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Sharing your insights, opinions, and expertise with

the world’s largest professional community enhances
p O r your reputation as a trusted voice for customers,
employees, and partners around the globe.
( J
conversatons.

The most influential leaders
across all industries use

of executives rate
910/ LinkedIn as their first
O choice for professionally

relevant content

: N of business leaders
LinkedIn 0 sporl.< powertful N 870/ say thought leadership
conversations with 690+ million O increases their trust in

orofessionals worldwide. an orgonization

5 Ways to Amplify Your Impact on Linkedln =~ 3



Your voice makes
a difference.

As a leader, you are the embodiment of
your company’s commitment, vision, and
values. By virtue of your position, people
listen when you speak and trust in what you
have to say.

By adding your executive voice, you not
only enhance the impact of content your
followers find valuable — you raise your
status as a thought leader and elevate your
company'’s visibility as a relevant brand.

E xecutive content generates as much as

4.0 M —|— IMPressions
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O WAYS

to amplity
VYOUr IMPACt
on LinkedIn.

Most executives are eager to
engage on LinkedIn with others
but want to do so in a way that

Makes good
O use of their time

e Adds value for

their connections

Drives impact
for their business

>



That's why we've put together these
oractical tips — to help you use your
voice to spark conversations that are
meaningful for your community and set
you apart as a thought leader.

O Thought leadership content is
6 / among the best ways to get a
O sense of the type and caliber

of executives of thinking an organization is
likely to deliver.
agree

-
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Tip #1

lalk about
things that
Matter to you.

The LinkedIn Feed — people you know, talking
about things you care about — is the starting
ooint for creating powerful conversations.
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To make your voice heard, be authentic.

Focus on what personally inspires and
motivates you. Share your passions and
expertise in a relatable way.

Which content traits drive the highest
engagement among LinkedIn members?

Short
Inspirational
To-the-point
Visual

Video
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Inspiring examples

Comment on
industry trends

Add your take on
industry news and
trends to strengthen
your leadership
position and win the
respect of peers.

Mary Barra [ « 3rd+ =+ Follow ===
I Chairman and Chief Executive Officer at General Motors

Published » 2mo

This morning at GM, we kicked off our sixth Global Safety Week, an annual event
where we collectively reaffirm our commitment to ensure all employees,
contractors, suppliers and visitors who enter our facilities return home safely,
every day. When our employees are safe, customers benefit as well, from
improved product quality and manufacturing efficiency. Keeping our customers
safe begins in our own house, with our own workforce.

Keeping our customers, and our people, safe

Mary Barra on Linkedin

O & O 1977 - 128 Comments

& Like =] comment > Share

Highlight team
success

Promote achievements
with shout-outs to your
team. Recognizing
people helps them feel
more connected and
shines a bright light on
your company’s culture.

Convey your
ooint of view

Share your thoughts
and values to help
followers connect
with you in a more
personal way and
understand your
leadership approach.

Chief Executive Officer at Accenture

6mo « @
Thanks, Paul. This #HourOfCode, | pledge to #MakeAGreaterGood by talking
with my daughters about the positive impact technology can have in
transforming the world. Bhaskar Ghosh and Ellyn Shook, what will you do?
#CSforGood

\2” Julie Sweet fij] « 3rd+ + Follow ===
I

% Paul Daugherty « 3rd+
. Group Chief Executive - Technology & Chief Technology Offic... + Follow

6mo « @

A 5x Investment in our Future: My #HourOfCode 2019 Pledge

Paul Daugherty on LinkedIn « 4 min read

Anything is possible with an #HourOfCode. As Accenture’s “coder in chief,” | firmly...

O® Q196

EVP & Chief External Engagement Officer at Target
1mo « Edited » @

ﬁ Laysha Ward [fJ « 3rd+ + Follow ===
[

How to Build Your Resilience, Growth and Optimism

We're all well aware that this isn’t business - or life — as usual. These days, we're
dealing with a range of emotions...from anxiety and stress to resilience and
optimism. | recently had the pleasure of hosting a virtual conversation for the
Target team with happiness expert and best-selling author Shawn Achor. We
discussed his research on the power of searching for hope, gratitude — and even
joy — in the midst of uncertainty. Did you know there was a thing called
#happiness #anxiety?

Check out a portion of our discussion to build your own resilience, growth and
optimism. Click here for the full video: https://bit.ly/2WOffiP

#gratitude #resilience #growth #optimism #hope #growthmindset
#happiness
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Tip #2

Interact with

your audience
authentically.

On LinkedIn, you can directly communicate with
hundreds of millions of people across the globe.

[t offers a unigue opportunity to nurture relationships
with employees, customers, and partners at scale.



Engage with the content in your LinkedIn Feed

Go beyond “liking” — comment on your network’s posts
and share content with your network to show that you're
an engaged and connected leader.

Dharmesh Shah [ - 3rd+
Founder and CTO at HubSpot + Follow
imo

| really love the idea of "remote" work (awesome way to find the most talented
people in the world).

But, | don't love the term “remote”. Are there alternatives that don't focus on the
distance, but instead the flexibility? Like GeoFlex or something?

OO © 895 - 191 Comments

N Like

3

=] comment &> Share

Top Comments ¥

Ryan Malone 1mo -+
Founder & CEO of SmartBug Media | HubSpot Global Partner of the ¥...

| remember when SmartBug first started, many companies (several of
my really close friends at HubSpot included) said that we couldn't
really collaborate and build a great company with a remote | ...see more

@ - B4likes | B - 7Replies

Load previous replies

e Dharmesh Shah 1Mo =+
Founder and CTO at HubSpot
Thanks for leading the way on this. | could not agree more and
am thrilled that HubSpot is moving towards more flexibility in
our work environment -- including #GeoFlex (just trying that
term on for size).

& - alkes | O

b, PeterL. Scher » 3rd+ rap
Head of Corporate Responsibility and Chairman of the Mid-Atlantic Regio

2mo « @ Anyone
An important read by my colleague Janis Bowdler on the conditions that must
exist for a city to expand opportunity for its residents and the traits of cities that
are most effectively doing so. #AdvancingCities

Janis Bowdler » 3rd+
President of the JPMorgan Chase Foundation at JPMargan Chase & Co.
2mo « @ Anyone
Our work in cities across the globe shows many are struggling with similar
issues - and urban problem solvers share common traits.

Column: Problem-solving cities advance by sharing common traits

dispatch.com
@ 48 - 3 Comments

Sy Like =] Comment = Share

Content C-level execs engage with
on LinkedIn achieves, on average
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Tip #3

Use video
{0 INcreqgse
engagement.

Use video — interviews, customer stories,

tutorials and demos — to better engage
your followers.




Best practices for video content.

O Aim for 30 seconds to 3 minutes in length

O Grab attention within the first 6 seconds

O Design for viewing on mobile devices

O Add subtitles or graphics for sound-off viewing

327

Melinda Gates [ - Following LLL by Sallie Krawcheck [ - 3rd+ + Follow ===
Co-chair of the Bill & Melinda Gates Foundation. Founder of Pivotal Ventu ‘C.ES and Co-Founder of Ellevest

2mo
This week's Money in 60 Seconds: why, when the experts agree on a stock or

Why s the most powerful nation on the planet still 208 years away from gender i
Y P P Y V g the markets, are the so often wrong? And market volatility (of course).

equality?! Maya Rudolph and | break down one of the key reasons.

#EqualityCantWait For more like this, go to Ellevest.com/magazine

#investing #personalfinance GZERO Media Ellevest

of web usage will be

SALLIE KRAW!

Oh wait that was rhetorical. Keep talking. =

O Q@ 2,081 * 171 Comments * 76,809 Views © © & 304 14 Comments * 22,448 Views

&N Like =] comment 5> Share S Like [ comment 2> Share
Melinda Gates' thought-provoking questions quickly Sallie Krawcheck’s “Money in 60 Seconds” videos are
grab a viewer's attention short and use subtitles for sound-off viewing
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Tip #4

~OCUS ON
topICS your
audience
cares apout.
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LinkedIn members care
mMost about staying on top of
industry trends and learning
OEST Practices.

The most popular topics on LinkedIn

Technology
Management
Careers & Employment

Business Management

gl B XN

Finance & Economy

- £ ‘l m
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-OCUS on topics
elevant to
yOUr audience
and help them
discover your
point of view.

Use hashtags to help
oeople find your content

Use hashtags in your LinkedIn
posts to appear in trending topics
and help members discover and
join relevant conversations.

Members can click on hashtag
links to find similar posts.

Tag others to
extend your reach

The @ mention helps you draw
others into the conversation.

You can tag individuals or
organizations to ask their opinion,
praise their contributions, and
gain exposure to their network.
This promotes greater dialogue
and sharing of ideas.

¢+ Harriet Green [l « 3rd+ + Follow ===
ﬁb CEO and Chairman, IBM Asia Pacific | LinkedIn Influencer
Tmo

L ] People have one of two core attitudes - Fixed Mindset and Growth mindset, and
people who develop a #growthmindset are far more open to embracing
challenges, treating them as opportunities to learn something new.

t’; A
e
,.l. l.“.‘

Why Attitude Is More Important Than 1Q
forbes.com

O @O 216 - 12 Comments
& Like =] comment &= Share

¢y Harriet Green [ « 3rd+ =+ Follow ===

CEO and Chairman, IBM Asia Pacific | Linkedin Influencer

L ] Excited to speak at the Workplace Pride forum in #Singapore hosted by
#IBMAsiaPacific. Thank you David Pollard for bringing us all together to further
enhance #diversity and #inclusion of and for all.
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Tip #5

Monitor
engagement
levels to refine
yOUr approach.

Gain a better understanding of what's
resonating with your audience by reviewing
the activity your content is generating.

5 Ways to Amplity Your Impact on LinkedIn 17



in B8 2 e e

Robert E.'s Activity

View dll
1 Articles Posts Documents

See hOW orofile activity
your CO Ntent Click on the “All

activity” link on your

Robert E. Moritz [ « 3rd+ + Follow ===
Chairman, PwC Network

"On the African continent, we have the largest young population of all
continents. Yet these young people don't appear to have the right skills which
CEOs say they are looking for” Our Dion Shango talks about the skill ...see more

LinkedIn profile to

p e rfO rm S . view all your posts.

Because when you know what See which 0Osts
topics your audience cares
about, you can tailor future
posts accordingly. View the volume of
activity on each post,
including views, likes,
comments and shares.

¥ 1 la M )
& with Dion Sh %
Itr :on Ell"'lg:M

perform better

O OO & 229 - 7Comments

N Like ] Comment 2 Share

Robert E. Moritz [ « 3rd+ + Follow ===
Chairman, PwC Network
mo

As the importance of upskilling was discussed at the WEF International Business
Council last week, | was reminded of the insightful comments Carol Stubbings
made about it earlier this year in Davos. Watch:

"W Trade conflicts [
g

Know how
OOSts resonate

and you then start to coalesce tasks

Understand at-a-glance
what your audience loves,
celebrates, is curious
about, or finds inspiring.

L J Y Like ] comment = Share

A &8 » 4 B
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- stablish

a regular
cadence.

Once you begin to amplity your impact, the
next step is to make a routine out of posting
or sharing content. [ry pairing your activity
on LinkedIn with an existing haloit —

such as reading the news.

Set a redlistic goal. Start with a weekly post
and work up to more frequent activity.




- nlist your team's support.

Authenticity is key, but that doesn’t mean you can’t get
support from your marketing and communications teams.
Share this guide with them.

Because your time is so limited, rely on them to develop a
successful content strategy. They can help you create or
curate the kind of content that will maximize your impact.

(Go beyond content curation.

The more you engage on LinkedIn, the more you’ll see first-
hand the impact your voice can have.

Top executives are often inspired to move from sharing
other people’s content to writing their own articles.

5 Ways to Amplity Your Impact on Linkedin 20




Showcase thought leadership
by publishing articles.

Use these recommendations from LinkedIn’s
editorial team to get started.

Keep a running list of “thought-starters” and article ideas
Write what you know and be authentic to who you are
Understand your audience and write for them

Aim for articles between 800-2000 words

Write clear, direct headlines

Post regularly and create a content calendar

Respond to comments authentically

Share articles across your networks

O 0N O KN

Analyze each article and iterate
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Articles spotlight
long form content

Introduce your
expertise in a
relatable manner by
sharing what inspires
and motivates you

Make your

article headlines
conversational and
personal to drive
engagement

L]
In Search

Amala Jain

Sales Representative at Energence

Connections 149
Whoa's viewed your profile 73

Access exclusive tools & insights
Try Premium for Free

Your communities

Favorites

# ‘WomeninTech

4 Australia Women's Securi...
# TLDR

# FinanceFridays

[5) [Host] San Francisco Desi...

Groups

4 Australia Women's Securi...

4 [Admin] OnGoal Company Gro...

e ) Sydney College Alumni Group

ﬂ Runners in SF Bay Area
#4 Girls Who Code

Show more ~~

Events
[Z) [Host] San Francisco Desi...
(5 TechCrunch Disrupt 2018

Hashtags
WomenlnTech
MyFirstJob
TLDR

FinanceFridays

H o H H H

Philanthropy

Show more ~~

You Rock At Coding - Let FixDex bring you the job offers. It's free, and no commitment.

L3 '@‘ [& Start a post Eﬂ B

Write an article on Linkedin

Sort by: Recommended ¥

Barbara Humpton [ » 3rd+ + Follow ===
- CEQ of Siemens USA

L. Published » 1w
Businesses are part of the fabric of our society. And that comes with a

responsibility to create value and help solve big problems. As | shared during
some powerful conversations this week, it's why we exist.

Thoughts after Concordia Summit and UN meetings: the responsibility of
business to serve society

Barbara Humpton on Linkedin
O @& D 252 * 1Comment

™ Like =] comment 5 Share

Bluescape Software
57,481 followers
Promoted

Thanks to advanced supply chains and the prevalence of copycat designs...the
entire industry catches up very quickly whenever anything radical or new is http://
pin.it/y-sDbH2

Top Comments ¥

Ge
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C-level executive shares

L@Od W'l'l:h generate, on average

impact 40X i
] pO C . IMPressions
3eing an active voice on o
_inkedIn enhances your IRy

o reach

oersonal brand and, by
association, positively

IMPACtS your company. 7 1>< more
o engagements
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€ 77

As a leader, you have o believe in that vision
with every fiber of your being. Then you have to
eftectively communicate that, whether it's through
word or it's through deed or idedally both.

Jeff Weiner

E xecutive Chairman, LinkedIn
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pg 23: “Linkedin CEO Jeff Weiner: Here's what separates successful leaders from managers.” CNBC. June 28, 2017 | Source
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About LinkedIn.

LinkedIn connects the world’s professionals to
make them more productive and successtul.
With over 690+ million members worldwide,
including executives from Fortune 500
companies, LinkedIn is the world’s largest
professional community.

Learn more about LinkedIn’s
business solutions

Stay up to date with our blog

Follow us on LinkedIn

¢« 5 § B

Follow us on Twitter



https://business.linkedin.com/
https://business.linkedin.com/
https://blog.linkedin.com/
https://www.linkedin.com/company/linkedin/
https://twitter.com/LinkedIn?s=17
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