Sponsored Content Conversion
Tracking PreLaunch Checklist
Domain and Insight Tag setup
☑ Make sure you’ve 
properly added your LinkedIn Insight Tag
to your website’s global
footer or to the pages where you’d like to track conversions (e.g., the Thank You page a
member sees after submitting a form).
☑ Make sure your domain appears as “Verified” before you add conversion actions to your
live campaign. Usually, it takes 60 minutes to verify a domain after adding the tag. But, if
after 24 hours the domain still does not register as verified, here is what you can do:
❏ You should enter the domain or subdomain where you’ve added the tag— the
website where you will be tracking the conversions. (e.g., a
irbnb.com
, or
business.airbnb.com)
. In most cases this will be the toplevel domain
❏ Remember to avoid entering h
ttp://
, or 
https://in front of the domain name.
❏ If your website has the “www” prefix, be sure to include it.
❏ If your website doesn’t have the “www” prefix (e.g. h
ttp://website.com/
”),
then please d
o not
enter the “www” prefix
❏ If you’re using subdomain.domain.com, you should n
ot
be entering 
www
.
❏ Make sure you haven’t accidentally entered the landing page URL here.
❏ You should 
not
enter your full conversion page URL.
❏ For example, you should enter a
dvertiser.com
, not
advertiser.com/offer1/thankyou
. Make sure you haven't accidentally
entered the landing page URL here.

Conversion action setup
☑ Check to make sure that your domain registers as “Verified.
”
If your domain is not
Verified, conversion tracking may not work. An unverified domain may indicate that your
Insight Tag was not properly set up. Please refer to the previous section of this checklist
for instructions on proper Insight Tag and domain setup.

☑ Make sure that the Sponsored Content using the action points them to a click flow that
goes to the conversion URL you entered.
☑ Make sure your conversion status shows up as active b
efore
adding it to a live
campaign. This normally takes 60 minutes after saving a conversion action. But, if after
24 hours your action still registers as “unverified” or “not working,” here is what you can
do:
❏ Test the action yourself: Visit the exact page where you plan to count a visit as a
conversion (e.g., your Thank You page). Wait 60 minutes. Your conversion action
status should change to “Active.” If it does not, this likely means your Insight Tag
was not properly placed on your site, or you did not properly enter the URL of the
page where you want to track conversions.
❏ Check that you have selected a conversion type in the setup screen.
❏ Make sure you did 
not e
nter “http://, or “https://” in front of the value you entered
in the URL field during the setup process. Best practice is to exclude these
characters.
❏ E.g. if your thank you page URL is
https://www.website.com/thankyou.html
, you should enter
“www.website.com/thankyou.html”
❏ Make sure that the domains/subdomains of the conversion pages you’ve entered
in the URL field match the domain of the website where you've placed the Insight
Tag.
❏ Make sure you've selected the the correct rule for your landing pages:
Starts With or Exact. If you chose Exact, make sure the URL you entered in the
conversion setup process is identical to the URL of the tagged page where you're
hoping to track conversions.
❏ Once it appears as verified, you can add the conversion action to your live
campaign.

Collecting conversion data in the analytics
☑ Conversion data not appearing in the analytics within LinkedIn’s Campaign Manager
tool? If this is the case, here is what you can do:
❏ Ensure your domain is verified. Reference the first section of this checklist for
information.
❏ Ensure you’ve properly set up your conversion actions. Reference the previous
section of this checklist for information.
❏ If you just launched your campaign, wait 24 hours. There is a 24hour delay
between when a conversion event occurs on your website and when the
conversion data appears in LinkedIn Campaign Manager.
❏ Ensure you have added your desired conversion actions to your campaign.

❏ Ensure that you did not add two Insight Tags to your website. The presence of
two tags on one webpage may prevent LinkedIn’s system from accurately
recording conversions.
Please also check out 
this Help Center article
for additional help setting up LinkedIn Conversion
Tracking.

