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LinkedIn Stories: Example gallery

Best-in-class examples by industry

Linked [fl] Marketing Solutions



Tech examples

Educate your audience

WOMEN CREATE
WEDNESDAY

Danielle’s identity as a Black
‘woman, her faith, and her lived
experiences influence her work.

Adobe spotlighted a Black
female creator who uses Adobe

“frmv inspired by the hope | have for the
future. My art largely centers around
fighting injustice, while also clinging
to pesitivity and hope.”

[lustrator, in order to show how

impactful work is being done
using their products.

Cisco celebrates being
recognized as one of the
World’s Best Workplaces.

We're

Celebrating
Hispanic
Hertitage
Month

Be Authentic
Be Bold

Be Passionate
Be Colorful

Be S

ager PTECH.org

2rong

Be Equalﬁ

Booking.com used Stories to IBM celebrated Hispanic Heritage
solidify the brand’s commitment = Month by featuring personal words
to the LGBTQ+ community. from some of their Hispanic employees.
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Inform your audience

@ woven s
41U L

unobvious
reasons
to join our

Product team

Adyen filmed a real-life teammate
who listed “101 unobvious reasons”
to join the company’s product team.
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Banking and Financial Services

Connect with your audience

druising campaign

githe height of

¥i t Il [m
esl| hrew other yellow His daily posts help

M things up there that | denations te help the
Ernst & Young asked interns to take over In a tribute to World Kindness Day, Mastercard
the company’s Story for the week, sharing showed off their talent brand by featuring stories
a behind-the-scenes look. of their employee volunteers.

een arbexdsbeperking Dacrwerk i aon
samen met mijn ream.”

Rabia Azdad
Projectmanager Diversity &

Transformation Grad P
Inchusion Cuftural and Global

Internship Program (Aus
rioy open . To leam more about owr programs, head to
It s/ nkd. in' gEMJUER

Rabobank created a content series
to highlight individual employees.

ANZ - Our Graduate Program

Inform your audience

ANZ raised awareness of their
graduate and intern programs
by re-sharing a post from their
LinkedIn feed to their Story.
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Fducation, Government and Associations

Inform your audience

wurklshop de
inteligéncia
emocional workshop de

protagonismo

The European Commission Escola Conquer promoted a series of workshops
promoted their attendance at Web on mindfulness and emotional intelligence.
Summit 2020 and invite followers

to visit their Page for more info.
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FGV, A INSTITUICAO
The UAE Ministry of Health & Prevention released DE ENSINO MAIS

SEGUIDA NO MUNDO.

COVID-19 public health data and updates.

FGV celebrated
reaching 2 million
followers on LinkedIn.
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Professional Services and Telecom

Connect with your audience

From this 4

lack a culture that
emphasizes cybersecurity.

lack a culture that
emphasizes cybersecurity.

Payment
Security
Report
Pop Quiz

Verizon created a “quiz” for their Story, asking
the question with multiple choices and revealing
the correct answer in the next frame.

1. Write out 2. Write down
your to-dos _and track
for the b [ Gl

nextday
When you're forced to

look at your goals every
day, you'll put more
pressure on yourself
to achieve them.

With an organized list,

you can dive into your

most important work

as soon as you hit your

desk in the morning. o

Gartner regularly shares a series of helpful
habits for career success via their Stories.

Deloitte Australia
went behind the
scenes at their
event, Tech Fast 50
Australia, to show
how they pulled it off
in the virtual world.

- [ —— o -
Welcome to our
daily Scams Awareness
Week 2020 guide

Phishing

What is it?

NBN Australia offered telecomm expertise
and thought leadership with its week-long
Stories series on avoiding online scams.

Visit Pfizer.com
to hear more updates from
from our Chairman and CEQ

@ Albert Bourla

There are three critical areas

Demonstrate evidence of

efficacy in a majority of
vaccinated patients.

Pfizer used a Story to break down the process for
validating the efficacy of their COVID-19 vaccine
and pointed to their website to learn more.
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Luxury and Consumer

Connect with your audience Educate
your audience

@ Nataly Menjivar

© karty Huenas

Honda created a S-piece series celebrating Hispanic heritage
month, highlighting and tagging employees and including
subtitles for easy consumption.

Inform your audience

At this point we operate 25 to 30
percent of the normal number of
flights.

Chanel gave a fascinating
peek into its haute couture
history, of how Coco Chanel’s

KLM shared progress emblem was created.
- on the airline company’s
ut we are expanding our network 2
e i n phased efforts to safely

resume flights.

=
“We finished ;ewing up'
\. M the dancers’ backs
2 ‘
Christian Dior designed
a clown costume | g

8
With sumptuous

or salirical costumes,
each dance held a unique

element of surprise. |

s
2 .|., #LVFW20

#LVFW20 o
Christian Dior

for Leslie Caron to wear.

Christian Dior illustrated the brand’s legendary Louis Vuitton unveiled new looks from their
history through photos from its archives. collection, with a #LVFW20 hashtag to direct
viewers to more content.
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Examples with swipe up links

This was our
recording studio:

Training earegivars 10 transhorm child
x whe. com e

SKILLS
TRAINING World Health
Organization

Follow.

> Training caregivers to
transform children’s

lives
This time, our podcast @ e 8 1he Dot
was fECoded on |Qcam “ best moments at The Ocean Cleanup
a
Nonprofit The Ocean Cleanup shared a behind- World Health Organization used
the-scenes look at how and where they recorded swipe up functionality to drive
a recent podcast, and linked to the episode. awareness of their caregiver skills

See your business
thrive with dedicated
support through our
premium services
plan, Squarespace
Select.

SQUARESPACE SELECT

Squarespace introduced a
new product on their Story, and
used a swipe up link to drive to
the launch announcement.

training program in Argentina.

s Adayinthe e not working from b

wework Contact Us

(&) reowore 160

iwan by We'nlort
() Lowving the apartment for the day

A day in the life not working
from home

Swipe up

for more

A day in the life
not working from
home

At a cate va. At o WeWork location

Cartoon Edition

WeWork shared a cartoon illustration of the difference
between working remotely at a cafe vs. at a WeWork lounge,
linking to the associated blog post with swipe up functionality.
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