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Our goal today is —

to share insights on how members,
advertisers and brands are engaging on the
LinkedIn platform and give you
the confidence to act in these
evolving times...
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Our Economic Graph creates a powerful data ecosystem

fF T % 9 F

675M+  50M+ 20M+ 36K+ 90K+ 358B+

Members Companies Open Jobs Skills Schools Knowledge



In a two-sided marketplace

Companies Consumers




Over time, our members & organizations create digital
footprints




And allow us to unlock powerful insights
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We are in

a Volatile,
Uncertain,
Complex &

Ambiguous
VUCA
world
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LinkedIn’s hiring rate shows early
insight into how the labor market is
responding and what might lie ahead
for those who are just beginning to
feel the impact.
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Countries
around the
world are in
different
stages of
uncertainty

Source: LinkedIn Platform Data, February - April 20 2020

LinkedIn hiring rate year over year (in %)
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Member
Engagement on
LinkedIn related
to coronavirus
has increased
sharply in recent
weeks

with the uptrend rapidly
increasing toward the end

of February

Engagements and Articles over time (Jan - March 2020) — Engagerments
— Aticles

+2129% +2608%

Articles growth  Engagement growth
(02/01-03/27) (02/01-03/27)

01/01 01/06 01/11 0116 01/21 01/26 01/31 02/05

02/10 0215 02/20 0225 03/01 0306 0311 0316 0321 03/26



Companies are posting more with posts and shared
content increasing

in comparison to weeks prior to the global onset of coronavirus

e What members and
companies are discussing

of COVID related

Remote working page posts

Crisis management

Social distancing

Online collaboration

of COVID related

Business continuity member posts

Online learning &4



Conversations
on LinkedIn

are shifting

In relation

to today’s
environment

Source : Source: LinkedIn Platform Data,
March 2020
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#jobs
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#marketing
#leadership
#business
#realestate
#hiring
#innovation
#jobs
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Top Ten Trending #Hashtags Jan 2020
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Top Ten Trending #Hashtags Feb 2020

Top Ten Trending #Hashtags 1-31 Mar 2020




IT companies
and financial
services
sector are
most actively
discussing
coronavirus

Source : LinkedIn internal Data, Dec 19 — Mar
20

Top ten industries mentioning coronavirus during

company updates

Information technology & services
Financial service

Marketing & advertising

Hospital & health care

Non-profit org management
Management consulting
Computer software

Law practice

Insurance

Higher education

2%

3%
3%
3%

3%

4%
4%

4%




Members
are flocking
to trusted
sources
seeking the
latest
information

Source (top2): Coronavirus Professional
Impact survey fielded March 11-17, 2020
among 2455 LinkedIn members in the US in a
Vision Critical Insights Community

Source (Bottom2): LinkedIn Platform data
March 2019 vs. Mar 2020)

40%

of LinkedIn
Members report
reading the news
more frequently

55%

year-over-year increase
in conversations among
connections on LinkedIn
as people look to
reconnect

with their network

AN

30%

are checking social
media more often to
stay up-to-date with
the result of
coronavirus outbreak

60%

year-over-year
increase in content
creation on
LinkedIn
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Brands’ organic
activity on LinkedIn
has increased in the
last week,
specifically

around coronavirus

Source: LinkedIn Platform Data

+8%

+10%

+16%

+78%

+20%

+13%

increase in weekly
posting Pages

increase in content
Shared by Pages

increase in Lead Gen or
Brand Awareness campaigns

increase in coronavirus-
related videos

weekly increase in
original posts with
native video

increase in thought
leadership by sharing
industry news

or third-party articles



Majority of marketers (63%) are adjusting
messaging and advertising today

+42% +41%

- -

Mission-based Cause-related
marketing marketing

Source: IAB Coronavirus Ad Spent Impact: Buy Side (3-27-20)



As a brand, what does this mean for you?

Three principles to consider in times of uncertainty
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1 2 3

Manage employees Lead Adapt to drive
through change with trust business continuity




Manage

employees

through
change

Culture

alldc®

|'_,f Write a post

@ the LEGO Group + Follow ==
606,745 followers

h - Edited - @

These days we are seeing creative ways of staying connected through
challenging times. Our Employee Engagement team has daily afternoon coffee
talks with the fun twist of wearing a new facial or head accessory every time.
Stay safe!

#BehindTheBricks #ourLEGOfamily

© O @ 1,410 - 46 Comments.

&\ Like  Add a comment A share

The LEGO
Group exhibited its
company culture through

fun virtual
communications and

activities.

Productivity

[Z Write a post

+ Follow ===

Salesforce

& 1951185 folovers
5d-®

As many organizations shift from in-person to online, how can you make it
seamless for your employees to work anywhere? Sarah Frankin shares best
practices for enabling a remote workforce, from creating open communication

channels to making it easy to find info.

LEADING
THROUGH

5 Things We're Doing Now to Help Our Employees Navigate Work View

salesforce.com

0e0 23

Salesforce shared best
practices for enabling a
remote workforce.

Learning

alldc®

|'_,f Write a post
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National Football League (NFL) + Follow ===
248,307 followers

4d.

Dear NFL Family,

‘These are difficult times for everyone. With the recent school closures happening
across the country due to COVID-19, the National Football League (NFL), alongside
our partners, are making free digital educati iable to
teachers, parents, and students to help ease a bit of the burden.

Our hope is that online. ide you and in your life with
support to lead a healthy and well-rounded lifestyle despite the disruption of these
unprecedented times.

the link that follows for of digital leaning options. We
wish you, your family, and all students continued health and safety.
https://bit.ly/2UKiiJG

The NFL made free
digital education
resources available to
their followers to help
support a healthy lifestyle
amid ongoing disruption.



Corporate
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Morgan Stanley BMW Group reaches LVMH pivoted their
released insights for out during an exceptional production strategy to
investors on the impact situation with an honest help meet

of COVID-19 on the note about European increasing demands for
economy, supply chains automotive plants. medical supplies.

and global asset

classes.




Adapt to
drive
business
continuity

Executive
Leadership

@ Q search

[& Wwrite a post (]

Ame Sorenson ) - 2nd
President and CEO at Marriott International + Follow
3d-©

Earlier today, | shared with Marriott International associates an update on the
impact of Coronavirus (COVID-19) on our business and the steps we're taking to
respond to it

v

and the steps we're
taking to respond to it

© O @ 30,568 - 2,130 Comments - 867,148 Views

& Like | Add a comment. B @ share
Most Relevant +
@ Lot - rolouns _
CEO at Linkedin

If you ever wondered what extraordinary leadership looks like during
times of crisis, watch this video. Brutally difficult decisions made
i i and frc _.see more

Arne Sorenson, CEO,
Marriott International
exhibited compassionate

leadership with an emotive
note to Marriott associates.

Customer
Centricity

+ Follow  **+

We've introduced temporary messures across our stores to help support the
shopping needs of the elderly and people with disability in the community.

This week we will be opening exclusively for the elderly and those with a disability
to shop from 7am to 8am, where permitted.

The move has been prompted by the unprecedented demand in supermarkets over
the past week, which has seen many elderly and vulnerable people in the
community missing out on vital items they may need when they shop.

While we'll continue to do our very best to restock our stores during this period of
unprecedented demand, this temporary measure will give the elderly, and those
with a disability, the opportunity to shop before our stores officially open - helping
them obtain the essential items they need most in 2 less crowded environment

Further details: https;//Inkd.in/ghdArJb

Australian grocery chain
Woolworths updated
store hours to support the
needs of the elderly and
disabled community

Safety &
Reassurance

@ Q search

[& Write a post

& e
allag 1035385 olow

We understand the need to go and see the people and places we want to see. As an
airine it is our duty to enable people to travel safely. We maintain the highest levels
in airine safety, hygiene standards and procedures.

Air Filtration Removes 99.97% of
contaminants

Allaircrafts are disinfected regul
© O @ 40722 Comments

A & F QA O

Qatar Airways outlined
precautions the company
is taking to ensure safety
and hygiene standards
are increased on flights to
help passengers keep
safe.
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