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its brand quickly, and effectively.

Talent Solutions
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THE SOLUTION

Let consultants drive engagement

“We had LinkedIn Talent Solutions in our first month
of operation and we were billing in our first month.
Those candidates came from LinkedIn.”

Blackbook Executive took a disciplined approach, harnessing
the power of an integrated LinkedIn branding solution.

First, they invested time in testing what messages would
resonate with their target market. If people didn’t engage,
work out why, adjust the messaging and try again.

Next, individual consultants would post insights and
thought-provoking content to their own network, which
linked to the Blackbook Careers Page. If engagement was
good, they then use a Sponsored Update to amplify the post
to Blackbook’s followers, and specific industry segments.

This drove traffic, increased the engagement score with
followers, and grew connections for both consultants and
Blackbook Executive.
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“It just works.on so many levels.” Clinton e
“We’re testing out what works with our ¢
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“Being a socially-engaged business relies
on everyone in the company buying into
the strategy. Everyone must be aligned
with our strategy; and the strategy itself
is fundamental to our success.”
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