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Introd UCiﬂg n this section, you will learn what o

“redictive Audience is and what you

Pl’eChCJ[]VG AUd]@ﬂCeS can do with this tool.
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Create a predictive audience

Create an audience of people based on the attributes and actions taken by your source. Use this audience in
campaigns and get insights on their demographics, location, and behavior on LinkedIn.

Name

Lorem ipsum

Source

What do you want to create your audience from?

Select one v

Audience size

Where is your target audience? Clear all

IITCH SR8 + Add location

Select size

Select the number of people you would like to reach in the locations selected. In order to optimize for the
onversion actions taken by your source, select a smaller audience size. As you expand, the audience will broaden.
The maximum population you can select is up to 10% of a given location.

1.8M
300 () 18M

Cancel By clicking “Agree & Create” you agree to the ads agreement. Agree & Create

Taking an Action

Feature limitations Resources
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VWVhy use Predictive
Audiences?

We do all the hard work for you by using
LinkedIn's Al to combine the millions of
engagements we see on LinkedIn with your
data to build and reach a high-intent
audience that's tailored just for your business.

How?
Build an audience using your lead gen form,
contact list, or online conversions as a source
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VVith Predictive
Audiences you can:

Create a predictive audience

Create an audience of people based on the attributes and actions taken by your source. Use this audience in
campaigns and get insights on their demographics, location, and behavior on LinkedIn.

v Confidently find and reach your high- e

intent audience at scale by leveraging
L-inkedln’s predic-ljve A| mOdehng Whﬂe What do you want to create your audience from?
oreserving member privacy ey -

Contact list

Source

Conversion
Lead gen form

Where is your target audience? Clear all

+ Add location
W, Save time by taking away the

Select the number of people you would like to reach in the locations selected. In order to optimize for the
conversion actions taken by your source, select a smaller audience size. As you expand, the audience will broaden.

guessv\/ork On WhO your 'I:O rge‘t Oudience The maximum population you can select is up to 10% of a given location.
is on LinkedIn 00— o

Cancel By clicking “Agree & Create” you agree to the ads agreement. Agree & Create

v Drive ROl by reaching the people most
likely to take an action based on similar
characteristics and behaviors
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How is Predictive Audience
ditferent from other audiences
oftered on LinkedIn?

Predictive Audiences uses a
LinkedIn's machine learning \
modeling to generate audiences

that looks at behavioral and

conversion propensity, going

beyond those who “look like” your

ideal audience.
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You're ready to go

3

You now understand the basics of
Predictive Audiences.

Next, we will guide you through how to create
and use Predictive Audiences

€
!
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Getting Started:

Predictive
Audiences

In this section, we will walk you through
the requirements to set up Predictive
Audiences and where you can find it
within Campaign Manager.
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lo create your Predictive Audience, you must have one
of the following with a minimum total of 300 members:
e Acontactlistin "ready” status

* Alead gen form

* A conversion (LinkedIn Insight Tag, VWelbsite Actions,
or Conversions API)

Don't have an audience created yet? Upload your
contact list or create a lead gen form or conversion

audience in Campaign Manager.


https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a421822/upload-lists-for-company-and-contact-targeting-for-linkedin-ads?lang=en
https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a425606/set-up-linkedin-conversion-tracking?lang=en
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m CAMPAIGN MANAGER

MA test

In campaign manager click
on Plan > Audiences

Audiences

Block lists Status Source Match rate Active campaigns Ownerst

Advertise ence name ‘ All All v All v ‘ ‘ All

Test Lookalike created
Archived from

Sample list
Analyze i

Single Image

Assets Lookalike created
from

. test list
¥ Account settings

iba_04_13 Ll Contact List

A Company page . Smart

Lookalike created
from

Contact list for BOBA
testing

Archived
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[ cAMPAIGN MANAGER

°
N campaign manager
Create, manage, and plan your audiences. Learn more
Ul loler the Audier ICGIS
° o
S e< :-t-l O I ] C ] C C rea te O I l Predictive audience Status Source Match rate Audience count Active campaigns T Ownership £
Create an audience predicted to perform actions

similar to those within your source data All All All All All
Matched audience
o o Create an audience using your contact or 1,200,000 250
S C-t re 1 Ct] Ve company list, and retarget by engagement ! !
E E p [:] Blog readers Processing Contact list Not shared

Business Leaders 2018 Q1-Q4 Company list

audiences

Corporate Decision Makers Q2 2019 Shared
P = Q Q4 Leaders

Local Product Leaders Expired Contact list Not shared
Q2 Leaders Sending signal Website Shared
Q3 Leaders No signal Received
Q4 Leaders Failed Company list Received

Data Scientists Sending signal i , Not shared
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Create a predictive audience

o o o
Create an audience of people based on the attributes and actions taken by your source. Use this audience in
campaigns and get insights on their demographics, location, and behavior on LinkedIn.

Name

Lorem ipsum

Source

What do you want to create your audience from?

+ Select one

Contact list
Conversion

Lead gen form

elect your source from T

Select size

Select the number of people you would like to reach in the locations selected. In order to optimize for the
conversion actions taken by your source, select a smaller audience size. As you expand, the audience will broaden.
The maximum population you can select is up to 10% of a given location.

1.8M
300 ()

Cancel By clicking “Agree & Create” you agree to the ads agreement. Agree & Create
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S e-‘ e C-t th e Jdu d 'i ence 'Fr'O m Create a predictive audience

Create an audience of people based on the attributes and actions taken by your source. Use this audience in
campaigns and get insights on their demographics, location, and behavior on LinkedIn.

selected source

Multiples of the same source may be selectea source

What do you want to create your audience from?

Contact lists v

Search by name

Contact list name Audience coun

25 Contact lists 12,375,821

O °
Cth creqgte to bUﬂd YyOUr
Matched Audience name 75,000 8/7/2020
o o o
redictive Audience
Matched Audience name 75,000 8/7/2020

Matched Audience name 75,000 8/7/2020

Matched Audience name 75,000 8/7/2020




|

I Introduction Getting started Reviewing your Results Taking an Action Feature limitations Resources

<>

M cAMPAIGN MANAGER

Once created your new

Predictive Audience wil o

Brand safety

appearin your Matched E——

‘Search by audience name ‘ 3 selected - All - | | All

Audiences

S

Matched Saved

Test

Audiences list and can be .
applied to any campaign |

jamie test building s Company List - Owned

Lorem ipsum tes Ready Predictive

Sample list ses Archived Company List

Assets Test aujdience vee Company List

Account settings ) .
test-list-upload-04-04 e Company List

Jenns event test e Event
B Company page

m Business manager BB Event facet see Event

test list wee Ready Company List

test | delimiter @ wee Archived Company List

o o o oo o o o o (g g

test ; delimiter @ see Company List
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Helptul tips to keep in mino

|dentity people who model
your current customer

v A list of customers emails
uploaded from your CRM
system (contact list)

v/ Website visitors who landed
on a customerlogin page
(conversion)

v Leads from an application
or demo sign up
(lead gen torm)

Start with an audience
that’s pre-qualified

v/

A list of event attendees
(contactlist)

Website visitors who landed
on a gated piece of content
or product page
(conversion)

Leads of those who
downloaded an eBook
or guide

(lead gen form)

Feature limitations Resources

<>

Leverage an audience
vetted by sales

v/  Alistof emails associatedto
an opportunity accepted by
sales or closed won deals
(contactlist)

v A list of target contactshand

selected by sales (contact
list)
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Best practices

v Check that you have a v A/B test creative and v Disable audience
minimum of 300+ members content to find what expansion prior to saving
for your selected seed source resonates best your campaign to avoid an

error

v  Useaudienceinsightsto v  lestdifferent audience sizes
understand the make-up of to find what performs best v Exclude existing customers
your audience and refine or those that have already
targeting converted

v Not sure it your selected

audience size is too big? v Consider using lead gen

We recommend no more objective for optimal results
than 200x your seed source

Vv Tailor your contentbased on
the highestindexing topic or
oroduct interest using
audience insights > content

il size
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Nice work!

You now know how to access and
set up Predictive Audiences.

Next, we will guide you through how
to review your Predictive Audience
oerformance at the end

[




Reviewing your
Results
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Q@V]@W]ﬂg COmpO]gn [ cAmMPAIGN MANAGER
Performance e

Campaign Groups Campaigns Ads

3 total campaign groups 2 selected X 2 total ads

Set Status ¥ H LISA H g ‘ ‘ A/B Testing ¥ H Performance Chart H Demographics H Export ‘

 \isit Reporting > “Campaigns” view
« Jo compare audience performance o e e o .
against other campaigns, select the -
desired campaigns and view “Key o
Results” or “Cost per Result” I

ID: 208716563 - Sponsored Content

‘ pre ‘ Filters (2) w  Columns: Performance ¥  Breakdown w  Timerange: 7/4/2022 - 8/2/2022 ¥

$0.00 0 Leads

$0.00 0 Leads

$0.00 0 Conversions

Predictive Test 1

0.00 oC j
ID: 208716643 - Sponsored Content $ onversions

Show 15 per page ¥
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o MCAMPAIGN MANAGER
Access A/B Reporting

Campaign Groups Campaigns Ads
3 total campaign groups 62 total campaigns 11 total ads

« o view results of your A/B test, visit
“Test” > View results

A/B Testing ¥ Performance Chart Demographics Export

‘ pre Filters (2) w  Colu Breakdown w  Time range: 7/4/2022 - 8/2/2022 ¥

| View Results

¢ Or \/-iS-i-t RepOrting > “Cdmpdig nS" Campaign Name O — = KeiResuIts > Cost PerResult
view > Click A/B Testing > View R

p d, t. MNote: Due to industry-wide privacy changes, a small amount of traffic from the LinkedIn Audience Network is currently excluded from AJB Tests. If your test includes campaigns that run on our Audience Network, then that portion of traffic won't be reflected in your results.

| Search by AfB test name and type

results S
« Atthe end of test, both campaigns e
are automatically paused e

ID: 208716643 - Sponsored Content

Predictive Audiences Test (Aug 2022) Paused i i ost per conversion Not enough data 8/8j2022 1/5/2022

0 Conversions

0 Conversions

Show 15 per page ¥
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Predictive audiences limitations

Contact List (CSV), Conversion (Insight - A/B Testing will automatically pause both
Tag, Website Actions, CAPI), or Lead Gen campaigns 90 days atfter activation

Form are the three data sources available to

create a Predictive Audience - Audiences cannot be shared with another ad

account or through Business Manager
Maximum creation of 100 Predictive
Audiences per ad account at any given
me

300 minimum to SO0K maximum rows for
Contact List upload

Contact List via data integration / 3@ party
APlis not available
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Congratulations!

You have now completed this
guide to Predictive Audiences.

Next, you'll find some helptul resources.

"

—

oy
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REesOUrces

How to get started with LinkedIn Contact Targeting

Contact List Template

How to upload vour Contact List

How to get started with LinkedIn Conversion Tracking

Understanding and getting started with VWebsite Actions

How to get started with LinkedIn Lead Gen Forms

.  How to set up A/B Testing



https://business.linkedin.com/marketing-solutions/ad-targeting/contact-targeting
https://www.linkedin.com/help/linkedin/answer/a423102
https://www.linkedin.com/help/linkedin/answer/a421822/upload-lists-for-company-and-contact-targeting-for-linkedin-ads?lang=en
https://business.linkedin.com/marketing-solutions/success/best-practices/conversion-tracking-tips
https://www.linkedin.com/help/lms/answer/a1377941
https://youtu.be/SAAE4c5Efgg
https://www.linkedin.com/help/lms/answer/a529753

1hank you

Linked [}
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How a Predictive Audience
IS created

lo create a predictive audience, an

advertiser must first provide high quality data. The
seed data provided should align to a specific
behavior they'd like to replicate in the resulting
audience. LinkedIn then generates a tailored Al
model trained to identity users who are predicted
to be most likely to exhibit similar conversion
behavior.

How does LinkedIn use your data”?

Your data is used as input to our model to
generate your audience and is isolated and usead
in a privacy-enhanced manner.

Predictive audience

Advertiserinput

Advertiser’s data

Advertiser provided contact
list, lead gen form, or
conversion data

\lejiesllgle

LinkedIn's
Al model

Extracts
demographics/firmographics
and behavioral attributes

Output

Predictive
Audience



How does Predictive Audience
compare to Lookalike?

Members on LinkedIn

F;ix “l want to find people looking for an HR solution”

Co-Founder
Looking for a solution

SVP of HR
Looking for a solution

Let's use FixDex as an example. FixDex is a
company that wants to reach decision makers

looking for an HR solution. VP of HR

Not looking for a solution

HR Executive
Not looking for a solution

LinkedIn has a wide audience ranging from those

that are looking for an HR solution to those that are
not, and people with diverse titles, seniority levels, ‘
and backgrounad. .

CEO ' V '
Looking for a solution ~$ y

SVP of Technology
Looking for a solution

HR Executive
Looking for a solution




Based on FixDex's data source,
selected geo location, and desired
Predictive Audience size, LinkedIn’s Al
model will generate an audience that
looks at behavioral and conversion
oropensity, going beyond those

who “look like” their ideal audience.

A lookalike audience, which is built to
contain people that look like HR
orofessionals, may include people
who are in or out of market for an HR
Solution.

Predictive audience vs. lookalikes

o “l want to find people looking for an HR solution™

Fixdex

Predictive audience

HR Executive
Looking for a solution

VP of HR
Looking for a solution

Co-Founder
Looking for a solution

SVP of Technology
Looking for a solution

| ookalike audience

HR Executive
Not looking for a solution

VP of HR
Not looking for a solution

CEO

Looking for a solution




. . After your A/B test is completed, both
A/ B T@St] N g ReS UH Sce NArtos campaigns will be paused, and there are

three possible results:

o a Winner Found - the tested variable led to one

campaign outperforming the other (as pictured to the

E i ts . . .
o axperiments 1 opimize your campalgn resuls | Create ~ | left). You can duplicate this as a new campaign.
ID: 8532102
Showing 1 of 1 experiments Sort by: Days left (descending) ~ Filters
e Similar Performance - the test scientifically

A/B Test 2020 1
e s sosen concludes (low p-value) that the variable had no
A/Btest 2 campaigns in test [ impOCt On pel’fOI’mOnCe.

This is & briel description of this experiment...

Winner found
Your AJB test is complete, and “Test with LAN® was the winning campaign,
Thara's an 87% chance you'd get the same result if you ran it again

Inconclusive - there was not enough data to

Duplicate as a new campaign

determine if there was a winning campaign or similar

$1.63 $1.50 performance between the variables. This may

Test with LAMN Test without LAM

happen when the test setup was not optimal, for
instance if the audience size was not large enough,
the test was not long enough, or the budget was not
large enough to collect the necessary key results.
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Create a predictive audience

o o o
P re d ] Ct] Ve A U d ] e n C e Create an audience of people predicted to perform actions similar to those within your source data.
Name

Name your au dience

Source
Which source do you want to create your audience from?

onversion
Select your source from
Select size

Define the size of your audience. The maximum size is limited to 10% of the total member population of your
selected locations or 50 million (whichever is lower).

2.30M

By clicking “Agree & Create", you agree to the Ads Agreement. Agree & Create
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