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Case Study - October  2025

Vibe.co’s Winning 
ABM Strategy 
Powered by LinkedIn’s 
Company-Level 
Measurement 
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The Challenge 

Vibe.co operates in a competitive Connected TV (CTV) market and was looking to build an 
ABM strategy that would help them 

● Build brand visibility and credibility early in the buyer journey
● Nurture high-value accounts consistently over time
● Aligns sales and marketing around shared ABM insights for coordinated growth

The Solution 

Vibe.Co leveraged LinkedIn’s company-level engagement data via Companies Hub in 
Campaign Manager to identify, monitor, and engage its most valuable target accounts. This 
data enabled them to: 

● Track how priority accounts interacted with campaigns in real time.
● Automatically notify Sales Owners when engagement reached key thresholds.
● Measure Companies Acquisition Cost and Return on Ad Spend (ROAS) per account with 

full transparency.

How Vibe.co Built a Winning Full-Funnel ABM Strategy 
with LinkedIn’s Company-Level Measurement & Insights

The brand executed a full-funnel, multi-format 
strategy, using in-feed video, and thought leader 
ads that were personalized at scale to deliver 
the right message to the right audience at every 
stage.
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+200%

Driving Business Impact: +200% Growth in Meetings Booked Through 
LinkedIn ABM 

● Accelerated Pipeline: Surge in meetings booked with 
priority accounts exposed to LinkedIn ABM campaigns.

● Stronger Brand Awareness: Noticeable lift in 
recognition at U.S. industry events 

● Sales & Marketing Alignment: Shared dashboards and 
insights enabled coordinated outreach and unified 
account strategies.

increase in meetings booked from accounts 
exposed to LinkedIn ABM campaigns

In less than 6 months, Vibe.co’s LinkedIn ABM strategy 
has delivered significant, measurable outcomes frome  
awareness to tangible business impact: 
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LinkedIn’s company-level insights were the game-changer. By shifting to 
a full-funnel ABM  strategy powered by LinkedIn’s Companies Hub, we 

aligned marketing and sales around the same accounts, the same 
metrics, and the same goals. The result? A +200% increase in meetings 

with key accounts and a dramatic boost in U.S. market visibility and 
proof that LinkedIn helped us turn data into real business impact.”

— Romain Marsal, Head of Growth, Vibe.co
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Power Your Pipeline and Drive ROI with LinkedIn’s Company-Level Engagement Data

Companies is a real-time 
dashboard providing you with 
robust company engagement 
and revenue metrics to fuel your 
full-funnel ABM strategy.

Leverage these metrics to validate 
investment, prioritize the right 
accounts, and accelerate deal 
cycles to drive ROI.

Access via Campaign Manager: Plan → Companies 

About LinkedIn’s Companies Hub

NEW! Company-Level Revenue Metrics 
and 1-Click Audiences are Now 

Available


