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Improve Your Content Marketing Versatility

For the P|anni 4. How to Create a Content

Marketing Strategy
1. What the Smartest Content Jay Baer

Marketers Have in Common

hybrid B2B marketing skills

2. Competing With Content
Marketing: 7 Steps to Success

RECOMMENDED CONTENT:

3. Copyblogger’s Content
Marketing Page

Click to view on SlideShare



http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
www.inc.com/laura-montini/infographic/marketers-get-more-savvy-with-content-marketing.html
www.inc.com/laura-montini/infographic/marketers-get-more-savvy-with-content-marketing.html
blog.hubspot.com/marketing/content-marketing-success-infographic
blog.hubspot.com/marketing/content-marketing-success-infographic
http://www.copyblogger.com/content-marketing/
http://www.copyblogger.com/content-marketing/
www.convinceandconvert.com/content-marketing/how-to-create-a-content-marketing-strategy/
www.convinceandconvert.com/content-marketing/how-to-create-a-content-marketing-strategy/
www.linkedin.com/in/jasonbaer
www.slideshare.net/jaybaer/create-a-content-marketing-strategy-your-customers-will-love-in-7-steps

Improve Your Content Marketing Versatility

For the Execu For the Evalug

5.The Content Warfare Podcast 8. How to Effectively Evaluate Your Mid-Year
Content Marketing Checklist

Ryan Hanley
Mark Schaefer

Demian Farnworth. Joe Pulizzi

6. Content is Personal: Win Over Your
Audience with Engagement

Tia Newcomer

Michael Berger,

7. Content Marketing Tools A to Z That You Can Use
in 2015 and Beyond

Lee Odden


www.ryanhanley.com/content-warfare-podcast/
www.linkedin.com/in/ryanhanley
www.linkedin.com/in/markwschaefer
www.linkedin.com/in/demianfarnworth
http://www.marketo.com/webinars/content-is-personal/
http://www.marketo.com/webinars/content-is-personal/
https://www.linkedin.com/in/tianewcomer
http://www.marketo.com/
https://www.linkedin.com/in/mberger
http://www.toprankblog.com/2015/04/content-marketing-tools/
http://www.toprankblog.com/2015/04/content-marketing-tools/
https://www.linkedin.com/in/leeodden
http://www.steamfeed.com/effectively-evaluate-mid-year-content-marketing-checklist/
http://www.steamfeed.com/effectively-evaluate-mid-year-content-marketing-checklist/
https://www.linkedin.com/in/joepulizzi

Improve Your Content Marketing Versatility

9. Solved Mysteries: Tracking

10. The KISSmetrics Blog

Your Content Marketing ROI

RECOMMENDED CONTENT:

In a list of marketing resources, we couldn't
forget this one. Check out our update to the

for
all the insights you need to get the most value
out of the LinkedIn platform.
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http://www.marketo.com/ebooks/solved-mysteries-content-roi/
http://www.marketo.com/ebooks/solved-mysteries-content-roi/
https://blog.kissmetrics.com/
https://business.linkedin.com/content/dam/business/marketing-solutions/global/en_US/campaigns/pdfs/Linkedin_SophGuide_011614.pdf
https://business.linkedin.com/content/dam/business/marketing-solutions/global/en_US/campaigns/pdfs/Linkedin_SophGuide_011614.pdf
https://business.linkedin.com/marketing-solutions/c/14/1/sophisticated-guide-for-marketing




Increase Your Social Media Marketing |1Q

NOTE:

U.S. Companies

are expected to dedicate

s10

BILLION 2billion
to social media marketing over 201 4

this year

social media planning

Getting Started

1. The Beginner’s Guide to Social Media

2.The Best (and Worst) Times to Post on

3.The Ultimate Guide to Using Images in

Social Media

4. 58 Social Media Tips for
Content Marketing

Social Media [Infographic]



http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
https://business.linkedin.com/marketing-solutions?src=s-hybridmarketer
https://moz.com/beginners-guide-to-social-media
http://www.fastcompany.com/3036184/how-to-be-a-success-at-everything/the-best-and-worst-times-to-post-on-social-media-infograph/
http://www.fastcompany.com/3036184/how-to-be-a-success-at-everything/the-best-and-worst-times-to-post-on-social-media-infograph/
http://www.jeffbullas.com/2014/06/23/the-ultimate-guide-to-using-images-in-social-media/
http://www.jeffbullas.com/2014/06/23/the-ultimate-guide-to-using-images-in-social-media/
http://www.slideshare.net/CMI/58-social-media-tips-for-content-marketing
http://www.slideshare.net/CMI/58-social-media-tips-for-content-marketing

Increase Your Social Media Marketing |1Q

7.12 Free Social Media Tools

Evaluate and

N

90%

5.The 15-Minute Social Media Audit
Everyone Can Do

OF MARKETERS USE SOCIAL MEDIA

Kevan Lee

6.5 Ways to Optimize Your Social Media
Content to Combat Content Shock



https://blog.bufferapp.com/social-media-audit
https://blog.bufferapp.com/social-media-audit
https://www.linkedin.com/in/kevanlee?src=s-bl
http://contentmarketinginstitute.com/2014/02/optimize-social-media-content-combat-content-shock/
http://contentmarketinginstitute.com/2014/02/optimize-social-media-content-combat-content-shock/
http://www.searchenginejournal.com/12-free-social-media-tools/116841/

Increase Your Social Media Marketing 1Q

Stay Current on
Social Trends

8. Social Media Today

9. Social Media Examiner

10. Social Pros Podcast

SIDEBAR:

Building your brand with
social media marketing

is an exciting challenge,

in part because of how
regularly we see advances
in the social landscape.
While the pace of change

can seem intimidating, if
you are familiar with the
essentials and stay current
on best practices, you'll
forever maintain the social
component of your hybrid
marketer status.



http://www.socialmediatoday.com/
http://www.socialmediaexaminer.com/
http://socialpros.podbean.com/




Mastering Email and InMail

InMail

most effective channel

Sponsored

Go-To Beginner

1. The Definitive Guide to Engaging

2. 7 Steps to Writing the Perfect

Linkedln InMail

Email Marketing

Dionne Lew

RECOMMENDED CONTENT:

from

Click to view on SlideShare



http://www.emarketer.com/Article/Email-Old-Kid-on-Blocks-Still/1011047
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
https://business.linkedin.com/marketing-solutions/products/sponsored-inmail?src=s-hybridmarketer
https://business.linkedin.com/marketing-solutions/products/sponsored-inmail?src=s-hybridmarketer
http://www.marketo.com/_assets/uploads/The-Definitive-Guide-to-Engaging-Email-Marketing.pdf
http://www.marketo.com/_assets/uploads/The-Definitive-Guide-to-Engaging-Email-Marketing.pdf
http://www.slideshare.net/digitaldionne/7-steps-to-a-perfect-linked-in-inmail
http://www.slideshare.net/digitaldionne/7-steps-to-a-perfect-linked-in-inmail
https://www.linkedin.com/in/dionnelew?src=s-bl
http://www.slideshare.net/digitaldionne/7-steps-to-a-perfect-linked-in-inmail
http://www.slideshare.net/digitaldionne/7-steps-to-a-perfect-linked-in-inmail
http://www.slideshare.net/digitaldionne/7-steps-to-a-perfect-linked-in-inmail
http://www.slideshare.net/digitaldionne

Mastering Email and InMail

3.The Complete Guide to
Transactional Email

Chris Hexton

4. How to Optimize Your Emails for

Mobile: A Beginner's Guide

Lauren Smith

Pro-Level Tips

5. Email Lifecycle Strategies from

the Swipe File

RECOMMENDED CONTENT:

Click to view on SlideShare



http://blog.getvero.com/guides/the-complete-guide-to-transactional-email/
http://blog.getvero.com/guides/the-complete-guide-to-transactional-email/
https://www.linkedin.com/in/chexton?src=s-bl
http://blog.hubspot.com/marketing/email-marketing-mobile-optimization-tips
http://blog.hubspot.com/marketing/email-marketing-mobile-optimization-tips
https://www.linkedin.com/in/laurensmith1?src=s-bl
http://www.slideshare.net/ExactTarget/cnx14-email-lifecycle-strategies-from-the-swipe-file
http://www.slideshare.net/ExactTarget/cnx14-email-lifecycle-strategies-from-the-swipe-file
http://www.slideshare.net/ExactTarget/cnx14-email-lifecycle-strategies-from-the-swipe-file
http://www.slideshare.net/ExactTarget/cnx14-email-lifecycle-strategies-from-the-swipe-file
http://www.slideshare.net/ExactTarget/cnx14-email-lifecycle-strategies-from-the-swipe-file
http://www.slideshare.net/ExactTarget
http://www.slideshare.net/ExactTarget

Mastering Email and InMail

6.The Complete Guide to Optimizing

Email Marketing for Conversions

7. Email Marketing: Trends, Tools, and

Tactics for 2014 and Beyond
Michael

Barber

RECOMMENDED CONTENT:

Click to view on SlideShare



http://cdn2.hubspot.net/hub/53/file-13222140-pdf/docs/ebooks/the_complete_guide_to_optimizing_email_marketing_for_conversions.pdf
http://cdn2.hubspot.net/hub/53/file-13222140-pdf/docs/ebooks/the_complete_guide_to_optimizing_email_marketing_for_conversions.pdf
http://www.slideshare.net/michaeljbarber/email-marketing-trends-tools-and-tactics-for-2014-and-beyond
http://www.slideshare.net/michaeljbarber/email-marketing-trends-tools-and-tactics-for-2014-and-beyond
https://www.linkedin.com/in/michaeljamesbarber?src=s-bl
https://www.linkedin.com/in/michaeljamesbarber?src=s-bl
http://www.slideshare.net/michaeljbarber/email-marketing-trends-tools-and-tactics-for-2014-and-beyond
http://www.slideshare.net/michaeljbarber/email-marketing-trends-tools-and-tactics-for-2014-and-beyond
http://www.slideshare.net/michaeljbarber/email-marketing-trends-tools-and-tactics-for-2014-and-beyond
http://www.slideshare.net/michaeljbarber
http://www.slideshare.net/michaeljbarber

Mastering Email and InMail

Delivering Conté

that Converts

8. 37 Tips for Writing Emails that Get

9. 3 Steps to More Effective Linkedln

Messages & InMail Response

Jeff Molander

10. 20 Tips for Dramatically

Opened, Read, and Clicked

Henneke
Duistermaat

Better Emails

SIDEBAR:

For most brands, email is
a critical component of
an integrated marketing
strategy, helping to drive
results in other areas. The

resources here can help you

plan and execute optimized,
integrated campaigns that
complement social media
and content marketing
efforts. The result can be a
series of cohesive, contextual
touchpoints that compel
buyers to turn to your brand
when they are ready to buy.



http://www.copyblogger.com/37-email-marketing-tips/
http://www.copyblogger.com/37-email-marketing-tips/
https://www.linkedin.com/in/hennekeduistermaat?src=s-bl
https://www.linkedin.com/in/hennekeduistermaat?src=s-bl
https://www.makesocialmediasell.com/effective-linkedin-messages/
https://www.makesocialmediasell.com/effective-linkedin-messages/
https://www.linkedin.com/in/jeffmolander?src=s-bl
http://blog.getvero.com/guides/email-marketing-best-practices/
http://blog.getvero.com/guides/email-marketing-best-practices/




Purposefully Connecting with Podcasting

Get Inspired

1. Treat Your Ears to 19 of the Best Marketing Podcasts

The Sophisticated
Marketer’s Podcast Mike
Volpe John Mescall

2. Why Digital Marketing Podcasts Belong in Your

Learning Routine

Ashley Zeckman



https://itunes.apple.com/us/podcast/linkedin/id993244696?mt=2
https://itunes.apple.com/us/podcast/linkedin/id993244696?mt=2
https://www.linkedin.com/in/mikevolpe?src=s-bl
https://www.linkedin.com/in/mikevolpe?src=s-bl
https://www.linkedin.com/pub/john-mescall/8/37a/59a?src=s-bl
http://nectafy.com/treat-ears-19-best-marketing-podcasts/
http://www.toprankblog.com/2015/05/digital-marketing-podcasts/
http://www.toprankblog.com/2015/05/digital-marketing-podcasts/
https://www.linkedin.com/in/ashleyzeckman

Purposefully Connecting with Podcasting

Build a Busing

3. Proof that Podcasting Will Benefit Your Business 5. Podcasting 101 Guide: How to Make a Podcast
Louise Julig
Pat Flynn

6.The Definitive Guide to Setting Up and Marketing a Podcast to

4. Should Your Marketing Have a Podcast? Help Grow Your Blog

Christopher Chris
Penn Ducker

7. How to Produce a Podcast
Jay Baer



http://www.socialmediaexaminer.com/proof-that-podcasting-will-benefit-your-business/
https://www.linkedin.com/in/louisejulig
https://www.linkedin.com/in/patflynn3
http://www.christopherspenn.com/2015/03/should-your-marketing-have-a-podcast/
https://www.linkedin.com/in/cspenn
https://www.linkedin.com/in/cspenn
https://www.buzzsprout.com/how-to-make-a-podcast
http://www.problogger.net/archives/2013/04/18/the-definitive-guide-to-setting-up-and-marketing-a-podcast-to-help-grow-your-blog/
http://www.problogger.net/archives/2013/04/18/the-definitive-guide-to-setting-up-and-marketing-a-podcast-to-help-grow-your-blog/
https://www.linkedin.com/in/chrisducker?src=s-bl
https://www.linkedin.com/in/chrisducker?src=s-bl
http://www.convinceandconvert.com/content-marketing/how-to-produce-a-podcast/
https://www.linkedin.com/in/jasonbaer?src=s-bl

Purposefully Connecting with Podcasting

Connect with Y& SIDEBAR:

After 10 years of slow
growth, podcasts are finally
the next big thing. With
8. 11 Clever Ways to Promote Your Podcast to the World these resources and your
Joan Stewart creativity, you can develop a
podcast that connects with
your audience in a unique

and personal way. Podcasting

9.8 Unique Marketing Strategies to Grow a Podcast to the Top marries the warmth and
of iTunes

personality of old-school
radio with the cutting edge
of digital distribution. It's
the perfect medium for the
technological mind and
creative soul of today's
Darren DeMatas hybrid marketer.

Scott Britton

10. Why Podcast Promotion is the Fastest Way to Build
an Audience



http://www.entrepreneur.com/article/239605
https://www.linkedin.com/in/publicityhound?src=s-bl
http://life-longlearner.com/podcast-marketing-strategies-to-grow-podcast/
http://life-longlearner.com/podcast-marketing-strategies-to-grow-podcast/
http://life-longlearner.com/podcast-marketing-strategies-to-grow-podcast/
https://www.linkedin.com/in/jscottbritton?src=s-bl
http://www.sitepoint.com/podcast-promotion/
http://www.sitepoint.com/podcast-promotion/
https://www.linkedin.com/in/internetmarketingmba?src=s-bl




Rouse the Marketing Technologist Within You

Explorers

3. Marketing Technology as Competitive

Advantage Marketing
1. Digital Marketing Trends Scott Brinker

social media marketing

Dave Chaffey

2. 7 Marketing Technologies Every
Company Must Use

Louis Gudema


https://business.linkedin.com/marketing-solutions?src=s-hybridmarketer
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
www.smartinsights.com/managing-digital-marketing/marketing-innovation/digital-marketing-trends-2015/
https://www.linkedin.com/in/davechaffey?src=s-bl
https://hbr.org/2014/11/7-marketing-technologies-every-company-must-use/
https://hbr.org/2014/11/7-marketing-technologies-every-company-must-use/
https://www.linkedin.com/in/louisgudema?src=s-bl
http://www.slideshare.net/tealium/marketing-technology-as-competitive-advantage-scott-brinker-digital-velocity-2015
http://www.slideshare.net/tealium/marketing-technology-as-competitive-advantage-scott-brinker-digital-velocity-2015
https://www.linkedin.com/in/sjbrinker?src=s-bl

Rouse the Marketing Technologist Within You

Innovators 5. Tech Trends: Dimensional Marketing

Mike Brinker, Nelson
Kunkel Mark Singer

4. 8 Marketing and Technology Trends

Disrupting Businesses

Kyle Lacy 6. 25 Predictions for What Marketing Will
Look Like in 2020

Jeff Beer


http://techpoint.org/8-marketing-and-technology-trends-disrupting-business-in-2015/
http://techpoint.org/8-marketing-and-technology-trends-disrupting-business-in-2015/
https://www.linkedin.com/in/kylelacy?src=s-bl
http://dupress.com/articles/tech-trends-2015-dimensional-marketing/
https://www.linkedin.com/in/brinker?src=s-bl
https://www.linkedin.com/in/nelsonkunkel?src=s-bl
https://www.linkedin.com/in/nelsonkunkel?src=s-bl
https://www.linkedin.com/in/marksinger?src=s-bl
http://www.fastcocreate.com/3043109/sector-forecasting/25-predictions-for-what-marketing-will-look-like-in-2020
http://www.fastcocreate.com/3043109/sector-forecasting/25-predictions-for-what-marketing-will-look-like-in-2020
https://www.linkedin.com/in/jeffcbeer?src=s-bl

Rouse the Marketing Technologist Within You

Visionaries 8. Must-knows for Marketers to Capitalize

on Wearable Tech

Samuel
Edwards
7. Can Augmented Reality Be Used 9. Experiential Marketing is Becoming
in Content Marketing? a Virtual Reality

Carl Panteny

Howard Kingston



http://www.koozai.com/blog/content-marketing-seo/can-augmented-reality-used-content-marketing/
http://www.koozai.com/blog/content-marketing-seo/can-augmented-reality-used-content-marketing/
https://www.linkedin.com/in/carlpanteny
http://www.inc.com/samuel-edwards/must-knows-for-marketers-to-capitalize-on-wearable-tech.html
http://www.inc.com/samuel-edwards/must-knows-for-marketers-to-capitalize-on-wearable-tech.html
https://www.linkedin.com/pub/samuel-edwards/4b/a34/962?src=s-bl
https://www.linkedin.com/pub/samuel-edwards/4b/a34/962?src=s-bl
http://www.marketingmagazine.co.uk/article/1329361/experiential-marketing-becoming-virtual-reality
http://www.marketingmagazine.co.uk/article/1329361/experiential-marketing-becoming-virtual-reality
https://www.linkedin.com/in/howardkingston?src=s-bl

Rouse the Marketing Technologist Within You

Tying it All Togé

10. Dollars, Bits, and Atoms: Roadmap to the

Future of Marketing

Rob Salkowitz

SIDEBAR:

When the clay tablet hit the
marketing world all those centuries
ago, it revolutionized marketers'
ability to communicate with buyers.
Today, technology continues to
expand the ways in which we can
tell our brands’ stories, including
bringing consumers and their stories
into the conversation. As marketing
content grows more instant and
personal, the tech-savvy marketer
will use emerging technology to
deliver the right message to the
right person at the right time. That's
hybrid marketing at its finest.



http://mediaplant.net/Content/reports/Dollars,%20Bits,%20and%20Atoms%20A%20Roadmap%20to%20the%20Future%20of%20Marketing.pdf
http://mediaplant.net/Content/reports/Dollars,%20Bits,%20and%20Atoms%20A%20Roadmap%20to%20the%20Future%20of%20Marketing.pdf
https://www.linkedin.com/in/robsalkowitz?src=s-bl




Acquiring SEO Smarts

1. The Beginners Guide to SEO

2. Periodic Table of SEO Success Factors

3. An Introductory Guide to PPC



https://moz.com/beginners-guide-to-seo
http://www.slideshare.net/searchengineland/periodic-table-guide-to-seo-by-search-engine-land?ref=http://searchengineland.com/guide/seo
http://cdn2.hubspot.net/hub/53/file-13204611-pdf/docs/introductory-guide-to-ppc.pdf

Acquiring SEO Smarts

Taking it to the
Tips and Tools

from the Experts

Becoming Your
Organization'siR

4.SEO for 2015: How Search Has
Changed and How Marketers’ Tactics

Must Shift
Rand Fishkin's

Whiteboard Friday

5. Learning SEO from the Experts
Dharmesh Shahv

6.21 Simple and Free SEO Tools

Kevan Lee

7.37 Awesome Tools to Get the Most

from Your SEO Campaigns

SEO Expert

8. The Advanced Guide to SEO

Neil Patel Sujan Patel

9. Search Engine Journal
YouTube Channel

10. 58 Resources to Help You Learn and

Master SEO

SIDEBAR:

Improving your SEO

is a great way to make
sure your hard work

gets noticed by the right
people. Rounding out your
knowledge doesn’t need
to be hard; just nailing the
basics can do wonders for
your brand’s visibility. Use
insights, practices, and
tools from these resources

and you'll be well on your
way to earning your “SEO
savvy” label.



http://www.slideshare.net/randfish/seo-in-2015-how-search-has-changed-how-marketers-tactics-must-shift
http://www.slideshare.net/randfish/seo-in-2015-how-search-has-changed-how-marketers-tactics-must-shift
http://www.slideshare.net/randfish/seo-in-2015-how-search-has-changed-how-marketers-tactics-must-shift
https://www.linkedin.com/in/randfishkin?src=s-bl
https://moz.com/blog/category/whiteboard-friday
http://cdn1.hubspot.com/hub/53/Learning_SEO_from_the_Experts.pdf
https://www.linkedin.com/in/dharmesh?src=s-bl
https://blog.bufferapp.com/free-seo-tools
https://www.linkedin.com/in/kevanlee?src=s-bl
http://searchengineland.com/37-awesome-tools-get-seo-campaigns-206980
http://searchengineland.com/37-awesome-tools-get-seo-campaigns-206980
http://www.quicksprout.com/the-advanced-guide-to-seo/
https://www.linkedin.com/in/neilkpatel?src=s-bl
https://www.linkedin.com/in/sujanpatel?src=s-bl
https://www.youtube.com/user/searchenginejournal
https://www.youtube.com/user/searchenginejournal
https://blog.kissmetrics.com/58-seo-resources/
https://blog.kissmetrics.com/58-seo-resources/




Honing Your Coding Chops

Getting Started 3.Khan Academy
the Basics

1. W3Schools Online Web Tutorials

more than half

4. Code Conquest

2. Codecademy


http://www.slideshare.net/Mondo-Resourcing/the-future-of-digital-marketing-43826930
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
http://www.w3schools.com/
https://www.codecademy.com/
https://www.khanacademy.org/
http://www.codeconquest.com/

Honing Your Coding Chops

/ Taklng Web Deve 6. MIT OpenCourseWare
to the Next Level

5. Mozilla Developer Network

7.Academic Earth



https://developer.mozilla.org/en-US/Learn
http://ocw.mit.edu/courses/electrical-engineering-and-computer-science/
http://academicearth.org/computer-science/

Honing Your Coding Chops

Put Your Skills't® 9. TheCodePlayer SIDEBAR:

with Projects

Understanding the technical
details of coding allows
marketers to take greater control
of digital content, often leading
10. Mozilla Community to a closer match between
vision and output. Additionally,
8. WebPlatform.org you'll work more efficiently with
developers, designers, and others
on your tech team. Being savvy
on the technical side can also
make you an invaluable go-to
resource internally, enhancing
your professional standing and
marketability. That's the hybrid
marketer in action.



http://www.webplatform.org/
http://thecodeplayer.com/
https://www.mozilla.org/en-US/contribute/




Up Your B2B Analytics Game

Analytics Guig Analytics Blog

1. How to Use Google Analytics: 3. Occam’s Razor Blog
Getting Started

Avinash Kaushik

bought a super-computer

Kristi Hines

4.The KISSmetrics Blog

2. The Definitive Guide to Marketing
Metrics & Analytics



http://www.geekwire.com/2015/baseball-analytics-mystery-mlb-team-uses-a-cray-supercomputer-to-crunch-data/
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
www.socialmediaexaminer.com/google-analytics-basics/
www.socialmediaexaminer.com/google-analytics-basics/
https://www.linkedin.com/in/kristihines?src=s-bl
http://www.marketo.com/definitive-guides/marketing-metrics-and-marketing-analytics/
http://www.marketo.com/definitive-guides/marketing-metrics-and-marketing-analytics/
http://www.kaushik.net/avinash/
https://www.linkedin.com/in/akaushik?src=s-bl
https://blog.kissmetrics.com/

Up Your B2B Analytics Game

Social Listening

/ Analytics col Analytics Artic 9.5 Ways to Use Location Data for Better

5. Google Analytics Academy 7. How to Use LinkedIn Analytics to Boost
Your Marketing Efforts
Ted Prodromou

Ultimate Guide to LinkedIn for J. Talyor

Business

6. General Assembly Data Analysis Classes

here

8. Are You Using Big Data and Analytics to
Speak to an Audience of ONE?

Pam Moore
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https://generalassemb.ly/learn/data-analysis
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Master Full Funnel Marketing

VISUAL SEQUENCE COMPLETE... Th e Basics

50% 33%

..//’

1. Lead Nurturing Cheat Sheet

MORE SALES OF THE COST

lead-nurturing

2. The Authority Guide to Lead Nurturing

3. HubSpot Academy: Lead Nurturing

50% more sales-ready

leads


http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
http://blog.hubspot.com/blog/tabid/6307/bid/30901/30-Thought-Provoking-Lead-Nurturing-Stats-You-Can-t-Ignore.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/30901/30-Thought-Provoking-Lead-Nurturing-Stats-You-Can-t-Ignore.aspx
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www.marketo.com/_assets/uploads/LeadNurturing-cheatsheet2-10.pdf?20130109183504
http://www.beachhead.io/lead-nurturing
http://academy.hubspot.com/broadcasts/lead-nurturing

Master Full Funnel Marketing

Intermediate

4. How to Expand Your Lead Nurturing
Strategy Beyond Just Email

5.5 Steps to Optimize Your Lead
Nurturing Process: The Right Content to

the Right Audience

Brian Kelly
Pawan Deshpande

6. Designing a Winning Lead Nurturing

Strateqgy: Lessons from the Definitive
Guide to Lead Nurturing

Michael Berger

Phillip Chen

7. Building Brand Preference with

Lead Nurturing

RECOMMENDED CONTENT:

Click to view on YouTube



http://blog.hubspot.com/marketing/multi-channel-lead-nurturing-strategy
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Master Full Funnel Marketing

8. Advanced Lead
Nurturing Segmentation

9.7 Advanced Lead Nurturing Tips

Matthew Sweezey

10. Best Practices in Segmentation

SIDEBAR:

The full-funnel approach to lead
nurturing enables marketing and
sales to shorten sales cycles and
engage more qualified leads at a
lower cost. With these resources,
you'll be better equipped to

guide the right buyers to the right
content at the right time. It's a
great example of the combination
of technology and content that

keeps hybrid marketers in
high demand.



http://www.marketo.com/ebooks/advanced-lead-nurture-segmentations/
http://www.marketo.com/ebooks/advanced-lead-nurture-segmentations/
http://www.slideshare.net/pardot/7-must-try-tips-for-advanced-lead-nurturing-2
https://www.linkedin.com/in/mathewsweezey?src=s-bl
https://www.act-on.com/whitepaper/best-practices-in-segmentation/




Give Rise to Revenue with Lead Generation

BUIId the BaSIC RECOMMENDED CONTENT:

1. An Introduction to Lead Generation

2. Lead Generation Best Practices Click to view on SlideShare

4. The Do’s and Don'ts of Effective

Lead Generation

3.The Four L's of a Successful Lead

Generation Strategy



http://offers.hubspot.com/hs-fs/hub/53/file-230749144-pdf/offers/An-Introduction-to-Lead-Generation.pdf
http://www.slideshare.net/dcastro/lead-gen-best-practices
http://blog.hubspot.com/marketing/lead-generation-strategy
http://blog.hubspot.com/marketing/lead-generation-strategy
http://www.marketo.com/articles/dos-and-donts-of-effective-lead-generation/
http://www.marketo.com/articles/dos-and-donts-of-effective-lead-generation/
http://www.slideshare.net/dcastro/lead-gen-best-practices
http://www.slideshare.net/dcastro/lead-gen-best-practices
http://www.slideshare.net/dcastro/lead-gen-best-practices
http://www.slideshare.net/dcastro

Give Rise to Revenue with Lead Generation

Branch Out
RECOMMENDED CONTENT:

5. How to Bring Your Lead Generation to the Next Level Using
Simple Tools

6. Inbound Marketing Hack: Long Tail SEO Lead Gen

Click to view on SlideShare

7. 13 Creative Ways to Use LinkedIn for Lead Generation



http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://savvypanda.com/blog/intermediate-level/inbound-marketing-hack-long-tail-seo-lead-gen.html
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http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871
http://www.slideshare.net/123ContactForm/how-to-bring-your-lead-generation-to-the-next-level-using-simple-tools-cr-oday-46814871

Give Rise to Revenue with Lead Generation

8. 11 Lead Generation Tactics That You're

Likely Neglecting

9. Advanced Tactics for Content

Marketing and Lead Generation
with Nathan Yerian

Nathan Yerian

10. How to Run a Blog Lead
Generation Analysis

SIDEBAR:

The digital age has created a
wealth of new opportunities for
demand generation marketers.
A mastery of modern tools and
tactics can bring in higher-quality
leads with less time and effort.
With a strong understanding

of lead generation, you will be
well on your way to becoming a
hybrid marketing superstar.



http://blog.proofhq.com/11-lead-generation-tactics-006449/
http://blog.proofhq.com/11-lead-generation-tactics-006449/
http://brightideas.co/nathan-yerian-interview/
http://brightideas.co/nathan-yerian-interview/
http://brightideas.co/nathan-yerian-interview/
https://www.linkedin.com/in/nathanyerian
http://blog.hubspot.com/marketing/blog-post-lead-generation-analysis
http://blog.hubspot.com/marketing/blog-post-lead-generation-analysis




Get the Most from Your Website Traffic with CRO

/

B2B marketing

300 million


http://marketing.linkedin.com/blog/becoming-a-hybrid-marketer-10-resources-for-acquiring-seo-smarts/
http://marketing.linkedin.com/blog/category/linkedin-b2b-marketing/
www.uie.com/articles/three_hund_million_button/

Get the Most from Your Website Traffic with CRO

Get Started
RECOMMENDED CONTENT:

3. The Beginner’s Guide to

Conversion Rate Optimization

1. The Ultimate Guide to
Conversion Rate Optimization

Rich Page

4. An Introduction to Conversion

Click to view on SlideShare

Rate Optimization, Landing Pages,
and A/B Testing

Georgiana Laudi

2. The Definitive Guide to
Conversion Rate Optimization



http://rich-page.com/website-optimization/the-ultimate-guide-to-conversion-rate-optimization/
http://rich-page.com/website-optimization/the-ultimate-guide-to-conversion-rate-optimization/
https://www.linkedin.com/in/richpage
http://www.quicksprout.com/the-definitive-guide-to-conversion-optimization/
http://www.quicksprout.com/the-definitive-guide-to-conversion-optimization/
https://qualaroo.com/beginners-guide-to-cro/
https://qualaroo.com/beginners-guide-to-cro/
http://www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
http://www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
http://www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
https://www.linkedin.com/in/georgianalaudi
www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
http://www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg
www.slideshare.net/georgianalaudi/pdf-cro-for-mtlgg

Get the Most from Your Website Traffic with CRO

Get Tactical

5. Split-Testing 101: A Quick-start Guide to
Conversion Rate Optimization

6. Conversion Rate Optimization (CRO)
Techniques: The Complete List

Brian Dean

7.47 Conversion Optimization Tips

Josh Patrice

8. Conversion Optimization: An In-depth

Guide to Forms

Giles
Thomas

RECOMMENDED CONTENT:

from

Click to view on SlideShare

9. Which Test Won?



http://www.conversion-rate-experts.com/cro-tips/
http://www.conversion-rate-experts.com/cro-tips/
http://backlinko.com/conversion-rate-optimization
http://backlinko.com/conversion-rate-optimization
https://www.linkedin.com/in/brianedean
http://www.slideshare.net/PortentInteractive/47-conversion-rate-optimization-tips-28177418
http://acquireconvert.com/conversion-optimization/
http://acquireconvert.com/conversion-optimization/
https://www.linkedin.com/in/gilesadamthomas
https://www.linkedin.com/in/gilesadamthomas
https://whichtestwon.com/
http://www.slideshare.net/PortentInteractive/47-conversion-rate-optimization-tips-28177418
http://www.slideshare.net/PortentInteractive/47-conversion-rate-optimization-tips-28177418
http://www.slideshare.net/PortentInteractive/47-conversion-rate-optimization-tips-28177418
http://www.slideshare.net/PortentInteractive/47-conversion-rate-optimization-tips-28177418

Get the Most from Your Website Traffic with CRO

Go Your Own Way 10. Why You Should Question Conversion SIDEBAR:
Rate Optimization Best Practices

Conversion rate optimization

is equal parts creativity,
intuition, and science. It offers

-u
Q

—~+
.

opportunities for endless
customization and continual
improvement, all aimed squarely
at boosting your organization'’s
success. Now that you are armed
with an arsenal of CRO tactics,
you're ready to start developing
your own approach to CRO. So
roll up your sleeves and start
testing, hybrid marketer, and we

hope you find your own $300

million button.



http://blog.hubspot.com/marketing/conversion-rate-optimization-best-practices-myth
http://blog.hubspot.com/marketing/conversion-rate-optimization-best-practices-myth
https://www.linkedin.com/in/neilkpatel
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Extend Your Reach with Pay Per Click

Initialize 2.PPC 101

.5PPCA t
o doll ‘ 1. Pay Per Click Management ?) St, ,C t.cco-:_m "
Wo cotars ol revenue Explained: How PPC Fits into Your {HZaton tactes

Internet Marketing Strategy



http://www.wordstream.com/blog/ws/2012/08/13/google-adwords-facts
http://contentmarketinginstitute.com/2015/01/era-hybrid-marketer/
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Extend Your Reach with Pay Per Click

Optimize 6. The Top 10 Best PPC Hacks...Ever!
Larry Kim RECOMMENDED CONTENT:

4. 50 Strategies to Enhance Click-
Through Rate Via PPC Advertising

7.7 Awesomely Advanced Ways to
Get More from Your PPC Campaigns

Justin Croxton

Click to view on SlideShare

5. Powerful PPC Tactics That Get
You Leads

Chris Marentis



http://www.searchenginejournal.com/50-strategies-increase-click-rate-via-ppc-advertising/85019/
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Extend Your Reach with Pay Per Click

Maximize

8.5 Advanced Keyword Analysis Tips for

9. The Essential In-Depth Overview of PPC

Bid Management

Frederick Vallaeys

Your PPC Strategy

Shane Barker

10. 13 Expert Tips for Mobile PPC

Melissa Mackey
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Conclusion



for more tips and insights delivered
daily on how to be a hybrid
marketer in the modern B2B world.

Download the Sophisticated

Marketer's Guide to LinkedIn
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Linked in.

Today, LinkedIn members number more than 347+ million
professionals. That's over one-half of the 600 million
professionals on the planet, representing the largest group
anywhere of influential, affluent and educated people.

For more information, visit marketing.linkedin.com
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