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Rock Your Linkedin Profile. S
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Learning Objectives

Develop

A stellar LinkedIn profile with skills and accomplishments that represent you, what you stand for and what
you are passionate about.

Grow

Your professional skills everyday by stay informed on the latest news and insights from industry leaders,
relevant content and groups.

Build

Your online brand by the latest industry news and your opinion and thought leadership with your audience.






‘,

~
% P
o i
*, B =
~ - >

o

A‘ Al

!.
“‘
P i

3 -

k“—

ml;ﬂ Qe ué‘- nity for
iery professional in the w orld

e

-



Building the Professional Knowledge Graph
THE ECONOMIC GRAPH
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LinkedIn’s Marketing Solutiofnis’ Mission

Be the most effective platform for
marketers to engage with professionals
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Your professional
brand is the key to all
new opportunities, to

build your brand and
set yourself up for
SUCCESS.

GIVES YOU
CREDIBILITY

ATTRACTS
NEW BUSINESS
CONTACTS

DRIVES
REFERRALS




Custom Header Image
Visually enhance your profile
to reflect your unique
professional brand.

Profile Summary
An overview of the member’s

professional experience, including
the member’s current position and
location as well as previous
experience and education.

Posts

Original content users contribute to
LinkedIn. This content is shared
with the member’s connections
and followers.

L OLALI

Jeff Weiner
CEO at LinkedIn
Mountain View, Califomia | Internet

1u [Afluencer

Linkedin, Inwit, DonorsChoose
Accel Pamers, Greyiock, Yanoo!
University of Pennsylvania - The Wharton School

+ Following  ~

@ B Note | @@ Reminder | &gy How you met | @ Tag

RE: Introducing Sponsored Updates to the world

10 months ago

@ 7/23/2013 via Outlook Mail

Published by Jeff

Avoiding the Unintended
Consequences of Casual
June 2,2014

@ Summary

Intemet executive with over 1

... Superstar Talent

See more »

Just Because You Said it,
Doesn't Make it So
April 28,2014

Three Musts to Retaining

May 5, 2014

9 years of experience, including general management of mid to large size

Followers

The number of people that chose
to receive updates when the user
shares content.

Summary

A snapshot of the member’s
professional journey, goals, and
specialties. The summary is a more
personal overview of your career.




6 Simple Steps to
Rock Your Profile




Add a professional
photo

14X




Building the World's Favorite Uls, One Pixel at a Time

erte an Reid Hoffman [Qfluencer 2 [Foliowing]
. ' . Entrepreneur. Product Strategist. Investor.
attention-grabbing headline B ° >

San Francisco Bay Area - Internet

SHOW YOUR PASSION AND VALUE Designing Wellness Programs that Help People Unleash Their Greatness

San Francisco Bay Area + Health, Wellness and Fitness

EXPLAIN WHAT IT IS YOU DO Q Michael Susi [ e
>

" Mike Gamson [[j] 2w
o Passionate about investing in people
Greater Chicago Area * Internet




Draft a compelling

e summary

% Summary

Working at LinkedIn, | am able to combine my experience in recruiting with my love of sharing knowledge
to help recruiters become more successful.

In my spare time, | love to educate candidates on how to maximize their job search. By teaching them the
tools available and helping them improve their interviewing skills, they are ultimately able to find the next
great step int heir careers.

Specialties include: Training, Public Speaking Coaching, Project Management and Process Improvement.

THE ECONOMIC GRAPH

LinkedIn's Vision for the Next 10 Years



Detail your past
Work experience

12X MORE LIKELY TO BE VIEWED
IF HAVE MORE THAN 1 POSITION
LISTED.

a Experience

Sr. Customer Success Consultant
LinkedIn

January 2014 — Present (1 year 4 months) | San Francisco Bay Area -

As a Strategic Recruitment Product Consultant at LinkedIn, I'm committed to helping our strategic clients
attract, recruit, and hire top talent. This goal is accomplished by understanding each client’s unique
recruitment and employment branding challenges, then developing a customized solution to positively
effect change within their organization. | work closely with Talent Acquisition, Website Design,
Employment Branding and Marketing to ensure each client’s suite of products are maximized to the
fullest. Additionally, | drive customer adoption of existing SaaS product lines, as well as, new product
releases in tandem with our product marketing teams.

a

LinkedIn for Students: Top Five Profile To-Do's How to Change Your Culture for Passive Talent

Recruitment Product Consultant
LinkedIn

September 2012 — January 2014 (1 year 5 months) | Greater Chicago Area -

As a Recruitment Product Consultant at LinkedIn, I'm committed to helping our clients attract, recruit, and
hire top talent. This goal is accomplished by understanding each client’s unique recruitment and
employment branding challenges, then developing a customized solution to positively effect change
within their organization. | work closely with Talent Acquisition, Website Design, and Marketing to ensure
each client’s suite of products are maximized to the fullest. Additionally, | drive customer adoption of
existing product lines, as well as, new product releases in tandem with our product marketing teams.

Client Manager 2?
Laurus Strategies Laurus

Strategics
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Add skills and get endorseme

INCLUDE A MIX OF HIGH LEVEL

AND NICHE SKILLS.

)8‘ Skills

Top Skills

m Recruiting

a Talent Acquisition
E Talent Management
a Account Management

E Human Resources

CRM
E Sales

m Social Networking

Strategy
ﬁ Social Media
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Include volunteer
experiences & causes

ALMOST HALF OF ALL HIRING
MANAGERS SAY THEY VIEW
THEM AS EQUIVALENT TO
FORMAL WORK.

w Volunteer Experience & Causes

Board Member .4‘_,'_5-),
A Ban Against Neglect (ABAN) h ‘
March 2012 — Present (3 years 2 months) | Economic Empowerment "

ABAN works with street girls in Ghana to teach them a trade (sewing), help them make money, and
prepare them for a future off the streets. These girls sew products out of local fabrics, and plastic water
bags -- we sell those products around the US and at aban.org.

Volunteer
Menstrupedia
January 2015 - Present (4 months) | Children .\lmwtrupnli.n

Menstrual health adversely impacts millions of lives. Menstrupedia will enable parents at scale to teach
their daughters about this topic in a way that would otherwise be taboo.

Volunteer D:
Rising International 11
March 2011 — Present (4 years 2 months) | Civil Rights and Social Action international

Giving someone the gift of education and seeing what they can accomplish is one of the most satisfying
experiences |'ve ever had.




You are times more likely to be
viewed if you have a professional photo.



What should you include in your
professional summary?



Stay Informed

Rock your professional brand



The most relevant professional news and knowledge
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Find and
join groups

Participate in discussions
related to your industry

L WD/ fwww link
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Jobs Inerests Busross Sorvoes Go to Recruter

in rremiom

Home Protie

Sart a discussion with your group

Discussions  Promotions

experience
upcaned Grougs. vis

betier %

Your group contribution level

Samir EMILE 51 by commentng n a Gscusson Group
SArBOpANES Get &x U FumDR of rotie vaws

Measuring the Return on Character

CEOSs who ase rased hoh o o principies dabver betier
Trancal res.23 than those who aren

06 e 1op @a0ers of COmQarves A K0a08rS 1aka o Tofowers 13 90 VO 08 AN Cows
Gervine CEOS can take the Solowses 1 deiver batier perdormance. CEOs wihout integety can cheat
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Home Profle Connecticns Jots Irnervats Busness Sonvcos Go 1o Recruiter
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four News

A SMARTER READ IN MORE WAYS THAN ONE

Recommended for you

Blake Mycoskie Tony Hsieh AJ. Jacobs

ver at ceo

TECHONOMY

Economy Online Advertising i Android Community  Techonomy

Bruce Broussard Joe Mansueto
v o

Discover content
relevant to you



Gain insights from top industry leaders

LinkedIn influencer is a megaphone for the world’s top minds to broadcast
their thoughts to the largest group of professionals ever assembled

i 2

4¥ v ’ - v _
Deepak Chopra Barack Obama Bill Gates Angela Ahrendts Jim Kim Mary Barra
Founder, Chopra The President of Co-chair, Bill & Melinda Senior VP President, (0]=0}
Foundation the United States Gates Foundation Retail & Online, Apple The World Bank General Motors
300+ Influencers 230+ Influencers ~347M Professionals

Narendra Modi

Prime Minister

are CEQOs, Chairmen or Founders are published authors are on LinkedIn
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LinkedIn influencer features
~500 top business minds
who write and share on LinkedIn




Sharing updates vs.

Q

UPDATES

Share links, articles, images,
quotes or anything else your
followers might be interested in.

publishing posts

124
POSTS

Deeply explore topics that matter
to you, then watch the comments
to see your impact.



Publish a Post

Helping you grow and engage your network

Your Posts

VVILIT TVVILLTI Ol UCUH nraic-
org, can Jack Dorsey also
credibly run Square?

#TwitterReorg =5
Write about this

First fantasy sports, now the Add an image to bring your post to life
Aussie Open. Any second Images that are at least 700 x 400 pixels look best.
thoughts on #onlinebetting?

Write about this

What are your tech predictions

Tyrona (Ty) Heath
Global Agency and Partner Program Lead at LinkedIn

Write Your Headline

h1 h2 ¢6 B/ UT



= Pulse Publish a post

Top Posts

,\y/ Recruiting & Hiring

Leadership &...

Social Media
Marketing &...

Laura Roeder Eol
Professional Women Founder at MeetEdgar.com oliow
Big Data

I’'m a Woman in Tech, But Even | Didn’t “Get It” Until
This Week
Pulse Feb1,2016 | 13,550views ¢ 519Likes ) 88 Comments [ K 3

e Entrepreneurship

Discover more After 10 years as a business owner, I encountered a specific kind of sexism this

IS TIME #INCWLCCOTTOTTTY TEAITY dll

that New? week that I've actually never come across before.



= Pulse : Top Posts

This Restaurant Owner Issued
a Remarkable Response to the

New York Times. Here Are th...
Justin Bariso

Every Manager Should Be Able
To Answer These Business
Questions

The Everyday Habit That's
Killing You: Here’s a $25 fix

Apple Music Didn't Kill Spotify.
Amazon's New Streaming
Service Won't, Either.

Publish a post

Justin Bariso Foll
Founder and Principal at INSIGHT | Author | Speaker oOllow

This Restaurant Owner Issued a Remarkable
Response to the New York Times. Here Are the
Takeaways

Jan 31,2016 | 110,455views ¢ 1,392Likes ) 147Comments [ @ B2
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My old record-breaking boat, Virgin rf\llarmc
Challenger Il, is up for sale. Fancy @

adventure? http: ca

Virgin Atlantic

Challenger Il - advent...

Linkedin

V'l'be on Bioomber v
ew mi 9 TV with M
fi minutes trending Pulse st att Miler in a

ﬂ Nate Yolles
B Lec

AEM Engineer at Adk

welcomes the Document Cloud
today. Visit h Inkd.in to see
the marketing website buit by my team and |
using Adobe Experience Manager 6.

Share content with
status updates

Include links to content
or upload photos



EO

Penry Price commented on this 3h

Allyson Resh
\ Partner Enablement Lead at LinkedIn

That moment when you're reading a really insightful article and realize it was written by your
former boss Shafgat Islam (somehow | missed the byline).

10 predictions for content marketing in 2016

mashable.com ° In 2015, we reached peak content
marketing. That means we’re going to be suffering from the
hangover as things get real.

Like * Comment * Share - @21 @84

Show previous comments

k‘" Penry Price Love the piece. I'd say I'm really bullish on #3 and #4. Has to happen and it 3h
o will be transformative. I'm less bullish on #7 being realized this... show more

? Fabrizio Capocasale Very Nice article.. The #10 is usually what happen in starts up. 1h
Small team covering up different position that make things happen! In my... show more

Add a comment...

Entrepreneurs' Organization shared: Following °* 2h

Today, EO is excited to launch our #£0BeyondBorders campaign, filled with stories,
pictures and videos that capture our rich, vibrant and diverse global community of students
and entrepreneurs.

14 ways to keep in touch

Shahid Wazed has a work
=%, anniversary.
s Celebrating 3 years at Shahid

\ Wazed International

IN PUNTACAN | ‘ﬁ

UPTO FREE PARAD
30 % AIRPORT : :
DISCOUNT TRANSFER

About Help Feedback Privacy & Te
Linked[J] Linkedin Corp. © 201¢
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Name 3 of the top 5 most followed
LinkedIn Influencers



What are some ways to stay
informed on LinkedIn?
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