Powering brand credibility with executive advocacy

@ LG AI ResearCh Location: Seoul, Korea | Employees: 201-500 | Industry: Research Services

OBJECTIVE RESULTS o o
A Kyunghoon Bae [ - na +Follow -
e  Showcase and drive awareness of LG Al Research’s latest Al P
LG Al Research has open-sourced #EXAONE 3.0 7.8B instruction tuned language
innovations: EXAONE 3.0 and 3.5, outperforming foundation 3X e e e

model, we hope many Al researchers will be able to utilize it.
m Od e]s Additionally, LG Al Research has unveiled Enterprise Al Agent, #ChatEXAONE , which
.
will revolutionize work productivity for corporate users. | have shared our intense

h_ig her engO gement r(]te development journey and my thoughts in the blog post below.
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* |Leverage executive advocacy to strengthen the brand’s authority
and credibility in the Al space
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*  Grow the executive’s LinkedIn followers for sustained engagement o o ,
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SOLUTION (o)

https://Inkd.in/gvQ6H5TF

* Launched a Thought Leader Ad campaign to promote posts by rovith in emeios o EXAONE 3.0
LG Al Research’s President Kyunghoon Bae for President Bae I———

with Global Top-level Performance

*  Developed bilingual posts in English and Korean that spoke
about EXAONE 3.0 and 3.5's global competitiveness and open- ChatEXAONE

Enterprise Al A

source accessibility

* Served the adsto atarget audience of Al researchers, enterprise
tech leaders and decision makers
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