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A multi-trillion dollar wealth transfer between generations, combined with record-setting wealth gains,
presents a variety of opportunities for marketers in the wealth management marketplace. At the same
time, this rise in activity has also led to increased complexity. In this changing environment,
consumers—both established and new—want clear guidance from trusted sources to protect and
grow their wealth. In order to help marketers meet this need, LinkedIn has partnered with Coalition
Greenwich to survey more than 520 affluent consumers in the APAC region.

Understanding consumer needs

Marketers have a unique—and finite—window of
opportunity, as consumers are looking to make lasting
changes to their financial advisers.

In order to retain current consumers and win new
ones, marketers first need to understand what
consumers want from brands in times of crisis:
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Meeting consumer needs
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Consistency is key, trust is a must

Now more than ever, affluent consumers are eager for increased contact
with their advisers and prefer more digital communications.

45% 59%
Prefer more electronic Prefer greater personal
o) . . o) g g
69 /o contac.:t with Fhelr 47 /o conta;t with ’Fhelr
financial adviser financial adviser
Have your preferences about
the nature of the contact/
3 80/ Rely on perspectives 28 O/ Rely more on their own interaction between you and
© from social community © personal research your financial adviser changed
over the past 18-24 months?
Bl Yes No

Source: Codlition Greenwich 2021 Retail Investors Study

How much do you trust the information on these sites?

LinkedIn
Forbes

The Economic Times

Australia Financial Review 70%
Wall Street Journal 69%

Twitter 42%
Facebook 35%

Source: LinkedIn Periodic Research Survey 2019

Ingredients for success

LinkedIn brings a relevant, initiated, and attractive audience for boosting the marketing efforts of wealth
management brands.
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