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Berlin is not only a 
start-up hub, but also 
one of the most 
important technology 
and AI locations in 
Germany. 

#Ki_Berlin; Evaluation 
Sep. 2019



Men Women

Women in the jobs of the future, in Germany
For the Global 
Gender Gap 
Report, we 
examined how 
women are 
represented in the 
jobs of the future, 
meaning the fast-
growing 
professions. 











Source: LinkedIn Member Data (Global)
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Note: Percentages compare your audience to the average European LinkedIn member |  Source: LinkedIn Platform Data, Jan ŭMay 2021



86%
More are sharing

78%
More check 
InMails

141%
More likely to 
be in a group

97%
More active 
in groups

98%
More company page 
views

59%
More likely to learn 
about what other 
colleagues are doing

Note: Percentages compare your audience to the average European LinkedIn member |  Source: LinkedIn Platform Data, Jan ŭMay 2021



Source: LinkedIn Platform Data, Jan ŭMay 2021
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How to start
your LinkedIn 
Page?



Join the conversations that matter

Know and grow your audience

Engage your people

:QWT RNBDF JP VIF YQTNEźU 

professional community



Publish and share content1

Promote your organization 
and  services

2

Attract followers3



7x
The average 
impressions 
per follower

11x Lift in clicks per follower

Lift in page views5x



Upload PowerPoint presentations, PDFs, videos, etc. 
Keep audiences engaged with relevant content from 
your Page.

Post engaging, insightful content!

7JUJVQTU DBP UFF IBUIVBHU [QWźXF JPDNWEFE JP [QWT 
updates and click them to learn more. Choose 
relevant hashtags and contribute to the 
discussion! Choose 3 of your own ŭlinked to 
[QWT QTHBPJ\BVJQPźU RWTRQUFŚ

Be #relevant.



Content suggestions will help you:

Å See which content and topics your 
audiences are engaging with across 
LinkedIn.

Å Refine these insights by job function, 
industry, and seniority so that you can 
develop a nuanced content strategy for 
all the people who matter. 

To know & grow your 
audience, find the content or 
topics that matter to the 
people you most want to 
reach. 



ž 4IBTF QTHBPJD RQUVU BPE DQPVFPV DWTBVFE 
by your marketing team to build employee 
advocacy

ž *PVFTBDV YJVI QPF BPQVIFT C[ FPHBHJPH 
with trending LinkedIn posts from each 
QVIFTźU DQYQTMFTU

ž $QPPFDV YJVI QPF BPQVIFT VITQWHI 
dynamic suggestions based on location, 
team and shared coworkers

Join the conversations
that matter

Join the conversations that 
matter most in a trusted, 
employee-only community 



From this tab you can: 

ÅMonitor Page activity and engagement

Å See performance with custom date 
ranges and easy demographic charts

Å See the professional traits of your 
followers and visitors

Å Evaluate the effectiveness of your posts

The analytics tab makes it 
easier to understand your 
audience & action your 
insights.

Contact your LinkedIn Government 
Team to get even deeper follower 
analytics.



Post consistently Increase reach with 
#hashtags

Use strong, 
creative content

Present 
ideas & questions

Tag members & 
companies

Use an authentic 
tone



X1



Company followers
organic updates

sponsored content 
LinkedIn audience beyond 
your follower base



20 targeting dimensions to define your ideal personas on LinkedIn



In 2019, over 350 billion posts

were viewed within the feed. Make 

sure your marketing budget is being 

spent where it matters:  the feed Ů

where your target audience is 

investing 

most of their time.

Sponsored Content ads fill the 

majority of a mobile feed, resulting in 

amazing viewability. They also have 

built-in social amplification: when 

members like or comment on an ad, it 

appears in other member feeds.

Whether a member is casually on 

LinkedIn, researching for information, 

or actively engaging with one subject 

- the versatility of the Sponsored 

Content format delivers strong 

results, no matter your campaign 

objective. 



Content, Comms & 
.BTMFVJPHŞ

Best Practice for Government








