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VWhat you will learn in this guide

What is boosting How does boosting work? How to boost Best practices Useftul links
Getting ready to boost Step by step Optimizing for performance Contact LinkedIn
Why boosting Boosting limitations Key metrics

What can you do with boosting Frequently asked guestions

When should you use
boosting?

TIP: Click the home button to return to this page at any stage during this guide.
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Introduction How it works

VWhatis
boosting”?

VWhen you boost a post on your
inkedIn Page, it turns it into o
oaid ad on the LinkedIn feed of

your target audience.

tis a simple way to increase
reach

How to set it up

Daisy Hunter
Product Design, Code Academy

Connections 14.9M

Who's viewed your profile 73

Recent

# This is working with Dan
Roth

Groups

iti Google Alumni

iti Women in Tech 2020

Events

) How to Success with Mark
Cuban

Hashtags

# This is working with Dan
Roth

Discover more

FAQ

Resources

®e g i .

. H 7 = .{1 = —
Home My Network Messaging Notifications Jobs Me ¥ Learning

S

You Rock At Coding - Let FixDex bring you the job offers.

;ﬂ Start a post

las] Photo 3 video Document 0= Write article

Sortby: Top ¥

Get more impressions and clicks by promoting your event Boost

John Smith likes this S%e

FixDex

g 248 followers
Fixdex promoted

Learn how to undestand the values and needs of your customers by improving
your workflow. Productivity is computed when you go http://bit.ly/2j .. .see more

Ten ways to improve customer productivity
Learn more
fixdex.com

O & 18 + 0Comments

Linkedin News

@ Intel to build $7B Arizona factory
20 minutes ago, 42 post about
this

o lIs it a time for promotion
28 minutes ago, 1242 posts about
this

@ Dakota Pipeline route approved
1 hour ago, 342 posts about this

@ NYT, Spotify partner to boost audience
1 hour ago, 23 new

posts

How to disconnect on vacation
4 hours ago, 23 new posts

Show more

Add to your feed
‘A Daisy Hunter
Y o Product Design, Cod...
Estella Arujo
iOS eng @ Facebook
Show more

About Help Privacy & Terms +  More

Business Services « Advertising

Linked[f§] Linkedin Corporation ® 2016
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Introduction How it works

VWVho is
boosting for?

Boosting is for anyone with
access to a LinkedIn page, such
as Page admins, social & PR
ManNagers or event organizers
with a promotion budget.

Boosting is a simple way to
create a paid campaign
without having to learn how to
use Campaign Manager.

How to set it up

FAQ

Resources

< N>
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G ett] n g re O d y You need to get the right permissions to boost.
-I:O b O O St Q LinkedIn page admin permission. \/Ve now offer

4 levels of access to a company page. You need to
be at least a “content admin” of the company page
you're boosting from. If you're not already at least a
content admin, follow instructions in this article.

Q Access to campaign manager (Optional).
[t you'd like the boost to be charged to an existing
,' campaign manager account, you need “campaign
manager and above access for that account.

To get access:

1. Ask the marketing contact in your organization
who the admin is on your account.

2. Make sure you're connected with that
admin on LinkedIn.

3. Once you're connected, they can then
grant you “campaign manager access.



https://www.linkedin.com/help/linkedin/answer/4783/linkedin-page-admin-roles-overview?lang=en

VWhy boost?

et SN

»

Get discovered by
new audiences

Boosted posts appear in the feeds
of audiences who are not current
followers. Target your idedl
customers based on their LinkedIn
orofiles, interests or choose from
oreset audiences.

Introduction How it works

How to set it up

Fast & simple
to use

Quickly boost your post with just a
few clicks and a credit card. There's
no need to learn a new advertising

tool. Just set your budget and go!

FAQ

Resources

_

Drive success at every
stage of the funnel

Reach more people. Generate
comments, likes and shares.
Increase traffic to your welbsite.
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VWhat can you

do with boosting”

Turn an organic post into a paid ad
that appears on your selectea
audience’s LinkedIn feed

Select an audience based on LinkedIn
orofile, interests or use pre-set audiences

Set a budget and schedule

Pay with a credit card or
existing Campaign Manager account

How to set it up

o

FAQ Resources

Boost post

Select objective ® Forecasted Results ®
Drive traffic to your landing page ¥

160,000,000+ $250.00-$350. 20,000

Select audience ® 00
LinkedIn audience template ¥ Results shown reflect spend and key results for 30 days
Profile language [ English O] : ®
- - Preview
<+ Location
Desktop Mobile

Select an audience template ¥ ’ﬁ FixDex

FIXdEX ot

Audience selected: Datascience professionals

Learn how to undestand the values and needs of your
customers by improving your workflow.

Advanced options ~

Daily budget Schedule ®

‘ $25.00 ’ \ USD ¥ | 10/01/20 £ \ |11/02/20 1

Ten ways to improve customer productivity

0 @ 18 + 0 Comments

& Like & Comment ) Share <§ Send
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VWhen should you

use boosting”?

o You want your post to reach new
audiences

You don't have time to learn a new
& digital marketing tool

You want to capitalize on the
momentum of a post that's getting
high engagement on a time-sensitive
topic

How to set it up FAQ Resources

Select audience

LinkedIn audience template ¥

Include people who have any of the following attributes

Select profile language | English ¥

4+ Location

United States X

+ Seniority

AND who have ANY of the following seniorities

Unpaid X Entry X Vice President X

©0
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How does
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How does it work’?

VWhen you boost a post, you
turn it into an ad that appears
on the LinkedIn feed of a new
audience you want to target.
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O stages of
poosting

Select a post to boost. Look back on your recent posts for
one that's received higher than average engagement (likes,
shares, comments).

Boost. Click “boost” on the upper-right corner of the post.

Here's a guick overview of the

Srocess that yOU il STl Select your objective, audience, budget and schedule.

When targeting by LinkedIn protile, you can select job
function, industry, location & seniority. For job titles, you need
to use Campaign Manager.

(Don't worry, we'll go through every step in
detail in the next section)

Payment. Enter your credit card information or select an
existing account it you have one. Entering a credit card will

Measure performance. Access metrics located within the
original boosted post by clicking on “manage ads” under
ellipsis (*** ) to access Campaign Manager or expand
window to see both organic and promoted metrics.

automatically create a Campaign Manager account for you.
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How tO DOOst
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Pick a post with
nigh engagement

G Make sure that you have the right
page permissions. 1o use an already
existing account, you need both
LinkedIn Page and “Campaign
Manager” and above permissions on
Campaign Manager. It you don't have
one, you can simply use a credit card.

Pick a post with high engagement
to boost.

w 2,731 - 101 Comments

&) Like & Comment ) Share <+ Send

Resources

00
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m Search Q m &% e [a D t E E E Try Premium

Hom My Network he Messaging  Notifications Me w More w for free

o
:'7.‘:, Ramping Up my Business Admin view ’ View as member e X -| C
Page Content Suggestions Career Pages Analytics w Activity @ Admin tools = ’
3 il = i

FTTTIYY

Ramping Up my Business Y

Marketing and Advertising * San Francisco, California * 163 followers

Enter your company's 'golden phase' with the right marketing strategy.

SACICTE | Visit website 2| 2

‘Analy:hcs - [ Start a post o B Communities 2
1,245 0% Hashtags
Unique visitors Updates
Filter by; Page updates w ﬂgolder.\phase
53 v 23% 636 followers
New followers ’
Get more impressions and clicks by promoting your event Boost #goldenmarketing
128 v 10% : ; 400 followers

Post impressions ;
Posted by Kathy Teeble - 5/26/2020 - [} Notify employees

#marketright

200 followers

356 A 34% .
=2 . . - Ramping Up my Business
'Visit website’ clicks ﬂ 163 followers
m -
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Set up your
campaign

Choose an objective

How to set it up

& Boost post

Awareness, Video Views, Engagement or
Website Visits.

Selecting an objective helps us deliver the ads to
oeople most likely to take the action you want
(view, engage or click).

- For awareness, we deliver your ads to people among
your target audience most likely to view you ad.

- Forvideo views, we deliver your ads to people among
your target audience most likely to view your video.

- For engagement, we deliver your ads to people
among your target audience, most likely to like,
share, comment, click or follow.

- For website visits, we deliver your ad to people
most likely to click to your landing page.

© Select objective

Drive traffic to your landing page ¥

Select audience

LinkedIn audience template ¥

FAQ

Profile language ®
+ Location

Select an audience template ¥

Audience selected: Datascience professionals

Advanced options -~

Daily budget Schedule ®
l $25.00 l [USD v l [ 10/01/20 B ] [11/02/20 =) ]

Givefeedback @ 9§
Forecasted Results ®
Target Audience Size Total spend Clicks
160,000,000+ $250.00-$350. 20,000
00

Results shown reflect spend and key results for 30 days

Preview ®

Desktop Mobile

’ﬁ FixDex

. 248 followers
Fixdex p/omoted

Learn how to undestand the values and needs of your
customers by improving your workflow.

Ten ways to improve customer productivity

fixdex.com

O @ 18 » 0Comments

& Like & Comment (> Share <+ Send

Resources

00



Introduction

Set up your
campaign

Select your audience

There's three ways to do this:

How it works

choose an audience from scratch based
on location, job function, seniority and

industry on their LinkedIn prof

choose from commonly useac

_inked

target

N AUC

lences:; or

le:

based on member interests.

e

Boost post

Select objective

FAQ

Drive traffic to your landing page ¥

Select audience

LinkedIn audience template ¥

Profile language | English « ®

+ Location

United States X

Select an audience template ¥

Audience selected: Datascience professionals

Advanced options -~

Daily budget

Schedule ®

‘$25.00 HUSD v ‘

I 10/01/20 B ‘ ’ 11/02/20 5 ’

Give feedback ® 3

Forecasted Results ®
get Audience Size Total spend Clicks
160,000,000+ $250.00-$350. 20,000
00

| own reflect spend and key results for 30 days

Preview ®

Desktop Mobile

Q FixDex
. 248 followers
Fixdex promoted

Learn how to undestand the values and needs of your
customers by improving your workflow.

Ten ways to improve customer productivity

fixdex.com

O @ 18 » 0Comments

& Like & Comment () Share < Send

Resources
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Set up your - :

m Give feedback ® 3

campaign e

Select objective ® Forecasted Results ®
Drive traffic to your landing page ¥ Target Audience Size Total spend Clicks
160,000,000+ $250.00-$350. 20,000
Select audience ® 00
LinkedIn audience template v Results shown reflect spend and key results for 30 days
Profile language | English = ® . ®
° ° Preview
+ Location
et a liretime pudge scneduie Desktop Ml
Select an audience template ¥ @ FixDex
248 followers

. . 8 Fixdex 5
Audience selected: Datascience professionals Rramoted

Set a litetime budget and how

customers by improving your workflow.

Advanced options -~

long you want the boost to run.
Daily budget Schedule ®
We recommend a litetime budget o0 [0~ | [1wovm 6] [1wewm 6]

that averages at minimum = ’,
$25 USD/d Oy to See reSU-l-tS. ::‘i:xt::stoimprovecustomerproductivity

O @ 18 » 0Comments

& Like & Comment () Share < Send
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Add payment

You can either add a credit cara
or use an existing Campaign
Manager account that has a budget.

Tip: Entering your credit card information will
automatically create a Campaign Manager
account. You can access reporting in Campaign
Manager or make edits to your campaign there.

It you don't see an account you want to use,
olease make sure you can have the right
oermission in that Campaign Manager account.

Not all currencies are supported. View here.

Resources

& Add billing information

0 How billing works

You only pay when someone clicks your ad. We'll charge your card automatically as your ad receives clicks
and impressions. You can edit your campaign at any time. You may turn on and off your ads at any time, edit
your bid and budget, or change the campaign end date. Learn more

Why do we need this?

€ Payment
sl O TR

First name*

Matthew

Last name*
Bice

Credit or debit card number *

Expiration date * Security code *
MM/YY 3

Country *
United States -

Postal code*

Coupon code (optional) @ Apply

FAQS
When will | first be billed?

You only pay when someone clicks your
ad. We'll charge your card automatically as
your ad receives clicks or impressions up
to the limit you set.

How often will | be billed?

When you're billed depends on the
spending limits you set when you created
your campaign. You could be billed daily,
weekly, or on the first of the month.

Is there a minimum spend
requirement?

No, you're in control over how much you
spend and how long your ads run. There
aren’t any contracts either.

How does a coupon work?

Coupon codes are applied to your ad
account as a credit and are deducted from
your balance due. If your campaign spend
exceeds the amount of your coupon code,
your credit card will be charged. To ensure
your campaign does not spend over the
coupon code amount, be sure to set a total
budget for the same amount as your
coupon code. Learn more

00


https://www.linkedin.com/help/linkedin/answer/32796
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Runity coders
2,213 members

N

Track

performance

RUNITY

Runity programming
M 1.213 members

Runity programming
1.213 members

m Come join us at Flexis Con 2020! :View See all featured groups

Hosted by Ramping My Business
Oct 18-20, 2020 . Online event

Expand the window below the boosted U881 trommn -
Q) Like & Comment (> Share ¥ Send
post to see your boosted results

Sponsored impressions: 125,000 impressions Hide stats ~ . )
Events organised by Golden Phase will

appear here

225,000 120

This will show you both the Organic and
Sponsored (boosted) stats of your post. T ——

125,000 230 .30% 25

Impressions Likes Click through rate Comments
125 400 14 .30%
Shares Clicks Follows Engagement rate

Organic stats ®

100,000 15 .10% 12

Impressions Likes Click through rate Comments
0,
23 20 5 .10%
Shares Clicks Follows Engagement rate

BN Rliccrane Saftware
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| rack —
p TTLEFFELE ' L
FZTITNY P J { 1l - -
Ramping Up my Business 2
Marketing and Advertising - San Francisco, California - 163 followers
e r O r | | I O ‘ I < e Enter your company’s ‘golden phase’ with the right marketing strategy.
[ Visit website @4 2
. . e 2 starta post @ o B Commnie g
Alternatively, you can click on
{4 9 ° ° Unique visitors Updates
manage ad” under ellipsis (- - ) = — et
New followers :
Th. . 't -t -t -t. more impressions and clicks by promoting your event Boost #goldenmarketing
is will take you to the reporting page 2 |
y p g p g Post lmpressions Posted by Kathy Teeble - 5/26/2020 - £\ Notify employees
. . #marketright
-l n CO m pO] g n I\/I O n O g er :3/?5?! website’ clicks i ,,ﬂ Ramping Up my Business W Delete update 00 0N
g m-® L pintotop
Come join us at Flexis Con 2020! After months Featured groups 4
interested? Manage ad

00 Copy link to post

Runity coders
.\' 2,213 members
Runity programming
_.\\\: 1,213 members
Runity programming
° s
) 1,213 members
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Boosting
limitations

For more advanced
features, you will need to
use Campaign Manager.

¢

FAQ Resources

Multiple-images / carousels, polls or document posts cannot be
boosted.

When creating audiences from scratch, job titles and matched
audiences are not available. You can include location,
seniority, job function and industry, as well as language targeting.

When building your audience, you can also only exclude based
on Locations, Job Seniorities, Job Functions, and Company
Industries.

Campaigns are currently limited to these objectives:
brand awareness, video views, engagement and website visits.
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VWhat are some
pest practices
for boosting”?

How to set it up FAQ Resources

t's best to start from a post that's already getting high
engagement. This way you know the content is working
with your audience and worth boosting.

Make sure your LinkedIn Page is complete. Having
correct logos, regular posts and accurate descriptions on
your Page all help to drive credibility and amplity
CONVersions.

Consider which audiences are most important for you to
reach and how long you want your post to be boosted.
LinkedIn is a protessional platform so think through the
orofessional profile of the audience you want to target,
not just demographics.

Make sure you allow enough time for your boosts.
Generally, 2 weeks minimum depending upon your
audience. Our platform engagement tends to be lower
than other platform, so you'll need to schedule enough
time to see results.



Introduction How it works How to set it up FAQ Resources O ‘ °

Follow these steps to get the most out of your boost:

What's the
Be clear on your objective. Do you want to drive

pbest way to
. o impressions or visits to a landing page? Make sure your
CO n -ﬁ g U re oost content and creative is aligned with your objective.

rp 9 Boost the right post. Starting from a post that's already
my boost”

getting lots of engagement is likely to result in better paid
oerformance. Make sure that the event post is getting
higher than average engagement (clicks, views,
comments).

e Schedule weekdays. Since LinkedIn is a BB platform,
it may help to start your campaign on a weekday.
In general, avoid weekends and major holidays.

Set your budget. \Ve recommend a litetime budget that
averages at least $25 USD per day. Unlike other ad
olatforms, targeting a professional audience in a business
context generally comes at a premium.
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VWhat metrics
should | pay
attention to”?

The key metrics you focus on will
depend on your objective.

Tip: The bid type for boosting is always

Y "maximum delivery". We'll automatically
set and adjust your bid to help you get
the most results possible while utilizing
your full budget.

How to set it up FAQ Resources

| am trying to build awareness: Impressions

Measures how many impressions or views your paid posts
is getting. It you choose "awareness”, this is your key
metric. You will be charged on a CPM basis.

| want more people to see my videos: Video views

Measures how continuous 2+ seconds of your video
members watched.

| want people to click to my website: Clicks

Measures how many memlbers are clicking to your event
post to find out more and/or register. It you choose
"website tratfic”, this is your key metric.

| want people to get involved: Engagement

Measures how many members are liking, commmenting
and sharing your post. If you choose "engagement’, this is
your key metric

CITR

This is clicks divided by impressions. This is a good
indicator of the quality of your content among your
chosen audience.

©0
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How to set it up

AW, Resources

-requently asked questions

VWhat you should know about boosting posts

Can | switch back and forth from boosting
to Campaign Manager?

No. Once you click to go into Campaign Manager from
the advanced targeting section in boosting you cannot
return to the boosting experience. All your existing
selections will be carried over into Campaign Manager.

What do you need to do if you want to target
by job titles?

In the boosting experience, you can use job function
(marketing, etc.) combined with seniority (director, etc.) in
olace of job titles. If you want to target by job title you will
need to use Campaign Manager.

Can | boost the same post twice?

Not from your LinkedIn Pages experience. However, you
can duplicate the boosted post from Campaign Manager
and launch again.

Why is the post not available for boosting?

There are some formats like video or organic posts that exceed
oaid ad specifications that are not available for boosting.
Or you may have already boosted this post.

A Campaign Manager account | want to use
for boosting isn't available.

You likely don't have the right permissions to boost from that
account. You can ask your account manager to upgrade
your permissions.

Can | still sponsor through regular Campaign Manager?
Yes, you can still sponsor through regular Campaign Manager
by selecting "organic content” in Step 3 of campaign creation.

How am | charged?

All boosts will be charged based on impressions regardless of
the objective. However, we still show your boosts to people most
likely to perform the action (view, engage, or click) based on the
objective you choose.


https://www.linkedin.com/help/linkedin/answer/56969/get-started-with-campaign-manager?lang=en

Congratulations.

You're ready to boost.
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| earn more with these usetul resources

Boosting best practices
Boosting website
Boosting help center article

FAQ



https://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/resources/pdfs/lms-boosting-best-practices-guide.pdf
https://business.linkedin.com/marketing-solutions/boosting
https://www.linkedin.com/help/lms/answer/128427

Your Linkedln contacts

Tom Kim

Senior Product Marketing Manager
Marketing Solutions

tokim@linkedin.com

Amita Paul

Senior Product Manager
Marketing Solutions

ampaul@linkedin.com

Linked i}
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