
 
 

 
EXTERNAL Omnichannel Audiences (LinkedIn Ads) User Guide & 
FAQ 
 

 

Required Omnichannel Audiences Criteria 
User specific criteria: 
●​ Omnichannel Audiences: Pushing PulsePoint-curated HCP audiences to LinkedIn Ads is a 

self-service/self-service+ only offering. 

Omnichannel Audiences Billing, Legal, and Setup specific criteria: 
●​ If clients are new to using Omnichannel Audiences (LinkedIn Ads), they need to work with their 

dedicated Account Manager and sales representative to sign a legal addendum to grant 
PulsePoint permission to push audience data (e.g., audience attributes like demographics) into 
a LinkedIn Ads account. 

●​ Users must also grant PulsePoint access to each brand’s LinkedIn ad accounts for linking: 
○​ Access to LinkedIn Ads through PulsePoint is facilitated via users’ personal LinkedIn 

accounts. When a user logs into the PulsePoint Omnichannel Audiences interface, they 
authenticate using their own LinkedIn credentials. The permissions associated with that 
LinkedIn user dictate which ad accounts they can view and interact with within the 
PulsePoint platform. 

○​ The only requirement for LinkedIn Ads activation in PulsePoint is that the user must 
have the appropriate ad account access through their personal LinkedIn login. There is 
no need for PulsePoint to be added as a Business Manager partner.  

○​ Both agency and in-house users can authenticate and push audiences as long as they 
have the correct permissions. If access to a particular ad account is missing, the issue 
must be resolved within LinkedIn Business Manager by updating the user’s 
account-level permissions. 

●​ After the correct permissions are configured, work with your PulsePoint Account Manager to 
hide / display the relevant LinkedIn ad account(s) to push audiences to under the desired 
PulsePoint Account and Advertiser. 

 

 



 

FAQ 
General 
Q: What are Omnichannel Audiences? 

A: Omnichannel Audiences tap into PulsePoint’s industry-leading HCP identity graph and 
proprietary DirectMatch™ technology to create highly customized, verified HCP target lists. 
These authenticated HCP target lists enable precise media activation across integrated social 
platforms, including LinkedIn Ads. 

Note: Users can build HCP audiences within PulsePoint’s platform, and PulsePoint pushes the 
audiences directly into that user’s defined LinkedIn Ads campaign manager via API. Users are 
responsible for running social campaigns themselves, directly on LinkedIn Ads Campaign 
Manager, leveraging PulsePoint-curated HCP  target lists. 

 

Q: Can Omnichannel Audiences support DTC and HCP? 

A: HCP Only: Omnichannel Audiences (LinkedIn Ads) is available for HCP campaigns only. 

 

Q: How do you connect your LinkedIn business accounts to PulsePoint? 

A: The following steps must be followed for Omnichannel Audiences to be pushed successfully: 

1.​ Client must complete all necessary steps in the Omnichannel Audiences setup requirements 
process as listed within the Billing, Legal, and Setup section on the first page of this FAQ. 

2.​ Client signs into their LinkedIn user account via the Omnichannel Audiences > LinkedIn Ads  
channel page. 
a.​ No additional setup is required beyond the user logging in with a LinkedIn user account 

that already has access to the desired ad accounts. 
b.​ If a user sees no ad accounts, it likely means their LinkedIn user account does not have 

the necessary permissions. This must be resolved in LinkedIn Business Manager by the 
client’s admin. 
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3.​ A prompt shows up and the client provides access to PulsePoint to link their PulsePoint 
accounts to their LinkedIn ad accounts.  

4.​ Client selects the appropriate ad accounts from a list of all their LinkedIn ad accounts to push 
audiences to.  

5.​ PulsePoint starts delivering audience segments into the selected ad accounts. 
 

Q: How do you set up audiences and push them to LinkedIn Ads? 
 

A: Once your LinkedIn Ads and PulsePoint accounts are connected, HCP audiences can then be 
created directly within PulsePoint’s platform following these instructions. HCP audiences can be 
created using four methods:  

●​ Brand-provided static NPI Lists 
●​ Custom NPI lists created by PulsePoint on behalf of the brand (using all available HCP 

targeting rules) 
●​ Any NPI Smart List™ type 
●​ Profession or Specialty NPI lists 
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https://pulse-point.document360.io/v1/docs/npi-list-management-tool#sec-add-npi-list


 

 
 
Once HCP target lists are finalized, users can push the list to their LinkedIn ad account following 
the instructions here, and within a week, all verified and qualified HCPs who have a LinkedIn 
user profile will be matched to their social media accounts, and the HCP target lists will be 
transferred to a brand’s social Business Manager account by PulsePoint. 
 
From there, users are responsible for associating each HCP target list with the intended 
campaign for targeting purposes by checking the LinkedIn Ads checkbox in the left-hand 
sidebar, then clicking toggle on for each audience. This will ensure that the target audience 
list(s) will be pushed to the intended LinkedIn ad campaigns.  

 

Q: What is the recommended audience size of the HCP target list to be uploaded to LinkedIn 
Ads? 
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A: According to LinkedIn Ads, they require a minimum of 300 matched audience size for a 
segment to be eligible for activation. If your HCP-matched audience is too small or results in a 
low match rate, LinkedIn Ads may not allow the audience to be used. If you have multiple smaller 
lists, we recommend combining them into a single segment within the PulsePoint platform 
before upload to improve match success. While there’s no fixed minimum input size, uploading 
lists with at least 5,000–10,000 matched NPIs from PulsePoint is considered best practice for 
scalability and success. 

If your audience fails to activate in LinkedIn Ads, please contact your PulsePoint representative.  

 

Q: How long does it take LinkedIn Ad Campaign Manager to match PulsePoint audiences? 

A: It takes up to 48 hours for LinkedIn Ad Campaign Manager to match PulsePoint audiences. 
Learn more.  

 

Q: What happens if I toggle off an audience within the Omnichannel Audiences platform?  

A: When you toggle off an audience within our Omnichannel Audiences platform, your social 
campaigns on LinkedIn Ads continue to run, but they will stop doing any audience refreshes 
until you toggle on again.  

 

Q: What happens if HCPs are removed from a PulsePoint-generated LinkedIn Ads audience 
post-deployment? 

A: When HCPs are removed from a PulsePoint audience segment, we ensure those changes are 
reflected in the next audience sync sent to LinkedIn Ads. On the backend we calculate the 
difference between users for previous and current days then upload the difference. HCPs that 
were added to the segment will be added to the audience sync, HCPs that are no longer in the 
segment will be removed from the audience sync. 

 

 

Match rates 
Q: Are match rates available for matching an HCP in PulsePoint to their LinkedIn ad accounts 

pre-activation? 

A: Omnichannel Audience match rates and the estimated audience size targeted via LinkedIn Ads 
will vary depending on the HCP target lists used, the targeting methodology used by LinkedIn 
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https://www.linkedin.com/help/lms/answer/a795242


 
Ads, and the number of LinkedIn user accounts that LinkedIn Ads is able to target. LinkedIn 
provides an Estimated Target Audience Size in Campaign Manager based on their methodology 
to size an audience that PulsePoint sends them.  

 

Forecasting 
Q: How can a user forecast for Omnichannel Audiences? 

A: Since the actual campaign is set up and run by the client within their own social media Business 
Manager account, clients can use their social media platform’s forecasting tool to predict 
impressions, clicks, etc. 

 

Activation / Contact 
Q: How can a user request access to Omnichannel Audiences? 

A: Please work with your dedicated Sales Rep and Account Manager to set up the appropriate user 
access to Omnichannel Audiences (LinkedIn Ads) after all aforementioned requirements have 
been met. 

 

Q: What if the employee who authenticated access for Omnichannel Audiences is 
deactivated? 

A: Deactivating the authenticated user will break the connection with the LinkedIn Ads API to sync 
audiences. Please re-authenticate with another user who has the correct access. Once 
authenticated, please let your PulsePoint account manager know. 
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