Connect Your
Brand to Demand

Why Now is The
Time to Lean Into
Employer Brand

LinkedIn and Microsoft data indicate a massive wave
of change to the post-pandemic labor market.

41%
of employees are
considering leaving
their current employer
this year.1

“We nearly have a doubling of job-switching intent.”
George Anders

Senior Editor at Large, LinkedIn

79%
of U.S. workforce is
“sheltering in job.”2

Traditional motivators are less appealing.
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This is a convergence of the fall in major
markets in North America and Europe.
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Engagement is
up
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on diversity.

When companies speak on current
events, candidates engage more.

The value propositions to compete have evolved.
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79%
of employed
Americans would
rather enjoy their job.6
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Callie Schweit er,
Editor at LinkedIn News

People are prioritizing passion and purpose.
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When a company leads with purpose, respondents were:8

+78%

8% more likely

+72%

2

+72%

2

7

7 % more likely

7 % more likely

to want to work

to be loyal to

to forgive the

for the company

the company

company for
making a mistake

Source

Microsoft 2021 Work Trend Index: “The Next Great Disruption Is Hybrid Work — Are We Ready?”
LinkedIn Workplace Confidence Index, February 2021
LinkedIn Talent Insights
CDC, New York Times
Studies of historical patterns and drivers of worker exits by professors at Texas A&M University
Morning Consult
Edelman 2021
Porter Novelli research

Connect your brand to demand


Drive meaningful engagement with business-minded buyers on LinkedIn.
Learn more

