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Healthcare brands are earning customer trust

and loyalty by utilizing effective brand messaging
and leveraging a strong creative focus to become
thought leaders on LinkedIn.

We've compiled examples of creative campaigns
and trending content to showcase what success
looks like on our platform when it comes to

promoting key initiatives.
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o AstraZeneca

AstraZeneca focused on the ways
science can help deliver more sustainable

healthcare.

With “Science Can” AstraZeneca amplifies
topical global conversations at a macro
level, while continuing to build brand trust

through the lens of science

Sustainability in healthcare:;

AstraZeneca

-®
We're using pioneering science to solve some of the world's biggest challenges
for the health of people, society, and the planet.
From increasing access to healthcare and strengthening health system

What science can do to build a more sustainable future

AstraZeneca
el
We're using our knowledge of science and ability to innovate to deliver

sustainable healthcare. These are some examples of what science can do to
ensure a healthier future for people, society, and the planet
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Committing to strengthen heal

Harnessing the power of science by. sy

Click here to see the post

AstraZeneca

®
Sustainability is fundamental to building a healthy future and science can help us
get there. Together with our partners, we're working to remove healthcare
barriers, strengthen health systems, cultivate an ethical business cultur

Science can

Build 2 able future fors

people, society and the planet

AstraZeneca
-®
We want to transform healthcare to secure a future where all people have access

o affordable, sustainable, and innovative healthcare. Through pioneering science,
we can deliver patient-centric, transformative, net zero healthcare that ..see e

Science can

Strengthen healthcare

Building a sustainable future for people, society, and the planet

18 million

people die each year from
cardiovascular diseases (CVDs)

Just putting a bandaid on & sore

Learn more about cardiovascular disease at the public health level

the population

Leam about the importance of the patient-doctor relationship

Discover how we can rethink CVD to improve outcomes

Click here to see the post
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@ NOVG rtiS Best-in-class
AR

Novartis’ “From the Heart”
campaign raised awareness of the
impact of cardiovascular diseases by
showcasing personal stories.

“From the Heart” re-thinks the
patient relationship to be less clinical
and more connected.

& Novartis

From the Heart

About From the Heart



https://www.linkedin.com/posts/astrazeneca_were-using-our-knowledge-of-science-and-activity-6978711725344722944--AsN/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/astrazeneca_were-using-our-knowledge-of-science-and-activity-6978711725344722944--AsN/?utm_source=share&utm_medium=member_desktop

9 Boston Scientific " Bestirrclass

n Boston Scientific n Boston Scientific
‘® - ®

In order to offer the best possible Spinal Cord Stimulation treatment in patients, Hopefully in the fugure we can give SCS a lttle bit earler... we do something to

. . 1 {3 . ”
Boston Scientific’s “Like You, We Care
we need to build up and manage the network of referring physicians.” Jarek our patients but give them something back and it's their life.” Jan Willem
o Q Maciaczyk. Watch the full interview.#likeyouwecare Kallewaard Watch the full interview.#likeyouwecare
testimonials focused on healthcare .

professionals discussing the impact &
potential of procedures like spinal cord
stimulation & deep brain stimulation.

Check out the full interview (link to Like you we care page, full inte... Check out the full interview (link to Like you we care page, full int.

. Boston Scientific n Boston Scientific
‘® 2@

‘Spinal Cord Stimulation is one of the few interventional treatments that actualy SCS is 2 method, a technology, that is very useful to modulate the pain pathway.
has an impact on chronic pain.” Simon Thomson Watch the full

We have a sort of network of referring physicians... there specialists know what we
interview.#likeyouwecare do.” Laura Demartini. Watch the full interview. #likeyouwecare

Chronic pain
management

Learn how Spinal Cord Stimulation and

Check out the full interview (link to Like you we care page, full int Check out the full interview (link to Like you we care page, full int...

Chronic pain reduces people’s quality of life

Click here to see the post

Key takeaways

Brand positioning and awareness continue Brands are leveraging LinkedIn to promote
to grow in importance for healthcare key initiatives through creative campaigns.
advertisers by making up an increased share Leverage a strong creative focus to

of spend allocation QoQ. Utilize effective become a thought leader on LinkedIn.

brand messaging to connect with LinkedIn

members and build consumer trust.

r Contact your

Linkedln Sales Rep
to learn more.

Get started today:
Click here

®



https://www.linkedin.com/posts/boston-scientific_check-out-the-full-interview-link-to-like-activity-6985882342036750336-EicA/?utm_source=share&utm_medium=member_desktop

€@ Healthcare Providers ©

B2C Open Enrollment Education  Event Promotion

Ahead of Open Enrollment, UnitedHealthcare helps Teladoc Health utilizes a quick 5 second
educate consumers on the ways their health plan micro-video to stand outin the feed and drive
choices can impact prescription drug costs. registrations for their Forum industry event.

!w UnitedHealthcare
E )
1f you're looking f

health p\

help manage prescription drug costs, start with your
ay help.

Expert perspectives

2088

Ken Yale,005,10,05  David Rhew, MO Beth Kreotiy, MBA
Also, many people may be
surprised to find out that M
Choosing a health plan that works for you Forum 2022: The Global Community Advancing Commanity Care
Click here to see the post Click here to see the post

©® Pharma © s

Disease State Awareness Sustainability

Novartis created a series of short videos AstraZeneca released a series of
for their “From the Heart” series advocating posts with the theme “Science Can”
for an improved focus on cardiovascular to promote their efforts to deliver
health. The videos linked back to their sustainable healthcare.
microsite to learn more.
ytra}eneca
pepatest
Novartis We're using our knowledge of science and ability to innovate to deliver
(' ) 2177 sustainable healthcare. These are some examples of what science can do to
-® ensure a healthier future for people, society, and the planet.
Ne need to rethink the way we look at cardiovascular disease, including how we “

can improve the most important patient-doctor relationship.

!

Science'tan .« Improve access
} 7 } to healthcare...

Committing to strengthen heal

Harnessing the power of science by... systems

Learn about the importance of the patient-doctor relationship Click here to see the pOSt

Click here to see the post
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https://www.linkedin.com/posts/unitedhealthcare_choosing-a-health-plan-that-works-for-you-activity-6977702253017145345-vMqk?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/teladoc-health_forum-2022-the-global-community-advancing-activity-6950829204342996993-R_vu?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:6978711725344722944/?utm_source=share&utm_medium=member_desktop
https://www.novartis.com/news/from-the-heart
https://www.novartis.com/news/from-the-heart
https://www.linkedin.com/posts/novartis_learn-about-the-importance-of-the-patient-doctor-activity-6973331293073797120-wuMz/?utm_source=share&utm_medium=member_desktop

© Health Tech © s

Product Focus Health Observances

BD zeroed in on the end-benefit with a Bayer celebrates World Heart Day with an eye-
30 second video introducing their PIVO catching post that drives emotional connection.
needle-free blood collection device to

potential customers. € s

A heart for every heart. A heart can bring us so much closer as humanity. Every
beat s the perfect opportunity to change the world, the planet, even ourselves.
Happy World Heart Day!

INTRODUCING THE
“ONE-STICK HOSPITAL STAY”

WORLD | USE @ FOR

DAY»s» EVERY W

PP-XAR-GR-0518-1

9.2022
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Improve patient experience with every blood draw >

Click here to see the post

Click here to see the post

O Health Insurance @ v

B2B Brand Awareness B2C Differentiation

Cigna created a variety of assets, including Aetna differentiates their offering with engaging
this 10 second video, to stay top of mind and carousel ads that show a “day in the life” of
reinforce their messaging that great health someone with access to virtual care.

plans are investments in company growth

n Aetna, a CVS Health Company
mo - ®

Aetna® plans cover virtual counseling, so you can get the support you need, right

Y]l‘

Cigna

Cigna

® on your smartphone, tablet or computer.
Looking to cut health costs? Try investing in your ultimate assets. Your people.
Don't just pay for a health plan. Invest in a growth plan. #YourNewGrowthPlan

ultimate asset.
Your people.

6:00.

¥ —

See how Aetna can help you See how Aetna can help you
Cigna. Your New Growth Plan.

Click here to see the post Click here to see the post
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https://www.linkedin.com/posts/bd1_improve-patient-experience-with-every-blood-activity-6978373763578916864-LoLu?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/bayer_bayer-hellas-world-heart-day-activity-6978267582982156289-DflB?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/cigna_cigna-your-new-growth-plan-activity-6977673398860541952-3yDQ?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/aetna_aetna-plans-cover-virtual-counseling-so-activity-6966546511417466880-KUaz?utm_source=share&utm_medium=member_desktop

EVP - Flexible Work

Stryker utilizes stand-out imagery to
promote their flexible work model to
potential candidates.

Stryker
e ®

We are proud to offer four flexible working models to suit everyone's needs.
Thinking of making your next career move? Sign up to our Talent Network today
to find out what roles we are currently hiring for!

Don't miss out your next opportunity.

Click here to see the post

© Health Talent Branding © v

Commitment to DEI

GSK showcase their commitment to DE&I
by creating a video of two real employees’
connection through the power of conversation

How do GSK colleagues really feel about Inclusion, equity & diversity? We're
creating a more inclusive GSK through the power of conversation. See what
happened when we brought Greg and Loreen together. #GSKCulture ...see more

We brought togetker‘ ocolleagues

from different teams to discuss
issues that matter

We are hiring in the US! Apply today.

Click here to see the post
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https://www.linkedin.com/posts/glaxosmithkline_we-are-hiring-in-the-us-apply-today-activity-6978097123913269248-ZnLk?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/stryker_dont-miss-out-your-next-opportunity-activity-6980791338153693184-cByk?utm_source=share&utm_medium=member_desktop

