Your go-to guide for finding the best LinkedIn Linked T}

solutions for your clients’ goals.

Picking the right
LinkedIn Ads strategy

LinkedIn offers a robust suite of ad solutions
built for a range of marketing objectives.
For agencies managing multiple clients,
each with their own unique goals, choosing
the best fit can be time-consuming.

This guide helps you quickly match LinkedIn

ad solutions to client needs, identify which tools
support optimization and measurement, and
confidently draft strategies and recommendations
that align with your clients’ goals.

for every client
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Data Connections = CAPI, Insight Tag, CRM

(Foundational to all campaigns)




