Getting Started

with Linkedln Matched Audiences

Linked m Marketing Solutions




Introducing a new way to reach audiences that matter most to your business on LinkedIn

Matched Audiences

Website Retargeting

Email Contact Targeting

Account Targeting

Re-engage your
website visitors

Use one tag for
website retargeting
and conversion tracking

Import or integrate your
contact email lists

Connect to your contact
management platform(s) or
upload a list of
emall addresses

Reach decision makers at
your target accounts

Combine the power of
demographic targeting on
LinkedIn with your target

account list



Manage your Matched Audiences from a single dashboard
In Campaign Manager
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Retarget your website visitors,
e connect to your contact

Website audiences (31 :] Create an audience to retarget

management platforms, or
o e upload your account and

Company page product page 411812017 174,000 : CO ntaCt | IStS to re aCh

Contact Us page 4/18/2017 7.000

Contains Dynamic 411812017 35,000 : aU d I e n CeS th at
matter most to your business.

Customer Learn More Page Unverified NiA < 300
LI Ads platform visitors Verifiec 4/18/2017 384,000

linkedin homepage 4/18/2017 7,000
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SETUP WALKTHROUGH

Website Retargeting
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Adding a LinkedIn
Insight Tag

IMPORTANT:
Skip this step If you already have
an insight tag on your page

Add a lightweight javascript code

to your site

Instructions / FAQ
Video: Generating a LinkedIn Insight Tag

Only add one tag per website domain

Make sure all your domains are listed on the Insight Tag
menu or the retargeting segment may not work correctly.

Give the tag some time to build

While the tag may take up to 48 hours to build your
audience, you can set up your website targeting
segments right away.


https://www.linkedin.com/help/lms/answer/65521/the-linkedin-insight-tag-overview?lang=en
https://www.youtube.com/watch?v=PDj5SLxmFzE&feature=youtu.be&t=31shttps://youtu.be/PDj5SLxmFzE?t=31s

IMPORTANT: SKIP THIS STEP

If you already have a
LinkedIn tag on your site

WORKAROUND FOR GLOBAL TAG
If adding the tag to your global website

footer is not possible, tag the page(s)
you want to use for website retargeting

IMAGE PIXEL SUPPORT
While website retargeting
may work with an image pixel,
javascript tag is recommended

Set up your Insight Tag

Place the Insight Tag in your website's global footer before the <body> tag.
Adding the tag to your global footer will let you retarget people who visit
any part of your site.

Learn more

<script type="text/javascript">

_linkedin_data_partner_id = "45441";

</script><script type="text/javascript">

(function()}{var s = document.getElementsByTagName("script™)[0];

var b = document.createElement("script”);

b.type = "text/javascript”;b.async = true;

b.src = "https://snap.licdn.com/li.lms-analytics/insight.min.js";

s.parentNode.insertBefore(b, s):})();

</script> -

Send instructions to youremail) /7 ‘ send ‘

i} Copy + paste the Insight Tag code into your site’'s

global footer, or email the instructions to your web team.
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Creating website
retargeting audience
segments

Once your account Is set up, navigate
through the campaign creation flow until
you reach the targeting page

Click on Create an audience to retarget

Define the web URLSs that will make up
your website retargeting segments

Complete setup steps and activate
your campaign

Your campaign can begin delivering once your audience
segment reaches 300 members



Retarget your website visitors @ | B ACCESS TO CREATE AUDIENCES

Create a target audience based on your recent website visitors.

: Create an audience to retarget _ User must have “Account manager”

or “Campaign manager” access to
access website retargeting

ﬁ Once you arrive on the targeting page, click on Create an audience to retarget.



Create a website audience x

Retarget people who have visited specific web pages in the last 90 days by adding your page
URLs on this page.
Learn more

E.g. Landing pages

URL

Enter the URL of a page on your website. You'll be able to retarget people who've recently visited

that URL.

Exact - feurnpesig nup OR X

Exact = acme.com/products OR X
|

Exact = acme.com/services @ X

Exact - ‘ acme.com/contactus ‘ X

Add another URL

By clicking "Save”", | agree to these terms. ‘ Cancel ‘m

SEGMENT NAME
Only you and admins managing your

campaign will see the audience name

ADD THE WEBSITE URL
The URLs must belong to a domain

you entered In your Insight Tag

ADDING MORE URLS
You can always come back and add

additional URLSs to your audience segment

“OR” RELATIONSHIP BETWEEN URLS
Multiple URLs in one segment are “OR”

example: “acme.com/products® OR
“‘acme.com/services’

ﬁ Name your audience segment and add the specific web page URLs

you'd like to use in your retargeting audience.




Create a website audience

11 - J) " "
Retarget people who have visited specific web pages in the last 90 days by adding your page Starts with Select this option to
URLSs on this page. Include any page whose URL starts with

Learn more
these characters.
Name your audience

E.g. Landing pages “Exact” — Select this option to target
pages whose URL matches these

URL . . :

Enter the URL of a page on your website. You'll be able to retarget people who've recently visited characters in their entirety.

that URL.
11 - ) "

Starts with = | | www.example.com Contains™ — Use this only on pages

Add another URL whose URL contains these characters.

By clicking "Save”, | agree to these terms. ‘ Cancel ‘m

ﬁ You have three different website URL options when setting up your website retargeting audience segment.



Set up your Insight Tag

Place the Insight Tag in your website's global footer before the <body> tag.
Adding the tag to your global footer will let you retarget people who visit
any part of your site.

Learn more

<script type="text/javascript">

_linkedin_data_partner_id = "45441";

</script><script type="text/javascript">

(function()}{var s = document.getElementsByTagName("script™)[0];

var b = document.createElement("script”);

b.type = "text/javascript”;b.async = true;

b.src = "https://snap.licdn.com/li.lms-analytics/insight.min.js";

s.parentNode.insertBefore(b, s):})();

</script> -

Send instructions to your email W//////////%

‘ Send ‘

i} You may skip this step if you already have an Insight Tag.
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See full list g
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Acme Retargeting Segment Product Page (N/A)
Acme Retargeting Segment Services page (N/A)

i} Add your segments to your campaign, save your campaign as draft

or move forward with next campaign steps.
NOTE: You can launch your campaign and it will go live as soon as the audience is large enough.
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Once you've finished setting up your audience,
click “Done” to proceed.

You can proceed with setting your campaign live or save your
3 campaign as a draft until the audience builds up.

If you set your campaign live, it can begin delivering
as soon as your segment reaches 300 people.

Let your
audience build

We need sometime to build your audience...

Estimated target audience @

Your audience is building

The campaign will run when we can match more
than 300 people to your web traffic or account
ist audience.

You're targeting:

Demographic audiences

Location: North America
See full list

Retargeting audiences
About page




Helpful tips to keep In mind

Audiences will not be matched unless the Insight Tag is correctly installed. Please
make sure that the Insight Tag appears as Verified before building your audiences.

Provided that you have enough traffic across your website segments, your audience
may take up to 48 hours to build.

At least 300 members must be matched first before the campaign can begin serving
Impressions to your website visitors.

Once at least 300 members are matched, the campaign will launch automatically
If you activated your campaign by clicking “Launch.”
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ACCOUNT ASSETS

Website Tracking
Insight Tag

Conversion Tracking

Audience
Matched Audiences

[l campaien manacER Viewer Toos (D

Fage Account Tools
H Linkedin Marketing Soluti... ~ Linkedin_House 5U Campaigns LMS Q- Matched Audiences

Website traffic audiences Uploaded list audiences

Q

Search by name or keyword

Website audiences (31 } Create an audience to retarget

Mame of audience =

Tag status Last wisit Size Action

Blog Readers 1 URL Verified 41812017 35,000 View details

Blog Visitors 1 URL Verified 41812017 7.000 View details

Career Page Visitors 1 URL Unverified MNiA < 300 View details

Company page product page 1 URL Verified 4/18/2017 174,000 View details

Contact Us page 1 URL Verified 418/2017 7.000 View details

Contains Dynamic 1 URL Verified 4/18/2017 35,000 View details

Current Customers 1 URL Verified 4182017 2.000 View details

Customer Leam More Page 1 URL Unverified MNiA < 300 View details

LI Ads platform visitors 2URLs Verified 4182017 384,000 View details

linkedin homapage 1URL Verified 41812017 7,000 View details

i? Once you've finished setting up your campaign, you can access your retargeting audiences

under Tools In the top navigation menu.




Create a website audience

Retarget people who have visited specific web pages in the last 90 days by adding your page
URLs on this page.
Learn more

Name your audience

E.g. Landing pages

URL

Enter the URL of a page on your website. You'll be able to retarget people who've recently visited
that URL.

Starts with < www.example.com

Add another URL

View details

By clicking "Save", | agree to these terms. ‘ Cancel ‘m

1

ﬁ Clicking Edit will allow you to edit details on any retargeting audiences you've created.

You can add any additional URLs if needed here (please note that it will take up to 48 hours to add any
additional audiences).



SETUP WALKTHROUGH
Granting access to

an Insight Tag

If you already have an Insight Tag on your domain

. ——
e

.
-
- -
]




Manage Insight Tag permissions X

Accounts that have access to this Insight Tag Add another account

Full-access accounts

FixDex Q4 2015 FixDex Q3 2015 (Fix[)ex Q2 2... K)

Use-only accounts

FixDex Q1 2015

ot | I

ﬁ By permissioning your insight tag, you and your teammates can use

the same Insight Tag for conversion tracking, retargeting, and more.




Y] campaicn manacER [o] inkedin v | Linkedin Targeting £33

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS - Create campaign

_ _ Website Tracking
LinkedIn Targeting :
Insight Tag
- - - [ z Filter (5 ch by ‘ ‘
Time series Demographics Conversion Tracking ins ¥ Past30days * Filter (5) = QSealch by name Export
Audience
Conversions Leads _ Clicks Social actions Total spend
Matched Audiences
0 0 | 0 0 $0.00
Block Lists
Show graph for Clicks w
stap Templates

1 Lead Generation Forms

ﬁ Begin by hovering over the Tools menu, then selecting Insight Tag.




m CAMPAIGN MANAGER Conversion tracking | ® 3”

Page Account Conversion tracking

Manage permissions
‘ FixDex ¥ > Marketing Q4 Campaigns D View Insight Tag gep ISSi

Copy and paste the following code and add it to every page on your domains, preferably right Domains @
before the end of the <body> tag. Learn more.

fixdex.com Verified X

<script type="text/javascript”>
bizo_data_partner_id = "14";

</script> zoomjax.com Verified X
<script type="text/javascript">
(function() {
var s = document.getElementsBy TagName("script”)|(0};
var b = document.createkElement("script”); example.com Add
b.type = "text/javascript”;
b.async = true;

(window t1ile } it ) "httr ‘htto://i . sram ; n/insiaht min i

Send instructions via email to yourself (sparker@fixdex.com) &) Send

i} On your Insight Tag screen, click on Manage permissions.




Manage Insight Tag permissions X

Add another account

FixDex Q4 2015 FixDex Q3 2015 (Fix[)ex Q22.. H)

Accounts that have access to this Insight Tag

ACCESS TYPE
Customize the level of tag access you'd like
to grant to other Linkedln ads accounts.

Full-access accounts

Use-only accounts

Watch our video about Insight Tag Permissioning:
FixDex Q1 2015

I htto/bitly/ims-permissioning-insight-tags

ot | I

i? Here you can see accounts that have access to your Insight Tag.

Click on Add another account if you wish to add another account to your tag.



http://bit.ly/lms-permissioning-insight-tags
http://bit.ly/lms-permissioning-insight-tags

Manage Insight Tag permissions X

ACCESS TYPE What account do you want to add?
Full use access: Can track conversions Account URL
using the domains on the Insight Tag E.g. https://www.linkedin.com/ad/accounts/123456789

Can also grant or remove access to the tag.

Access type ®

Use-only access
Use-only access: Can track conversions

using the tag, but can’t grant or remove Cancel
access to the taqg.

ﬁ To grant another account access to the tag, enter its ad account URL then

choose an Access type. Click Add account when you are done.







