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INTRODUCTION 

Overview 

Marin’s LinkedIn Integration allows marketers to connect their LinkedIn Ad Campaigns to Marin, analyze 
and optimize them alongside their other channels. All LinkedIn ad types are supported.  

Integration Prerequisites 

▪ The client must already be running LinkedIn Ad Campaigns.  
 

▪ All LinkedIn Ad Campaigns (Campaign Groups, Campaigns, Creatives) with cost metrics and 
publisher conversion types will be pulled on a daily basis.  
 
Note: LinkedIn has a slightly different account structure than Marin, the following mapping 
indicates the mapping between the two. 

 
 

LinkedIn Object Marin Tab 
Campaign Group Campaign  
Campaign Adgroup 
Creative Creative 

 
 

▪ Bids for LInkedIn are set at the campaign-level. Marin  will control bids for LinkedIn Campaigns 
(mapped to Marin Groups) that are in folders set to Traffic 
 
 
 
 
 

 
 

LINKING ACCOUNTS 



Authorization 

In MarinOne, you can simply follow the steps in our Linking Wizard to connect you Linkedin Ad 
account(s) 
 

 
 
 
 
 

BIDDING SETUP 

Bidding Model 

Marin recommends to optimize towards an external conversion event such as a Lead on the client’s 
website or Offline Revenue values from the client’s CRM (Marin 3rd and 1st party tracking capabilities) 
and leverage Marin + Linkedin eCPC 

 



 


