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Today’s professionals have experienced a major shift in how 
they think about health and work.

Living and working through the global pandemic helped many 
realize that long-term health can’t be taken for granted, and 
encouraged them to be more intentional in protecting their 
wellbeing. Health has become a professional priority that all 
other career aspirations depend on. This is driving a newly open 
conversation about health conditions, healthcare support and 
responsibilities as caregivers amongst professionals from all 
backgrounds, and it is no wonder that the center of this dialogue is 
taking place on LinkedIn, the world’s largest professional network.

As we continue to aspire to create a transformational experience 
for every member of the global workforce, we’ve created this 
report to help explore the evolving relationship between work 
and health. We interviewed 1,600 professionals in the United 
States, including 1,000 of the most active LinkedIn members, to 
explore how their perspectives on health, care and professional 
aspirations are changing.

Not so long ago, careers and great personal health sat at different 
ends of the work-life balance, and prioritizing one meant being 
prepared to compromise the other. Today, our research shows 
that workers young and old recognize their future career depends 
on their current and future health. They cannot succeed by 
investing in one without investing in the other as well.

Financial pressures mean that more people are expecting to 
work longer and defer retirement. They’re increasingly aware that 
their ability to do so depends on their health. This feeds into the 
benefits and packages that employees expect, and their appetite 
for discussing health openly with peers and colleagues, families 
and friends. Health conditions, whether physical or mental, are no 
longer a source of stigma.

The New Work-Health Balance
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Health is a professional priority Health is a lifelong investment

People are more than patients Professionals seek trusted partners 

Our research shows how these trends are fundamentally 
rebalancing the relationship between workers, employers and 
healthcare brands. 
They’re leading people to take a far more active and aspirational role in their own health, and creating new 
opportunities for brands to behave as trusted partners in this journey:

no longer secondary to conventional career goals, but a 
necessity in order to succeed and achieve economic opportunity. 

professionals are taking a proactive approach to managing 
their health, embracing preventative care and becoming active 
participants in their own treatment.

becoming active participants in Care Committees that share 
advice and provide care for others, including doctors and 
healthcare practitioners.

to support their health journey and exercise a Triage of Trust to 
help identify them.

1. 2.

3. 4.
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Health is now seen as an aspirational career goal that sits alongside the desire to 
continuously learn and keep growing as a person

31% 50%
of professionals 
strongly agree 
is important to 
continuously learn

of professionals 
strongly agree with 
keep growing as a 
person as a priority 

When asked to rank 
their most important life 
goals, 65% of today’s 
professionals rank 
staying healthy and fit 
in their top three, more 
than twice as many 
choose being successful 
in their career or 
becoming wealthy and 
financially independent. 

This increased importance motivates workers to seek out medical information 
and news about new treatments on LinkedIn, and start conversations with 
experts, peers and those with similar health experiences to themselves. They’re 
increasingly aware of the tensions between demanding professional lives and 
personal health, and feel confident about discussing these tensions publicly.

Older LinkedIn members (72% of 
those over 44) are the most likely 
to prioritize staying healthy over 
wealth and financial independence, 
but they’re not alone. A significant 
majority of Millennial (59%) and 
Gen Z (56%) members agree. It’s a 
clear signal that today’s professionals 
recognize good health as the 
essential foundation for anything else 
they aspire to achieve. 

Career health depends on  
physical health.
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48%
of all professionals agree that they have found 
it easier to talk about health with colleagues as 
a result of COVID and its impact in sweeping 
away stigma about health conditions. 

Almost half,

65%
Proportion of professionals who rank 
staying fit and healthy as a top life goal.

51%
Proportion of LinkedIn members 
who value insights about health and 
medical technology.

+14%
Increase in U.S professionals engaging 
with healthcare content from U.S Health 
brands on LinkedIn (L6M).

+143%
Increase in U.S jobs on LinkedIn that 
highlight health-related benefits (L6M). 

The pandemic established new space and permission 
for these conversations to take place. 

Health ceased to be a personal, private matter and 
became the most important subject in professional life, 
updated on every team video call. 

This is creating new, professional support networks 
and increasing confidence that people can 
manage their health in a way that supports their 
professional goals. 

Millennials and Gen Z are the most likely to agree 
that COVID has made it easier to talk about health 
issues, with more than half of LinkedIn members in 
these groups doing so.
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