

might be able to give.

[ D . Tell them what they’ll get out of the
| conversation




Common InMail pitfalls

We make the prospect feel like a

number.
[ in (INSERT) and (INSERT).

* This message is an obvious template —
nothing personalized, nothing to grab
attention.




InMail on mobile

‘ eeecc Verizon LTE 11:52 AM

eee 0O ATET = 10:50 AM 7 4 96% M) IMG 1754 | eeeCO ATET = 10:49 AM 7 + 96% W

<{ Maya
AV H Search.. i

n Cathy LeBlanc
Karen Morris ming the wa Invitations

No invitations right now

lan here to see people vou may know

Nice looking profile!
Searching for a Ul/UX Designer who is

comfortable designing things from | | lessages
scratch rospects are

Andrew Wilkinson

Do vou love it?

A

Karen Morris
oAt "!,,l‘ll:':j"""T i W

Make that message short but impactful.

Malik Ahmed

Excellent Opportunit




What is the most important thing

the person will accomplish?
Two strong adjectives to

describe the opportunity

What is the role?

Describe your company
highlighting what makes you
stand out from your competitors

What are the top qualities your
ideal candidate will have?



Personalization is just a filter away...

Company Followers

(;
Current Company
Location
industry ~ FOLLOWERS are 81% more likely to
School respond to your InMail
Degree
Field of Study
Relationship SCHOOL: call out commonalities, like school,
Past Company between you and the prospect

Company Size

Company Type

GROUPS: Join groups relevant to your talent

oool - group members are 21% more likely to
respond

WHEN JOINED: New members are more

ikely to respond

Function

Seniority Level
Years in Position
Years at Company
Years of Experience
My Groups
All Groups
Profile Language
Interested In

When Joined



Making it easier

Send Message

People In Common

Kimberly Baird
Using: 1 Free and 0 InMail Credits

Note: Messages to fellow group members now require Inmail credits. 2
g group q : John Pohl

Use LinkedIn’s
Chooes el Vakeing 0o recommendations on:

Career Opportunity

b a » People in common

Choose File | NO file chosen Ravi Ravishankar
Turnaround,
Transformational, Cross-

No Salutation functional Leader ® G rO u p S i ﬂ CO m m O n

) e Education in common

Karen Bissani

Senior Director, Global
Marketing Strategy, Planning

o Progams & G5 * Experience in common

Systems

Experience In Common

, to personalize your
) Savo a5 a tomplate A
() Use tracking ID ’ Cisco m e SS a g e

Groups In Common

Harvard Business Review




Top InMail tips

This is what | can do for you!

I've heard great things about your work at LinkedIn,

A targeted approach makes the
prospect feel special.




Top InMail tips

Don’t hide the hook.

highly visible

$6B leader in the media and entertainment industry. |
strategic senior executive

transfomatizczl]mfgfg: — Let the prOSpeCt knOW nght away
- what's great about your company and
the opportunity.




Top InMail tips

Make it enticing to get back to you.

InMail is just an initial contact, not the
sales pitch or the prescreen.

I'd like to
learn a bit more about you and your backgrounc




Strategic InMail template types

" Let’s connect!

o | Networking

' Company followers
) Expertise request

' Groups & shared memberships

" Referrals




Takeaways

» Whatis in it for them?

« Why should they read an InMail from someone
they don't know?

* Good research makes a great InMalil

* Spend time upfront and enjoy high Response
Rates

« Mobile Mobile Mobile

« 60% of messages are read on mobile first. Is your
message mobile-friendly?






Learning Center
30 resources in 10 languages ... and growing!

in Learning Center

My Leamning Find Learning Product Updates Help

Welcome, Karina Bieker
What would you like to do?

E View Session Calendar Cj‘/ Get Certified
Q Browse Leaming Catalog @ Content in Other Languages (‘.
l Choose a Topic v l Content in Other Languages \a ‘

i

i

Training results (30)

InMail Effectiveness Training

Curriculum | LinkedIn Customer Education
This Curriculum is meant to work as an extension of the Recruiter Efficiency ScoreCard to help improve InMail
Effectiveness

InMail Policy Change: Customer FAQs [TRCS]
Tip Sheet | LinkedIn Customer Education

Tip Sheet (CORP, RPS). Learn about the changes to the Recruiter InMail Policy and how these changes will impact
you.

Review InMail Analytics [TRCS]

Tip Sheet | LinkedIn Customer Education
Tip Sheet (CORP, RPS). Learn how to review and interpret your InMail Analytics.

(DE) InMail-Strategie festlegen [TRCS]

Tip Sheet | LinkedIn Customer Education
Infoblatt (CORP, RPS). Nutzen Sie die bewahrtesten Praktiken, wenn Sie eine InMail-Nachricht versenden. Dies ist
ein neues Infoblatt mit aktualisierten und verbesserten Inhalten. Es ersetzt InMail - die Grundlagen.

Send InMail Messages in LinkedIn Recruiter [TRC]

Online Class | LinkedIn Customer Education

Self-paced Tutorial (CORP). Learn the features and benefits of InMail, find out where and how to send an InMail
message while leveraging templates for a faster workflow, and locate your InMail analytics to track your success.
This is a new course with updated and enhanced content that replaces Boost Your InMail Effectiveness and Talent
Pipeline:...

(ZH) #HT InMail Z58% [TRCS]
Tip Sheet | LinkedIn Customer Education
#2RFHE (CORP, RPS). EFEZInMail ZEHFER

i
4 0'
CH

Determine Your InMail Strategy [TRCS]

Tip Sheet | LinkedIn Customer Education

Tip Sheet (CORP, RPS). Review best practices to use when sending an InMail message. This is a new tip sheet with
updated and enhanced content that replaces InMail Basics and InMail Messaging.




InMail playbook

Available in the Learning Center or on SlideShare

|

The Recruiter's Guide
to Writing Effective

LinkedIn InMails

Linked [}




LinkedIn Talent Blog

Linked in = Talent Blog Recent Posts

law practice

t: Few intern opportunities, and few tum into full-time job
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Internship Programs Analysis: Industries Top 10 Dumb Things Companies Do to Tips for Designing a Mobile Career Site

Where Internships Bring ... Sabotage Hiring the Best that Candidates Will Love

Your source for remarkable recruiting strategies, tips and trends

Here is What Sales Professionals Care About in a Job

Latin America Topics: Recruiting Tips, Trends & Research
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