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To create your Predictive Audience, you must have one of the following with a minimum total of 300 members: A contact list or company list in ”ready” status A lead gen formA retargeting audience (website visits or engagement on LinkedIn) A conversion (LinkedIn Insight Tag, Website Actions, or Conversions API)Don’t have an audience created yet? Upload your contact / company list or create a lead gen form or conversion audience in Campaign Manager.

•

•

•

•

Introduction Getting started Taking an Action Feature limitations ResourcesReviewing your Results

https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a421822/upload-lists-for-company-and-contact-targeting-for-linkedin-ads?lang=en
https://www.linkedin.com/help/lms/answer/a427102/create-lead-gen-forms?lang=en
https://www.linkedin.com/help/lms/answer/a425606/set-up-linkedin-conversion-tracking?lang=en
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https://business.linkedin.com/marketing-solutions/native-advertising/lead-gen-ads
https://business.linkedin.com/marketing-solutions/ad-targeting/contact-targeting
https://business.linkedin.com/marketing-solutions/ad-targeting/account-targeting?trk=nw_ml_at
https://business.linkedin.com/marketing-solutions/ad-targeting/retargeting?trk=nw_ml_at
https://business.linkedin.com/marketing-solutions/conversion-tracking
https://www.linkedin.com/help/lms/answer/a1377941
https://business.linkedin.com/marketing-solutions/success/marketing-terms/ab-testing
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