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Healthcare Social Media Strategies:

Insights for 2022

The healthcare industry landscape is growing increasingly more complex. It's more important
than ever to break through the noise and provide value. Use this guide and discover how to target
your healthcare audience on LinkedIn with relevant content, tips and best practices, and pertinent
examples from executive presence to health equity.

Healthcare content trends
on LinkedIn:

Reach audiences in healthcare:

Targeted audiences by Healthcare sub-vertical

Industry sector Common audiences
Healthcare conversations
Researchers, doctors, pharmacists, physicians, healthcare on LinkedIn have
Pharma opinion leaders, key decision makers (purchasers), policy increased nearly
&biotech makers, talent acquisition (hiring initiatives), lab professionals,
scientists, quality assurance professionals 3 O% ye q r
1
Brokers, potential customers, benefits key decision makers ove r yeq r'
Insurance (those buying on behalf of companies), key opinion leaders,
policy makers, members, c-suite
. 2
N , Year-over-year topic engagement growth:
Medical Doctors, key decision makers (purchasers), lab professionals,
devices scienﬁ§ts., quality assurance professionals, Strategic Management -/— 55x"
key opinion leaders o
Mergers and Acquisitions | I 10x
Vaccinations [N 7x
Hospitals Physicians (all specialties), nurses, pharmacists, D Legidati
&network key opinion leaders rug Legislation _ 7x

Business Administration | N | I 6x

Examples of highly engaged topic-specific articles on LinkedIn:

Forbes CNBC Business Insider

Strategic management Mergers and acquisitions Brand management

Educate readers with news
about healthcare brands that

Keep readers informed about
how healthcare business

Help readers understand the
impact of leadership changes
at healthcare businesses.

leaders are positioning their
companies for success.

—> Viewarticle here

*Graph break signifies continuation of values

are going public, merging,
acquiring start-ups and more.

—> Viewarticle here

—> Viewarticle here


https://www.forbes.com/sites/yolarobert1/2021/10/13/payal-kadakias-billion-dollar-classpass-acquired-by-wellness-giant-mindbody/?sh=222f5a5b6c77
https://www.cnbc.com/2020/10/06/chamath-palihapitiya-to-take-clover-health-public-in-another-spac-deal-worth-3point7-billion.html
https://www.businessinsider.com/missy-krasner-leaves-amazon-for-venture-firm-redesign-health-2020-10

How brands are investing in these

#hashtags trending thought leadership topics:

in healthcare:’
Talent Acquisition

A

#dataprivacy

2,434 x increase
year over year

Teva Pharmaceuticals Johnson & Johnson
—> Clickhere to see post —> Clickhere to see post
Mental Health

#loveofhealth

80x increase
year over year

=y Cleveland Clinic
&d .

Amedical ICU nurse offers several tips for nurses interested
in carvi ce o its for processing emotions
after lo:

For more tips and insight, subscribe to our Notable Nursing
newsletter.

(°
L] Comprehensive and compassionate I\ Lavender Lounge Is a Haven for Emotional Healing
— behavioral health inpatient care (emnEs ) consultqd.clevelandelinic.org
#fightflu Gracie Square Hospital Cleveland Clinic
33x increase —> Click here to see post —> Click here to see post

year over year
Brand Management

Pfizer
& + Follow

#healthequity

2x increase
year over year

Breast
) ancer

ur passion for health

-

Science Will Win ("Learnmore )
L J

Phizer Samsung Bioepis

—> Click here to see post —> Clickhere to see post



https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6853679016600211456,urn:li:sponsoredCreative:162423333)/?actorCompanyId=5239&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6813489968393031680,urn:li:sponsoredCreative:136649714)/?actorCompanyId=9449135&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6844710901438922752,urn:li:sponsoredCreative:140576196)/?actorCompanyId=5656&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6848717325349208064,urn:li:sponsoredCreative:159664983)/?actorCompanyId=1207&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6854086606219964416,urn:li:sponsoredCreative:162620583)/?actorCompanyId=1185&viewContext=REVIEWER
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:activity:6858629325420281856,urn:li:sponsoredCreative:164324473)/?actorCompanyId=10818594&viewContext=REVIEWER

Leading by example: Executives engaging in thought leadership topics

o
MOST POWERFUL WOMEN

uuuuuuuuuuuuu

Executive Voices Diversity, Equity, and Inclusion Talent Branding
Sachin H. Jain Karen S. Lynch Richard A. Gonzalez
President and CEO President and CEO Chairman and CEO
SCAN Group and Health Plan CVS Health AbbVie

—> Click here to see post —> Click here to see post —> Click here to see post

N

Brand Management Brand Management
Alberta Bourla Tomislav Mihaljevic
Chairman and CEO President and CEO
Phizer Cleveland Clinic
—> Click here to see post —> Click here to see post
The currency of trust

Brands and executives alike are taking advantage
of the most trusted platform and having meaningful .
conversations on LinkedIn with their target audiences.  Healthcare mquetmg resources:

Platform less likely to show deceptive content, fake news,
Healthcare hub:

scams, or clickbait’ ¢ )
Executive presence & thought leadership

v |H

94%
Healthcare success stories on LinkedIn:
AstraZeneca & UHG case studies

v |H

49% 53%
29% 21%

v |H

B2B Edelman Trust Report

LinkedIn Twitter  Instagram  YouTube Facebook

1Linkedln Internal Data, 2021 m
2Business Insider Trust Study 2019



https://www.linkedin.com/in/sachinhjain1/
https://www.linkedin.com/feed/update/urn:li:activity:6850124739705401344/
https://www.linkedin.com/in/karenslynch/
https://www.linkedin.com/feed/update/urn:li:activity:6850792116289974273/
https://www.linkedin.com/in/albert-bourla/
https://www.linkedin.com/feed/update/urn:li:activity:6853694611676766208/
https://www.linkedin.com/in/richardgonzalezabbvie/
https://www.linkedin.com/feed/update/urn:li:activity:6856221424932159488/
https://www.linkedin.com/in/tmihaljevic/
https://www.linkedin.com/feed/update/urn:li:activity:6858759401973542913/
https://www.emarketer.com/content/digital-trust-benchmark-report-2021
https://business.linkedin.com/marketing-solutions/healthcare
https://business.linkedin.com/marketing-solutions/healthcare
https://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/case-studies/2021/namer-banner/namer-pdfs/astra-zeneca-customer-story-v9-new.pdf
https://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/case-studies/2021/pdfs/lms-casestudy-unitedhealth-group-final.pdf
https://www.edelman.com/sites/g/files/aatuss191/files/2021-05/Global%20Health%20Sector%20Barometer.pdf

