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Full-funnel demand marketing strategy drives 007% higher RO

To create and capture demand for a solution with almost no intent in the market Eftsure’s full-funnel approach earned them:
@) - O
» Built custom audiences using job titles, job functions, seniority and layered on of total pipeline influenced lower Cost Per Opportunity
selusers 6 reaes orecise suckerees by LinkedIn Ads vs other digital channels

* Used Matched Audiences to create lookalike audiences from existing sales

leads

e leaders. This one is for you!

We want to help Australian businesses keep on top of all things fraud. Here are
the major cybersecurity updates that you need to know about in 2022.

* Invested in engaging and thought-provoking ads:

* Top-funnel branding: Videos, testimonials, thought leadership to
introduce Eftsure and its solution

g these 8 steps when making an eft payment, you're not
ail compromise, fraud and cybercrime.

* Mid-funnel prospecting: Useful guides, checklists, best practices via
Lead Gen Form to build on top-funnel intent

‘F’in CFO should
A ‘ never stand for ‘Fraud’.
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Download | Ultimate Cybersecurity Guide for CFOs & Finance Teams 2022
et.eftsure.com.au

* Bottom-funnel retargeting: Product content and free demos to e

& Download & Download

retarget engaged audiences =

007

higher RO
vs other digital channels

Protect your
payments
like a Pro

Check who you're paying before you pay
me.eftsure.com.au

Visit marketing.linkedin.com to get started with LinkedIn Marketing Solutions. Linkedm Morkeﬁng Solutions



