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Marketers sharpen

Al skills amid jolbo market
challenges to gain
competitive edge
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Economic uncertainty forced companies to cut costs —
including headcount.

Marketers faced turbulence in 2023 with widespread layoffs, resulting in a sluggish job market as companies prioritized
cost-cutting over hiring. However, the job market may improve this year as companies look to hire due to growth.

Remote work is downtrending.

Mandatory return-to-work policies emerged in certain industries, leading to a 61% drop in remote marketing job postings
on LinkedIn from 2022 to 2023. Meanwhile, hybrid and onsite roles steadily gained popularity over the past three years.

Both left- and right-brained thinking is critical for marketers.

Marketers require a blend of creative skills such as graphic design and technical expertise like SEO proficiency.
Additionally, strong critical thinking and emotional intelligence are essential for fostering teamweork, encouraging
collaboration, and adapting to rapid changes.

CMQOs are wearing more hats than ever.

Meeting 2024 challenges demands marketing leaders with agility, creativity, and a profound grasp of market
dynamics and customer needs. Our data indicates a broader shift towards titles like Chief Brand and Analytics Officer
or Chief Marketing and Communications Officer.

Global CMO tenure is steady.

Global CMO jobs dropped by 47% in Feb 2024 compared to 2023, yet tenure remained consistent yearover-year,
indicating stability in the CMO role.

Marketers are eager to learn new Al skills.

Global marketers witnessed a surge in Al-related LinkedIn Learning course watch time. Utilizing Al tools will automate routine

tasks, enabling marketers to dedicate more time to tasks demanding human judgment and creativity.
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MARKETING
JOB GROWTH

Economic uncertaint
forced companies

to cut costsl
Including headcount

Layofts in 2023 created a slow job market,
with most companies focusing on costs instead
of hiring. But the tide may be turning forjob

seekers this year as companies look to hire.
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Last year was turbulent

for job hunters. 2023 saw

a decrease in marketing

job posts compared to 2022.

in B2B marketing job posts in overall Marketing job posts
on LinkedIn on LinkedIn
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North American marketers, in particular, had fewer job prospects

NAMER saw the highest NAMER EMEA LATAM APAC

decrease, with a 56% decrease
in overall marketing job posts,
and a 98% decrease in

B2B marketing job posts

2024 Global Marketing Jobs Outlook: NAMER, EMEA, APAC & LATAM Linked i} 6



Marketing professionals in the healthcare industry also competed tor fewer jobs

The Financial Services YoY Job Volume Change per Industry (2023)

and lech Industries also Financial Professional
shared fewer job listings Healthcare Services Tech Services Agency

on LinkedIn in 2023.
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Butin 2024, most CMQOs say
they are likely to hire due to growth

O
337

of CMOs say they are likely to hire this year,

accordingto earlydatafrom- J PMFE* Pz U
2024 B2B Marketing Benchmark,

which will be published in June.
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Industries with the Top 15 Industry Categories With Most Job Listings
most job opportunities

Q Advertising Services

IT Services and IT Consulting

These industries shared the most job listings Software Development

on LinkedIn in the past six months. Marketers
on the hunt for a new job may find success
looking in these areas.

Retalil

Technology, Information aviddia
Retall Apparel and Fashion
Real Estate

Higher Education

Marketing Services

Business Consulting and Services
Food and Beverage Services
Banking

Information Services
Manufacturing

Financial Services
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WORKPLACE
TRENDS

Remote work
downtrending

As return to work became mandatory
in some industries, LinkedIn saw a 61%
decrease in remote marketing job listings

on the platform YoY (from 2022 to 2023).
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Hybrid and Onsite

Jobs have SWOWWy In 2023, only 18% ot marketing jobs posted were Hybrid
. % i @ Onsite
increased over the remote, compared to 587% in 2021. e

oast three years

\w
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In 20238, Hybrid and Onsite jobs rose most sharply in EMEA and NAMER, respectively

Hybrid @ Onsite Remote

NAMER

2021

EMEA LATAM

2021
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In 2023, the Financial Services Professional Services
Industry listed the fewest 2021 [EEE

number of remote jobs 2022 [IEER
2023

® Hybrid @ Onsite @ Remote

Financial Services Technology, Information and Media

2021 24.% 34% 2021 15% 18% 6/%
2022 40% 2022 31%

2023 45% 2023 37%

Hospitals and Health Care Advertising Services

2021 135% 34% 2021 22% 277%

2022 21% 2022

2023 29% 2023
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Marketing leaders
favor hybrid workplaces

Though more than 6 in 10 (66%) marketing

leaders say their organization is requiring
employees to be back in the office, just 25%
of them preter it, according to early data

from LinkedIn's 2024 B2B Marketing
Benchmark, which will be published in June.

O 6 06 0 0 O
More than half
of marketing leaders say they want
to work in a hybrid environment
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JOB SKILLS
TRENDS

Both left and right
brained thinking Is
critical for marketers

A mix of creative and technical skills are
required for marketers to be successful
in their careers, now and in the future.
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, Top Trending/Fastest Growing Skills
G-‘ O bg-‘ to p tre n d] n g / (Topekﬂls by growth %te of MKT members Cloimir% skills in the past 12 months)
fastest growing skills

web3.|s
A++
In adohhgn to te;hmcoﬂ skﬂ}s, morket.e@ SaaS Sales
are also increasingly focusing on building
Discord

generalist skills such as teamwork
and collaboration.

Social Media Strategy

~aceto-Face Sales

Remote Teamwork

Notion Productivity Software
Team Collaboration
Attention to Detall

Social Media Writing
WordPress Development

Figma (Software)

User Generated Content

Creative Marketing
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Top trending/fastest growing skills in NAMER, EMEA, APAC & LATAM

NAMER

Attention to Detail
Content Creation
Events

Learning

Brand Marketing
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EMEA

Social Media Management
Content Creation
Operations

Learning

Analytical Skills

APAC

Marketing Campaigns
Social Media Management

Content Creation

LATAM
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