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STRATEGY

Carnegie and LinkedIn partner to
improve campaign performance with
Predictive Audiences

What marketing challenge was Carnegie solving for?

* Asa higher education marketing and enroliment strategy agency, they aim
to stay as a front-runnerin innovation.

* Lower CPL for a graduate business school's One Year MBA program
without sacrificing lead quality

How did LinkedIn’s Predictive Audiences product help?

* As trusted partners to Linkedin, Carnegie launched an A/B test to evaluate
predictive audiences against a business-as-usual audience to evaluate
which targeting achieved a lower CPL.

* The Predictive Audience was built off a contact list of previous One Year
MBA leads, and the results pointed to stronger intent in the form of
engagement and conversion volume
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RESULTS

Carnegie drives strong lead volume and overall campaign results with Predictive Audiences
Predictive Audiences outperformed the control campaign across all major metrics

Impact of testing & learning with Predictive Audiences

“Qur client was so pleased with the predictive

A/B Testing Behavioral Intent audience campaign results and the 48% decrease in
CPL that they requested we launch additional
* Lead quality from the Predictive * Predictive Audience performance predictive audience campaigns for their other
Audience campaigns was consistent with suggested stronger behavioral intent graduate business degree programs.”
the BAU demographic targeting with 111% higher click-through rates and

— Amy Orlando, Director, Social Media Marketing &
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