
Meeting and 
Event Planners
Who they are and how best to 
engage them on LinkedIn



A thoughtful content 
marketing strategy is 

crucial for
growing your business 
& staying top-of-mind
in a crowded category



Content marketing strategy & activation tools targeting Meeting Planners

Meeting & Events: 
Opportunity for Growth

Evolution of Meeting & 
Event Planner role

Why LinkedIn How to reach & engage 
with the segment



The Modern-Day Meeting 
& Event Planner: 

Evolution of the Role



Source: International Association of Conference Centers, “Meeting Room of the Future”, 2019

A bland conference room just doesn’t cut it anymore 
– it’s all about experiences

My current role involves 
more experience creation 
compared to 5 years ago

True or false: 

2018: 80% True
2019: 85% TrueThe experience trend 

isn’t new – but it’s 
continuing to affect 
the evolution of a 
Meeting Planner’s job:



The focus on experiences impacts the format of meetings that 
attendees are looking for, too:

New technology Shorter attention spans: 
more interaction & 

collaboration

Shorter, quicker sessions 
replacing long-form 

presentations

More emphasis on 
creativity 

85%

Source: International Association of Conference Centers, “Meeting Room of the Future”, 2019

76% 70%55%

Better tech & content: Shorter, more interactive sessions:



vice president and c-suite 
believe in-person events 
are a critical component of 
their company’s success84%

of leadership

And it’s bigger than just the 
meeting planners themselves…

Source: Bizzabo, 2018



Source: Global Business Travel Association, 2019

Only 1/3 of Meeting Planners currently use e-RFP tools, 
with slow but growing adoption

52%
of Meeting Planners don’t 

use an e-RFP tool, with 
no plans to adopt one

15%
say they will adopt one 
in the next year

33%
use an e-RFP tool



Meetings & Events Industry: 

Opportunity for Growth



Meetings & Events industry 
continues to boom

US meetings are a $330B industry 
– up 118% since 2014

Meetings & events influence 
$845B in sales

B2B events are a $30B industry

Sources: Events Industry Council Meetings Significance Survey 2018; Statista



1.9M
meetings take place in the US per year, 
encompassing more than 250 million 
participants, leading to…

$18B+
in consumer spending in the US

Meetings have a meaningful 
impact on the economy

Sources: Events Industry Council Meetings Significance Survey 2018



Every aspect of meetings is projected to grow in 2020, 
despite a potential economic downturn 

Source: AmEx Global Business Travel 2020 Global Meetings & Events Forecast Report

Expected increase in # of 
attendees for large-scale 

meetings

Anticipated increase in 
meeting activity levels

Expected increase in overall 
meeting & event spend 
within an organization

1-3% 2-3% 1.6%



Small-scale 
meetings are 
key to growth 

And are important 
to defend: 40%

of small, repeatable 
meetings are held in a 
hotel conference space

Globally, only

Source: GBTA Small Meetings Report, 2019



Disruptors 
control the 
conversation

Driving SOV on 
LinkedIn is key to 
staying top-of-mind in 
an evolving category



Why LinkedIn



Source: LinkedIn Member Data, September 2019

In a Nutshell:
The Meeting 
Planner on 
LinkedIn

2
new members 

join 
every second

Combined network 
base of over 

10M+
connections on 

LinkedIn

1.5x
more 

companies 
followed

1.3x
more connected 
than the average 
LinkedIn member

Top 3 most followed 
companies among 
Meeting Planners:

Marriott (10K)
Hilton Hotels (8K)
Four Seasons (6K)

Thousands of Meeting 
Planners are active in 

groups specifically built 
for their sector

30%
of Meeting Planners 
on LinkedIn work at 

Enterprise companies 
(10K+ employees)

Average years of 
experience of a meeting 

planner on LinkedIn =

9

1.3x
more shares than the 

average LinkedIn 
member

70M
Engagements on 

LinkedIn among Meeting 
Planners per year



No. of Meeting Planners Top Groups

13k+ Event Planning and Event Management

5k+ Event Planners Gather

5k+ Event Professionals

5k+ Event Planners and Coordinators

5k+ Event Planning Professionals

5k+ Event Peep: For experimental Marketing Industry Pros

3k+ Who's Who in Events

2k+ ILEA-International Live Events Associations

2k+ Event Planning & Management Association

Though their 
connections are diverse 
in background, Meeting 
Planners stay close to 
their peers through 
groups on LinkedIn:

Active in 1.2x more 
groups than the 
average member

Source: LinkedIn Internal Data



Top 5 
industries 
of their 
connections

Information 
Tech & Services

Financial 
Services

Higher 
Education

Marketing 
& Advertising

Hospitality

Source: LinkedIn Internal Data



Top skills with percentage 
of audience with skill

Event Planning 89%

Management 67%

Customer Service 54%

Planning 52%

Event Management 49%

Marketing 48%

Leadership 46%

Social Media 45%

Communications 44%

Top skills of Meeting Planners reflect the multiple hats they must 
wear to keep up with with this evolving space

Source: LinkedIn Internal Data



How to reach & 
engage with the 
Meeting & Event Planner



LinkedIn Members in 
groups related to Meeting 

& Event Planning

240K

Meeting & Conference Planners 
International, Corporate Event And Meeting 

Planners, Helpful “Tips” for Meeting 
Planners, Event Pros, Independent Meeting 

& Event Professionals Network, etc. 

How to target Meeting & Event Planners in the US:

300K
LinkedIn Members with 

a Meeting & Event 
Planning job title

Meeting Planner, Meeting Manager, 
Convention Services Manager, Director 

of Meetings & Events, Event Assistant, 
Event Coordinator, Executive Meeting 

Manager, etc.

10M+
LinkedIn Members 

with Meeting & Event 
Planning skills

Meeting Planning, Meeting Scheduling, 
Food & Beverage, Venue Relations, 
Trade Shows, Vendor Management, 
Private Events, Event Planning, etc.

Groups Targeting Job Title Targeting Skills Targeting



How to impact meeting planners on LinkedIn - CVBs

Show off 
experiences, too

Put resources at their 
fingertips

Create 1:1 
relationship



How to impact meeting planners on LinkedIn - hotels

Showcase what 
matters to MPs

Meeting Planners like 
to travel, too

Drive site traffic for  
full-funnel efforts



How to impact meeting planners on LinkedIn - properties

Be consistent 
with your brand

Think property-
specific

Consider “bleisure” 
tie-in



To lead the conversation with your priority audiences

Ensure you are always on

Greater cost efficiency and better performance from ‘Always On’ campaigns
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Multiple live posts 
increases audience 
touchpoints & 
performance



Thank you


