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A GLOBAL COLLECTION OF THE MOST ENGAGING POSTS



Methodology

How we found these top p

ENGAGEMENT RATE IMPRESSIONS

Posts earning a higher-than-
benchmark engagement rate
were considered

Only posts serving more
than 25,000 impressions
were reviewed

b

ALL VERTICALS TARGET AUDIENCE
The sponsoring advertiser Posts targeted to audiences
must be categorized into a throughout North America,
vertical according to LinkedIn Europe, the Middle East, Africa

company page data and Asia Pacific were eligible.
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Use a question as a hook

ALL
VERTICALS

Clearly identifies an
intended audience in
both the intro copy
and the headline

Promises to deliver on
a specific pain point

Use simple but strong
imagery and poses a
question as a hook



ALL

VERTICALS

[1g] RobertHalf + Follow

While it may be tempting to inflate your salary in the hapes of securing a higher compensation package, lying about your

previous income is not a good idea. Here's why ’;:I O S pea kS tO a Ve ry
common problem job
candidates face
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« Uses unexpected,
highly-compelling
imagery to draw the
audience in
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« Omits needless words
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Share your vision and point-of-vie

Priorités 2017 du Directeur Financier : bouleversement dans le classement >> http://pwc.to/2hluzDw

Maitrise des Risques

« Asimple infographic
illustrates the point

The call-to-action is
clear, using just arrows
and a shortened URL

The post was well-
timed, being promoted
in the beginning of

the year to outline the
vision for 2017




Extend the life of earned media coverage

ALL
VERTICALS

« Supplements the
brand’s owned media
efforts by mixing in
strong earned
media coverage

« Leads with a
compelling quote

- Takes a contrarian
approach to the topic




Tell the audience a story
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B Aglobal firm had been through several volatile years, and the last thing employees wanted was another “You Make the
UBE Difference” poster or “Our People Are Qur Greatest Asset” speech. They wanted the truth.

IR  hittps://inkd.in/eHPuakED
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ALL
VERTICALS

« Showcases the conflict
within the story

« Includes a concise,
compelling headline




Show them you’re on their side

ALL
VERTICALS
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te} For all the misunderstood IT managers. https:/fgoo.gl/Ne6rlv

You know you work in IT when... ’ « Clearly identifies a

&% specific persona with
both the intro copy and
the creative imagery

« Implies a comradery
with that audience




2 Appeal to aspiration

ALL
VERTICALS

a Nyenrode Business University

fﬁ: » Nyenrode understands that
| :Ipoac”t?:j;;z":;secrt?)mrr.unicatieprofcssuonaIbljin uw vakgebied? En hoe verstevigt u uw positie als strategische _.- ‘ even galnfu“y_em ployed
: professionals want to

manage their careers

« Uses campus photography,
not stock

« The copy addresses
communications
professionals specifically,
making it feel targeted
and relevant
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TOP PERFORME
TECHNOLOGY




Never underestimate the power of candor

TECHNOLOGY

« Promises to deliver a
candid reflection on the
author’s career journey

« Aligns well with the
LinkedIn member
mindset, which
is all about productivity
and success

« Leads with a
powerful quote




Create a sense of urgency

TECHNOLOGY

+ Follow

« Includes high-quality
photography to draw the
audiencein
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« Clear, concise headline

e

- Creates a sense of
urgency by connecting
the topic to business
performance
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Take a <tand on timelv trende<
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Tableau Software

TOP TEN BIG DATA
TRENDS FOR.2017
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TOP
PERFORMERS

Aligns the content with
the audience mindset as
they look ahead to the
coming year

Reiterates the value
proposition in both the
copy and the imagery



Simple is better than complex

TECHNOLOGY

- If your content is
simple and clear, then
your promotional copy
can be, too

« Thereis no mention of
a product, itis simply a
helpful blog post that
aligns to the context of a
companies’ product
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owcase the depth of your offe
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Froduct Management Cheat Sheet from thry

+ Follow

Our Product Management Cheat Sheet helps you make better decisions, launch great products, and accelerate your
f  career. It's based on the Jobs-to-be-Done product development method. Learn more from our JTBD guide:
https://Inkd.in/gAMhéir

Clearly identifies the target
audience and promises

to solve one of their most
pressing challenges

Uses imagery to preview
the depth of the content




Boost event content with relevant content
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USE CASES

CRITMICAL CONTROL
OF REMOTE DEVICES

INTERACTION
HUMANIOT
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TECHNOLOGY

« Mix timely and evergreen
content: this post was
promoted during the
Mobile World Congress
event in Barcelona

« Brings a vague topic into
everyday business context



Appeal to competitive instincts

TECHNOLOGY

=+ Follow

ics will change the way consumers manage their retirement
e about remaining competitive in the midst of increased

15 consultant at Advicent. https://goo.gl/xIT4e5 3 ° Creates a Sense of
" urgency by posing a
challenging question
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« Uses asimple but
creative combination
of imagery and text to
engage the audience
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TOP PERFORMERS




Solve a specific problem for a specific persona

FINANCIAL
SERVICES

http Jow.ly/ vTEZSOGleJN

« Leads with the intended
audience for the content

- Creates differentiation by
going deep on a niche topic




Make the most of your customers’ stories
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co  Chase for Business

how these twi young entrepreneurs d
1m: http://bit.ly/2nLWFZx

=+ Follow

FINANCIAL
SERVICES

« Bucks the traditional case
study format by making it
about the customer, not
the brand

« Uses clean, engaging
photography and
concise copy



Capitalize on powerful photography
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lone, it's estimated that the economic impact of drones could reach 582.1 billion by 2025, with more
ts predict that the United States will account for at least 65% of the

ry is taking off. Learn more: http://spr.ly/600480pFi

= "-y:;m =

i

P P

| | By
14
IEII

.
s

R

e

e =

FINANCIAL
SERVICES

« Pulls the audience in with
unexpected, powerful
photography

- Capitalizes on a top-of-
mind issue




Compare and Contrast

Starting early and choosing a leading edge wealth manager can add many years of income to your investments, Find out
more at https://Inkd.in/dhtrFRS . Capital at risk.

START AT AGE 45 START AT AGE 55 DRAWDOWN FROM 65

FINANCIAL
SERVICES

Checklists, comparisons
and reviews are all easy
ways to demonstrate
value and help your
audience engage down
a decision journey




e contrarian

" Harland Clarke + Follow |
3mo

Steeped in debt and in their peak earning years, Gen Xers are ideally suited for financial institutions. Unfortunately, banks
and credit unions seem to have forgotten about them. How can you reengage them? Get the download to learn more!
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« Argues for an overlooked
issue and promises a
solution

« Uses simple but
impactful, mobile-friendly
combinations of imagery
and text




Take a side

FINANCIAL
SERVICES

I/ roesoucrcamignac « In the dialogue of
4 i TR SR — “man versus machine,”
: Carmignac has a clear

stance on who will win in
the long run

Prendre le chemin
le plus long et surprendre

tout le monde a l'arrivée. o « The call to action is clear
' and inviting - “discover
the film”




Use the audience’s own words

anl.ellty Investments + Follow

How much you should aim to have saved along the way to retirement. http://bit.ly/2lh16¢5

Includes simple but
powerful photography

« Plays back the audience’s
question in the headline

« Promises a solution via
concise copy
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Challenge the audience’s knowledge

EDUCATION
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« Challenge the audience’s
knowledge with a quiz
tailored to a specific
persona

« Uses industry-specific
imagery to increase the
resonance of the message

« Leads with a clear,
concise question




Use the power of research

EDUCATION
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« Leads with an evidence-
based appeal in the copy

pany W P

« Uses both imagery and
copy to make the content
resonate with a specific
intended audience
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elp talent find opportunity

6mo - Edited ‘ g

.. University of Oxford - Said Business School + Follow

Do you run a successful business or social enterprise and are looking to grow? Goldman Sachs 10,000 Small Businesses
is a programme to help entrepreneurs create jobs and economic opportunity by providing greater access to education 1 ° Oxfo rd Sa | d B U S | n eSS

and business support services.
School found a willing
audience for its

programme with
gg!:?l[gan 10,000 Goldman Sachs, not
{ surprisingly since
sma—“ LinkedIn’s purpose is
b“SI nesses | to connect talent to

opportunity




Match a specific audience with a specific offer

EDUCATION

« Speaks to a highly specific
audience and offers a
specific, timely offer

« Uses copy as a form of
targeting




Reiterate the value in both copy an

. SIm S +Fallo“;“ i
Learn the key concepts of Big Data and Hadoop with this eBook. Download now http://buff.ly/2nmEmHA R
B ol o . Reiterates the offer in
1 both the intro copy
and imagery

« Makes the content
actionable with a
one-word call to
action: download




3 KEY TIPS

&

BE THE TREND

Make your content
newsworthy

SHOW, DON'T TELL

Instead of telling your
audience “we add
value,” try actually

delivering a little bit
of value into their
news feed

INSPIRE

LinkedIn is an
aspirational place
to be, whether
members are
trying to grow their
business or achieve
personal goals
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MARKETER'S



Ready to get your be
the audience that me
your business?

Get started with your

first campaign today.
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https://www.linkedin.com/uas/login?session_redirect=https%3A%2F%2Fwww.linkedin.com%2Fad%2Faccounts%3Ftrk%3Dmlc-home-hero-cta%26src%3Dbl-po%26veh%3DLMS_SlideShare%257Css-sl

