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Sponsored InMail Overview



LinkedIn Sponsored InMail

Send timely, convenient, and relevant private messages to
the people who matter the most to your business

= - Search for people, jobs, companies, and more... ‘E Advanced

Profile My Network Education

Want to Code on Own Time? - Have the liberty to code whenever and wherever with contract dev work!

» & 2 @

Jobs Interests Business Services Try Premium for Free

All Messages ~

Sponsored

John Smith, VP Product at Fi.

Idea for better project
management strategy

See how we increased our ROl by
600%

Britt Booker
Tt for helping

ate at it SC

Jenny Perkins
D¢ u want to schedule our

Kenneth Owens

get the meeting invite

ot ”
esterday’’
yesterds

Maya, Omar, Shengxhe...
Maya: Se ys at the

v! | should be

aya

Sharon Cunningham
Thanks Vivian. Let's grab lunch

and catch

Walter Hunt

InMail

0 John Smith, VP Product at FixDex

Idea for better project management strategy

Dear Vivian,

With FixDex Custom Solutions, it's easy to see all the information you care about in one
place. Your customized platform will empower you to make faster, better-informed decisions
to optimize your ROI. This is by far the most powerful tool to bridge your platforms for cross-
collaboration.

Build with the data you already have: FixDex seamlessly integrates with your existing
data sources!

Align your organization: FixDex helps you align your business around the metrics that
matter most to your business

Visualize your metrics: FixDex lets you consume and easily manipulate business data
seamlessly across your systems?

See what FixDex can do for you. Getting started is easy, sign up for a free trial. We have a
team of dedicated gurus to help you with on-boarding and set-up.

This is a promotional message from a marketing or hiring partner and was sent to you based on your browsing activity
or non-personal information such as job title, primary industry, or region. You will only receive a maximum of one
promotional message every 60 days. You can Unsubscribe here. Per LinkedIn’s privacy policy, your name and e-mail
address have not been disclosed. Learn more.

If you opt-in to share your information with the advertiser, this information will be subject to the advertiser’s privacy
policy. You can opt-out generally from targeted ads from most third part companies here.

© 2016 LinkedIn Corporation, 2029 Stierlin Court, Mountain View, CA USA.

FixDex

eeeco BELL F % 100%

John Smith @

Today

Sponsored
Idea for better project management strategy

Dear Vivian,

With FixDex Custom Solutions, it's easy to see
all the information you care about in one place.
Your customized platform will empower you to
make faster, better-informed decisions to
optimize your ROI. This is by far the most
powerful tool to bridge your platforms for cross-
collaboration.

« Build with the data you already have:
FixDex seamlessly integrates with your
existing data sources’

Align your organization: FixDex helps you
align your business around the metrics that
matter most to your business

Visualize your metrics: FixDex lets you
consume and easily manipulate business
data seamlessly across your systems?

See what FixDex can do for you. Getting started
is easy, sign up for a free trial. We have a team of

Check out our results




Unique product. Uncluttered environment.
Effective results.

Mobile-optimized
design for easy clicks

ny

Persistent call-to-action
button remains on top of
content while user scrolls

Real-time delivery
ensures timely reach

= )

Sponsored InMail
messages are delivered
only when members
are on LinkedIn

Uncluttered
professional context

&)

Strict delivery frequency
caps ensure your
message gets
maximum mindshare

Flexibility to tailor
your content

= )

Send a personalized
message that will
resonate most with your
target audience



Choose a specific use case to anchor your message

Brand

Direct Response

CAMPAIGN BASED PROGRAMS FOR TIMELY LEADS

AWARENESS

Brand awareness
Product education
Customer loyalty
O Luxury goods & services
o Automotive & marine
o Airline & special clubs

© Financial services

O Real estate

Event & webinar
registration

o VIP Invitations

o Dinner socials

O Industry events

o Webinars & webcasts

o Fund raisers

Program & certification
enrollment

o MBA, Post-grad,
executive education

o Interview, online course,
certifications

Content distribution,
education, demo

© Whitepaper download

o Webinar/podcast
recording

o Demos
© Trials

o Infographics

Grow
community

o Network or society
member growth

o LinkedIn Group

o Knowledge sharing
communities



Reach the right professional audiences
Market to Who Matters

Rich demographic data

Job Function, Seniority,
Company Name, Geo, Industry

o

Persona targeting

Job Searchers, Opinion
[ eaders,
Mass Affluent, Business Travelers

©

Interest-based targeting

Group Membership,
SkKills,
Companies Followed

Your own audience data
Target Account Lists



e Danie

I Seattle, Washington USA

Boston University
Communication
Bachelor of Science
2011, 25-34

Simply Measured
51-200 employees
Internet

Senior Marketing Manager
I Marketing, Senior IC

| CMA, LEWIS, Social Tools

SEO, Social Media, Digital
Marketing, Blogging




Custom greeting

ft pane

asy to navigate

i

= - Search for people, jobs, companies, and more... E Advanced

Profile My Network Education

Jobs Interests Business Services

Want to Code on Own Time? - Have the liberty to code whenever and wherever with contract dev work!

All Messages -

Sponsored

John Smith, VP Product at Fi... Today
Idea for better project

management strategy

See how we increased our ROI by

600%

Britt Booker
Thanks for helping me, Vivan.

appreciate at it SO much!

Jenny Perkins
Do you want to schedule our

meeting for tomorrow?

Kenneth Owens
You: Did you get the meeting invite
from Maria yesterday?

Maya, Omar, Shengxhe...
Maya: See you guys at the

conference tomorrow! | should be...

Sharon Cunningham
Thanks Vivian. Let’s grab lunch

soon and catch up!

Walter Hunt

> on the work

InMail

o o ) Eric Hernandez

9 John Smith, VP Product at FixDex

|dea for better project management strategy

Dear Vivian,

With FixDex Custom Solutions, it's easy to see all the information you care about in one
place. Your customized platform will empower you to make faster, better-informed decisions
to optimize your ROI. This is by far the most powerful tool to bridge your platforms for cross-
collaboration.

Build with the data you already have: FixDex seamlessly integrates with your existing
data sources’

Align your organization: FixDex helps you align your business around the metrics that
matter most to your business

Visualize your metrics: FixDex lets you consume and easily manipulate business data
seamlessly across your systems?

See what FixDex can do for you. Getting started is easy, sign up for a free trial. We have a
team of dedicated gurus to help you with on-boarding and set-up.

Try Premium for Free

Anatomy of a Sponsored InMail (desktop)

FixDex

This is a promotional message fram a marketing or hiring partner and was sent to you based on your browsing activity
or non-personal information such as job title, primary industry, or region. You will only receive a maximum of one
promotional message every 60 days. You can Unsubscribe here. Per LinkedIn’s privacy policy, your name and e-mail
address have not been disclosed. Learn more.

If you opt-in to share your information with the advertiser, this information will be subject to the advertiser’s privacy
policy. You can opt-out generally from targeted ads from most third part companies here.

© 2016 LinkedIn Corporation, 2029 Stierlin Court, Mountain View, CA USA.

Image banner for

branding impact

Custom call to
action button



Custom greeting

Easy to read formatting

Contextual hyperlink

eee00 BELL F

John Smith

Today

Sponsored
Idea for better project management strategy

Dear Vivian,

With FixDex Custom Solutions, it's easy to see
all the information you care about in one place.
Your customized platform will empower you to
make faster, better-informed decisions to
optimize your ROI. This is by far the most
powerful tool to bridge your platforms for cross-
collaboration.

« Build with the data you already have:
FixDex seamlessly integrates with your
existing data sources'

« Align your organization: FixDex helps you
align your business around the metrics that
matter most to your business

 Visualize your metrics: FixDex lets you
consume and easily manipulate business
data seamlessly across your systems?

See what FixDex can do for you. Getting started
: sy, sign up for a free trial. We have a team of

Check out our results

+ 100%

O

natomy of a Sponsored InMail (mobile

—

00000 Verizon =

Q Advanced r.d

nections Jobs Interests Business Services

Frequently a

Bl  Partner InMail _ i
'l / . ; I

Upgrade Your Account

aht Policy = Send Feedb

Easy to navigate
opt-out menu



With real-time delivery, your message is timely
and on top of the member’s inbox

Messages (1) »

John Smith, VP Product at FixDex
Idea for better project management...
See how we increased our ROl by 600%

Britt Booker
Thanks for helping me, Vivian.
| appreciate it SO much!

Jenny Perkins Dec 6
Do you want to reschedule our meeting

for tomorrow?




Custom footer section is ideal for your legal terms, promotion
disclaimers, contact information and more

IXDex can do for you.
Of dedicated gurus to help you with™s

Check out our results

This is a promotional message from a marketing or hiring partner a
or non-personal information such as job title, primary industry, or re
promotional message every 60 days. You can Unsubscribe here. P
address have not been disclosed. Learn more.

If you opt-in to share your information with the advertiser, this infg
policy. You can opt-out generally from targeted ads from most

016 LinkedIn Corporation, 2029 Stierlin Court, Mountain




Sponsored InMall is unique to Linkedin,
with an option for members to opt-out

Partner InMail

Linkedin Sponsored InMails are messages from our partners with informational or promotional
content that is part of a marketing or hiring campaign. These Sponsored InMails are sent to Linkedin
users based on non-personal information, such as the title of your current position, your primary
industry, or your region, and are not from individual recruiters using LinkedIn. Your name and e-mail
address will not be disclosed to Linkedin's marketing partners.

[E] LinkedIn's marketing partners may send you informational and promotional messages.

[E] LinkedIn's hiring campaign partners may send you informational and promotional messages.

Save changes [uderhie-}




Sponsored InMall
Self-service Walkthrough



Navigate to Campaign Manager,
your hub for managing your campaigns

Navigate from your LinkedIn profile OR | Navigate to linkedin.com/ads

By

More advertising and marketing solutions »

Linked in . Ads

e
— .
EEEeY

Profile Connections Jobs Interests

Business Services

Members with a position get 3 times more profile views | Add Your Posit

AN AdVb.,
r 19

5 pecple viewed your [
past 80 days

Saurabh Kumar L'I'

Seura Post a Job
O |W| ':f-f:%-\ Add your skills to ge
Eold w Talent Solutions

& Update status PR Upload a photo 4 Publis :
Advertise

Saurabh, quickly grow your professional network

Reach your ideal1€rS OnN the world's |Ell"g‘essional network

Get started

Join FIRSTA and 1 other who have found people they already know.

saurabh.kr@gmail.com

~
AQ SNOU
L oy & Terms « Features

Linked[f§] Linkedin Corp. @ 2016

Continue & Leam more

Professional audience Setyour own budget

Linkedin shared: Fallowing * 38m Connect with the world's largest audience of active, influential s Pay by clicks or impressions
professionals. Launch your campaign in minutes. All you need is a = Stop your ads at any time
Linkedln account. * Mo long-term contracts

https /Mnkd-ei.in/feDxScQ7
Ll * Mo commitments



http://linkedin.com/ads

Set up your Campaign

Select “Sponsored InMail” Enter an account name and currency

Nice choice! Let's start by opening up a fresh ad account for your new campaign

How would you like to name this account? Currency

Samantha’s Ad Account USD

Do you already have a Company or Showcase Page on LinkedIn? (optional) Yes e No

Mo problem. We can move forward without it, but it'd be a great way to attract new business.
You can learn more about Company Pages after we launch your new ad campaign.

E | want to send targeted messages directly to the people who matter most

to my business

with Sponsored InMail

PRO TIP
A Company Page is important to build

your brand and presence on Linkedin.



Enter a memorable, distinct campaign name

Enter a campaign name  Marketing_Tips USA

Choose language ©©  English

PRO TIP

Select the language of your target audience. For international markets, it's best
to either select English language to increase scale, or set up two campaigns —
one in the local language and another in English.

G



Set up sender permissions

The sender plays a big role in representing your brand.
Select a credible sender that your audience trusts.

m CAMPAIGMN MANAGER

Page Account Campaign

@ LMS Test Co ~ »  Marketing Q4 Campaigns »  Create campaign

Create Marketing_Tips_USA campaign & 4 i @

Let's begin creating your Sponsored InMail

Configure who the sender of your InMail will be

Sponsored InMail ad name © Tips and best practices

LMS Test Co InMail 1 i

Sending from a person means creating " e 5y
gein Ry . parsonalized 1st parson content using e b C I I C k A d d Se n d e r a n d

- - Sending from your company means creating
s % Samantha Smith voU content on behalf of a team or product t th f th
E. Junior Partner at LMS Test Co ype I n e n a I I l e O e

Check out Sponsored InMail examples
Malcolm Jones

& VP of Product at LMS Test o desired sender.
% Michael Tien

Sanior Marketing Director at LMS Tast Co

The person you'd like to add as a
=2 sender must be a 1st degree
connection with a profile picture.

l Cancel campaign | < Previous




Send approval request

Joan Harris 15t
Senior Director of Product at LMS Test Co

Joan Li 18
Software Engineer at Google

Joan Banks 1st
Financial Analyst at Chase

Joan Barrett 1s
Account Manager at LinkedIn

Joan Guzman 1st
Visual Designer at Dropbox

Joan Spencer 1st

send approval request

Joan Harris 15!
Senior Director of Product at LMS Test Co

Set up sender permissions

“Send request” triggers an email
notification to the requested sender
explaining what is requested of them
with a prompt to accept or deny.

m Joan Harris 9
™

Hi Joan,

Samantha Smith has created a Linkedin Sponsored InMail campaign
and has requested to set you as a sender.

Samantha Smith

Junior Partner at LMS Test Co
San Francizsco, California

Samantha Smith is asking for parmission to do the following:

Agree to include your profile picture, first name, and last name into the
“sender” field of the specific Sponsored Inmail Campaigns under this
account.

Approval will grant permission to set you as a sender for all the
campaigns within this Account. You will also have permission to view all
advertising campaigns under this account.

. To approve or reject this request, you can click here. Note that you can
always go back to this link to update your permissions.

Thanks for being a member,
The Linkedin Team

2



Requested sender will receive a link
to manage sender permissions

= Joan Harris Sign out

o= Sponsored InMail sender permissions Manage P e rm i SS i O n S a re at th e

', Linkedin.com

account level.

Once sender approves,
you're able to assign them
as a user to any campaign
— within this given account.

Rejectad | Approve




Set up sender permissions

m Samantha Smith 6‘;}

Hi Samantha,

Joan Harris has approved your request to be a sender for your
Sponsored InMail campaigns.

Joan Harris

Senior Director of Product at LMS Test Co

San Francisco, California

This request was related to your LinkedIn ad account, Marketing Q4
Campaigns. If Joan is set as a sender, your active Sponsored InMail
campaigns will automatically pause. In order to re-start these campaigns
you will need to update the campaign with an approved sender. Please
remember to verify and update the sender before launching your
campaigns.

Learn more about managing senders for your Sponsored InMail
campaigns.

Thanks for being a member,
The Linkedin Team

Help
You are recejving Campaign Manager emails.

This emall was intended for Samantha Smith (Junior Partner at LMS Test Co). Learn
winy we Included this.

Linked [T}

@ 2015, Linkedin Corporation, 2029 Stierlin Ct., Mountain View, Ca 94043, US4

You will receive an email confirmation once the
requested sender approves or rejects request.

If you remove someone as a sender, your campaign will
automatically stop new campaigns from delivering and
the campaigns that have already been sent out will
change to the default sender.

PRO TIP

It may take some time for a desired sender to accept your
request, so using yourself as a default sender will enable
you to set up the creative and save it as a draft.

21



Craft Sponsored InMail content

Subject

Idea for better project management strategy

Description ©

Sea how we increased RO by 800%

Message text

B [ | U/ | = | = | ¢ | Insetcustomfields =

=

Dear *|FNAME]*

With FixDex custom solutions it's easy {o see all the information you care about in one place. Your custom-
ized platform will empower you to make faster, better-informed decisions to optimize your RO, This is by far
the most powerful tool to bridge your platforms for cross-coliaboration.

= Build with the data yvou already have; FixDex seamlessly integrates with your
existing data sources!
= Align your organization: FixDex helps you align your business around the metrics that matter most to
your business
Visualize your mefrics; FixDex lets vou consume and easily manipulate business data seamlessly across your
systems?
See what FixDex can do for vou. Getting started is easy, sign up for a free trial. We have a team of dedicated

Do you have your own custom footer section to include? (optional) ¢/

® Yag Mo

Keep your subject lines concise, relevant
and conversational.

Humanize your message with
conversational language and aim to keep
your copy under 1,000 characters.

PRO TIPS

Include a contextual message body hyperlink to
boost click performance.

Add a custom salutation using:
%FIRSTNAME%, %LASTNAME%

22



Add terms and conditions

Terms and conditions

B.;.Q ;5.:.49

This offer (the "New 30-Days Free Trial Offer”), which is made to you by FixDex entitles you access to the
FixDex Custom Solutions for a period of thirty (30) days from the moment that you activate such trial period
by submitting your payment details (the “Free Trial Pariod”). If you decide that you do not want 1o become a
paying user of FixDex Custom Solutions upon the lapse of the Free Trial Period, you have to terminate your
service by the end of the Free Trial Period. FixDex reserves the right, in its absolute discretion, to withdraw or
to maodify this trial offer at any time without prior notice and with no liability,

Copyright © 2016 FixDex. All nghts reserved.

“Terms and conditions” is an
optional field.

Here's an example of

promotional terms that can
be added.

23



Landing page URL ©

httpsifwww. findex.com/product-demeo-download

Button text ©

Learn more 10 Learn more

Upload a banner creative (optional)

S

"8 “ilﬂ‘sﬂ

@ m:@ﬂ,-’e[ i
P QY 2.
LABR. T

Send a test to yourself to review your Sponsored InMail

Include creative assets

Include a 300x250 banner image.
* |If you do not wish to include a banner, ads

 |If you don’t have a banner ad, use a stock
photo or a product screenshot.

Send yourself a test to review.

from other advertisers may appear in that slot.

24



Click the PENCIL icon
to edit.

The MESSAGE icon lets
you send a preview to
yourself before the
campaign goes live.

Summary page of ad variations

m CAMPAIGN MANAGER

Hage Account Campaign

@ FixDex ~ > Marketing Q4 Campaigns >  Create campaign

Create Marketing_Tips_USA campaign

Edit your ads and create additional ad variations.
Don't forget to send yourself a test Sponsored InMail!

ame  LMS Test Co InMall 1

~ubjact  |dea for better project
management strategy

sscriplion  See how we increased RO by
600%
3

Create another ad

Tip: Create up to 15 ad variations to
see which combination of text and
image is most compelling to your

target audience.

Cancel campaiy..
—

Linkedin Corporation € 2016

Click the BOX icon with the
plus symbol to duplicate the

message, and easily set up
an A/B test.

25



Managing your target audience

OK, now let's target your audience

Reach the right people by selecting specific targeting criteria like job title, location and more.

Define your target

Target by the audience below il | _
audience
Increase your audience size by
@ What location do you want to target? (required broadening your criteria.
include ~ Start typing a country, state, city, or town... See full list @® Audience expansion: Enabled
Target your message to a
Select specific targeting criteria to zero in on your ideal audience:
Company name Company industry Company size Job title Job function S peCifi C Iocati on : i N d U Stry,

fE fEi fE & B :
and company size

Job seniority Member schools Fields of study Degrees Member skills

2 2 B & A

Member groups Member gender Member age Years of
ﬁi 7Y @ expgnce

v Help my campaign reach new audiences similar to my targeting criteria with Audience Expansion. @

How do | target the right audience?

Save audience as template : Save as new

Cancel campaign Save as draft ‘ ‘ < Previous




Create Test_Campaign_Name campaign

Managing bid and budget

Let's figure out how much you'd like to spend on your campaign
Tell us your bid type and budget and when you'd like your campaign to start.

Bid type @

Bid @

Daily budget &

Start Date @

End Date ©

Total budget @

Cancel campaign

® Cost per send (CPS)

Pay for every Sponsored InMail sent to a member's inbox.

Suggested bid to reach the majority of your audience is $0.86.

2.06 Minimum bid: $0.80.

Minimum budget: $10.00

25.00 Your campaign's actual daily spend may be up to 20% higher. Learn more.

® Start immediately
Schedule start | . /ddmvn i

Run indefinitely

Minimum budget: $25.00

Campaigns will end at midnight (UTC time zone) on the date selected.

~ Show less | want to learn more about campaign budgeting

Save as draft

< Previous

Launch Campaign

Second price auction

You're competing with others
who want to reach a similar
target audience.

27
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Create helpful, informative and entertaining content

The “Helpful Advisor”

Sponsored Monday

NetBrain Technologies
Document Your Network Free @

Our experts. Our software.
Your network.

* When distributing content, such
as a whitepaper, write with the
tone of a personal advisor.

 Clearly explain how your content
will help your target achieve
professional success.

The “VIP Invitation”

Sponsored April 10

Brooke Lloyd
VIP Program Business Briefing  (X)

By invitation only

* Make your audience feel special
by sending a personalized invite
to an “exclusive” event.

» Get your audience to react by
tailoring the content to their
Interests.

The “Cliffhanger”

Sponsored Sept 17

z _ Heather Doshay

'§ Job opportunities in NYC! )
i\

| . Get 5+ job offers in
one week!

* Hook your audience by
communicating the value you bring
to their professional life.

* Tell your audience enough to
pigue their interest but not so
much that they aren’'t compelled
to learn more.

29



Keep subject lines short and impactful

H Heidi Bullock, VP Demand Generation, Marketo

Fersonal Invitation to Marketing's Biggest Online Event of the Year

Deer Inna,

| would ke to personally invite you 1o marketing's largest online conferance hosied by
Marketoon Wednesdey, Seplember 2, 2015 featuring thought leaders from Facebook,
Virgin America, Meshaoie, Linkedin and maore.

Join us lor free to leann Dest prachces and hear from over 25 thaught leadaers on the mad
era of markeling as wall as 30,000 other marketers from all ercund the wond

RASVF today to reserve your spot!
cancaraly,

Heid Butlock
YE Demand Genaration Markating. Marketoe
Mareto, Inc.

_aZzon =

CarmenYuh

Sponsored
Join us for a steak lunch

Irina,

inch

I'd like to invite you to
. d
seminar that eFoldahadtyou o

0 I’OfeSSIO na IS ip .on's vital data.

Please join us for delicious food and an
informational presentation. Feel free to invite
your colleagues as well.

The lunch seminar dates are as follows:

- Seattle- August 18 at McCormick & Schmick's

- Denver- August 18 at Morton's Steakhouse

- Bellevue- August 19 at Ruth's Chris Steakhouse
- Salt Lake City- August 19 at Ruth's Chris
Steakhouse

- Portland- August 20 at Morton's Steakhouse

- Boise- August 20 at Ruth's Chris Steakhouse

- Houston- September 15 at Ruth's Chris
Steakhouse

Register Now

\

by

Best performing subject
lines often use some of

the following key words:

* Thanks

* Exclusive invitation
» Connect

» Job opportunities
 Join us

30



Address your target audience directly

Lﬂ Heather Doshay

Job opportunities in NYC!

ate at Hired.
per easy to

Hey Irina,

you
&. These offers

| hope you're having a great day! My #ote tom the

an offer you like,

We've built an online marketplace thsmucnor o o2
: = : ki 0nus as our way to
way to find new job opportunities.

Here a
-were totalia g it work? For 7 d2kto any companies.
- Your participation isy... —«iployer and anyone else you want from

g o _ F¥#
ever seeing your profile.

- You'll get to work with me!

We think we're offering a service so awesome, there's no reason not to give us a shot.
Please let me know if you have any questions and | hope | get to work with you soon!

Thanks!

Heather Doshay
Talent Advocate
Hired

What's new with messaging?

You can now find your pending invitations in
their new home. More questions? Take the tour
or visit the Help Center.

Brad.
IOS Developer.

Found his dream
job through
Hired.

About Feedback Privacy & Terms «
Linked % Linkedin Corp. © 2015

_—

.erizon 9

Heather L 1 '

Sponsored
Job opportunities in NYC!

Hey Irina,

| hope you're having a greaway
Heather and I'm a Talent
We've built an online :"

,ou introductory
jonftware en g| nesgets or more offers
during the week: These offers will show you a
proposed compensation figure and include a
personalized note from the company that tells
you why they think you're the perfect fit. When
you get an offer you like, we'll connect you
directly with their team and we'll be there to
help you as much or little as you want. When
you find that perfect match, we'll send you a
$2,000 bonus as our way to say "thank you!"

Here are three more reasons why our
candidates love us:

- We're totally free and there is never any

Try Hired Today!

To Increase relevance:

» Customize the greeting with
the member’'s name

» Refer to their job title

* Try using the word “you”

31



Give your message a unique and genuine voice

What's new with messaqing?
n Walter Pearson ging

You can now find your pending invitations in
their new home. More questions? Take the tour

. : or visit the Help Center.
Loyola’s in Vernon Hills d

Hi Irina,

SCHOOL OF CONTINUING AND o
As dean of Loyola’s School of Continuing and Professional Studies, | have seen many adult PROFESSIONAL STUDIES

learners like you further their education—without disrupting their work and home life.

Our FASTRACK courses at the Cuneo Mansion and Gardens in Vernon Hills blend
in-person and online courses and offer Saturdays-only schedules to better fit into students’
busy lives. You can choose to complete your BA degree in Management, in Applied Studies,

or in Paralegal Studies. Attend an Information session.
Already have a degree? Take advantage of Loyola’s graduate programs also offered in

Vernon Hills, including our MBA, MA in Contemporary Spirituality, and MEd in English
Language Teaching and Leamning.

Click on the link below to learn more about Loyola's Vernon Hills location and take the first
step toward giving your career, and life, the boost it deserves.

About Feedback Privacy & Terms -
Sincerely, Linked[ff] Linkedin Corp. © 2015

Walter S. Pearson, PhD

Dean, School of Continuing and Professional Studies ®

I'm Interested

Use a strong visual

Enhance your message
but do not distract from it

Be concise, personal

and relevant

Keep your copy under
1000 characters and
include a body link

32



Use clear calls to action (CTA)

Top InMail CTA keywords

Try
Register
Reserve
Join
Confirm

SERN RS OO NS =

Download

o b
._Iil'




Select a sender who is credible with your audience

Pick a sender who’s

relevant to your message

For example, if you have a
technical message, the sender
should be a director of IT or a
chief technology officer, and not
a VP of marketing.

ﬂ CAMPAIGN MAMNMAGER

.']g..
@ LMS TestCo ~

Account Campaign

> Marketing Q4 Campaigns >  Create campaign

Create Marketing_Tips_USA campaign

Let’s begin creating your Sponsored InMail
Configure who the sender of your InMail will be

Sponsor

wsponsored InMail ad name
LMS Test Co InMail 1

Sender

¥
o

2
s,

Samantha Smith vou
Junior Partner at LMS Test Co

Malcolm Jones
VP of Product at LMS Test C

Michael Tien
Senior Marketing Direy

Add sender

*—o—— 6O

Tips and best practices

Sanding from a person means creating
parsonalized 1st person content using "I

Sending from your company means creating
content on behalf of a team or product

Cheack out Sponsored InMail examples
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Director

Owner

VP

Entry

Targeting: Influence the influencer

Training
Partner
CXO

Unpalid

Manager

Senior

Focus on hands-on influencers

» Target senior individual contributors
(ICs) as part of your audience

» Senior ICs test products and
influence the purchase

» Senior ICs represent a much bigger
audience than the person that will
ultimately sign the contract

PRO TIP

Craft different messages for
|ICs versus Owners/Partners/CX0Os.

g9



Optimize the content for mobile

eeeee \/crizon LTE

o=
{ Cristina Raecke <

Sponsored Flu

Be an HR Leader :
Online

ee0CO Verizon 7T 10:43

For best mobile

Hi Irina,

Your background caught our eye—are you
interested in taking your education to the next
level?

performance make sure:

* The copy is fewer than
1,000 characters

 The CTA Is clear
* The landing page is optimized

FIU Online's Master of Human Resources can
prepare you for a leadership role in an
increasingly diverse and international
workplace.

As a student in our MSHRM program, you will:

Take courses fully aligned with SHRM's HR
Curriculum Guidebook and Templates
Learn from renowned HR scholars and
experts

Build a powerful network of industry
connections

for the small screen

- Hi, I'm Terry from Florida
Complete the program in just 12 months International University Online.

i ?
Want to learn more? Let’s talk about your career Cai Lanswer dny qUestionss

and determine if our Master of Human

Resources is the right fit for you. (& Start Chat

Sincerely,

Let's get started




Make your landing page shine on mobile

* Optimize your landing page for mobile.

* You have less than eight seconds to
make a compelling offer and convince
the reader that you have unique,
relevant insights to share.

* More than 85% of LinkedIn
engagement comes from mobile.

ooooo = 3:15 PM ()

X Free eBook: A Practical...
WWW6.uservoice.com r—'

UserVoice.com makes its landing
pages responsive and easy to
navigate on all device sizes.

..... = 3:15 PM

Free eBook: A Practical...
x WWW6.Uuservoice.com r—'7|

(I

FIRST NAME

LAST NAME

EMAIL

PHONE

GET IT!

Sif



Set up A/B tests to learn what resonates

Few campaigns succeed right out of the gate. Create multiple versions of your
creative and test the heck out of them. Direct Sponsored Content enables you to

personalize content for specific audiences and test it in real time.

Limit your variables.
A/B test a single variable at a time.

First test two images. Then test two
headlines. Then test two calls to
action. Testing should go no longer
than one week.

Use fresh creatives.
When A/B testing, build new

creatives for a fresh start. Restarting
creatives that have already run
comes with baggage like past
performance and a relevancy score,
which could bias results.

Choose a clear objective.
When optimizing and refining ad

copy, make increasing clickthrough
rates your primary goal. If leads are
your priority, make lead scoring and
capturing your primary goal.
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Incorporating Sponsored InMall
Into your content strategy



Boost engagement by adding Sponsored InMall

As a regular Sponsored Content user,
you already know the value of distributing
your content on the world’s only
professional feed.

Research shows that B2B buyers conduct
an average of 12 searches before ever
going to a brand’s site.

Participate early in your customer's
research process — nurturing your audience
at the right moment, with the right content.
Sponsored InMail is a perfect tool for

personalizing content for your target audience.

12

searches

before ever visiting a
brand’s website

10.4

pieces of
content

on their way to a
purchase decision
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Multiple LinkedIn products improve campaign results

______________

______________

CTR for customers who run CTR Benchmark
Sponsored InMail concurrently

Source: LinkedIn internal data. Based on 6-months of data. Feb 2016.

Click-through rate from
Sponsored Content is

43%

higher than platform
benchmarks for
customers

who ran Sponsored InMail
concurrently for at least 2
weeks, targeting similar

audiences at sufficient scale.
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Multi-Product Marketers gain performance synergistically
with multiple full-funnel products

Shape Perception
Establish Trust

Drive Traffic
for Nurturing

] F R
..........
"""""
-------------------

Earn New Leads

Nurture to
Convince
and Convert

Infographics, blog posts, industry trends,
influencer content, “behind the scenes”
and exclusive content.

Best practice guides, case studies,
product reviews, analyst reports,
webinars, blog posts.

White papers, research briefs, product
demos, trials, product reviews and
comparisons, analyst reports.

Newsletters, recommendations, case
studies, product news, tutorials.

o

A

=

|

128%

higher open rates
among those exposed to
Display and Sponsored
Content first
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Sponsored
Content

Sponsored
InMall

Brand awareness
Product education
Customer loyalty

Event & webinar
registration

Powerful

Brand awareness Content
Product education distribution,
Customer loyalty education, demo

Program & Content
certification distribution,
enrollment education, demo

use case combinations

Grow
community

Content
distribution,
education, demo

Buyers will consume 10.4
pieces of content on their
way to a purchase decision™.

That's why savvy content
marketers use Sponsored
Content with Sponsored
InMail to keep their brand in
front of prospects at every
stage of the buyer's journey.

* Zero Moment of Truth Study, Google
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NYU

MS IN ACCOUNTING

E‘l‘ Isser Gallogly, Assistant Dean of Graduate Admissions

Take your

Be CPA ready in 10 months! accounting
career to the
Dear Margaret,

next level it ; ‘ y :
Be CPA ready in 10 Are you ready to jump-start your career in Accounting? P 1INk J NYU NYU Stern School of Business shared: Follow Smth

ths! LEARN MORE »
NYU Stern's MS in If so, | invite you to apply to the NYU Stern Masters in Accounting program by

Acoounting prograrn i YU [STERN Tl Ry aiicasd  NYU Stern’s Accounting Department is top-ranked by US News & World Report. The
: 3 [ , ; — L Ll adT i ‘_ - . . . . . . " .
Located in the heart of New York City, our 10-month program offers a thorough intensive 10-month prog ram glves you access to top firms & jObS in NYC & satisfies

and well-rounded graduate Accounting education, preparing you to sit for the

New York CPA upon completion. AL PRI S e requirements to sit for the NY State CPA.
Linked[[f] Linkedin Corp. ® 2016

With our MY C location, strong ties to the Big 4 accounting firms, top-ranked
faculty who are leaders in their fields, and on-campus recruiting opportunities,
MYLU Stern offers unparalleled access fo exciting career prospects.

| Why should you pursue your MS in
If you are a US Citizen or Permanent Resident, you may apply by June 1 for 1 .

consideration for the Fall 2016 start. Reach out today to take the next step in ot ¥ Accountlng at NYU Stern ?

your career acceleration! .

s s taeny /| ((ER™ T wd.stern.nyu.edu ° Be ready to sit for the CPA in 10
. b S T months with NYU Stern's new Masters in Accounting Pro...

Like * Comment * Share * @171 §82
arketing or hiring partner and was senl 1o you based on your
ar 1l only

o the
d party companias

€ 2016 Linkadin Corporation, 2029 Stierlin Court, Mountaln View, CA, USA.

Sponsored InMail y Sponsored Content
Program & Use Case: Program Enrollment il Use Case: Awareness

certification Product education
enrollment Customer loyalty
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1. Optimizing for relevance

* Ensure your message resonates
with your target audience

* Always ask, “why would the
audience read this?

« Use a sender with credibility and
relevance

1
Top Do’

Best Practices Cheat Sh”'

2. Optimizing content 3. Amplify and personalize
Clearly outline benefits to the  Test to see what works with the .
member for engaging with this audience and then refine -
message

« Be resourceful and use your
Use concise, compelling existing content by reworking it to
and conversational intros be conversational

Include a concise call to action > * Be genuine
and be clear about what the
member should do

Make sure landing pages are
optimized for mobile traffic




Best Practices Cheat Sh

Top "Don’

N
1. Pushy content 2. Hard-to-navigate website 3. Too much or too vague
« Avoid content that sounds like * Avoid mixed messaging. The * Avoid getting all detalls into the 4
a brochure or infomercial landing page should match the call message, your landing page

to action and message should do the educating

* Don’t cast too wide of a net
(e.g., “You or a colleague may
benefit from this ... ")

* Your landing page should align « Don’t have a call to action
with your goal (e.g., PDF is not that’s too long, it will get cut
ideal for conversions) off on mobile

£,
b
« Avoid ! and ALL CAPS i >

« Using a closing salutation if
the message is coming from
a company

* Don't overload message with
multiple calls to action,
focus on one action and
building trust




Sponsored InMall
Gallery of Examples



Programs & Courses

H u . ‘?
Dawn Kluber What’s new with messaging*

You can now find your pending invitations in
their new home. More questions? Take the tour

. or visit the Help Center.
Program for Project Managers ¥

Irina,

My name is Dawn Kluber and | am in charge of Executive Education at the University of

lowa. Earlier this year we introduced a new program focused on project management and | 7 P R 0] E CT M AN AG EM E NT

thought it might be of interest to you.

People with formal project management training consistently earn more than those without,
and employers around lowa need people with project management skills. We've developed
our courses to teach these skills that are in high demand. You'll walk away with practical
tools you can apply the next day.

COURSES

Cedar Rapids and Des Moines

You can take individual courses in areas that are most relevant to you or complete five

courses to earn the Project Management Certificate. Courses are short (1-3 days) and are i

offered in our downtown Des Moines and Cedar Rapids locations. You can sign up any time ﬁ THE UNIVERSITY OF lOWA
and there is no application required.

About Feedback Privacy & Terms
If you'd like me to follow up with you, please call me at 319-335-1043 or email me at

dawn-kluber@uiowa.edu. Thanks and | hope to see you in one of our upcoming courses. Linked[[] Linkedin Corp. © 2015

Best Regards,

Dawn Kluber
Assistant Dean, Executive Education

G Tl {1 e
Fa (T P TR e ’
Qan | Inmramins Calireae

e = LW L e | o=
Vel WAL WUUIvLeo

eee00 Verizon F 10:41

(

Dawn Kluber

ocused on project management and
might be of interest to you.

People with formal project management
training consistently earn more than those
without, and employers around lowa need
people with project management skills. We’ve
developed our courses to teach these skills that
arein high demand. You’ll walk away with
practical tools you can apply the next day.

You can take individual courses in areas that are
most relevant to you or complete five courses to
earn the Project Management Certificate.
Courses are short (1-3 days) and are offered in
our downtown Des Moines and Cedar Rapids
locations. You can sign up any time and there is
no application required.

If you’d like me to follow up with you, please call
me at 319-335-1043 or email me at dawn-
kluber@uiowa.edu. Thanks and | hope to see
you in one of our upcoming courses.

Best Regards,

Dawn Kluber
Assistant Dean, Executive Education

See Upcoming Courses
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Programs & Courses

Wendy Casey

HBX Disruptive Strategy

Dear Irina,

Given your role and the rapidly changing dynamics of the market, | thought you might be
interested in learning about Disruptive Strategy with Clayton Christensen, a new course

offered by Harvard Business School’s new online learning initiative, HBX. The course is

offered for both individual learners and organizational teams. It is designed to:

« Teach proven theories and frameworks that enhance strategic thinking

« Develop a common language for strategic planning, innovation, and disruption

« Build a toolkit to tackle your unigue challenges for immediate impact

« ldentify disruptive opportunities that will give you or your organization an innovative
edge

Visit our website or contact me directly to learn how Disruptive Strategy with Clayton
Christensen will provide the starting point from which you or your team can build an
actionable approach to your strategic planning process and innovation development.
| hope to hear from you soon.

Regards,

Wendy Casey

HBX Disruptive Strategy
Email: wcasey@hbs.edu
Phone: (978) 460-2320

What'’s new with messaging?

You can now find your pending invitations in
their new home. More questions? Take the tour
or visit the Help Center.

*.r. LT l‘jh Fe™ ;.l“’ 'Tﬂ.}

| — | ——

- HBX ‘ Y
Courses | L

About Feedback Privacy & Terms -
Linked[[§] Linkedin Corp. @ 2015

M

eec00 Verizon F 10:43

{ Linda Chhong

HBS Comes to Africa

Sponsored |

Dear Irina,

With climate extremes, a volatile global
economy, dramatic technical innovations, and
new business models driving pervasive change
throughout the global food system, business
leaders must carefully plan for their
organization’s future.

This September, Harvard Business School (HBS)
will bring its world-renowned Agribusiness
Seminar to Cape Town, South Africa. Expert HBS
faculty and senior executives who span all
sectors and stages of the global supply chain
will collaborate to find new solutions to

complex challenges—from food system security
to shifting consumer demand to rising
commodity prices.

This year’s industry forum will feature:

The latest research on emerging trends
and best practices

Cases from around the world

Dynamic discussions led by expert HBS
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Programs & Courses

1 - " ,p?
s Cristina Raecke What’s new with messaging”

You can now find your pending invitations in
their new home. More questions? Take the tour
or visit the Help Center.

Be an HR Leader

Hi Irina,

Online

Your background caught our eye—are you interested in taking your education to the next PRAREECN NEENSMATICRENL LIRSt

level?

FIU Online's Master of Human Resources can prepare you for a leadership role in an -
increasingly diverse and international workplace. MS N Huma N
Resource

Management

As a student in our MSHRM program, you will:

» Take courses fully aligned with SHRM's HR Curriculum Guidebook and Templates
« Learn from renowned HR scholars and experts

» Build a powerful network of industry connections

« Complete the program in just 12 months

12 months START NOW

Want to learn more? Let’s talk about your career and determine if our Master of Human

Resources is the right fit for you. About Feedback Privacy & Terms «

Linked[f] Linkedin Corp. © 2015
Sincerely,

Cristina Raecke

Executive Director, Marketing, Recruitment & Enroliment
FIU Online

Let's get started

ee000 Verizon 7 10:43

Cristina Raecke

Sponsored
Be an HR Leader

Hi Irina,

Your background caught our eye—are you
interested in taking your education to the next
level?

FIU Online's Master of Human Resources can
prepare you for a leadership role in an
increasingly diverse and international
workplace.

As a student in our MSHRM program, you will:

Take courses fully aligned with SHRM's HR

Curriculum Guidebook and Templates

Learn from renowned HR scholars and

experts

Build a powerful network of industry

connections

Complete the program in just 12 months
Want to learn more? Let’s talk about your career
and determine if our Master of Human
Resources is the right fit for you.

Sincerely,

Let's get started
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Programs & Courses

' : Elie Farhat

Georgetown EML Program

Irina,

My name is Elie Farhat and | am the Assistant Dean of Admissions for Georgetown
University’s Executive Degree Programs. | would like to invite you to learn more about our
Executive Master's in Leadership program at a Lunch & Learn that we are hosting in
Pentagon City on Thursday, July 16, 2015 at 12:30 p.m.

This will be a great opportunity to learn about our Executive Master's in Leadership Program
and discover how it can equip you with the knowledge, skills, and global perspectives
needed to manage and lead in today's volatile and complex market economies.

If you cannot make the lunch but would like a one-on-one meeting (over the phone or
in-person) please click here to schedule a time which is most convenient for you.

Georgetown's Executive Master's in Leadership curriculum capitalizes on our location at the
center of global business and policy in Washington, D.C. This program offers courses that
specifically prepare executives to

identify their organizations position in a rapidly changing business world, implement a plan
to prepare them for that future and influence others to help move them in the right direction.

We hope you can join us next week in Pentagon City!
Kindest Regards,
Elie Farhat

Assistant Dean of Admissions & Outreach
www.msb.georgetown.edu/executive/masters-leadership

What’s new with messaging?

You can now find your pending invitations in
their new home. More questions? Take the tour
or visit the Help Center.

GEORGETOWN M:DONOUGH

About Feedback Privacy & Terms «
Linked[f§] Linkedin Corp. © 2015

eee00 Verizon F 11:07

Elie Farhat

Sponsored
Georgetown EML Program

Irina,

My name is Elie Farhat and | am the Assistant
Dean of Admissions for Georgetown University’s
Executive Degree Programs. | would like to
invite you to learn more about our Executive
Master's in Leadership program at a Lunch &
Learn that we are hosting in Pentagon City on
Thursday, July 16,2015 at 12:30 p.m.

This will be a great opportunity to learn about
our Executive Master's in Leadership Program
and discover how it can equip you with the
knowledge, skills, and global perspectives
needed to manage and lead in today's volatile
and complex market economies.

If you cannot make the lunch but would like a
one-on-one meeting (over the phone or in-
person) please click here to schedule a time
which is most convenient for you.

Georgetown's Executive Master's in Leadership
curriculum capitalizes on our location at the

Register for Lunch to Learn about EML
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Events & Webinars

{{g Diona Kaluza INFORMATION SECURITY
EXECUTIVE DINNER

Able to join for dinner?
] Seattie, WA = Los Angeles, CA « Minneapolis, MN

Hi Irina,

Sorry to message you out of the blue like this, but | was hoping to connect with
you and see if you'd be interested in joining our Information Security Executive

REGISTER NOW!
Dinner this month. "

Discuss emerging security

Given your background, | thought you would be a great addition to the group. I'm an“B "s
hoping to bring together senior InfoSec leaders to enjoy a meal together and
have a chance to discuss the changes we're seeing in the security space. Our
CTO, Dan Hubbard, will kick off the evening by sharing some critical trends in the
attacker landscape and how security approaches are adapting. About Feedback Privacy & Terms .

Linked[[}] Linkedin Corp. © 2015

We're starting with these 3 cities and hope to add more soon:
- Seattle, WA - March 10

- Los Angeles, CA - March 12

- Minneapolis, MN - March 19

Please let me know if you're able to join us!

Diana Kaluza
Manager, Marketing
OpenDNS

Whiy did | receive this message? This Sponsored InhMaill was sent 1o you based on non-persanal
information, such as your function, wour primary indusiry or your region. Per our privacy policy, your neme
and e-mall address heve not been disclosad. You have choices about the emal Linkedin sends you. Edit
your Sponsored InMail contact settings.

eeec0 Verizon F 10:45

Diana Kaluza

Sponsored
Able to join for dinner?

Hi Irina,

Sorry to message you out of the blue like this,
but | was hoping to connect with you and see if
you’d be interested in joining our Information
Security Executive Dinner this month.

Given your background, | thought you would be
a great addition to the group. I'm hoping to
bring together senior InfoSec leaders to enjoy a
meal together and have a chance to discuss the
changes we’re seeing in the security space. Our
CTO, Dan Hubbard, will kick off the evening by
sharing some critical trends in the attacker
landscape and how security approaches are
adapting.

We’re starting with these 3 cities and hope to
add more soon:

- Seattle, WA - March 10

- Los Angeles, CA - March 12

- Minneapolis, MN - March 19

Please let me know if you’re able to join us!

RSVP HERE
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Events & Webinars

,}] Heidi Bullock, VP Demand Generation, Marketo
g

Fersonal Invitation to Marketing's Biggest Online Event of the Year
Ueasr Inna,

| weould hke to personally inwie you 1o marketng's largest ooline conferanca hosied by
Markets on Wednesdey Saplamber 2, 2015 heaturing Encught headers fnam Facebook,
virgin Ameanca, Mashee, Linkedin and more.

Join us 1or free o e Desl pracices and hear rom over 25 hought leaders on the mea
era ol marketing a5 well as 30,000 other marketers from &l arcund the wornd

RASVF today to reserve your spot!
Sancaraly,

Heldh Buflocs
VP Demand Generation Markating. Marketo
Farato, Inc.

Wiy O | recadet: s maassan T T Sporcoesd el was Se 00 vl tassd o ien-piesonial imermason, oo o
FLELE LTS TR, EDiar vl Eredilisdny OF SCdir Meeged. Pod O prhamasy eodiey shodir madimie g d=madl addeess hiavad nof b
deecioesied. Wi hien choeons oot i amiasl Linkedin sends you. S your Seonsoned kel oonies soffings
LT = I 0 Ty with thio adve s infominto i) i Thad ICRADITESG TS O
) "l-
e ke in Corporatkon, 2088 Shorkn Cou Loy W, T8 LSS A0 ol e
||_.I b
figdre-gs: 2l Narinsars el Bihvd, Suste 500, Eon Moooa, O Sedald
Tuhsh ane: BRSF8T5T

Looking for your invites?

Yiou can now find your pending Imitaions hese.
HEve Mo queshons 2DouUt the messagng
axpenanca” Visit the Help Landar

J

&
MARKE [ ING
NATION ONLINE

JOIN 30,000 OTHER MARKETERS
FOR THE LARGEST ONLINE CONFERENCE

aff
Marketo

rout Feedback Frvacy & Tenms -
Linkad[[f] Linkedin Corp. & 2015

M

ee000 Verizon 10:44

{ HeidiBullock, VP Deman...

9/21/15

Sponsored
Personal Invitation to Marketing's Biggest
Online Event of the Year

Dear Irina,

| would like to personally invite you to
marketing's largest online conference hosted by
Marketo on Wednesday, September 2, 2015
featuring thought leaders from Facebook, Virgin
America, Mashable, LinkedIn and more.

Join us for free to learn best practices and hear
from over 25 thought leaders on the next era of
marketing as well as 30,000 other marketers
from all around the world.

RSVP today to reserve your spot!

Sincerely,

Heidi Bullock
VP, Demand Generation Marketing, Marketo
Marketo, Inc.

RSVP Now!
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Events & Webinars

m = Seerch for peopia, jobs, companss, and mon. .. Acyanced rﬁ | _f f
Homea

Prafila Connectiona Joba Interaats Buslness Sarvicas Go to Sales Mavigator

Are You a8 Female Manager? - You're Invited to Join the Mational Association of Professional Women

All Messages ~-

) Search for groups ar people

Sales Navigator messages (0)

@ ﬂ‘ Carmen Yu from eFolder
¥ AN

Join us for a steak lunch

Iring,

I'd like 1o Invite you ta an upesming lunch seminar that eFalder will be hosting for (1
professionals in your city. The topic of this lunch is the Top 5 Sources of Cloud Data Loss
& Prevention. During this lunch, we will be discussing the maest common ways dioud
epplication data loss happens and what you can do 1o safeguard your organization's vital
date.

Fleassa poin us hor delicious 100d End an intonmetional presantaticn. Faal fnes 10 Imake your
colleagues as wall.

Looking for your invites?

You can now find your pendng insiatons hare.
Hawve mone guestions abou the messaging
Enipansnoe Yis e Halp Ceantar

You're invited! Join us for a
steak lunch with Efﬂldé!"

eee00 Verizon F 11:01

Carmen Yu from eFolder

Sponsored
Join us for a steak lunch

Irina,

I'd like to invite you to an upcoming lunch
seminar that eFolder will be hosting for IT
professionals in your city. The topic of this lunch
is the Top 5 Sources of Cloud Data Loss &

Sponsoned . . . -
ﬁ;d:; Bullock VP Demand G Prevention. During this lunch, we will be
Parsanal lrliat ,'3“ to Marketing's The lunch seranar dates are as lflows! discussing the most common ways cloud

Biggest Online Event of the Year
Resarve Your Spat Todey

- Seattle- August 18 ai MeCormick & Schmick's

- Darver- August 18 at Morton's Steakinoiiss

- Bedlewe- August 18 et Ruth's Chis Steekhouse

- Salt Lake Ciby- August 18 &t Auth's Cheis Steakhouse
- Portland- August 20 &t Morion's Steekhouse

Abou Fesdback Privacy & Terms =
Linked[[]] Linkedin Comp. £ 3045

application data loss happens and what you can
do to safeguard your organization's vital data.

Please join us for delicious food and an

f‘;_';:':’a"r:m - Bioise- August 20 at Ruthvs Chris Steakhouse informational presentation. Feel free to invite
M e 1o divendiy - Houston- Septamber 15 at Auth's Chris Steakhouse your colleagues as well.
] Kk i A - Austin- September 16 at Ruth's Chris Steakhouse _
"r;:;:;r; e kI - Dallas- September 17 &t Auth's Chris Steakhouse The lunch seminar dates are as follows:
- Seattle- August 18 at McCormick & Schmick's
Pleass do not hesitate to contect me with any questions. We hope to see you at lunch! - Denver- August 18 at Morton's Steakhouse
Sponsoned Aeat - Bellevue- August 19 at Ruth's Chris Steakhouse
m eBay Carr'lm-n i - Salt Lake City- August 19 at Ruth's Chris
TR 3:; ki :i::::,re Marketing Cocrdinator, eFolder Steakhouse
; cyuEalolder.net - Portland- August 20 at Morton's Steakhouse
(415)541-0002 x230 - Boise- August 20 at Ruth's Chris Steakhouse
Sponsared - Houston- September 15 at Ruth's Chris

Sébastien Marotte

Join us hor Armosphans

Steakhouse

Firerwriats Alrial i e .
DR E geal evand, Jung £ Reglster NOW
Sponsoned Wity i | R Tt MassEgn T THis Sponcorad Inbn] was S 50 you Dasad of fod-pirsonal imoimiolon, sk oS
Heather [}q;}ghay yO FnNCHRon, WOLT Primarny incUsTy of Your region. Poe our prkacy poliry, your name and o-mail addeess fass nol boen

ol ooportunites in WY REciesnd Yol hives Chokons GoouT tho ams] Linkaedln sends you. S0l your Snonsonsd inkail conlss semngs
Get 5+ (cb offérs inome F you opdin no shane your nformation wih tho advertisor, s nformaion will bo Subieet [ Doverisors sy
'|'raE""-: .'l:-I'T

2015 Linkadin Cotporation, 2033 SSorkn Cou, Mouniain Virs, CA, USE. A rfohis rosanaed
Sponsaned
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Content Downloads

ﬂ Kevin Williams

Helevant Analyst Research

Hi Carissa,

As a fellow customer success professional, | thought you'd be interested in the latest
Forrester Research repart on community and social experiences providers, “The
Forrester Wave(TM): Social Depth Platforms, Q2 2015.7 I'm excited to share it with you,
not only because Jive was named a Leader, but because Forrester hasn't released a
new Wave evaluation in this space since 2013, This update signals to me the increasing
importance of communities in meeting real-time customer needs in the age of the
customer.

Flease take a look, whether you are actively researching vendors or are simply staying
informed about how customer and support leaders deflect calls, cut costs and increase
customer satisfaction through community.

I'd be happy to connect if you're interested in a conversation about Jive specifically -
we're proud that of the four leaders identified by Forrester in this repaort, Jive had the
highest score in the ‘current offering’ categaory.

Sincerely,

Kevin Williams
Vice President of Global Support
Jive Software
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What's new with messaging?

You can now find your pending invitations in
their new home. More guestions? Take the
tour or visit the Help Center.
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Learn why Forrester named Jive a
Social Depth Platform Leader
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Colleen Jansen

Sponsored
Relevant Analyst Research

HiIrina,

As a fellow marketer, | thought you'd be
interested in the latest Forrester Research
report on community and social experiences
providers, "The Forrester Wave(TM): Social
Depth Platforms, Q2 2015." I'm excited to share
it with you, not only because Jive was named a
Leader, but because Forrester hasn't released a
new Wave evaluation in this space since 2013.
This update signals to me the increasing
importance of social content and interactive
customer interactions in marketing.

Please take a look, whether you are actively
researching vendors or are simply staying
informed about how marketers influence buyers
through social experiences.

I'd be happy to connect if you're interested in a
conversation about Jive specifically -- we're
proud that of the four leaders identified by
Forrester in this report, Jive had the highest
score in the 'current offering' category.

Download the Report
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