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The economic impact of the coronavirus threatens to be deep
and wide. Leaders are increasingly focused on moving with
speed, intelligence, imagination and inclusivity. To endure,
brands will have to approach the next months and years in

partnership with all their stakeholders.

In this partnership, trust is the
one ingredient that's crucial
to productive relationships.

Responding in uncertain times requires investing in trust
alongside a clear brand purpose and strategy that supports
all stakeholders - your workforce, your customers,

your leadership and your investors.

In collaboration with Edelman, here are some considerations
and data that we hope help corporate leadership for
enterprise and small businesses in the vital decision making

required during the times ahead.
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Trust is Paramount
in Uncertain imes

In recent years, people’s expectations for brands have evolved, brands now play a larger role in our lives and in
our society. Consumers know that brands have the power to effect change, and they place their trust in brands
that use that power on their behalf. That trust has a real economic impact on brands. According to a 2019

Edelman report on brand trust,

More than 70% of consumers
L_i link purchase to considerations
- 4 that historically were tied to
—gn trust in corporations, including
Iy A supply chain, reputation, values,
| a' ’ environmental impact and
' customer before profit.

Source: Edelman Trust Barometer
Special Report: In Brands We Trust

The research shows that, the most trusted brands, the brands that make a difference in consumer’s lives and
society are rewarded. Betrayals of trust have significant financial consequences. Growing trust, by contrast,
improves performance. Trusted businesses are given greater latitude and support to define their direction. This
makes trust paramount, especially in uncertain times. Uncertain times are a testing ground for your brand

promise. Will your brand back up its brand promise with action when times are tough?
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THIS BEGS THE QUESTION:

\VVVhat increases
trust in a brand?

At a macro level, according to the Edelman’s 2020 Trust Barometer and a recent

Harvard Business Review (HBR) report by Sandra J. Sucher and Shalene Gupta,

The Big Idea: The Trust Crisis, trust is built on two components.
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1. Competence

Brands are evaluated on their ability to create and deliver a product or service. During
challenging times, in the absence of communication, a clear purpose and strategy, things
can go awry. Business continuity is vital; it supports employment and helps sentiment. To be
regarded as a competent brand, your goal is to operate effectively, endure and emerge from
this challenging time stronger than before. You do this by shoring up operations, managing
communications and having a strong presence with your stakeholders. The two facets of
competence are technical and social:

Technical Social

Canyou deliver | Do you understand your
and innovate? business environment,
and can you respond to
change?
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2. Ethics

According to Edelman, €thical drivers are X more important to
compdny trust than Competence. Leaders balance stakeholder interests

and avoid harming one group in an attempt to benefit another. In uncertain times, by telling

and amplifying positive stories, offering factual information and solutions, brands can

use their platforms to distribute helpful information and connect stakeholders to resources,

countering negative macro sentiment with purposeful and (where possible) optimistic

messaging. To evaluate your organization’s ethics, helpful questions suggested by the HBR

study authors are:

s your company
motivated to serve
others interests as
well as its own?

Does your company
use fair means to
achieve its goals?
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Does your company
take responsibility for
all its impact?




An Opportunity to Leao
With Trust: The Wider

Purpose of Brands

The mindset shift is the expectation that brands exist to deliver value to all stakeholders - not just

shareholders. Underscoring this mindset shift, 87% of Edelman Trust study respondents indicated
that stakeholders, not shareholders, are most important to long-term company success. This news is

refreshing and presents an opportunity for leadership.

[l .\\ ). 46 Business must have

a wider purpose
II . 'I I] than simply profit in
order to justity their

existence. 99

Rob Norman

Senior Advisor

GroupM: the world’s largest media agency
Source: Beet. TV
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Norman also highlighted that “these are all very easy things to say at times of great prosperity,
when the only way is up.” The coronavirus pandemic threatens millions of lives, with many
health systems already becoming overwhelmed. In business, the virus is already impacting the
economy, healthcare and people. During challenging times, organizations are increasingly

assessing whether they are making good on three typical pledges:

“Our people
are our most
Important asset.

“We are a purpose-
“We serve dll . driven business
constituents, not @ . supporting
just shareholders.” |[JHREEN  Our community.
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According to Norman,

“It we fight to only
minimize investor losses,
the consequential loss
in other parts of the
business and eventually
to the underlying assets,
will be catastrophic.”

Increasingly, organizations are considering
how to protect their stakeholders: employees,

customers, leaders and investors.

Your Workforce

The people that work for you are your
top priority. Where possible, take steps
to support and protect them.

Your Executive Leadership

Be mindful and lead with care. Leadership in
times of uncertainty often requires sacrifices.

Remember that this is a human issue first.

In all you do, check in on your workforce and

on each other.

Your Customers

Reassure clients and prospects that

you are there to help. Your message:
“this is unprecedented AND we will

be here to help you.”

4

Your Investors

Finally, take care of your
investors, they are now making
sacrifices due to market volatility.
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Competent and
- thical Brands Are Players,
Not Spectators

In times of uncertainty, our stakeholders seek greater clarity on the challenges they can expect to face and

how to best minimize them. In the article, Coronavirus: Business Must Be a Player Not a Spectator, Richard
Edelman and Dr. David Nabarro, cite the vital contribution to economic and social continuity that businesses

make by doing their best to maintain operations through uncertainty.

Businesses can help their employees and
customers stay well-informed by providing
access to reliable, science-based information
that stakeholders can adapt to their own
circumstances.




IT BOILS DOWN TO THIS:

People look for

leadership

in times of uncertainty.




According to the Edelman Trust Barometer Special Report on COVID-19,
fielded on March 6-10, 2020, employees are looking for guidance

from their employers.

3% .

_é employees look to
their employer for daily
updates about the virus.

In fact, employer communications are more readily believed than a government website, health
company website, traditional media and social media. In communications, it’s also important
to leverage voices of trusted spokespeople. Edelman data shows that scientists, doctors, national

health authorities and World Health Organization (WHO) officials are the most trusted spokespeople.
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To feature reliable updates from experts, LinkedIn created a

new section in the feed, Trending News, including the WHO and
the Centers for Disease Control and Prevention (CDC), that is

available in 54 countries and 9 languages.

Q search

Coronavirus: Official Updates

@ By Andrew Seaman, Editor at LinkedIn

Updated 4 hours ago @

Below are the latest updates from official sources of information curated by
LinkedIn Editors. Additionally, you can find the latest information from the World

Health Organization by clicking here.

EDITORS' PICKS

w World Health Organization was live + Follow
kit followers
3

Media briefing on #COVID19 with Tedros Adhanom Ghebreyesus.
#coronavirus

Special Report: Coronavirus

» Remote work tech put to the test

&h ago « 4,991 readers
# Here's who's hiring right now
3h aga « 71,263 readers
® Trump extends social-distancing rules
&h ago « 13,397 readers
@ Coronavirus: Official Updates
4h ago » 24,75

ers
® Small business is getting relief
6h ago « 9,513 readers

Show all

Today's news and views @

. igating in the 'fog of pi
1d ago « 2,673 readers
# Aheart, lung transplant game changer
1d ago « 3,837 readers
@ Astronauts' advice on isolation
8h ago « 12,789 readers
@ The key to negotiating virtually
1d ago « 5,461 readers
@ College basketball loses $375M

7h ago » 3,343 readers

Show more ~

Ad e

Get the latest jobs and industry news
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https://www.linkedin.com/feed/news/coronavirus-official-updates-4513283/

On LinkedIn you can also
follow world leaders, like
Canadian Prime Minister,
Justin Trudeau

ull Verizon ¥ 70% @m )
<
_am.  Justin Trudeau [ - 3rd+ + Foll
‘m Prime Minister of Canada | Premier Follow
ot ministre du Canada
we®

As the COVID-19 situation continues to evolve, more and
more of you are stepping up to help your neighbours. And
across the country, businesses small and large are offering
their services. So today, we launched a plan that will help
them quickly produce the things our health care providers
need to keep you safe.

If you're a company that's already making medical supplies,
we'll help you scale up and increase your capacity. And if
you're a company that usually makes something else, we'll
help you buy new equipment so you can make things like
masks, ventilators, and hand sanitizer. Get more details on
Canada’s Plan to Mobilize Industry to Fight COVID-19 here:

News Release

PRIME MINISTER ANNOUNCES

CANADA’S PLAN TO MOBILIZE INDUSTRY
T0 FIGHT COVID-19

Prime Minister announces Canada’s Plan to Mobilize
Industry to fight COVID-19

Leave your thoughts here... @
A ) ® a =]
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@iﬁ World Health Organization was live
Wl 2,458,788 followers + Follow
et 2d - Edited - ©

Media briefing on #COVID19 with Tedros Adhanom
Ghebreyesus. #coronavirus

I
O&Q 3,801 4,329 Comments « 85,434 Views

& Like =] comment A Share

Reactions

TYLIITE

Comments Most Relevant T

43 Layout Gabriel Kachere - 3rd+ 15h ...

Leave your thoughts here... @
L ) ® A\ =|
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and the
\World Health Organization

(WHO.
The WHO regularly

hosts media briefings
on LinkedIn Live.
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https://www.linkedin.com/posts/justintrudeau_prime-minister-announces-canadas-plan-to-activity-6646859572705398785-0D_q
https://www.linkedin.com/posts/justintrudeau_prime-minister-announces-canadas-plan-to-activity-6646859572705398785-0D_q
https://www.linkedin.com/posts/world-health-organization_covid19-coronavirus-activity-6649337752158519297-sIdK
https://www.linkedin.com/posts/world-health-organization_covid19-coronavirus-activity-6649337752158519297-sIdK

Leadership is not just an executive function, great leadership shows up at all levels during
challenging times. With that said, CEOs are also among the most trusted leaders in the world.
Their influence can have a great impact in combating the spread of coronavirus. Stakeholders

expect to hear from leaders and expect businesses to lead the way in shaping the future of society.

In the 2020 Edelman Trust
Barometer study, 92% of
employees surveyed say that
they expect their employer’s
CEO to speak up on issues
ranging from income
inequality to diversity and
training for jobs of the future.
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tis a leader’s responsibility to share vision, mission,
direction and ideas and to make sense of this

uncertain and complex time for stakeholders.

President and CEQO of

Marriott International,
Ame Sorenson’s
update on LinkedIn

offers a masterclass
in leadership during a
difficult time.

<« Safari all T 3

Arne Sorenson [ - 3rd+
! President and CEO at Marriott + Follow
' International

w . @

Earlier today, | shared with Marriott International associates
an update on the impact of Coronavirus (COVID-19) on our
business and the steps we're taking to respond to it.

'1,?,

&)

I'm here to give you an update
on the impact of Coronavirus

OO & 36,107 2,451 Comments « 1,167,291 Views

Like Comment Share
S = A

Reactions
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Comments Most Relevant £

@ Leave your thoughts here...

f & ®

My Network Post
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https://www.linkedin.com/posts/arnesorenson_earlier-today-i-shared-with-marriott-international-activity-6646405787893796864-_miI

Microsoft CEO
Satya Nadella

shared an email he
sent to Microsoft
employees expressing
gratitude and the steps
Microsoft is taking to
support customers and
the community as o
long form blog post

on LinkedIn.
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o Satya Nadella f@ - 3rd+

CEO at Microso ft
Published « 1w « @

+ Follow

Our mission

Empower every person and
every organization on the planet
to achieve mo

ve more

Coming together to combat COVID-19
Satya Nadella on LinkedIn £2

OO0 ® 15,282 316 Comments
N Like =] comment A Share
Reactions
T~
eLRA% -
© @6 & ¥6 Wo W6
Comments Most Relevant
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@ Leave your thoughts here... @
A a8 ® A =|
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https://www.linkedin.com/feed/update/urn:li:activity:6647209509628588032

EY CEO Carmine Di Sibio shared EY’s latest

Thought Leadership on how businesses can support.

m Q —

+ Follow

All around the world we are going through an extremely challenging time
following the outbreak of COVID-19. While the situation continues to evolve a 7

globally, EY pecple, clients and communities continue to be our priority. Our
purpose of Building a Better Working World has never been more on display, and

we are working to help everyone to navigate this new, disrupted environment. =
While the current pandemic brings uncertainty to businesses, small and large, | Greg, explore relevant opportunities
hope you will find our latest articles to be helpful in navigating your organization with Shashi Group LLC
through the disruption and plan for recovery. We will continue to update it with —

View full profile new pieces of content. ‘ Follow |
People’s wellbeing is of paramount importance and, now more than ever, we
need to stay connected in meaningful ways with each other. Take care and stay
safe. About Help Center Privacy & Terms ~
#COVID19 #BetterWorkingWorld tising I s S o

Get the LinkedIn app Mare

Linked [} Linkedin Corporation @ 2020

Responding to COVID-19
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https://www.linkedin.com/posts/carminedisibio_responding-to-covid-19-activity-6646353734215483392-nzjk

Jean-Laurent Bonnafé f - 3rd+

6 Director and Chief Executive Officer of + Follow
BNP Paribas

Published « 1w « @

La crisi che sta attraversando il mondo & una prova dalla
quale emergeremo solo attraverso I'impegno constante...

Jean-Laurent Bonnafé on LinkedIn £3
O® G 213
N Like =] comment A Share

Reactions

CEr@ e 5% -

ﬁ Leave your thoughts here... @
f &8 ® a =]
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BNP Paribas's CEO, Jean-Laurent Bonnafeé publishes a clear
article around the company’s positioning, its measures, its
support to businesses as well as the community.
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https://www.linkedin.com/feed/update/urn:li:activity:6647410669354385408

BP CEO Bernard Looney shares how BP is offering

free fuel in the UK for emergency services.

<« Safari all T

| Bernard Looney M@ - 3rd+
= Chief Executive Officer, BP + Follow
w-®

=

As the spread of COVID-19 continues, our natural instincts
are to protect our families, our colleagues and our company.

But in line with our purpose - we want to do more.

| have been engaging with our business leaders across bp to
see what more we can do to assist the communities where
we live and work. Whether that be supporting governmental
efforts - helping local charities - or reaching out to the
people in our supply chains. We are extending a helping hand
where we can.

Today, here in the UK, we announced we will be providing
free fuel at our retail sites for the emergency services - the
women and men who we are all depending on to protect us
during this time.

We are also looking to protect the elderly — in many ways the
most vulnerable — by providing free delivery of food and
convenience goods from many of our retail sites. And - of
course - we will continue to ensure supplies of fuel and
energy are uninterrupted.

We will update you as we do more around the world. But rest
assured we take our responsibility as a member of society
seriously - and know we have a role to play. And we will.

ﬁ Leave your thoughts here...

f & ® ja\
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https://www.linkedin.com/posts/bernardlooneybp_as-the-spread-of-covid-19-continues-our-activity-6646107714676228097-3HnI

Tata Consulting CEO

Rajesh Gopinathan shows
SR concern for employee
- safety, support for clients
and an optimistic view for
the future.

<« Safari il T 7:05 PM

We are Open for Business
Published on Mar 23, 2020

™ Rajesh Gopinathan + Foll
% CEO & MD at Tata Consultancy Services ollow

We are waking up to the new normal where the
pandemic of Covid-19 is creating havoc across
the world. | know you'll be as worried as | am
about the health of your loved ones and the
livelihoods of those around you. But the world
has come together to fight this, and | have no
doubts in my mind that we will overcome this
crisis very soon.

O®Q 3,247 181 Comments - 538 Shares

& Like =] comment A Share
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https://www.linkedin.com/pulse/we-open-business-rajesh-gopinathan/

Crises Are a Test of

Brand's Soul

As we've learned, brands are increasingly committing to being purpose driven, responding to consumer

13%...

2020 Edelman Trust
study respondents
agreed that a company
can take actions that
both increase profits
and improve conditions
in communities where it
operates.

expectations to lead the way in making a better world.
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Additionally, protecting employees and the local community
is increasingly becoming a responsibility of brands.

In fact, based on the
2020 Edelman Trust
Barometer Special Report:

v Trust and the Coronavirus,

y 718% of people expect
. i brands to do just that.
. |
~———
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Brands are ensuring their employees are protected from the
virus in the workplace and that they do not spread the virus
into the community.

<« Safari all

€

Patagonia
o + Follow
prvbeles 401,427 followers

2w - @

As COVID-19 spreads—and is now officially a pandemic—we
are taking additional safety measures to protect our
employees and customers. The scale of impact is still
unknown, and we want to do our part to protect our
community especially while testing availability is unknown.

We will temporarily close our stores, offices and other
operations at the end of business on Friday, March 13, 2020.
Employees who can work from home will do so. All Patagonia
employees will receive their regular pay during the closure.
We apologize that over the next two weeks, there will be
delays on orders and customer-service requests. We ask for
your understanding and patience.

We encourage our friends everywhere to take the extra I:Or eXO m p] e, POJ[OC]OD].O

precautions necessary to safeguard their health and that of
others. It's everyone's responsibility to help stop the spread

of this virus. The CDC and your local health authorities are S h O red O p U bHC |_'i n ked | n

the best resources for updates and answers to questions.

Over the years, as our Patagonia community has been faced t ] M d .

with challenges, | have always been inspired by how we pOS exp O] rTl n g pe n ] n g
emerge stronger and with an even deeper sense of purpose.
We will persevere through this challenge, too.

business closures and

Thank you for your business, loyalty and patience.

Rose Marcario

2o presdent taking additional measures

Patagonia, Inc

Leave your thoughts here... @ ‘to p ro‘tect e m p-| Oye eS O nd

L & ® A\ =]
My Network Notifications Jobs CUStOmerS-

Trust in a Time of Uncertainty [24]


https://www.linkedin.com/posts/patagonia_2_as-covid-19-spreadsand-is-now-officially-activity-6644372515479261184-7uI1

SM expressed their commitment to fighting the spread of
the coronavirus by supporting healthcare workers in the

US and worldwide.

n Q —
Top-25 MBA from UC Davis - Earn a UC Davis MBA online. GMAT waiver available. Bachelor's required. Ad ---

3M + Follow === Ad e
m m 1,26 3696 followers Provide hard and soft skills training for well-

Tw e rounded employees

We are fully committed to fighting the spread of #COVID19 by supporting
healthcare workers in the U.S. & worldwide. Since the #coronavirus outbreak,
3M we have doubled our global output of N95 respirators to an annual rate of over
1,263,996 followers 1.1 billion per year, or nearly 100 million per month. Read more:

https://bit.ly/3dhjYkK Develop the whole employee
Get your free demo

[ Learning

View full profile

Similar pages

Johnson &
Johnson

Hospital & Health ...
10,001+ employees

+ Follow
0 1company alumnus

Procter &
Gamble

O & © 1,738 - 29 Comments Consumer Goods

10,001+ employees
Reactions + Follow

¢RNRAEOE =
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https://www.linkedin.com/posts/3m_covid19-coronavirus-activity-6646839256679612416-Vuo8

LVMH instructed their
Perfumes & Cosmetics
business to manufacture
e 7242 sanitizing gel, delivering it

< ann
, free of charge to support
7A1h3b6agk;afcf|mup + Follow
i -0 public authorities.

The Jack Ma Foundation and Alibaba Foundation will donate
face masks, test kits and protective suits to 10 countries in
Asia, including Afghanistan, Bangladesh, Cambodia, Laos, the
Maldives, Mongolia, Myanmar, Nepal, Pakistan and Sri Lanka.
Earlier this week, the foundations also pledged a donation of
coronavirus-relief supplies to Indonesia, Malaysia, the
Philippines and Thailand.

<« Safari al! T 57% @)

¢ .

LVMH
RIS 195,716 followers + Follow
1w « Edited « @

Given the risk of a shortage of hydroalcoholic gel in France,
Bernard Arnault instructed the LVMH Perfumes & Cosmetics
business to manufacture within their production sites as

Jack Ma Foundation Aids Asian Countries in Fight against much gel as needed to support the public authorities.

Covid-19 | Alizila.com

alizila.com € Since Monday, the gel has been delivered free of charge,
daily to the French health authorities and as a priority to the
OB 1,607 66 Comments AP-HP, Assistance Publique - Hopitaux de Paris.

. The LVMH Group would like to express a special THANK YOU
é' Like E Comment F> Share to all those who made it possible, in particular to our
exceptional production teams from Guerlain, Parfums
Q Leave your thoughts here @ Christiar'n Digr and Parfums Give_nchy, \'N.hO have shpwn
great solidarity and engagement in a spirit of collective effort

for the common good.
A Pt ® a =]

Home My Network Post Notifications Jobs The Group and its Maisons are extremely proud and humbled
to do their part in the fight against COVID-19, thus helping
those whose mission is to protect and care for others.

As such, we will continue to honour this commitment for as
long as necessary, in connection with the French health
authorities.

Learn more: https://Inkd.in/dUnYi8c

The Jack Ma Foundation oo HCOVS et ot s vane
and Alilbaba Foundation I ————
shared that they will A & @ 4 A
donate face masks, test

kits and protective suits to

10 countries in Asia.
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https://www.linkedin.com/posts/alibaba-group_jack-ma-foundation-aids-asian-countries-in-activity-6646995522999721984-WpLb
https://www.linkedin.com/posts/alibaba-group_jack-ma-foundation-aids-asian-countries-in-activity-6646995522999721984-WpLb
https://www.linkedin.com/posts/lvmh_lvmhjoinsforces-coronavirus-covid19-activity-6646457762039517184-QBTa
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S Woolworths Supermarkets + Foll
) 53,120 followers Follow
wrrm 6d « Edited « @

Our stores remain open, and we'll continue to stand by our
communities throughout this health crisis. As our dedicated
teams continue to provide for the community, we'll be doing
everything necessary to uphold public health and safety in
our stores.

We know it's not always easy to maintain social distancing at
our checkouts, so we've started installing plexiglass screens
as an additional safeguard for our team and customers.

These will be rolled out right across the country in coming
weeks.

N&A 1 R09

ﬁ‘ Leave your thoughts here...

f & ®
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VWoolworth's is installing

plexiglass screens as an
additional safeguard for
their team and customers.
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https://www.linkedin.com/posts/woolworths-supermarkets_our-stores-remain-open-and-well-continue-activity-6647746065309188096-VDsd

~_ Bankof America .
’// 1,344,178 followers =+ Follow
5d« @

Chief Client Care Executive Holly O'Neill talks about the

resources available to help our clients facing the challenges
of coronavirus. Learn more: https://bit.ly/2UiXLvj

O®™Q 1,296 24 Comments - 28,963 Views
& Like =] comment A Share
Reactions

scecee

Comments Most Relevant C

@ Leave your thoughts here... @
f &8 ® a =]
Home
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Chief Client Care Executive Holly O’'Neill at Bank of America
talks about the resources available to help clients facing the

challenges of coronavirus.
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https://www.linkedin.com/posts/bank-of-america_chief-client-care-executive-holly-oneill-activity-6648225188880220161-9Emp

Bradesco shows transparency with the measures
and customer recommendations it is taking to
protect its staff.

Q search

World-Class MBA Program - Join Cornell's elite network of over 325K alumni to advance your career. Ad -

Banco Bradesco + Follow === Ad -
993,411 followers Try the tool so easy to use, your team can't help
we® but collaborate.

Como uma das organizagoes que mais geram empregos no pais, nossa maior
fortaleza sdo as pessoas. Por isso, & importante deixarmos transparentes as
Banco Bradesco medidas gue estamos tomando diante do cendrio dos Ultimos dias e que iremos
993,411 followers enfrentar nos préximos.

Keep Your Projects On Task and On
Dentro da Cidade de Deus, em Osasco-SP, onde trabalham milhares de pessoas Time
todos os dias, intensificamos com os gestores de cada érea a dispensa do
View full profile trabalho alocado e a instituigéo do home office, até que os rgéos de salde
avaliem e atestem a volta segura dos nossos colaboradores.

Dentro das agéncias de Bradesco, além de reforgar as medidas de higienizagio
pesseal e das instalagdes bancarias e adegao da prética de revezamento e Similar pages
escalonamento de equipes, também estamos recomendando aos nossos

correntistas e clientes que, sempre gue possivel, evitem o p imento as - Itat Unibanco

agéncias e deem preferéncia aos canais eletrénicos disponiveis, como o Internet Banking

Banking, o app Bradesce e o Fone Facil. 10 001; employees
‘ _ ; . + Follow

Acreditamos gue, com a colaboragio de todos, o pais serd capaz de enfrentar

esse problema e reduzir seus efeitos negativos sobre a populagao. .

3 school alumni

#PraCegoVer: Na imagem, temos o logo do Bradesco no canto superior

esquerdo e o texto central "Como o Bradesco estd orientando seus funcionérios

a respeito do coronavirus."

Santander Brasil
Banking

10,001+ emp\uyees
=+ Follow

1 school alumnus

Nubank
nancial Services
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https://www.linkedin.com/posts/bradesco_pracegover-activity-6646391045196140545-A7yT

The Vice Chancellor of Sydney University shares a
message encouraging his commmunity to stay connected

and share experiences of online teaching and learning.

<« Safari ! F 3¢

€

University of Sydney
301,329 followers =+ Follow
6d-®

As we launch #usydonline, Vice Chancellor Michael Spence
sends a message via Zoom Video Communications to our
students, staff and community.

Stay connected and share your experiences of online
teaching and learning using #usydonline.

'}

=
F
is pretty quuet today because, of course,
most of our teachmg has now gone online.
] 01:36

@ Leave your thoughts here... @
.| &8 ® a =
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More than ever, brands, especially those that have
weathered times of uncertainty before, are needed to

reassure the broader community.

This is an opportunity to
show up, demonstrate
leadership and inspire hope
using trust as the foundation
of your brand presence,
now and going forward.

Naturally, because of the nature of this challenge, businesses
will be impacted differently and will need to respond
accordingly. For brands that have the means, invest in your
stakeholders, helping them acclimate to our new reality

and wherever possible, take action to sustain the greater

community where you operate.
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