
Pipeline-Driven Digital 
Marketing for B2B
How much of your marketing actually turns into pipeline?
We help B2B companies answer that question - then fix it.

TRUSTED BY B2B LEADERS

Paid | Organic | ABM | Analytics

All connected to revenue.



LinkedIn CAPI
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Implementation Guide



Why Your Tracking Is Letting You Down
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Your pixel can’t see the full picture - and the gap is growing.

➔ Cookie deprecation, ad blockers and 
ITP are eroding your signal quality

➔ Browser-based pixels miss 40–60% 
of your actual conversions

➔ The result: distorted ROI, misallocated 
budget, and degraded targeting

Actual conversions (100)

Actual vs Observed Conversions

Observed conversions (60) Missed (40)

Advertisers adopting CAPI see +31% attributed conversions on average; lower CPA. Sources: LinkedIn partner results.

https://www.linkedin.com/business/marketing/blog/linkedin-ads/the-time-is-now-for-smarter-marketing-measurement-with-linkedin-conversions-api
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Two Paths to Implementation

Boosting Online Conversion Coverage

Best for teams optimising against website actions: form fills, demo 
requests, trial sign-ups and page conversions.

Prerequisites:
1. Minimal setup on your side
2. VertoDigital handles all 
technical config
3. We validate and go live 
together

Prerequisites:
1. Key conversion stages defined in 
your CRM
2. VertoDigital handles event 
mapping
3. We validate and go live together

Bringing Offline Signals from Your CRM

Best for teams optimising against pipeline quality: MQLs, SQLs and 
opportunities tracked inside your CRM.

We assess which path fits your business during the audit phase

Not sure which path fits? We’ll assess your setup and recommend the right approach - then handle the implementation 
end-to-end.
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Audit & Scope

We review your current LinkedIn 
setup, event structure and data 
flows. Together we confirm the 
right implementation path and 
define what success looks like.

Phase 1 Phase 
3

Setup & Configuration

VertoDigital handles the full 
technical implementation. You 
stay focused on marketing. We 
keep you updated at every step 

with clear documentation.

The Implementation Phases

Phase 
2

Validation, Go-Live & 
Optimisation

We validate every signal before 
launch. Once live, we activate 

your upgraded audience 
segments and monitor signal 
quality - go-live in ±4 weeks.



6

➔ Review what implementation method is right for you

➔ Go-live in ±4 weeks with end-to-end QA

➔ Flexible options for architecture

Book a 30-min discovery
[Calendly]

Request a free assessment
[analytics@vertodigital.com]

Ready to Recover Your Lost Conversions?
More confidence in your data. Better decisions. Results you can actually stand behind.

https://calendly.com/yasen-lilov/30-min-call


72026 VertoDigital. All rights reserved. 



Appendix - Example 
architectures
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Online Conversion Boost - Architecture
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Consumer

Stape.io

LinkedIn ServersPrivacy, Browser or 3rd party 
Ad-blockers may prevent data 

collection.

Your Website

LI Insights 
Tag

Conversion 
API

ssGTM

GTM

Conversion API fills the gaps where 
conversion data collection is disrupted

More reliable optimization and attribution for your campaigns



Offline Signal Integration - Architecture
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Consumer
LinkedIn ServersYour Website

LI Insights 
Tag

GTM

Online behavior

Your CRM

Conversion 
API

Zapier

lin_fat_id
Note: Capture via hidden fields  and 
persistence of click id required.

Note: Creation of pre-defined list required

Conversions

Close the loop between online and offline for full-funnel measurement


