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STRATEGY

Workday and LinkedIn partner to
improve campaign performance and
campaign creation productivity

What marketing challenge was Workday solving for?

*  Drive enhanced visibility and perception of Workday as a leader in Al and ML
to attract customers in the enterprise HCM and FINS space.

*  Astrusted partners to LinkedIn, Workday participated and launched an A/B
test to evaluate which targeting approach - Predictive Audiences or
Workday's ABMist — delivers better lead generation results.

How did LinkedIn’s Predictive Audiences product help?

*  Workday created a Predictive Audience using a seed list of lead gen form
converters with the Lead Generation objective for 8 key industry campaigns.

*  The 8 campaigns performed extremely well for Workday. Predictive
audiences drove significant improvements in lead volume, lead conversion
rate, and cost per lead.
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RESULTS

Workday drives more leads, more efficiently with Predictive Audiences

ImeCt Of teSt1ng & ]eqrn1ng V\"th Pred]Ctlve AUdlenceS “We were excited to utilize Predictive Audiences with
our Industry campaigns last quarter. The Al that
* Predictive Audiences had 190% higher Lead Gen Form completion rates vs. ABM powers Predictive Audiences was able to find us
company list campaigns (17% vs 6%) quality converters which in turn drove us more leads
. . o o . o at a more efficient cost, increasing the ROl of
*  Despite spending only 24% more on Predictive Audiences, the PA test drove 81% more Linkedln. We are excited to keep scaling PAI”

additional leads than the ABM company list
. . o i . — Amanda Dean Chasteen, Global Director of
» CPL for Predictive Audiences was 31% lower than the ABM list campaign CPL. Workday Diemend Advertsing

saved $18.3k by driving 181 additional leads at alower cost per lead.
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