
 

 

If you’re a social media newbie, start 
small and choose one platform. Of 
course we are biased but we recommend 
starting with LinkedIn, given that we’re 
a professional network and we make 
sharing your course turnkey. (See more 
in our How to Share Your Course guide.)

Think about where your network likely 
spends most of their time and double your 
efforts on that platform. For example, if 
you’re a creative Instructor, Instagram is 
probably a great place to invest your time.

Instructor Toolkit

Social Media Best 
Practices 
Follow these guidelines to get the 
word out about your course

Which platform to use
Each platform is different, know how to reach your audience through the right channels.

Platform 
strengths 

User 
behaviors

Demo-
graphics

• Professional network
• Facilitates thought 

leadership

• Visually driven
• Utilized for inspiration 

and storytelling

• Strong conversation 
and comment channel

• Extremely robust and 
diverse user base

• High viral capabilities
Conversation around 
real-time topics

•

Discover and join 
conversations about 
relevant topics to stay 
informed

•

Manage professional 
reputation

•

Express and consume 
creativity, both photos 
and videos

•

Share and consume 
both in the feed and IG 
Stories

•

Connect with 
acquaintances

•

Share photos of 
previous and in-the-
moment events

•

Access news and 
information in real time

•

Ages 30-49• Ages 18-29• Ages 25-54• Ages 18-29•

Easy sharing of content 
through retweeting

•

LinkedIn TwitterFacebookInstagram



What to post
Follow the 4-1-1 rule: Post four pieces of new 
content, one repost, and one self-serving post. 
When you follow this pattern, you will achieve the 
ideal ratio of original posts, engagement, and 
self-serving posts.

Video is the golden ticket. Here are some pro tips:
     • Start with a striking visual or strong opening    
        line to hook viewers
     • Keep it short with relevant, engaging content 
        and no fluff
     • Pay attention to detail and consider lighting, 
        background, sound, wardrobe, etc.
     • Be candid, personal, and not overly self-
        promotional

If not posting video, always include images, and 
pay attention to each platform’s sizing guidelines. 
Include questions or conversation starters in your 
posts to encourage engagement.

Plan for success
Keep a calendar of what/where/when you are sharing with your channels. Regularly monitor your content 
performance to refine your calendar, so you can focus your posts on what your audience responds to or is 
interested in.

When to post
There’s a lot of data out there about the optimal days and times to post on each platform, and it definitely 
varies by the audience you’re trying to reach. In general, here are some guidelines:

     • LinkedIn: Wednesday, between 10am and 12pm
     • Instagram: Wednesday, 11am; Friday 10am to 11am
     • Facebook: Wednesday, between 11am and 1pm
     • Twitter: Wednesday and Friday at 9am

Keep in mind, however, that you should pay attention to when you see the highest engagement rates and 
adjust your posting cadence accordingly. 

Date Channel Time Content Type Copy Link Notes

Thurs 
5/2

Twitter

Twitter

Twitter

Facebook

Instagram

LinkedIn

Monday Tuesday Wednesday Thursday Friday

New Course/Content
Motivation Monday

Tip Tuesday
Blog Article

Wednesday Wisdom 
Quote

Lifestyle
User generated content

Questions/discussions
Reshare top content

LinkedIn



And of course, get more great social media tips on LinkedIn Learning.
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other countries. All other brands and names are the property of their respective owners. All rights reserved.

LinkedIn

Images: 1,104 x 736 px
Video length: 10 min

Instagram

Square images: 1,080 x 1,080 px
Horizontal images: 1,080 x 566 px
Vertical images: 1,080 x 1,350 px
Video length: 60 sec

Facebook

Images: 1,200 x 628 px
Video length: 2 min

Twitter

Image: 1,200 x 675 px
Video length: 30 sec

Other engagement tips
• Find and follow many accounts that appeal to you and your 
  personal style/brand.

• Monitor your channels for shares, likes, follows, and comments, 
  and respond to every single activity, the sooner the better.

• Tag others in your posts to encourage reshares and comments.

• Use hashtags to increase discoverability of your posts, and   
  follow hashtags applicable to your industry as well as 
  #LinkedInLearning and #LinkedInLearningInstructor.

• Monitor and participate in conversations relevant to your 
  industry.

Be sure you are familiar with and follow the tech requirements on each platform.
Tech requirements

https://www.linkedin.com/learning/social-media-marketing-tips
https://www.linkedin.com/learning/personal-branding-on-social-media-2
https://www.linkedin.com/learning/social-media-video-for-business-and-marketing

