Boosting with

LinkedIn

How to Reach the People who Matter

Most with your Content

& Boost post

Boost this post to the right audience

Amplify your key content to the right people to grow your views and
engagement. Get started by specifying your goals, target audience, duration,
and budget. Learn more
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What can | Boost?

|. I Boost your Page post

Boost a post from your Profile

What is Boosting?

Boost your event

Boosting is a simple way to turn your existing posts into paid promotions that increase visibility and engagement.

Get more reach from
the content already
working for you.

Who is boosting for?

Small and Medium Businesses (SMBs)
& Solopreneurs: Reach new customers.

Founders & Startups:
Promote launches and milestones

Creators & Thought Leaders: Grow influence
Event Marketers: Drive event awareness
Marketers & PR Teams: Amplify campaigns

Recruiters & Talent Teams: Boost
employer brand & job posts

Sales Professionals: \Warm up prospects

Nonprofits: Increase visibility for
programs or campaigns
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Find the right
audience using LinkedIn’s
professional targeting.

Build credibility with
content that showcases
your expertise.

Why boost?

Expand your reach and attract new followers

Promote products, events, and
key announcements

Launch quick campaigns — no
ad expertise required

Reach new audiences using LinkedIn’s professional
targeting

Drive traffic to your website or landing page

Who can boost?

All page admins can boost from their LinkedIn
page. Boosting from your profile is currently in beta
and available to a limited number of members, with
access gradually expanding.
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Boosting Tips for Better Performance

Follow these steps to get the best results from your Boosts.

Choose a post that performs well organically # 1
Boost clear, engaging posts that already show momentum.

Use clear visuals and concise copy
Strong visuals and simple messaging perform best.

Match your objective to your goal

Select the objective (impressions, website visits,
video views) that fits your desired outcome.

Aim for an audience size of 50-500k
This range provides the best mix of relevance and scale.

Give your boost enough time tolearn

Budget at least $25 and run for 3+ days
so the system can start learning.

For stronger results, run for 1-2 weeks
Longer durations help the system fully optimize delivery.
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Page vs Boosting vs
Campaign Manager

Feature

Boost a Page Post

Boost your Personal Post

Campaign Manager

Objectives

Brand Awareness
Engagement
Video Views
Website Visits
Lead Generation

Brand Awareness
Engagement
Video Views
Website Visits

Brand Awareness
Engagement
Website visits

Video views

Lead generation
Website conversions
Job applicants

Formats

Single Image
Multi-lmage

Video

Text

Live/Non-Live Event
Article/Newsletter

Single Image
Multi-lmage
Video

Text

Non-Live Event
Article/Newsletter

Single Image

Text

Document
Article/Newsletter
Conversation
Spotlight

Video

Follower

Event

*Note: Not all are available
for auto-targeting

Targeting

Custom audience

Suggested audience
(ramping now)

Custom audience
Suggested audience

Custom audience or
Auto-Targeting

LAN

Yes - optionally

\fe}

Yes

Bidding

Auto-bidding only

Auto-bidding only

Maximum Delivery, Cost
Cap, and Manual bidding

Budget

Total budget +
start/end date

Total budget + duration

Pacing

Lifetime pacing

Lifetime pacing

Payment

Linked )

Credit card + business
info required

Boosting with LinkedIn

Credit card + business
info required

Credit card + business info
required + monthly invoicing




Thank You.
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