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o
Create a predictive audience
Create an audience of people based on the attributes and actions taken by your source. Use this audience in U -| e | I C e S o

campaigns and get insights on their demographics, location, and behavior on LinkedIn.

Name

Lorem ipsum

We do all the hard work for you by using

What do you want to create your audience from?

- LinkedIn's Al to combine the millions of
engagements we see on LinkedIn with your

Where is your target audience? Clear all

data to build and reach a high-intent

Select size

izlnevcetr?e number of people you would like to reach in the locations selected. In order to optimize for the O U d 'i e n C e 't h O 't’S 'tO 'i-| O re d j U S't fo r yO U r b U S'i n e SS .

ion actions taken by your source, select a smaller audience size. As you expand, the audience will broaden.
The maximum population you can select is up to 10% of a given location.

1.8M
300 sl 18M

How?

Build an audience using your lead gen tform,
contact list, company list, retargeting, or
CONVErsions as a source

Cancel By clicking “Agree & Create” you agree to the ads agreement. Agree & Create
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VVith Predictive
Audiences you can:

Confidently find and reach your high-
intent audience at scale by leveraging
LinkedIn's predictive Al modeling while
oreserving memiber privacy

W, Save time by taking away the
guesswork on who your target audience
is on LinkedIn

v Drive ROl by reaching the people most
likely to take an action based on similar
characteristics and behaviors
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Create a predictive audience

Create an audience of people predicted to perform actions similar to those within your source data.

Name

Test audience 187

Define the size of your audience. The maximum size is limited to 10% of the total member population of your
selected locations or 50 million (whichever is lower).

2.40M

By clicking "Agree & Create”, you agree to the Ads Agreement. Agree & Create
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How is Predictive Audience
different Trom other audiences
ottered on LinkedIn”?

Predictive Audiences uses a
LinkedIn's machine learning \
modeling to generate audiences

that looks at behavioral ano

CONVErsIion propensity, going

beyond those who “look like” your

ideal audience.
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You're ready to go

3

You now understand the basics of
Predictive Audiences.

Next, we will guide you through how to create
and use Predictive Audiences




Getting Started:
Predictive
Audiences

In this section, we will walk you through
the requirements to set up Predictive
Audiences and where you can find it
within Campaign Manager.
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To create your Predictive Audience, you must have one
of the following with a minimum total of 500 members:
A A contact list or company list in "ready” status

A Alead gen form

A A retargeting audience (website visits or

engagement on

|inkedIn)

A A conversion (LinkedIn Insight Tag, Website Actions,

or Conversions A

Don't have an audie

D))

nce created yet? Upload your

contact / company list or create a lead gen form or

conversion audience in Campaign Manager.



https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a421822/upload-lists-for-company-and-contact-targeting-for-linkedin-ads?lang=en
https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a425606/set-up-linkedin-conversion-tracking?lang=en
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mCAMPAIGN MANAGER

MA test

In campaign manager click
on Plan > Audiences

Audiences

Block lists

Feature limitations

Status

Advertise ence name

‘ All

Test

Analyze

Assets

¥ Account settings

[ Company page

Archived

Archived

Source

All v

Lookalike created
from
Sample list

Single Image

Lookalike created
from
test list

Contact List

Smart

Lookalike created
from

Contact list for BOBA

testing

Resources

Match rate

Active campaigns

<>

Ownerslt

All v ‘ ‘ All
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B cAMPAIGN MANAGER

°
N cCamMpaign manager
Create, manage, and plan your audiences. Learn more
Uﬂdel’ the AUOH@HC@IS
° o
S e ( :-t-l O I I C ] C C re q te O I I Predictive audience Status T Source T Match rate Audience count T Active campaigns T Ownership
Create an audience predicted to perform actions

similar to those within your source data All All All All All

Matched audience

Create an gud\ence using your contact or 1,200,000 250
company list, and retarget by engagement

select predictive B

Business Leaders 2018 Q1-Q4 Company list Shared

audiences )

Corporate Decision Makers Q2 2019 Shared
P = Q Q4 Leaders

Local Product Leaders Expired Contact list Not shared
Q2 Leaders Sending signal Website Shared
Q3 Leaders No signal Website Received
Q4 Leaders Failed Company list Received

Data Scientists Sending signal Website ) Not shared

A :
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Name your

Test audience

Create a predictive audience

Source
Which source do you want to create your audience from?

V' Select one
Contact list
Company list
Retargeting

Conversion

Select your source from prn el

Select size
Define the size of your audience. The maximum size is limited to 10% of the total member population of your
selected locations or 50 million (whichever is lower).

2.40M

By clicking "Agree & Create’, you agree to the Ads Agreement. Agree & Create
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Create a predictive audience

Resources

Create an audience of people based on the attributes and actions taken by your source. Use this audience in

campaigns and get insights on their demographics, location, and behavior on LinkedIn.

Name

selected source

Multiples of the same source may be selected

Click create to build your
Predictive Audience

Lorem ipsum

Source

What do you want to create your audience from?

Contact lists S 4

Search by name

Contact list name Audience coun

25 Contact lists 12,375,821

Matched Audience name 75,000

Matched Audience name 75,000

Matched Audience name 75,000

Matched Audience name 75,000

Matched Audience name 75,000

Matched Audience name 75,000

8/7/2020

8/7/2020

8/7/2020

8/7/2020

8/7/2020

8/7/2020
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Select your

Create a predictive audience

campaigns and get insights on their demographics, location, and behavior on LinkedIn.

o ?
tq rg et q U ] e I l C e S g e o Create an audience of people based on the attributes and actions taken by your source. Use this audience in

Name

Lorem ipsum

Source

° What do you want to create your audience from?
Se he Sliaer 1o .
. - .
select the s1ze o S
i audience? Clear all
nited States
°
our auaience
Select the number of people you would like to reach in the locations selected. In order to optimize for the

conversion actions taken by your source, select a smaller audience size. As you expand, the audience will broaden.
The maximum population you can select is up to 10% of a given location.

1.8M
300 el 18M

Click ‘Agree & Create' to build 1 R
your Predictive Audience

<>
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Once created your new

Audiences

S

Matched Saved

Predictive Audience wil o

Brand safety

appear in your Matched L R

‘Search by audience name ‘ All | 3 selected - All - | | All

M Test

Audiences list and can be —
applied to any campaign |

jamie test building s Ready Company List Owned

Lorem ipsum te9 Readhy Predictive

Sample list ses Archived Company List

A
em Assets Test aujdience e Company List

$¥ Account settings ‘ .
test-list-upload-04-04 see Company List

Jenns event test i Event
™ Company page

M) Business manager BB Event facet Cvent

test list s Ready Company List

test | delimiter @ ses Archived Company List

o o o o o o o O (gd

test ; delimiter @ vee Company List
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Helpful tips to keep in Mino

|dentity people who model Start with an audience

yOour current customer

<>

that's pre-| G

A list of customers emails v Alist of event attendees
uploaded from your CRM (contact list)
system (contact list)
(contact list)

Website visitors who landed v Website visitors who landed
on a customer login page on a gated piece of content
(conversion) or product page

(conversion)
Leads from an application
or demo sign up v Leads of those who

(lead gen form)

downloaded an eBook
or guide
(lead gen form)






























