Customer Success: Zscaler

Drive efficiency and

quality of leads, at scale

Objective

The Digital Marketing team at
/scaler was seeing a rise in cost per
leads, particularly in NAMER. They
have been looking for new and
INNovative ways to harness their
first-party data to boost the
efficiency of reaching relevant
leads and amplify their top content,
at scale, all while eliminating the
need to manually sift through
Individual targeting demographics
and historical performance data.

Approach

Predictive Audiences provided a
sophisticated methodology
allowing Zscaler to combine
existing lead gen form leads with
LinkedIn's Al to source new
relevant leads.

/scaler set their target audience
size to control volume and quality,
launching this feature within their
US and California markets.

Results

>/8% -258%

Avg MQL
conversion rate

+189%

“We piloted the Predictive
Audiences and results have been
very encouraging to say the least
— we drove higher CPL efficiencies
and conversion rates. The use of Al
to expand reach by targeting the
right audiences at the right time is
highly effective.”

Suruchi Sharma
Sr. Director Digital Marketing @ Zscaler




