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e How National Australia Bank used LinkedIn carousel ads to engage T
its audience with insights on the 2018 Australian Federal Budget Eta

+ Australia’s largest business

01 bank, with a 160-year heritage

To position NAB as the bank
that backs businesses when
it really matters
02
To create new and deeper
customer relationships by
sharing valuable insights
03
To deliver insightsin an
innovative and engaging way
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- Corey Topp,_
Digital Strategist, iProspect®
Australia New Zealand

ACHIEVED ABOVE THE REGIONAL BENCHMARK ON ENGAGEMENT AND CTR






