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Create helpful, informative and entertaining content

The “Helpful Advisor”

Sponsored Monday

I NetBrain Technologies
@‘EL’Q Document Your Network Free ~ (X)

Our experts. Our software.
Your network.

* When distributing content, such
as a whitepaper, write with the
tone of a personal advisor.

» Clearly explain how your content
will help your target achieve
professional success.

The “VIP Invitation”

Sponsored April 10

Brooke Lloyd

VIP Program Business Briefing )
By invitation only

« Make your audience feel special
by sending a personalized invite
to an “exclusive” event.

« Get your audience to react by
tailoring the content to their
Interests.

The “Cliffhanger”

Sponsored

Heather Doshay
., g N Job opportunities in NYC! X

* T\ Get 5+ job offers in

one week!

* Hook your audience by
communicating the value you bring
to their professional life.

» Tell your audience enough to
pique their interest but not so
much that they aren’t compelled
to learn more.



Keep subject lines short and impactful

m Heidi Bullock, VP Demand Generation, Marketo

Personal Invitation to Marketing's Biggest Online Event of the Year
Dear Inna,

Mwould hike to perstnally inwie you 10 marketng's largest online conferance hosted by
Marketo on-Wednesday, September 2, 2015 featuring thought leaders from Facebook,

Virgin Amenica, Mashable, Linkedin and more.

Join us for free to learn best praceces and hear from over 25 thought leaders on the next
era of marketing as well as 30,000 other markeaters from all arcund the world

HSVF today to reserve your spot!
Sincerely,
Hewd Bullock

VP, Demand Generation Marketing, Markato
Marketo, Inc

aZzon =

Carmen Yu

Sponsored
Join us for a steak lunch

Irina,

I'd like to invite you to-
seminar that eFolde’
nrofessionals ir

Best performing subject
lines often use some of

the following key words:
* Thanks
* Exclusive invitation
» Connect
* Job opportunities
* Join us



Address your target audience directly

Heather } To Increase relevance:
A it O » Customize the greeting with
iy drina, the member’'s name
R O e » Refer to their job title

Heather and I'm a Talent

We've built an online’

S * Try using the word “you”




Give your message a unique and genuine voice

° Use a strong visual

Enhance your message
but do not distract from it

Be concise, personal

and relevant

o Keep your copy under
1000 characters and
iInclude a body link




Use clear calls to action (CTA)

Top InMail CTA keywords
1. Try

2. Register

3. Reserve

4. Join

5. Confirm

6. Download



Select a sender who is credible with your audience

Pick a sender who’s

relevant to your message
For example, if you have a
technical message, the sender
should be a director of IT or a
chief technology officer, and not
a VP of marketing.



Director

Owner

VP

Entry

Targeting: Influence the influencer

Training
Partner
CXO

Unpaid

Manager

Senior

Focus on hands-on influencers

» Target senior individual contributors
(ICs) as part of your audience

» Senior ICs test products and
influence the purchase

» Senior ICs represent a much bigger
audience than the person that will
ultimately sign the contract

PRO TIP

Craft different messages for
|ICs versus Owners/Partners/CX0s.



Optimize the content for mobile

ee000 Verizon ¥ 10:43 eeeee \/erizon LTE
¢ Cristina Raecke <
& Sponsored
Be an HR Leader
Hilrina,

For best mobile

Your background caught our eye—are you
interested in taking your education to the next
level?

performance make sure:

* The copy is fewer than
1,000 characters

» The CTA is clear

* The landing page is optimized
for the small screen

FIU Online's Master of Human Resources can
prepare you for a leadership role in an
increasingly diverse and international
workplace.

As a student in our MSHRM program, you will:

« Take courses fully aligned with SHRM's HR
Curriculum Guidebook and Templates

« Learn from renowned HR scholars and
experts

« Build a powerful network of industry
connections

Hi, I'm Terry from Florida
« Complete the program in just 12 months International University Online.

i ?
Want to learn more? Let’s talk about your career Sabanswar any quasiions

and determine if our Master of Human

R is the right fit f . [
esources Is the right fit for you o Start Chat

Sincerely,

Let’s get started




Make your landing page shine on mobile

Optimize your landing page for mobile.

You have less than eight seconds to
make a compelling offer and convince
the reader that you have unique,
relevant insights to share.

More than 85% of LinkedIn
engagement comes from mobile.

00000 T 3:15 PM
Free eBook: A Practical...
X . 4
Www6.uservoice.com

UserVoice.com makes its landing

pages responsive and easy to
navigate on all device sizes.

®000 T 3115 PM

Free eBook: A F’ractlcal... L';,
Www6.uservoice.com

FIRST NAME

LAST NAME

EMAIL

PHONE

GET IT!

11



Set up A/B tests to learn what resonates

Few campaigns succeed right out of the gate. Create multiple versions of your
creative and test the heck out of them. Direct Sponsored Content enables you to

personalize content for specific audiences and test it in real time.

Limit your variables.

A/B test a single variable at a time.
First test two images. Then test two
headlines. Then test two calls to
action. Testing should go no longer
than one week.

Use fresh creatives.

When A/B testing, build new
creatives for a fresh start. Restarting
creatives that have already run
comes with baggage like past
performance and a relevancy score,
which could bias results.

Choose a clear objective.
When optimizing and refining ad
copy, make increasing clickthrough
rates your primary goal. If leads are
your priority, make lead scoring and
capturing your primary goal.
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N

1. Optimizing for relevance

*  Ensure your message resonates
with your target audience

- Always ask, “why would the
audience read this?

- Use a sender with credibility and
relevance

Top “Do’

Best Practices Cheat Sh

Y, |
4 4
-4
18

2. Optimizing content 3. Amplify and personalize \
Clearly outline benefits to the - Test to see what works with the %
member for engaging with this audience and then refine .
message |

» Be resourceful and use your
Use concise, compelling _ existing content by reworking it to

and conversational intros be conversational

Include a concise call to action b © Be genuine
and be clear about what the
member should do

Make sure landing pages are
optimized for mobile traffic




\

1. Pushy content 2. Hard-to-navigate website 3. Too much or too vague \
 Avoid content that sounds like * Avoid mixed messaging. The * Avoid gettlng all details into the ";"L\.
a brochure or infomercial landing page should match the call message, your landing page =
to action and message should do the educating 4

* Don’t cast too wide of a net
(e.g., “You or a colleague may
benefit from this ... ")

" * Your landing page should align £ °* Don’t have a call to action
s with your goal (e.g., PDF is not that’s too long, it will get cut
‘ ideal for conversions) off on mobile
+ Avoid I!! and ALL CAPS 2
» Using a closing salutation if
- the message is coming from
a company

* Don't overload message with
multiple calls to action,
focus on one action and
building trust

. RET= :
= M =t A VALY 3 o
-~y 5 o - s
AR ol
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Programs & Courses
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Programs & Courses
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Programs & Courses
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Programs & Courses

eee00 Verizon T 11:07

Elie Farhat

Sponsored
Georgetown EML Program

Irina,

My name is Elie Farhat and | am the Assistant
Dean of Admissions for Georgetown University’s
Executive Degree Programs. | would like to
invite you to learn more about our Executive
Master's in Leadership program at a Lunch &
Learn that we are hosting in Pentagon City on
Thursday, July 16,2015 at 12:30 p.m.

This will be a great opportunity to learn about
our Executive Master's in Leadership Program
and discover how it can equip you with the
knowledge, skills, and global perspectives
needed to manage and lead in today's volatile
and complex market economies.

If you cannot make the lunch but would like a
one-on-one meeting (over the phone or in-
person) please click here to schedule a time

which is most convenient for you.

Georgetown's Executive Master's in Leadership
curriculum capitalizes on our location at the

Register for Lunch to Learn about EML




Events & Webinars

8 Diana Kaluza INFORMATION SECURITY
EXECUTIVE DINNER

l join for dinner?
Able to join for dinne Seattle, WA * Los Angeles, CA * Minneapolis, MN

Hi Irina,
Sorry to message you out of the blue like this, but | was hoping to connect with

you and see if you'd be interested in joining our Information Security Executive
Dinner this month.

REGISTER NOW!

Discuss emerging securily
trends with your peers.

Given your background, | thought you would be a great addition to the group. I'm openDNs
hoping to bring together senior InfoSec leaders to enjoy a meal together and
have a chance to discuss the changes we're seeing in the security space. Our
CTO, Dan Hubbard, will kick off the evening by sharing some critical trends in the
attacker landscape and how security approaches are adapting. About Feedback Privacy & Terms

We're starting with these 3 cities and hope to add more soon: Linked[]) Linkedin Com. ©2015

- Seattle, WA - March 10
- Los Angeles, CA - March 12
- Minneapolis, MN - March 19

Please let me know if you're able to join us!

Diana Kaluza
Manager, Marketing
OpenDNS

Why did | receive this message? This Sponsored InMail was sent to you based on non-personal
information, such as your function, your primary industry or your region. Per our privacy policy, your name
and e-mail address have not been disclosad. You have choices about the emal LinkedIn sends you. Edit
your Sponsored inMail contact settings.

eee00 Verizon T 10:45 731

DIEGELELFZ)
Sponsored

Able to join for dinner?
Hilrina,

Sorry to message you out of the blue like this,
but | was hoping to connect with you and see if
you’d be interested in joining our Information
Security Executive Dinner this month.

Given your background, | thought you would be
a great addition to the group. I'm hoping to
bring together senior InfoSec leaders to enjoy a
meal together and have a chance to discuss the
changes we're seeing in the security space. Our
CTO, Dan Hubbard, will kick off the evening by
sharing some critical trends in the attacker
landscape and how security approaches are
adapting.

We're starting with these 3 cities and hope to
add more soon:

- Seattle, WA - March 10
- Los Angeles, CA - March 12
- Minneapolis, MN - March 19

Please let me know if you’re able to join us!

RSVP HERE

»
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Events & Webinars

ee000 Verizon T 10:44 1730

{ HeidiBullock, VP Deman... h}

Sponsored
Personal Invitation to Marketing's Biggest
Online Event of the Year

Dear Irina,

I would like to personally invite you to
marketing's largest online conference hosted by
Marketo on Wednesday, September 2, 2015
featuring thought leaders from Facebook, Virgin
America, Mashable, LinkedIn and more.

Join us for free to learn best practices and hear
from over 25 thought leaders on the next era of
marketing as well as 30,000 other marketers
from all around the world.

RSVP today to reserve your spot!
Sincerely,

Heidi Bullock
VP, Demand Generation Marketing, Marketo
Marketo, Inc.

RSVP Now!




Events & Webinars

eee00 Verizon T 11:01

Carmen Yu from eFolder

<

Sponsored
Join us for a steak lunch

Irina,

I'd like to invite you to an upcoming lunch
seminar that eFolder will be hosting for IT
professionals in your city. The topic of this lunch
is the Top 5 Sources of Cloud Data Loss &

discussing the most common ways cloud
application data loss happens and what you can
do to safeguard your organization's vital data.

Please join us for delicious food and an
informational presentation. Feel free to invite
your colleagues as well.

The lunch seminar dates are as follows:

- Seattle- August 18 at McCormick & Schmick's

- Denver- August 18 at Morton's Steakhouse

- Bellevue- August 19 at Ruth's Chris Steakhouse
- Salt Lake City- August 19 at Ruth's Chris
Steakhouse

- Portland- August 20 at Morton's Steakhouse

- Boise- August 20 at Ruth's Chris Steakhouse

- Houston- September 15 at Ruth's Chris
Steakhouse

Register Now
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Content Downloads

a Kevin Williams

Relevant Analyst Research

Hi Carissa,

As a fellow customer success professional, | thought you'd be interested in the latest
Forrester Research report on community and social experiences providers, “The
Forrester Wave(TM): Social Depth Platforms, Q2 2015." I'm excited to share it with you,
not only because Jive was named a Leader, but because Forrester hasn't released a

new Wave evaluation in this space since 2013. This update signals to me the increasing

importance of communities in meeting real-time customer needs in the age of the
customer.

Please take a look, whether you are actively researching vendors or are simply staying
informed about how customer and support leaders deflect calls, cut costs and increase
customer satisfaction through community.

I'd be happy to connect if you're interested in a conversation about Jive specifically --
we're proud that of the four leaders identified by Forrester in this report, Jive had the
highest score in the ‘current offering' category.

Sincerely,

Kevin Williams
Vice President of Global Support

F e
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y
Why cd | receive thes message? This Sponsored InMaid was sent 10 you based on non-personal information, such
as your function, your primary industry or your regon. Per our privacy polcy, your name and e-mail address have
NO1 DEeN GSCX0S8e. J Nave CNOICES adbou e emal LUinkedIn sends you. Edt your Sponsored InMaill contac
setlings

What's new with messaging?

You can now find your pending invitations in
their new home. More questions? Take the
tour or visit the Help Center.

Want a Community
of Happy Customers?

Learn why Forrester named Jive a
Social Depth Platform Leader

About Feedback Privacy & Terms -
Linked([l] Linkedin Corp. ® 2015

eee00 Verizon T 11:08

Colleen Jansen

Sponsored
Relevant Analyst Research

Hilrina,

As a fellow marketer, | thought you'd be
interested in the latest Forrester Research
report on community and social experiences
providers, "The Forrester Wave(TM): Social
Depth Platforms, 02 2015." I'm excited to share
it with you, not only because Jive was named a
Leader, but because Forrester hasn't released a
new Wave evaluation in this space since 2013.
This update signals to me the increasing
importance of social content and interactive
customer interactions in marketing.

Please take a look, whether you are actively
researching vendors or are simply staying
informed about how marketers influence buyers
through social experiences.

I'd be happy to connect if you're interested in a
conversation about Jive specifically -- we're
proud that of the four leaders identified by
Forrester in this report, Jive had the highest
score in the 'current offering' category.

Download the Report
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