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Not too short, not too long 
Historically, events that are 30 to 45 minutes long do best 
— more live viewers and more replay viewers than longer 
events. It makes sense: people are busy, and may not be 
able to carve out an hour to watch an event.

Avoid Wi-Fi if possible 
You’ll get faster, more reliable streaming if you hardwire 
your computer via Ethernet, since you lose up to 20 
percent of your internet connection’s bandwidth by using 
Wi-Fi. If you’re hosting guests, please encourage them to 
hardwire, too. Be sure to discourage them from using a 
smartphone or tablet if possible.

If you must use a phone, go landscape  
and go steady 
If you or a guest must use a phone or tablet, shoot in 
landscape (horizontal) orientation instead of vertical 
orientation. And rather than hand-holding the device, 
try to prop it up on a stable surface. This will deliver less 
distracting, sharper video.

Consider having a moderator 
Some instructors like to have someone else join them 
to help out — to highlight interesting comments and 
questions, for example, or even to handle the mechanics 
of running an event using Streamyard. You might have an 
assistant or colleague watch the event and then message 
you when a noteworthy comment or question comes 
in. Or, have an assistant sign in with your Streamyard 
account so they can run the broadcast, enabling you to 
focus on the content.

Consider playing a pre-event bumper video 
Rather than have your viewers watch a blank video 
window waiting for your presentation to begin, consider 
having a pre-event countdown video playing. You can 
find both a pre-event video that gives you a roughly four-
minute countdown, and a short “thank you” video that 
you can play after your event concludes here. You can 
also create your own video if you’re so inclined, or use one 
that we’ve created.

To add the bumper videos in Streamyard, add them to 
the Branding area. Note: This isn’t available with the free 
version of Streamyard.
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Before the event

Intellectual property, G-rated language,  
and other content guidelines 
We’ll start with the most important one. In order to have 
your event listed on LinkedIn Learning, it’s essential to 
adhere to our instructor guidelines, including using only 
G-rated language, not referencing alcohol, gambling, and 
other vices, and respecting intellectual property rights. 
Avoid using copyrighted music or images in an event.

We’ll review your event after it concludes, and if it 
strays outside our usual content guidelines, we can’t 
list it on LinkedIn Learning. (The event replay will still 
be available on LinkedIn, it just won’t be promoted on 
LinkedIn Learning.) Generally, we’re able to review the 
event within one business day. If we do remove an event, 
we’ll let you know when and why.

Titling your event: Short and sweet 
A good event title sums up your event’s key message in 
as few words as possible. A well-written, concise event 
name will draw people in and better showcase your 
event on LinkedIn Learning. Especially when you and 
your guest’s LinkedIn followers receive notification to 
RSVP for your event.

Make your event name descriptive, short and engaging, 
rather than abstract.

Weak:  It’s getting crowded at the water cooler! 
Strong:  Navigating Increasingly Crowded Offices

Shorter titles are also better than longer ones—the end of 
a lengthy title will be cut off on our site.

Also note the use of Initial Capital Letters. This is the style 
we use in our course titles.

Scheduling events: What time of day is best? 
Our member research shows that around noon is the 
best time, followed by the morning, then evening in a 
distant last.

For example, to optimize for a North American 
audience, an event at 12:30 pm ET / 9:30 am PT  is ideal. 
For other parts of the world, just adapt these guidelines.

https://drive.google.com/drive/folders/1lPyKxPaQEZzdGZuwCJzYUzl-Wstpk_fA?usp=sharing
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During the event

Start on time 
Speaking of time, avoid the “let’s wait a few minutes for 
more people to arrive” delay at the start of your event. 
Instead of waiting for stragglers, respect the folks who 
showed up on time. The latecomers can always watch the 
replay to see what they missed.

Get right into the content 
Live events are less formal, but everybody appreciates 
efficiency. Dig into your content promptly after you start. A 
little small talk is fine, but small is the watchword.

Look and sound your best 
Paying a little bit of attention to your lighting, camera 
angle, and microphone will pay back big dividends.

LinkedIn Learning courses on improving your  
video presence: 
 
• Stepping Up Your Webcam Video Presence 
• Improved Video Conferencing with Digital Cameras

Speaking of looking your best, we also have a variety of 
background graphics that you’re welcome to download 
and add to Streamyard. 

Make eye contact with the camera 
When you’re running a live event, there’s a lot to look 
at, from guests on the screen to comments are coming 
in. While all this is going on, make eye contact with the 
camera to give your viewers the impression that you’re 
talking to them. If you’re asking a question of a guest — 
or listening to them answer — look at the camera rather 
than at the image of them on your screen.

Pro tip: Consider turning off your computer and  
phone notifications during your event. There’s no  
need to add another distraction during your event.

Think twice about lots of eye candy 
Avoid Streamyard’s little visual gimmicks — like a ticker 
display that scrolls horizontally along the bottom of the 
video window — since they tend to be distracting.

Remind viewers that they can comment  
in the chat 
As you start your event, remind your audience that they 
can ask questions or add comments to the text panel that 
appears alongside your video.

Important: If you notice that someone has typed 
something inappropriate — something that violates 
our content guidelines — make a mental note to go 
back and delete the comment after the event. (We’ll 
also let you know if we see anything inappropriate 
when we review the completed event.) Any events 
containing inappropriate comments can’t be listed  
on LinkedIn Learning. 

Halfway through, briefly reintroduce yourself 
On radio shows, you’ve probably heard the host say 
something like, “If you’re just tuning in, I’m Pat Parker 
and I’m talking with Alex Williams, the director of the 
International Director Institute…” This is an effective way 
to bring newcomers up to speed with the broadcast.

Paste links into the chat when appropriate 
A lot of instructors will paste a hyperlink into the chat 
box to enable their audience to check out a website 
that relates to their topic. This is a great practice and 
a nice way to direct your audience to a poll or further 
resources.

At the end of the event, consider playing  
a post-event video 
Rather than just ending your event with a black screen, 
consider playing a short video. As noted previously, we 
have a two-minute post-event video that you’re welcome 
to download and use. It thanks viewers and encourages 
them to share the event replay.

https://www.linkedin.com/learning/stepping-up-your-webcam-video-presence?u=104
https://www.linkedin.com/learning/improved-video-conferencing-with-digital-cameras?u=104
https://content.linkedin.com/content/dam/me/learning/en-us/images/reference-cards/backgrounds/office-hours-backgrounds.zip
https://drive.google.com/drive/folders/1lPyKxPaQEZzdGZuwCJzYUzl-Wstpk_fA?usp=sharing
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Optional but recommended: Edit your 
recorded event to tighten up the beginning 
A countdown video makes lots of sense for a live event, 
but it doesn’t make much sense in an on-demand replay 
context. If you preceded your event with a countdown 
video, we recommend that you trim it out of the event 
replay after your event has concluded.

Trimming the start of your event is also a good idea if you 
had unforeseen delays or glitches at the beginning of 
your event, or if your event begins with a lot of small talk 
that might cause on-demand viewers to lose interest.

It’s easy to trim the beginning (and end) of a live event 
that has already taken place. 

After the event

19 Share the completed event 
Spread the word! Share your event across your social 
channels or as relevant to your audience. If you have 
Creator mode turned on in your LinkedIn profile (and 
we recommend that you do), remember that you can 
“feature” an event in your profile — in the Featured area 
of your profile, click the pencil icon, then add the event.

If you had guests, consider tagging them in your shares 
— this will help them get additional exposure.

Step 1. Go to your event, and click the  
Edit Video button.

Step 3. After you’ve adjusted the start and/or end 
points, click the Trim button, then click Done.

Step 2. Note the Trim slider below the video area. To 
trim the beginning of the event, drag the left slider. To 
trim video from the end, drag the right-hand slider.


