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The economic impact of the
coronavirus threatens to
be deep and wide

« To endure, brands will have to approach
the next months and years in partnership
with all their stakeholders.

« In this partnership, trust is the one ingredient
that's crucial to productive relationships.




Trustis a brand’s
best insurance in
uncertain times,

so why is there a O
trust gap? o
don’t trust the info contained in x’

marketing communications from brands

to be accurate & truthful )

2019 Edelman Trust Barometer Special Report: In Brands We Trust?



Mindset shift — brands exist to deliver value to dll
stakeholders

92% 78% 713%

Expect CEOs to speak on social Brands must act to Brands can act to increase
issues like income inequality, protect employees and profits and improve conditions

diversity and future of work local community in communities

Source: Edelman Trust Barometer



This makes trust paramount
in uncertain times

« The most trusted brands are rewarded.

« Uncertain times are a testing ground
for your brand promise.

« Will your brand back up its brand promise
with action when times are tough?




Organizations are increasingly assessing whether
they are making good on three typical pledges
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Our people are We serve dll \We are a purpose driven
our most important constituents, not just business supporting our

asset shareholders community



“ Business must have a wider
purpose than simply profit
in order to justity their existence.

Rob Norman

N 4



Showing up for your stakeholders is the
larger purpose of brands

Employees Customers Leadership
The people that work for Reassure clients and prospects Be mindful and lead
you are your top priority that you are there to help with care

Investors

N 4

Making sacrifices
due to market volatility



\What increases trust in a brand?

Competence + Ethics



People trust people — who delivers the brand message
matters more than ever

Percent trust
80
46 49
36
Scientists People in my Citizens of my CEOs Journalists Religious leaders Government  The very wedalthy
community country leaders

Source: 2020 Edelman Trust Barometer



People look for
leadership in times
of uncertainty

167%

of people expect CEOs to take
the lead on change




Show your community supp
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As COVID-19 spreads—and is now officially a pandemic—we
are taking additional safety measures to protect our
employees and customers. The scale of impact is still
unknown, and we want to do our part to protect our
community especially while testing availability is unknown.

We will temporarily close our stores, offices and other
operations at the end of business on Friday, March 13, 2020.
Employees who can work from home will do so. All Patagonia
employees will receive their regular pay during the closure.
We apologize that over the next two weeks, there will be
delays on orders and customer-service requests. We ask for
your understanding and patience.

We encourage our friends everywhere to take the extra
precautions necessary to safeguard their health and that of
others. It's everyone's responsibility to help stop the spread
of this virus. The CDC and your local health authorities are
the best resources for updates and answers to questions.

Over the years, as our Patagonia community has been faced
with challenges, | have always been inspired by how we
emerge stronger and with an even deeper sense of purpose.
We will persevere through this challenge, too.

Thank you for your business, loyalty and patience.

Rose Marcario

CEO and President
Patagonia, Inc

@ Leave your thoughts here... @
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Morgan Stanley released
insights for investors on the
impact of COVID-19 on the
economy, supply chains
and global asset classes.
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. Morgan Stanley Wealth Management + Follow

As nations work to manage the spread of the coronavirus, investors search for
clarity on the implications for the economy, supply chains and asset classes
worldwide. Morgan Stanley analysts and economists share insights on this unfolding
crisis.

https://mgstn.ly/3b3DS00
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As we launch #usydonline, Vice Chancellor Michael Spence
sends a message via Zoom Video Communications to our
students, staff and community.

Stay connected and share your experiences of online
teaching and learning using #usydonline.

; is pretty quiet today because, of course,
most of our teaching has now gone online.
==] 01:36

Leave your thoughts here... @
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ADP created a webcast
series to help companies protect
their workforce and understand
government policies.

+ Follow

Join Pete Isberg, Ellen Feeney, and Helena Almeida for another special edition
Workplace Spotlight #webcast. Receive critical insights on protecting your workforce
and understand policies as your organization responds to #COVID19. Register today.

Workplace Spotlight Series

Responding to COVID-19

FRIDAY, MARC o1




Your executive voices are more important than ever
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We are Open for Business
Published on Mar 23, 2020

Rajesh Gopinathan + Foll
% CEO & MD at Tata Consultancy Services Follow

We are waking up to the new normal where the
pandemic of Covid-19 is creating havoc across
the world. | know you'll be as worried as | am
about the health of your loved ones and the
livelihoods of those around you. But the world
has come together to fight this, and | have no
doubts in my mind that we will overcome this
crisis very soon.
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Mike Roman, CEO of 3M
announced the company’s
plan to increase production
for critical medical supplies

to impacted cities.

€ ) Mice Roman - 2nd + Follow
@ Chirmen of the Board and Chief Exccutive Offcer .

Published + 6h + @

3M has a unique and critical responsibility in pandemic preparedness and
response - a responsibility | and all our people take very seriously. #COVID19
#coronavirus

Update on 3M’s response to COVID-19

Update on 3M's response to COVID-19
Mike Roman on Linkedin

© @ O 685 - 24 Comments
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Bernard Looney [ - 3rd+

Chief Executive Officer, BP + Follow
we®

As the spread of COVID-19 continues, our natural instincts

are to protect our families, our colleagues and our company.

But in line with our purpose - we want to do more.

| have been engaging with our business leaders across bp to
see what more we can do to assist the communities where
we live and work. Whether that be supporting governmental
efforts — helping local charities - or reaching out to the
people in our supply chains. We are extending a helping hand
where we can.

Today, here in the UK, we announced we will be providing
free fuel at our retail sites for the emergency services - the
women and men who we are all depending on to protect us
during this time.

We are also looking to protect the elderly — in many ways the
most vulnerable - by providing free delivery of food and
convenience goods from many of our retail sites. And - of
course - we will continue to ensure supplies of fuel and
energy are uninterrupted.

We will update you as we do more around the world. But rest
assured we take our responsibility as a member of society
seriously - and know we have a role to play. And we will.

@ Leave your thoughts here... @
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Arne Sorenson, CEQ,
Marriott International, exhibited
compassionate leadership with an
emotive note to Marriott associates.
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Arne Sorenson [ - 2nd

& President and CEO at Marriott International + Follow
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Earlier today, | shared with Marriott International associates an update on the

impact of Coronavirus (COVID-19) on our business and the steps we're taking to

respond to it.

and the steps we're
taking to respond to it.

© O @ 30,568 - 2,130 Comments - 867,148 Views
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e Jeff wen‘1er [ - Following o
CEO at Linkedin
If you ever wondered what extraordinary leadership looks like during
times of crisis, watch this video. Brutally difficult decisions made
i and i and frc . .see more




Trust In a Time
of Uncertainty

Linked [}

Trust in a time of uncertainty
executive guide

This executive guide from LinkedIn gives
business leaders:

« Framework to be a trusted communicator
during this time

« Insight-supported practices that help leaders
become the valued communicators their
brands and stakeholders need now
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