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Source: LinkedIn Omnibus survey – May

OF LINKEDIN MEMBERS GLOBALLY 
CURRENTLY DRIVE AN ELECTRIC 

(NOT HYBRID) VEHICLE, 
WHICH IS 

3%

ABOVE THE GLOBAL
INTERNET AVERAGE

57%



LinkedIn Internal Research – May 2018

THEY TEND TO BE SENIOR, 
MALE 

AND OWNERSHIP IS 
HIGH AMONGST 
MILLENNIALS…

M A L E
66%

G E N  Z

2%

M I L L E N N I A L S

40%

G E N  X

34%

B A B Y
B O O M E R S

24%

F E M A L E
33%



OF THOSE THAT 
DRIVE ELECTRIC, 

THIS IS WHAT 
THEY LOVE ABOUT 

THEIR ELECTRIC 
VEHICLE…

30%
It's more cost efficient 
to run than a 
diesel/petrol-only 
vehicle

28%
I feel good about reducing 
my carbon footprint

5%
Other

1%
It creates 

conversation and 
debate

7%
It looks good

18%
It’s fun to drive

Source: LinkedIn Omnibus survey – May, 



AND THIS IS WHAT 
THEY LEAST 

ENJOY ABOUT 
THEIR VEHICLE…

20%
It doesn’t have enough 

accelerating power

10%
It’s not more cost efficient to run 
than a diesel/petrol-only vehicle

8%
It doesn’t look 
good

32%
Other

Source: LinkedIn Omnibus survey 



OTHER ADHOC 
COMMENTS 
INCLUDE…

Source: LinkedIn Omnibus survey 



OF THOSE THAT DON’T OWN –
OVER A THIRD ARE CONSIDERING 
AN ELECTRIC VEHICLE FOR THEIR 

NEXT PURCHASE

61%
N O Y E S

36%



Source: LinkedIn Internal

AND THEY ARE 
LOOKING TO 

BRANDS TO CREATE 
CONTENT AROUND 

THESE TOPICS…

Information 
about energy 
consumption and 
charging stations

38%

Price and 
New Product 
promotions

33%
Technical 
details about 
how electric 
vehicles work

26%

Stories from 
drivers that 
already own 
electric vehicles

26%
Information 
about the 
environmental 
impact

25%

Other, please 
specify:

2%



THOSE THAT 
ARE NOT IN 

MARKET FOR 
AN ELECTRIC 

VEHICLE, CITE THE 
FOLLOWING 

REASONS..

41%

They are too 
expensive for 
what they are

36%

They are 
inconvenient to 

charge

22%

Not enough 
options on 

make/model

13%

The engines are 
not powerful 

enough

12%

They aren’t better or 
worse for the 

environment than 
a diesel/petrol-only 

vehicle

8%

They don’t have 
enough re-sale 

value

5%

I don’t know how 
they work



ELECTRIFICATION 
CONTENT ON 

LINKEDIN 



Electric Vehicles 
are increasingly 

being talked about 
on LinkedIn
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Volume of articles that mentioned ‘electric 
vehicles’ over time, Global

LinkedIn internal data

2017 Frankfurt Auto Show 
unveilings + announcements



Source: Internal LinkedIn data, top 10 most engaged-with articles from 2017 around core topics

ARTICLES 
SHARED ON 

LINKEDIN ARE 
LARGELY 

FOCUSED ON 3 
CORE AREAS: 

MANUFACTURING AND SUPPLY 
CHAIN TAKE THE STAGE:

COMPETITION FOR THE 
SPOTLIGHT IS HEATING UP:

A FUTURE 
WITH 
RENEWABLE 
ENERGY:



ENGAGING & UNCOMMON COMMON & ENGAGING

UNCOMMON & NOT ENGAGING COMMON & LESS ENGAGING

USING LINKEDIN ANALYTICS WE CAN HELP YOU UNDERSTAND THE MOST 
RELEVANT AND IMPACTFUL TOPICS TO TALK ABOUT WITHIN THIS AREA…

Sept to Sept

Source: LinkedIn internal data, FY 2017 (articles posts after 01-01-2016)
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LinkedIn Internal Research – Audience Demographics of Respondents – Yes considering an EV

AND HELP YOU 
TARGET THE MOST 

ENGAGED MEMBERS 
WITH YOUR 

CONTENT…

66%
Male

38%
Manager+

KEY INDUSTRIES 
OF THOSE 

CONSIDERING AN 
ELECTRIC VEHICLE: F I N A N C E H I G H  T E C H M A N U F A C T U R E C O N S U M E R

S E R V I C E S
E D U C A T I O N



THANK YOU


