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Scaling up
with LinkedIn




“Starting a company is
jumping off a cliff and
assembling the airplane on
the way down.”

Reid Hoffman
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What we're hearing about startup challenges
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Connect with Understand Acquire Accelerate the
stakeholders prospects customers sales cycle
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VWhere people and companies come to connect, inspire and grow

2380B

Companies Members Feed Updates



Members are intent-driven, consuming content with purpose

Rated the top 71% of members
Q channel to find quality, use LinkedIn to inform
relevant content ousiness decisions

Sources:

lnterpret Mindset Study, May 2018
2 The Sophisticated Marketer’s Guide to LinkedIn



-rom startup to scale-up

OW We Ccan support you
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Tell your
story

Hone your idedl
customer profile

~

N

Drive high-
quality leads

N
“uyr

Influence buying
committees




Challenge:

Connect with A well-honed story can

help yvou connect with
stakeholders ey

investors, employees

and customers’”.
Opportunity: Adam Bluestein

Business Journalist

Tell your story e Mogarine



I hree stories every startup needs to tel

:

Your origin

Customer’s
problem +
your solution

©

Your vision



1 ell your story with LinkedIn Pages
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v/ Following ===

Lightning Drive

ew York - 1 follower

Internet « Ney 2

Average impressions
per fon ower View in Sales Navigator

| S Upsates Highlights

Sort by: Top »
About Lightning Drive ket .
follower Explore hashtag #venturefunding

Jobs

. . We're more than ahead of the curve... We're above it. Learn more here! G ‘“’f‘! ..
] t -| n People ‘ﬁ‘)—')
. 99 followers
P V_l WS Insights M PREMIUM

Ads

Explore hashtag #growth

Explore hashtag #startupculture

€

Introducing Lightning Drive's Drone Technology




Thought Leadership

Product/Market fit

. Amplity your vision, product/market tit and culture

Company Culture

Luminate Security acquired by Symantec + Follow ===
minate  7c0 followers
In the world of software-defined data centers, full automation capability for your IT
infrastructure is an absolute must to keep up with your business needs. Leonid
Belkind, our CTO & co-founder, clearly lays out why in this Forbes article
https://hubs.ly/HOfWhG20

#|Tsecurity #DevOps

Why Automation And APIs Should Replace User Interfaces For Enterprise IT And
Security Solutions

forbes.com

Luminate Security acquired by Symantec + Follow ===
768 followers

gmo

lumiate

[Guide] & A dissolving network perimeter to secure & A growing remote
workforce - The Zero Trust access model addresses these issues (and more!) - we
outlined the 5 steps for adoption in your environment: ...5ee more

luminate

guide »

o Steps to Go Zero Trust

5 Steps to Go Zero Trust Guide

info.luminate.io

Luminate Security acquired by Symantec + Follow

L0 £ 1 . -
768 followers

/mo

lumiate

At Luminate we actually walk the walk. Or rather break a sweat and run 10k, with a
smile! Join our fast-paced and fast-growing startup - check out all open positions
(US & Israel) here: https://hubs.ly/HOglfQwO0 ...5ee more

At luminate we actuall




Challenge:

Understanad
OroSPECTS

Opportunity:

—lone your ldedl
customer profile

Part of a successtul

ICP is

clarity — defining who they

are in a way that

akes

them identifiable.

he

often overlooked part is

that they are discoverable.”

Tomas Tunguz
Partner,
Redpoint Ventures
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: O Better understand your audience

S0

Company
Name

Job Title

Company
Industry

Job

Seniority

- Company

Size

Job

Function



: O Align audience & content

Understana
audience
bizographics

Website Demographacs
Fore y o wAS ¢ BCR?PCH wEN

2 B K P ICN, PN "Q
PN ekt 2 23avCH Lo~ '902‘365 :a ge‘°o"|e../‘¢’6 TR XA TN e
P! pnge - Cew -
Vb o e ~ % of Pageviews Tenepeied dunes

Create tailored —

— Market g Moo per

content >

1%
St wace Lng owoex
S
- 1V
Propect Mamage
S A
- i

MOk Daecutiam

Improve
conversion 8 2

" “Introducing LinkedIn \Website
Demographics,” LMS Blog 2017
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Challenge:
Acquire
CUStoMmers

Opportunity:
Drive high-quality
leads

827 of companies in
2018 that received

Series A funding were

OOSt-rever

067 in 20

ue, up from

o}

Wing, April 2019



F P High-growth brands acquire customers on LinkedIn

LinkedIn is the #1 social platform for lead generation?

627%

VWhich of the following social media
channels generate leads for your business?

S577% 249

17%

LinkedIn Facebook Twitter YouTube

Sources:
3 DemandWave’s 2017 B2B Digital Marketing Report

4 The Sophisticated Marketer’s Guide to LinkedIn

*Respondents were asked to select all that apply

807%

of all B2B leads

generated on social
media come from

LinkedIn®



Drive high-quality leads with best-in-class targeting

= CI\IDC? rr:g o s Job Title ?kj]?gelr:terests @ WA_; fgoeut?r:g

)
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- ngage prospects in the right mindset

Compared to other Ot protessionals use Rated top social media
olatforms, members are information from LinkedIn to channel to find
more likely to use inform business decisions relevant, quality
LinkedIn to improve content

their career and learn



h P Increase lead volume, quality and speed with Lead Gen Forms

Two taps to
complete

Customize
questions

CRM integration
available

_—
-
>

FixDex Custom Solutions

eeee0 VIRGIN it v 22% W)

Sponsored <
Idea for better project management

Dﬂ Share @ 1

FixDex
Sponsored

Learn how FixDex undestands the valued
needs of their customers.

Dear Jill,

With FixDex Custom Solutions, it's eas
all the information you care aboutino
Your customized platform will empowsg
make faster, better-informed decision
optimize your ROLI. This is by far the mo
powerful tool to bridge your platforms
collaboration.

(@S

FixDex’s Webinar Series:
Customer Relationships

Learn how FixDex optimizes their business by
building strong, driven relationships ...see more

+ Build with the data you already
FixDex seamlessly integrates with
existing data sources'

« Align your organization: FixDex
align your business around the me
matter most to your business

« Visualize your metrics: FixDex let:

consume and easily manipulate bu

data seamlessly across your syste

We’ll send this information to FixDex, subject to their privacy
policy.

Webinar: Creating Deeper Custome
Relationshps

fi

Email address

xdex.com

jstein@nasa.com

Sign up

Firstname Last name

' Joseph  Stein
See what FixDex can do for you. Gettin

is easy, sign up for a free trial. We have

Job title
Director of Research




Challenge:

Accelerate the
sales cycle

Opportunity:

Influence buying
committees

0.3

average stakeholders
involved in the BZB
decision-making
porocess, up from 0.4



7 LinkedIn Marketing drives significant Sales impact

Median Sales
Cycle

27% lower

For LinkedIn-intluenced Closeo
Won Opportunities compared to

non-L| influenced.

Defined as ratio of median days to
close for LI vs Non-L| influenced

Findings based on 59.6K opportunities and 20.8K companies analyzed

Opportunity Win
Rate

14% higher

For LinkedIn-influenced
Opportunities compared to
non-L| influenced.

Defined as (No. of Closed WWon

Opportunities) /(No. of Closed Lost +
Closed Won Opportunities)

Average Dedl
Size

66% higher

For LinkedIn-influenced closed
won Opportunities compared
to non-L| influenced.

Defined as (Closed \Won Opportunity
amount)/ (No. of Opportunities)



Influence buying

Reach Decision
Makers at target
companies

List up to S00,000

companies

Layer targeting
facets

m CAMPAIGN MANAGER

SHOWING DATA FOR

Datasource @
INCLUDE at least one of the following

[ ] Uploaded lists

|| Website audiences

[ | Third party audiences

[ ] Sales Nav audiences

[] Recruiter audiences

[] Lookalike audiences
[] Engagement audiences

[ Nurtured audiences

Audience count +
Audience type +
Audience status @ +
Campaign usage +

committees with ABM

ACCOUNT ASSETS W

Matched Audiences @

Reach the people who matter most to your business

| | S5audiences O

Search by audience name

Local product leaders

Company list
56% match rate

Q2 leads
| l Contact list
56% match rate

Current customers
L] Third-party: Eloqua
56% match rate

Blog readers

Website audience

Q2 leads: look-a-like
| | Look-alike audience

Created from Recent sign-ups

Status

Audience: Ready

n FixDex ~

Last audience count

50,230 members
Active campaigns: 3
Audience status: Building
he s TP 15,023 members
Active campaigns: 9
Audience status: Failed
e A A O 329 members
Active campaigns: 2
Last signal received: @ Today
12,421 members
Active campaigns: 13
Audience status: Expired
o e 20,000 members
Active campaigns: 4
B2 3 4 5 6 7 9 10
Help Center Certfied Partners Privacy & Terms »

wm Linkedin Corporation

2016

Marketing CXO Account @ -

Create campaign

n n Create audience ¥

Last modified T

All ~

9/20/2018

9/20/2018

9/20/2018

9/20/2018

9/20/2018

Next ?




Find the right
people and
companies faster

Get relevant
insights on
accounts and leads

Improve pipeline
collaboration

View: Team OpenDeals

Codelane Ugsell Opo

2018 Piot for Runity

Findex Deal Ogpp

Rkix Upsell 2018

Flexis Account Opp

2018 Mintome Upsell

Freshing Opo New

2018 Plot

Outsea 2038 Opp

Zoomijax Oppty

Golden Phase 2018

16 Deals - $350,000.00

Owner

Teresa Adams

Victoria Price

Teresa Adams

Jett Cortez

Teresa Adams

Victoria Price

Teresa Adams

Peter Owen

Jeff Cortez

Victoria Price

Teresa Adams

- mpower your salestorce with Sales Navigator

& Columns

Buyer circle

SHCEA

Amount

L0.000.00

)
2000000

£S.00000

$15.000.00
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$30.000.00

Close date

08-02-2017

08-02-2017

08-02-2017

08-02-2017

08-02-2017

08-02-2017

08-02-2017

OB-02-201/

08-02-201/

Stage

2. Proposal

1 Load generaton

2. Proposal

1 Lead generati

1. Lead peneraton

2 Proposal

O Qualihcation

3 Legal

2. Proposal

J Legal

0. Qualification

Forecast Category

Pipeline

P:peline

Pipcline

Commit

Pipeline

Commit

Best Case

‘1|u'_.' nw

Commit

Pwelne

Pigeline

Next steps
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We help

companies
Jrow.




Corporate Visions drove revenue ano
accelerated their sales cycle

116% o v
+2X
7 5 % 512[;2 VIEWS

Average impressions
per follower

CORPORATE VISIONS

‘Conversations That Win®

t's hard to find quality leads, at
umes over time,

increasing vol

while consta
conversion.

Jamie Laforge

A

tly improvir

g pipeline

inkedIn ma
hard work easier. The impact to
our demand generation efforts
has been tremendous.

Director of Integrated Campaigns

Corporate Visions

<es this



Scaling up with LinkedIn
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Tell your story Hone your |dedl Acquire Accelerate the
Customer Profile customers sales cycle
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1hank you




