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- _ The Modern-Day Meeting
@ & Event Planner:

Evolution ot the Role




A bland conference room just doesn't cut it anymore
—it's all about experiences

True or talse:

My current role involves
more experience creation

2018: 80% True compared to b years ago

2019: 85% True

The experience trend
isn't new - butit’s
continuing to affect
the evolution of a
Meeting Planner’s job:

Source: International Association of Conference Centers, “Meeting Room of the Future”, 2019



The focus on experiences

Better tech & content:

New technology More emphasis on
creativity

impacts the format of meetings that
attendees are looking for, t

OO.

Shorter, more interactive sessions:

/67 /0%
-

N

Shorter attention spans: Shorter, quicker sessions
more interaction & replacing long-form
collaboration oresentations

Source: International Association of Conference Centers, “Meeting Room of the Future”, 2019



And it's bigger than

meeting planners

3476 :

of leadership

just the

themselves...

Source: Bizzabo, 2018

® vice president and c-suite
pelieve in-person events
are a critical component of
their company's success
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Only 1/35 ot Meeting Planners currently use e-RFP tools,

with slow but growing adoption

15%

say they will adopt one
in the next year

027

of Meeting Planners don’t
use an e-RFP tool, with
no plans to adopt one

use an e-RFP tool

Source: Global Business Travel Association, 2019



Meetings & Events Industry
Opportunity tor Growth




U — Meetings & Events industry
continues to boom

) * US meetings are a $330B industry
| e;*' y ' — up 118% since 2014

A e Meetings & events influence

‘ $845B in sales

(. \ z’:g
¢ B?Bevents are a $30B industry

Sources: Events Industry Council Meetings Significance Survey 2018; Statista



Meetings have a meaningful
impact on the economy

19w - $18s-

meetings take place in the US per year, in consumer spending in the US
encompassing more than 250 million
participants, leading to...

Sources: Events Industry Council Meetings Significance Survey 2018



- very aspect of meetings is projected to grow in 2020,
despite a potential economic downturn

1-57 2-576 L.67

- Xxpected increase in # of Anticipated increase in E xpected increase in overadl
attendees for large-scale meeting activity levels meeting & event spend
meetings within an organization

Source: AmEx Global Business Travel 2020 Global Meetings & Events Forecast Report



Small-scale
meetings are
<ey to growth

And are important
to defend:

Globally, only

407

of small, repeatable
meetings are held in o
hotel conference space

Source : GBTA Small Meetings Report, 2019



Disruptors
control the
conversation

Driving SOV on

LinkedIn is key to
staying top-of-mind in
an evolving category

Google
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event space rental

Q Al (8 Maps

L Q

) Images [E News ) Shopping { More Settings  Tools

About 931,000,000 results (0.69 seconds)

Rent Unique Event Spaces | Easily Book Small or Large
www.peerspace.com/ v
% % % % % Rating for peerspace.com: 4.9 - 128 reviews

Hundreds of Unique Event Spaces On Any Budget. Book a Convenient Location Today.

Browse Event Activities - About Us - View Venue Locations

Deal: Up to 25% off Average Venue Prices

Space Rental - Chicago | Prices From $279 Per Month.
www.easyoffices.com/Space_Rental/Chicago v
Offices With A Range Of Services Including Call Answering, Mail Handling And More. From

Affordable Start Up Offices To Iconic Landmark Buildings. Find Your Perfect Workspace. No

Deposit. All Inclusive Packages. Industry Expertise. Best Deals Available.

Share
n SHARE

TWEET

n COMMENT

EMAIL

New Startup Splacer Is Like an Airbnb for Event Spaces

New Startup Splacer Is Like an
Airbnb for Event Spaces

Creaf'iw‘ty iegis Spééé*a.,_.

v creaiee saces ot youn UDCOTING Events

o
5k|f‘!: News w Research Conferences w Newsletters Advertising

Travel Services, Corporate Travel

Airbnb for Work Brings
Meeting Spaces and
Experiences to Business

Travelers

Andrew Sheivachman, Skift - Sep 05, 2018 8:00 am

irbnb is going to integrate Airbnb Experiences and curated list
A into its booking tool. Initial feedback has been strong, so it's pi

Airbnb builds partnerships in other areas.
— Andrew Sheivachman

GO g|€ meeting space rental

Q Al [ Maps [JImages O Shopping [E News : More

About 164,000,000 results (0.65 seconds)

Chicago Meeting Spaces | 25+ Spaces To Choose From
www.breather.com/ v

Instantly rent meeting spaces for a few hours, days or weeks with no commitme
affordable space in River North, Miracle Mile, The Loop, Theater District and mor
Membership Fees. AV Equipment, Whiteboards. WiFi, Natural Light. Workspace ¢
Conference Rooms Chicago - Offsite Meetings Chicago - Meeting Rooms In Chic

Convene® Meeting Room Space | Beautiful Spaces for E
www.convene.com/ v

We Offer 4 Corporate Conference Rooms, Meeting Venues, & Event Spaces Loca
We're Changing The Way Chicago Meets With Higher Levels Of Service, Luxury, ..
View Our Locations - Convene Meetings & Events - Ready to Book? - Convene Wc
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Average years of
1. 3)( experience of a meeting Thousands of Meeting
olanner on LinkedIn = Planners are active in
more connected groups specifically built
than the average 9 for their sector
LinkedIn member

In a Nutshell: o
1he Meeting fMZ)Op]/O 1.5x /OM

on LinkedIn work at more shares than the Engagements on

P-‘ O N e I O N Enterprise companies average LinkedIn Linkedln among Meeting
member Planners per year

(10K+ employees)
Linkealn

Top 8 most followed Combined network
1 5 companies among base of over
o X Meeting Planners: 10 M +
Mote Marriott (10K)
Pl Hilton Hotels (8K) SR
ollowed .
Four Seasons (6K) LinkedIn

Source: LinkedIn Member Data, September 2019



Though their
connections are diverse
in background, Meeting
Planners stay close to
their peers through
groups on LinkedIn:

Active in 1.2x more

groups than the
average member

No. of Meeting Planners

Source: LinkedIn Internal Data
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Top Groups

¢

Event Planning and Event Management

Event Planners Gather

- vent Professionals
- vent Planners and Coordinators
- vent Planning Professionals

- vent Peep: For experimental Marketing Industry Pros

Who's \Who in Events

| EA-International

L ive Events Associations

- vent Planning &

Management Association
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Information Financial Higher
Tech & Services Services Education

I

Marketing Hospitality
& Advertising

lTopo
industries

ot their
connections

Source: LinkedIn Internal Data



Top skills of Meeting

Top skills with percentage

°lanners reflect the multiple hats they must
wear to keep up with with this evolving space

Event Planning 89%

o
=
AN

ot audience with skill

iL Management 6/%
G- Customer Service 54 %
=—  Planning 52%

= [yent Management 49%

Source: LinkedIn Internal Data

Marketing 48%

Leadership 46%

Social Media 45%

Communications 44%



How to reach &
Lol engage with the
" Meeting & Event Planner




How to target Meeting &

Groups Targeting

240K

LinkedIn Members in
groups related to Meeting
& Event Planning

Meeting & Conference Planners
International, Corporate Event And Meeting
Planners, Helpful “Tips” for Meeting
Planners, Event Pros, Independent Meeting
& Event Professionals Network, etc.

-vent Planners in the US:

Job Title Targeting

S00K

LinkedIn Members with
a Meeting & Event
Planning job title

Meeting Planner, Meeting Manager,
Convention Services Manager, Director
of Meetings & Events, Event Assistant,
Event Coordinator, Executive Meeting
Manager, etc.

Skills Targeting

10M

Linkedln Mem
with Meeting &

+

oers
- vent

Planning ski

Is

Meeting Planning, Meeting Scheduling,
Food & Beverage, Venue Relations,
Trade Shows, Vendor Management,
Private Events, Event Planning, etc.



How to impact meeting planners on LinkedIn - CV

Monterey County Convention & Visitors Bureau ..

n Monterey County, inspired meetings go well beyond the boardroom. Discover
epic scenery, stimulating venues, a renovated conference center (coming soon) and

more. http://bit.ly/2r6QDFh

Inspired Moments in Meetings: Plan Your Next Meeting in Monterey
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& Like E Comment g Share Top Comments w

Show ot

experiences, too

& St Augustine, Ponte Vedra and The Beaches Visitors & Convention Bur®af

‘3’ _?-:; Crowers

St. Augustine | Ponte Veedra, where old-world charm meets modern amenities. Our

new group and meeting guide shows you how. http://bit.ly/2hGTIxQ

-~

210 Likes - 5 Comments

A Like E Comment g Share

Put resources at their
fingertips

Greater Miami Convention & Visitors Bureau

............

€

Miami makes every meeting a success

Learn More

Hi Joel,

A vibrant and dynamic global hub, Miami offers a stunning array of

S

r THE STUNNING
MIAMI BEACH m

CONVENTION CENTER.

Coming September 2018 MIAMIBEACH
creative venue options for even the largest meeting needs, including
the new Miami Beach Convention Center coming September 2018.
Located in the heart of South Beach, the new Miami Beach Convention About  Help Center  Privacy & Terms
Center, coming September 2018, will be a bright, glass-encased facility Advertising  Business Services ™
as innovativi ) Ny VA iy R N
swarefect - LOC3ted in the heart of South Beach, the new Miami Beach Convention

feet of meet
will include ¢
Junior ballro

The space w
and soak up

Along with i
nearly endle
unique hote
neighborho(
benefits of 3
beauty of th
Airport (MIA
daily and sei

These are ju
any meeting
learn more.

Center, coming September 2018, will be a bright, glass-encased facility
as innovative and tech-rich as it is beautiful. In addition to the 500,000
sguare feet of versatile exhibition space and more than 180,000 square
feet of meeting space, the new Miami Beach Convention Center also
will include a 60,000 square foot grand ballroom, a 20,000 square foot
Junior ballroom, and 84 breakout rooms.

The space will feature 3 terrace where attendees can step out, mingle
and soak up the city’s signature sunshine and ocean breeze.

Learn More

Create 1:1

relationship



How to impact meeting planners on LinkedIn - hotels

& Hilton Hotels & Resorts sss
Hillen 83,855 followers

lHG 242, /4% Tollowers

With the right tech, your event rises to the extraordinary. Register now for a complimentary meeting room and Triple IHG® Reward Club
Points. Terms apply.

Empower your team to make
the most of every meeting

Book Nowv

R

Showcase what Meeting Planners like Drive site traffic for
matters to MPs to travel, too full-funnel efforts




How to impact meeting planners on LinkedIn - properties

&  LaQuinta Resort & Club, A Waldorf Astoria Resort e

L0t 2 739 followers

explore a collection of five legendary resorts across the U.S. unified by their timeless
nature, inspirational environments & authentic experiences,

https://Inkd.in/gPGEMHY
1@. Boca Raton Resort & Club, A Waldorf Astoria Resort ks

Explore 2 collection of five legendary resorts across the U.S. unified by their timeless
nature, inspirational environments & authentic experiences.
https://Inkd.in/gST9KQh
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Be consistent
with your brand

H Hyatt Regency Hill Country Resort and Spa o)

Book your 2019 or 2020 meeting with us and receive a 10% F&B discount, reduced
attrition, comp Wi-Fi in meeting space and more! Located just 20 minutes from the
San Antonio International Airport and downtown River Walk, you'll enjoy 300 acres
of rustic sophistication, with 100,000+ sq ft of gorgeous indoor and unique outdoor
meeting spaces. Click to learn more and request offer code "CHOOSE" to pick your
perks.

https://Inkd.in/esJV8d)

© 541 - 10 Comments
(S Like ECommem F:)share

Think property-
specific

-

Only one Professional Development expenience includes millions of dazzling holiday
lights. Treat your family to 23 memorable weekend away—all while taking your
organization to the next level at Biltmore.

https://Inkd.in/gGhnFEG
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apre sl

Hlake a historic getaway your BILTMOK

next leadership classroom. Center for Professional Devekopment

Register now—December Leadership Workshops filling quickly. D

nitmorecom
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Consider “bleisure”
He-1n



- nsure you are always on

To lead the conversation with your priority audiences

Greater cost efficiency and better performance from ‘Always On’ campaigns

8k

6k

4K ﬂ ‘Always On’
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Jan 24 Jan 31 Feb7 Feb 14 Feb 21 Feb 28 Mar 7 Mar 14 Mar 21 Mar 28 Apr 4 Aprll Apr 18 Apr 25 May 2

0.04

0.03
Multiple live posts

0.02 increases audience

touchpoints &
0.01 performance
I A

Jan 24 Jan 31 Feb 7 Feb 14 Feb 21 Feb 28 Mar 7 Mar 14 Mar 21 Mar 28 Apr 4 Apr 1l Apr 18 Apr 25 May 2
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