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LinkedIn Instructor Marketing Success: The Benefits of Engaging with Learmners,
Creating a Promotion and Launch Plan, and Telling Personal Stories.

Nicte Cuevas is an award-winning Brand Strategist and Graphic Designer who uses empathy-driven tactics to help
evolve, invigorate, and amplify businesses’ unique brand positions. She’s been a LinkedIn Instructor since 2018. Her
courses ‘Color Trends and ‘Color and Cultural Connections’ are ranked among LinkedIn Learning’s most popular.
We interviewed Nicte to explore the marketing activities she does for her courses.

What is an instructor issue that you had and how did you overcome it?

* My main challenge was being able to have a plan for promoting my courses every time. As a mother to a little one, |
HAD to be intentional with how much time | spent creating my promotional content and building a replicable
system for my courses.

+ My branding background helped me narrow my focus and be strategic. | treat every course launch/promo as a
campaign.

* | use the Planthat app for scheduling my content posts on social media. | build my content out for an entire month.
That allows me to focus more on the engagement once it’s posted.

How do you measure success? Do you set quarterly/monthly goals? What are they?

+ We measure views by month. | create affiliate links for each of the free videos, and other unlocked videos that would
be great to track. We then track those on our end.

+ When | notice views decreasing, we'll share a little more about that course.
The deeper success factor for me is impact. For example, how many viewers are reaching out personally to say the

course had a positive impact. This isn't so much about numbers, but helping people. However, this does give us
insight to what specific parts of the course they liked, so | use that to promote that subject more often.



What has been your most successful way(s) to increase repeat learners?

* Anytime someone shares feedback on a post and tags me, | congratulate them. Depending on what they share
and what | can see from their profile, Il send them a personal video or voice message on LinkedIn or Instagram.
These have been huge in building connections, and every single time, I've had learners say they want to check out
more of my courses.

+ | have also shared some of the learners’ work after applying what they have learned from my course. It's not many
learners, but | have shared about them on my social networks.

+ I'm no different from how | show up on screen, making memore relatable and human-centric.

+ Anytime we do a new LinkedIn Learning course, | send an exclusive email to my VIP email community letting them
know first hand that the course is live.

Do you check your instructor dashboard regularly to review analytics?

» Yes, | check it atleast once a week. | check especially now that we have more data on our dashboard.

What else do you do to market your courses?

* I've created a specific landing page to host my courses and included the topics it reflects so it’s a quick and easy
reference.

My team also helps me build our backlinks on the blog that reference the courses. | write a blog everytime we
launch a new course and embed some of the free preview videos.

* | have paid interactive ebooks that my audience can download/purchase on my site. All of these ebooks reference
atleast one of my courses for additional support. | tend to select the free videos, but at times the unlocked videos
are a better fit, so | include an affiliate link for them to get the 30 day trial on LinkedIn Learning. It's a win-win.

+ Personal stories are huge. Not just mine, but from learners who take my courses, or relatable client stories. Finding a
way to mesh a problem a client had, and showing the solution through one of my courses, has been impactful.

* | also create a promotion timeline. | tend to implement a 4 week schedule ramping up to the course being live.
Here's a sample structure:

* Week 4: Share some behind-the-scenes of the recording: the course, bloopers, or fun things | learned throughout
the day.

« Week 3: Share a story or graphic preview related to my course.

+ Week 2: Tease on social media that my course is about to launch soon. | ask people to send me a message if
they want to be the first to know when it’s out.

« Launch week: Post at least twice. If | have a tester feedback, | use that as a “user testimonial” graphic. We also
launch a blog/newsletter the same week the course releases. I'll then share the course on LL to unlock it but
always make sure to add some story about the recording experience.

+ Further down the line, I'll share an update graphic with how many have viewed the course and from what
companies.

Lin ked m Copyright © 2021 LinkedIn Corporation. LinkedIn, the LinkedIn logo, and InMail, are registered trademarks of LinkedIn Corporation in the United States and/or other countries.

Al other brands and names are the property of their respective owners. All rights reserved.


https://www.nictecreativedesign.com/linkedin-learning-branding-and-color-courses-by-nicte-cuevas

