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It all starts with the member.
On LinkedIn the members matter most.

/56M+

Vlamls@re OUR VISION

Create Economic

Opportunity forevery
Member of the Global

Workforce.




DACH is among the top 4 audiences in Europe

/O6M+

Members globally in over
200 countries and territories

198M+
178M+ Europe
United States UK 30M+ Portugal e
France 22M+ Romania  9M+
Ital 15M+ Sweden sy,
DACH 1M CrechRep. 1,
18 M+ Spain 13M+ Finland 1M+
Canada Netherlands 8M+ Ireland oM+ 53 M+
Belgium 4M+ Poland Chinese Mainland
4M+
Denmark  9M+ Norway oM+
Hungary 1M+ oM+
2 M+ Republic of Korea
+
9M+ Israel I7déM 2M+
ndia
| IM+ 2M+J Turkey oms ! (2M*] Sapan
Colombi Morocc g
olombia ' 4M+ Hong Kong Taiwan
49M+ UAE (SAR) 9M +
Brazil oM+ 4M+ The Philippines
5M+ Nigeria Saudi Arabia QM| 5M+
Chile Sindbpore Malaysia
aMe|  2Me oMs  |1IM+ |
I South Africa \euya Indonesia Australia
gM+ 2M+

Argentina

New Zealand



What our members can expect from LinkedIn?

OUR VALUE PROPOSITION

Connect to Opportunity

Formembers

PN
-

Jobs & opportunities Network & new contacts Learn & information

A




The Economic Graph: a crystal ball for the DACH region
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Please do not share outside of your organisation



The Economic Graph -
Berlin is a magnet for tech talents

Be I’| InNiIsn Ot on |y a Von 45.000 KI-Fachkrdften in Deutschland, sind 18

Prozent in der Hauptstadtregion zu finden.
startup hub, but also I
one of the most @ U” NCHEN

important technology
& B E R | I N SOFTWARE &
, v IT-DIENSTLEISTUNGEN

and Al locations in

Germany.

#Ki_Berlin; Evaluation @ FRANKFURT &

Sep 2019 ‘ ‘ ' -~ N T Die Branche, in der die meisten

J 1 A ‘i"‘ | Ki-Fachkrdfte tdtig sind, ist Software und IT-
AT R Dienstleistungen.

\‘ h Hier sind 50 Prozent der Mitglieder aus der

‘ F \ULIN Hauptstadt-Region mit

KI-Kompetenz titig.

QERLINPARTNE_R BERLIN i

fiir Wirtschaft und Technologie




The Economic Graph - WWomen are
underrepresented in future professions

Women in the jobs of the future, in Germany

Cloud Computing
Engineering

Data and Al

Product
Development

Sales

Al

Marketing

Content Production

People and Culture

92%
85%
76%
64%
68%
67%
58%
55%
35%

Men

Women

Global Gender Gap
Report 2020

WORLD

For the Global
Gender Gap
Report, we
examined how
women are
represented in the
jobs of the future,
meaning the fast
growing
professions.




Groups

Member’s &
Organisation’s
content

LinkedIn News

Team

~
& B

g 2

MY fluencer

ow the LinkedIn Content Ecosystem comes to life

Learning



The world's protessionals come to
LinkedIn for knowledge...

Industry News

P Cxpert Advice
f2  Professional Learning

Peer Insights

ey
% Peer Recommendations

i?a D500+ Influencers




LinkedIn is the most trusted Rank 2017 2018 2019 2020

social platform... 1 in in in in
2 K ® ®

For the fourth year running, LinkedIn is . > rY o

the most trusted social platform
4 L &
Specifically, LinkedIn ranks
first in Legimitacy, meaning ° = o v ~
people trust that the o o

platform does not show
deceptive content such
as fake news.

Source: BusinessInsider Intelligence ‘Digital Trust Report’, October 2020




This is because LinkedIn delivers a unique blend of aspects of
social media and publishers

Social media Premium publisher

22
Scale g2 _ _ 9 Attentiveness
-3 Ehe NewJork Eimes (DACH)
n POLITICO Siiddeutsche Zeitung
. ©ad
o = - i
e 20 O v 3 .
o
° The Washington Post
E t th Trust
ngagemen h WSJ % rus



...and has
become o
leading content
engagement
platform

Source: Linkedin Member Data (Global)

+3

New members join
every second

1,000+

Posts shared
every minute

1ox

More content
impressions than
job postings

Please do not share outside of your organisation



German members are active contributors to LinkedIn’s content
economy

125% 1235% 110% 6/ 7%

More Shares More companiesfollowed More connections More mobile views
Your audience They' . You're more likely to
amplifies content to =) g et engagethemona
their network of shareable contentfrom ;l'::;/eo;[ee(\;vil mobile device
affluent professionals companies :
P LinkedIn
Please do not share outside of your organisation m

Note:Percentages compare your audience to the average European LinkedIn nSamiwer. |LinkedIn Platform Data, iMay 2021



And they seek diversitied advice from...

Peers Experts Competitors
86% 141% 98%
h ‘ More are sharing Q More likely to L0 More company page
be in a group views
| 78% > 7% o) 59%
) < More check & v More active P More likely to learn
InMails In groups about what other

colleagues are doing

Please do not share outside of your organisation m
Note:Percentages compare your audience to the average European LinkedIn nSamiwer. |LinkedIn Platform Data, iMay 2021 '



Sneek peek to engaging content topics and some audience

insights for the German members

® Most engaged government k3 Seniority Breakdown
topics in the last 6 months -

randel | 5\
. Unpaid I
investment [N .3V

Training -
digitalisierun | 12V ey
wah! [ 620.2« senior |
manager [ EEEEEEEE
trade :
| orecior I
bundesregierung - 311.3K ve
CXO
rente [ 300.1k —
Partner -
election . 224.1K owner | IEGNR
pflege . 199.9K 0% 5% 10% 15% 20% 25% 30%
energiewende . 147.8K Please do not share outside of your organisation

Source: LinkedIn Platform Data,liMay 2021

35%
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your LinkedIn
Page?
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Beoca Williams meentiormed your
CompaTy

What is a . |
LinkedIn page?

Wisitor analbytics &

. QWT RNBDF JP—VA-F-¥-QT NEZ "
professional community - o Ak

WV pAAA your Saancial viian, and you v Been Readiy speading Bt
Mt 3304t WA 1ormetheng unerected Rapoen T

—

Join the conversations that matter

Know and grow your audience
B b e

Engage your people R L bl o

12 Vit Duddiag LOCTe PrORStyPeL.
@ nephite

signiteapp
1127 prople Sallowing



Build a compelling organic presence through your
LinkedIn Page

Publish and share conten

Promote your organizatio

and services

Attract followers

& Q Bundesministerium fiir Gesundheit

DEUTSCHLAND
KREMPELT DIE

Bundesministerium fir Gesundheit

Amter & Behérden « Bonn, Bonn - 41.846 Follower:innen

Zur Website & V Follower:in ‘

Startseite Info Beitrdge Jobs  Personi

Info

Aus aktuellem Anlass informiert das Bundesministerium fi
Gesundheit Sie (iber diesen Kanal zum Coronavirus und d
Umgang damit.

Webseite
bmg.bund.de

Alle Details anzeigen

Beitrage

“| Bundesministerium fiir Ges...

41.846 Follower:innen

Neue Karri

DEUTSCHLAND
KREMPELT DIE

FUR DIE CORONA-SCHUT ZIMPFUNG

| TR A N
| Zur Website @ ) ( Mehr )

Personen Analysen Events Videos

Start

Info

Beitrage

Jobs

in Berlin ab 150.000 €Jahr. /A =

Follow

Ebenfalls angesehen

Q' Bundesministerium fur
Wirtschaft und Energie

Amtes & Behorden
v Follower

Q ! Offenthicher Dienst




Organisations
with completed
and active pages
are more
successful at
achieving growth
objectives

£

Lift in clicks per follower

The average
Impressions
per follower

Lift in page view

10:36

&~ Q Bundesministerium fiir Gesundheit

DEUTSCHLAND
KREMPELT DIE
#ARMELHOGH

% | FUR DIE CORONA-SCHUTZIMPFUNG

Bundesministerium flir Gesundheit

Amter & Behorden - Bonn, Bonn - 41.846 Follower:innen

Startseite Info Beitrage Jobs  Persong

Info

Aus aktuellem Anlass informiert das Bundesministerium fi
Gesundbheit Sie tiber diesen Kanal zum Coronavirus und dg
Umgang damit.

Webseite
bmg.bund.de

Alle Details anzeigen
Beitrage

@| Bundesministerium fiir Ges... ***
41.846 Follower:innen




Content can set you apart

Post engaging, insightful content!

Upload PowerPoint presentations, PDFs, videos, etc.

Keep audiences engaged with relevant content from
your Page.

e RER=

Bundesagentur fiir Arbeit

Bundesagentur fir Arbeit - bringt weiter!

Government Administration - Narnberg, Bayern - 14,587 followers

<Visit website ‘Z') ( More)

Home My Company About Posts  Jobs Life People Insights Videos

, m Images Documents | ( Videos ) [ Ads Sort by: Top v
’B Bundesagentur fiir Arbeit
Bundesagentur fir 6.®
Arbeit #Arbeitsmarkt im April 2021
14,587 followers
B Arbeitslosenzahl im April ggti. dem Vormonat: -56.000 auf 2.771.000 ...see more

See translation

,Durch die Friihjahrsbelebung
entwickelt sich der Arbeitsmarkt
solide. Die anhaltenden
Einschrankungen in vielen

Raroirchen hramean dio

Associate yourselt with
trending hashtags

Be #relevant.

7JUJVQTU DBP UFF |1 BUI VB
updates and click them to learn more. Choose
relevant hashtags and contribute to the

discussion! Choose 3 of your oWrked to

[ QWT QTHBPJ\ BVJQPZU RWT

Community hashtags

#umwelt

w 214 followers

#digitalisierung

@R 005 orovess

Trending posts in #klimaschutz

Ausschreibungsdetails
evergabe-online.de « 1 min read

20 people are talking about this

#digitalisierung

50,029 followers




Discover trending content within your target audience

To know & grow your
audience, find the content or
topics that matter to the
people you most want to
reach.

Content suggestions will help you:

A See which content and topics your
audiences are engaging with across
LinkedIn.

A Refine these insights by job function,
industry, and seniority so that you can
develop a nuanced content strategy for
all the people who matter.

All Pages v

Content v

Analytics ¥ Activity @D

Trending Articles

Em

ployee Milestones Company News

See what articles are trending on Linkedin for the last 15 days @

Estimated engaged audience size

(2]
100,000+

Filter by

How Modi led India into a COVID catastrophe | Opinion &'

BBC receives 109,741 complaints over Prince Philip coverage &

‘ Thousands of viewers contacted the BBC to say they felt the amount of coverage was excessive

Admin tools ¥

Share v )

( share ~ )

+
Too Chinese for the US, too American for China. Where can | call h... &
i Last summer, a Chinese man approached me on a crowded Beijing street and asked me in Ma Cg'h;,e' :)
+ Germany’s Greens pick Annalena Baerbock as first-ever chancellor ... &
Forty-year-old party co-head presents candidacy as a bid for change ( Share .)
\.
+




Discover trending content within the “My company” tab

Join the conversations that
matter most in a trusted,

employeeonly community

z 41 BTF QTHBPJD RQUVU

v‘ L N7 ." c}- o 0l
by your marketlng team to bu”d em ployee S?Idinf\r}\as? San Francsico, California - 3,169,055 followers
ad VO Cacy ;e;ucr):rs‘::)sn:s::zjs ‘golden phase' with the right marketing strategy Q #19 Linkedin Top Companies | Startups

(TE.3 Charlie & 2 other connections work here
Seeall 1,317

~

7 *PVFETBDV YJVI QPF BH -
with trending LinkedIn posts from each w“‘ﬁ
QVI FTZU DQYQTMFTU =

~

z $QPPFDV YJVI QPF o
dynamic suggestions based on location,
team and shared coworkers



Understand who's visiting your Page and what gets engagement

. . Pro Tip:
The analytics tab makes it Contact your LinkedIin Government
easier to understand your Team to get even deeper follower
audience & action your analytics.

Insights.

From this tab you can:

Wisitor analytics @ & Export

A Monitor Page activity and engagement

Wisitar highlights &

A See performance with custom date S B
ranges and easy demographic charts Villormetis @ | TieriesOecL 0T RO 00 v Pl v Mt P v+
O Dektop [ Mobide Aggregate deskep and mkile tratee ()
A See the professional traits of your o
o sl T

followers and visitors 0 o o

Do
[ |
\
oo
8
[
(s
|
|
I
Q
L

A Evaluate the effectiveness of your posts K\a/ oo




What makes a Page Best-in-Class?

Post consistently Increase reach with Use an authentic

#hashtags tone
Use strong, Present Tag members &
creative content ideas & guestions companies



Your game plan for growing followers...

@ One time

Ask your employees to update
their LinkedIn profiles with their
work experience

Add the LinkedIn “Follow”
button to your website

Invite your first-degree profile
connections to follow your
Page

@ Daily

Link to your Page in all
your marketing commes

Post daily to establish a
trusted voice

Reply to comments &
encourage further discussion

Weekly

Review analytics to identify
which content performed best

Ensure you are publishing @
broad content mix to attract
new audiences

Interact on your community's
hashtag feeds

Monthly

Encourage your employees
to re-share your top Page
posts with employee
notifications

Switch up your community’s
hashtags to reach new,
relevant audiences



Extend your content’s reach

Reach your company
followers with organic updates

Company followers

' " Getyour updatesin front of more
e people with sponsored content

e Linkedln audience beyond
your follower base



First party
data =
unigue and
precise ad
targeting

11

1N 4

o B o

20 targeting dimensions to define your ideal personas on Linkedl

Company
name

Member
gender

Member
schools

Job
title

Matched
audiences

Company
connections

Member age

Fields of
study

Job

function

Custom
segments

Company

followers

Member
interests

Degrees

Job
seniority

Lookalike
audience

Company
industry

Member
groups

Years of
experience

Company
size

Member
skills



What can you do with Sponsored Content?

B

Engage

Engage with highly viewable
& shareable content

Sponsored Content ads fill the
majority of a mobile feed, resulting in
amazing viewability. They also have

builtin social amplification: when
members like or comment on an ad, it
appears in other member feeds

;

Reach

Provide extreme reach
across both desktop & mobile

In 2019, over 350 billion posts
were viewed within the febthke
sure your marketing budget is being
spent where it matters: the f¥ed

where your target audience is

investing
most of their time.

*

pod

AW

Achieve

Accomplish all your
marketing goals

Whether a member is casually on
LinkedIn, researching for information,
or actively engaging with one subject

-the versatility of the Sponsored
Content format delivers strong
results, no matter your campaign

objective.
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| Senior Consultant Content &
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Content on LinkedIn: quantity & quality!

ﬂ Q Suche - ®

Jens Spahn - Follower:in .
Bundesminister flir Gesundheit ==
14 Std. - ®

& Nach dem Corona-Kabinett habe ich mich
heute Mittag den Fragen der Journalistinnen und
Journalisten gestellt. ... mehr

oD 96 57 Kommentare

O 2 sucne H Y

Bundesministerium fiir Verkehr...
6714 Follower;innen
4 Tage - ®

N
|

Wir begriBen unser neues Behordenschiff ATAIR -
eines der modernsten Schiffe unserer Zeit . g3
Bundesminister Andreas Scheuer hat die mehr




