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B2B Thought Leadership
Content Calendar Template

Creating a B2B thought leadership content calendar involves
mapping out a strategy to deliver authoritative and engaging
content that showcases your company's expertise, insights, and
innovations in your industry. This template will guide you in
planning, creating, and distributing content that positions your
company as aleader in its field. The focus will be on ensuring
the content is organic search friendly, utilizing important
keywords throughout to improve visibility and engagement.

Monthly theme selection

@ Obijective:
Define a broad theme for each month that
aligns with your industry trends, customer
pain points, or company milestones.

Keywords:
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Identify 3-5 core keywords related to the
monthly theme. Use tools like Google
Keyword Planner or SEMrush for research.

F Examples:
¢ Innovationin [Industry]

e Future of [Product/Service Area]

e [Pain Point] Solutions.

Content types and formats

@ Objective:
Decide on the type of content for each week (blog
post, video, podcast, infographic, etc.) based on
the topic's nature and audience preferences.

Keywords:

@

Include primary and long-tail keywords in titles,
headings, and throughout the content.

Weekly topic planning

©)

Obijective:
Break down the monthly theme into weekly
topics that offer specific insights, solutions,

or discussions.

Keywords:

For each topic, select 2-3 long-tail
keywords that are specific and likely to
attract targeted search traffic.

Examples:

Latest Trends in [Specific Aspect of
Monthly Theme]

How to Overcome [Specific Challenge]

Best Practices for [Solution).

Examples:

Interviews with Industry Leaders
on [Topic]

In-depth Analysis of [Topic]
Case Studies on [Topic].
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Content creation and optimization

Obijective:

Produce high-quality, authoritative content that

addresses the selected topics with depth and insight.

@ SEO Practices:

Use keywords naturally, optimize meta
descriptions, use internal and external links,
and ensure mobile-friendliness.

Publication and distribution schedule

@ Obijective:
Establish a consistent schedule for publishing
and promoting content across platforms.

Calendar:

Use a digital calendar or project management
tool to schedule publication dates, social media
posts, and email newsletters.

Engagement and feedback

Obijective:

Monitor engagement (comments, shares,
likes) and gather feedback to understand
audience needs and preferences.

@ Adjustments:
Use insights to refine future content topics,
formats, and keywords.

Performance tracking and analysis

@ Obijective:
Evaluate the success of your thought leadership
content in terms of organic search rankings, website
traffic, engagement, and lead generation.

Tools:
Google Analytics, SEMrush, Ahrefs.
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Examples:

e Utilize SEO tools like Yoast SEO (for
WordPress) to optimize content before
publication.

Social Media:

* Tailor social media posts for
each platform using relevant
hashtags and keywords.

Examples:

e Interviews with Industry Leaders
on [Topic]

* In-depth Analysis of [Topic]

*  Case Studies on [Topic].

KPls:

*  Keyword rankings, page views, bounce
rate, conversion rate, social media
engagement metrics.
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