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About this document

This document for LinkedIn Sales Navigator is intended to provide guidance on the future
direction of the product, and thereby enable you -- our valued customers and partners -- to
plan training, manage user adoption, identify interdependencies with technologies or
processes already deployed alongside LinkedIn Sales Navigator.

The following is an outline of LinkedIn’s general product direction and possible future
developments which may be changed by LinkedIn at any time, for any reason, without notice.
It is intended for information purposes only and may not be incorporated into any contract. [t
is not a commitment to deliver any material, code, or functionality, and should not be relied
upon in making purchasing decisions. The development, release, and timing of any features
or functionality described for LinkedIn’s products remains at the sole discretion of Linked|n.
LinkedIn makes no warranties, express or implied, in this document. The information in this
document is confidential and proprietary to LinkedIn and may not be disclosed without the
permission of LinkedIn.



Contact Creation

Enterprise SKU Only, CRM Sync for Salesforce Required




What's new?
Contact Creation in CRM from Sales Navigator

Contact Creation provides the ability for a user to create a
Contact record in Salesforce CRM from a Sales Navigator Lead
Page or Lead List.

Standard supported fields include:
s iyt *  Account
secom: *  Opportunity
*  Opportunity Role
* First Name (pre-populated from Sales Navigator)
— * Last Name (pre-populated from Sales Navigator)
* Job Title (pre-populated from Sales Navigator)
* Country (pre-populated from Sales Navigator)
United Sttes o A e Email
enai *  Phone Number
* Lead Source

Create CRM contact

Opportunity

Save as a lead in Sales Navigator Cancel




How it works: User Instructions

With Contact Creation, productivity is maintained by granting the option to
stay within your workflow and add contacts from Sales Navigator to your CRM.

m SALES NAVIGATOR HOME LISTS  DISCOVER ~ DEALS  ADMIN I m SALES NAVIGATOR HOME  LISTS  DISCOVER  DEALS  ADMIN

Q search for leads or accounts Advanced saved Search ® Q Search for leads or accounts Advanced

: . (X Login| Sakesforce
Marian Cho st ) EEI v saved V/ Saved | sss Marian Cho 15t 1 v & secue s nesesaestocecomec- 02812

Experienced design leader Experienced design leader

saved Search ©

Connect
| have passion for building visually attractive and functional user experiences for mobile and web

I have passion for building visual Marian’s contact info
platforms that people can enjoy and use with great ease. | design and work on sfk  ...see more Create CRM contact; platforms that people can enjoy .
Salesforce B (650) 872- 3681

© SanFrancisco BayArea 88 560 connections @D 210 shared connections E5ma  Add to another list Q SanFranciscoBayArea 88 B marian.cho@freshinc.com
Q (65  (650) 564 - 8347
Current (7 Principal User Experience Researcher at Fresh Inc. « 2yrs 6 mos Show View similar Current (7 Principal User Experience R Showall (9)
Previous ‘2. Lead User Researcher at Zoomjax + 4yrs 3 mos Previous "2 Lead User Researcher at Zoc Usemame
Activity Activity
Education . University of New South Wales + 2001 - 2005 Education .= University of New South We
. IE1 3 Messages . 15 3 Messages
Password
12 2lists i 2lists
- o D 4notes
/ Decision Maker ~ +/ HighPriority ~ «/ Anothertag  + Add tag / Decision Maker  / High| 2 4notes
_ Into Sandbox
Remember me
Highlights Highlights
Forgot Your Password? Use Custom Domain
What you share in common Your best path in Marian’s recent activity on LinkedIn What you share in common Irian’s recent activity on Linkedin
2mutual groups 1 Marian liked 2 mutual groups rian liked
You and Marian are both in the Great @ Why a simple shift in perspective can You and Marian are both in the Great Why a simple shift in perspective can
Design Tools Group and the User Claudia Mendoza - 1st i make a world of a difference Design Tools Group and the User i make a world of a difference
Experience Group Worked with Marian at Fresh nc. 3Likes + 2Comments Experience Group © 2018 saesforce.com,inc Al rights reserved. | rvacy 3Likes « 2Comments
Askfor an introduction Ask for an introduction
Seeall (4) See allintroduction paths (34) See more seeall (4) Seeallintroduction paths (34) See more

1. User clicks on “Create CRM Contact” from a Lead Page or Lead 2. User must sign into CRM if not already authenticated in order to
List abide by CRM permissions



How it works: User Instructions

With Contact Creation, productivity is maintained by granting the
option to stay within your workflow to add contacts to your CRM.

Match profile to existing CRM record

Salesforce records found related to this profile:

u Ms Marian Cho
User Experience Designer at Fresh Inc @ tch

Greater New York City Area

u Mariann Cho
User Experience Designer at Fresh Inc. Match

San Francisco Bay Area

u Marian Choi

Greater New York City Area

None of these match? Create CRM c( ntact

3. Sales Navigator will check if there are any existing Contact
records that may match the lead profile, to avoid duplication and
maintain CRM cleanliness. If there is a match, click “Match”. If not,
click “Create CRM contact” to proceed

Create CRM contact
Account & opportunity information

Account*

‘ Fresh Inc.

Opportunity

Opportunity role

Select opportunity

v ] Select role

Contact information

First name *

Last name *

‘ Marian

I ‘Cho

Country *

Job title

l United States of America

‘ l Experienced design leader

Email

Phone

Save as a lead in Sales Navigator

Users may proceed and create a new contact by filling out the
relevant form fields and clicking “Save”



How to enable Contract Creation: Admin Instructions

Sales Navigator Admins can maintain control of their organization by enabling the Contact Creation functionality for their
users. Note: CRM Sync for Salesforce must be enabled

mSALES NAVIGATOR HOME DEALS  LISTS B & .8 B mSALEs NAVIGATOR HOME DEALS LISTS DISCOVER ADMIN

Q_ Search by keywords or boolean Advanced search ¥ Saved Searches 7" Q_ search for leads or accounts Advanced saved Search §

Account Type B 0 Account Type H .
Admin Settings Admin Settings
CRM Settings CRM Settings
LinkedIn Campaign Manager Account Type LinkedIn Campaign Manager Account Type
Integration Sales Navigator Enterprise Integration Sales Navigator Enterprise
ROI Reporting Your subscription was granted by an admin on your team. Please contact them to make any changes to ROI Reporting Your subscription was granted by an admin on your team. Please contact them to make any changes to
your account. your account.
InMail and Messaging InMail and Messaging
Learn about your Sales Navigator features Learn about your Sales Navigator features
TeamLink™ TeamLink™
PointDrive CRM Settings han PointDrive CRM Settings Close
Seat Transfer Salesforce (@) Last synced on Augustless Seat Transfer Connected to Salesforce
) View details (@) Last synced on August 14, 2019
Advanced Integrations Auto sync all seat holders with CRM? Yes Advanced Integrations
Auto sync all seat holders with CRM? Yes
At which stage does your sales team consider an opportunity to enter Not sure
your pipeline? Accounts and Leads will be automatically imported to Sales Navigator for all seat holders with a matching
email address in the CRM.
Where do you store the value for a won opportunity? Not sure
- N
Enable Sales Navigator data to sync back to your CRM? Yes
i i 2
Allow contact creation from Sales Navigator? No At which stage does your sales team consider an opportunity to enter your pipeline? Not sure
Enable Data Validation? Yes Accounts and Leads will be automatically imported to Sales Navigator for all Open Opportunities past this

stage that are assigned to your users in CRM.

Leads will be suggested in Sales Navigator for the Leads assigned to your users in CRM.

LinkedIn Campaign Manager Integration Change

Connect Sales Navigator with your LinkedIn Campaign Manager Not Connected Not sure v

ROI Reporting Change Where do you store the value for a won opportunity? Not sure
Measure the impact Sales Navigator has on your deals Yes

Indicating where you store the value of a won opportunity allows Sales Navigator to size and identify the

1. Click on Admin-->Admin Settings 3. Confirm that the setting for “Auto sync all
2. Next to CRM Settings click “Change” seat holders with CRM" is set to Yes



How to enable Contract Creation: Admin Instructions

Enable Sales Navigator data to sync back to your CRM? Yes

Synced Sales Navigator data will not overwrite existing CRM data fields. Sales Navigator data items will be
added as tasks to your CRM'’s native task Ul, by date of creation.

View how synced Sales Navigator data will appear in your CRM
Sync back all data items (or specify specific items below)

InMails

Messages

Calls

Notes

Allow contact creation from Sales Navigator? No

Allows leads from Sales Navigator to be created into contacts in your CRM. Note: Requires "Auto sync all
seat holders with CRM" to be set to “Yes”, and also for your users to be signed into CRM.

Io Yes !
erect the LeadSource value that should be associated to Contacts created from Sales Navigator:

I Select lead source Yl\-l I
x

LinkedIn Sales Navigator
Online

Enal Menu option 3

Yes
Menu option 4
Link Menu option 5 Change
Connect Sales Navigator with your LinkedIln Campaign Manager Not Connected

4.

Scroll down to the section called “Allow
contact creation from Sales Navigator” and set
the toggle to Yes

Select a Lead Source value to associate to
Contacts created from Sales Navigator. This
picklist represents existing values in your CRM.
Setting a Lead Source value is optional

but recommended.

Enable Sales Navigator data to sync back to your CRM? Yes

Synced Sales Navigator data will not overwrite existing CRM data fields. Sales Navigator data items will be
added as tasks to your CRM's native task Ul, by date of creation.

View how synced Sales Navigator data will appear in your CRM Test Write-Back

Sync back all data items (or specify specific items below)
InMails
Messages
Calls

Notes

Allow contact creation from Sales Navigator? Yes

Allows leads from Sales Navigator to be created into contacts in your CRM. Note: Requires "Auto sync all
seat holders with CRM" to be set to “Yes", and also for your users to be signed into CRM.

o Yes

Select the LeadSource value that should be associated to Contacts created from Sales Navigator:

LinkedIn Sales Navigator v
il

ONo

Enable Data Validation? Yes

6.

Contact Creation is now enabled




Smart Links

Teams & Enterprise SKU




Introducing Smart Links

Smart Links will live front and center in Sales
Navigator, allowing users to:

Easily package content into one link
without leaving their workflow:

Users will be able to quickly bundle their
content into one link that can be shared
from Sales Navigator, InMail, or email.

Track how recipients are engaging with
content:

Users will be provided with real-time
insights on how recipients are engaging
with content. These insights can be used
to ascertain interest, personalize follow-
ups, and identify other stakeholders in
the buyer’s circle.

M saLes NnavicaTOR

HOME DEALS LISTS DISCOVER SMART LINKS

Q_ search by keywords or boolean

Your Sales Navigator Coach

-----o

EXPERT®

Your meter reflects actions you've taken
in the past few months.

Congratulations!
You're in the elite group of ﬁ
Sales Navigator experts i

See all actions

Who's Viewed Your Profile 104

+40% since last week

=

Advanced search v

Alerts Filter v

a Elaine Liew, a saved lead at IBM, posted a new photo

Diversity is beyond gender for sure ! Wish to share a little
personal experience | was once an alliance leader responsible for
Asia Pacific , | worked with many organisations across the regio...

B

Carl Wheatley, a saved lead, posted a new photo

PRODUCT DESIGNERS: Are you a PRODUCT DESIGNER and
interested in ENTERPRISE? Come work for FACEBOOOK!
#designers #uxdesign #bootcamp #ux #uidesign #visualdesign...

Tiago Paiva, a saved lead at Talkdesk, shared an update
Excited to partner with VARIEDY, UiPath and Amazon Web
Services (AWS)!

@ VARIEDY

Join us at our quarterly Tech Day happening THIS Thursday,
July 11th hosted at our Variedy office! Our partners from

UiPath, Amazon Web Services (AWS), and Talkdesk have bee...
UiPath, Amazon Web Services (AWS), and Talkdesk have bee.

Today

Jump back in
Based on your recent activities

Q  501-1000, San Francis...
Q  "Director" OR "Managi...
Q  "Director" OR "Managi...

Q. 501-1000, 1001-5000, ..

m Jason's Lead List

1 leads

Recommended leads

Based on your sales preferences s
Max Levchin - 2nd
Co-Founder & CEO at Affirm, |

Dismiss

Jeremy Stoppelm... - 3rd
¥ Entrepreneur
Dismiss

Seeall
See an



1. Access the feature 2. Create a new presentation
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Q_ Search by keywords or boolean Saved Searches ***
Smart Links + New Smart Link

Q_ search by keywords or boolean Advanced search v Saved Searches °°*

. i E= sKU comparison for Mike
Alerts Filter v | Jump backin 1 e No viewers yet
Ba = reated today
Elaine Liew, a saved lead at IBM, posted a new photo e R 2
P P! Q  501-1000, San Francis... " pilot docs for Erin - Optimizely a1
i ! F on June 4 ast viewed toda viewer
Your Sales Navigator Coach Diversity is beyond gender for sure ! Wish to share a little Created on J 4 - L d today
personal experience | was once an alliance leader responsible for
[ o Asia Pacific , | worked with many organisations across the regio... Q_ "Director" OR "Managi R
Onboarding proposal + timeline for Flexis 2 2viewers
EXPERTE 3 2 CreatedonJuned - Lastviewed on June 4
Your meter reflects actions you've taken o Q_ "Director" OR "Managi...
in the past few months.
.ﬂ Oustia West Coast pilot 2 2viewe
tonal A Createdon June3 - Last viewed on June 3 "~
Congratulations! Q  501-1000, 1001-5000, ' ' -
You're in the elite group of
Sales Navigator experts. i Carl Wheatley, a saved lead, posted a new photo R Flexis Prick
. i exis Pricing
See all actions PRODUCT DESIGNERS: Are you a PRODUCT DESIGNER and @ paacn LS 5, Createdon June - Lastviewed on June3 & 7 viewers
interested in ENTERPRISE? Come work for FACEBOOOK! E
Who's Viewed Your Profile 104 #designers #uxdesign #bootcamp #ux #uidesign #visualdesign.. )
Product screenshots for Erin @ EY 210
+40% since last week Recommended leads “~ = Createdonune2 viewers
Ba: our sales

. FY2020 roadmap for Lauren (Flexport) i
Max Levchin - 2nd B | oo Lot et onara1 & Bviewers
Co-Founder & CEO at Affirm,
Tiago Paiva, a saved lead at Talkdesk, shared an update & Dismiss )
. d " Dropbox EMEA pilot docs No viewers
Xcited to partner with VARIEDY, UiPath and Amazon Web m a rt I n S 3) CreatedonMay27 - Lastviewed May 28
Services (AWS)! 9 Jeremy Stoppelm... - 3rd
Entrepreneur :
@ VAREDY Flexdexpllot No viewers

Join us at our quarterly Tech Day happening THIS Thursday,
hosted at our Variedy office! Our partners from
eb Services (AWS), and Talkdesk have bee

Walkthrough:
Sales
N aVigato r m SALES NAVIGATOR HOME DEALS LISTS DISCOVER SMART LINKS [El E

Orkriow SmartLinks

Jul
July

UiPath, A Seeall

)

gﬁ SKU comparison for Mike No viewers yet

Created today

"1 Ppilot docs for Erin - Optimizely 2 1viewer
E Created on June 4 Last viewed today
T Onboarding proposal + timeline for Flexis 2 2viewers
2 CreatedonJuned - Lastviewedon Juned
Oustia West Coast pilot
¢ Createdon June3 - Last viewed on June 3 Copied to clipboard x
linkedin/smart-links/AQeliUn3fhshSALA
" “T"" Onboarding proposal + timeline for Flexis y
1file x 2 CreatedonJuned - Lastviewed on June 4 Modify Bl
Files are shai a a custom Smart Link and displayed within
a trackable viewing experience. Your profile picture and —_— .
name will be shared with recipients. Learn more = Product screenshots for Erin @ EY & 10viewers
Created on June 2
Title *
Test
@ FY2020 roadmap for Lauren (Flexport) & 8viewers
Content CreatedonMay 31 - Last viewed on May 31
B Screen Shot 2020-01-13 at 1.39.10 PM.png
Dropbox EMEA pilot docs

N No viewers
3 CreatedonMay27 - Lastviewed May 28

3. Add files MOCKS - Subject to change 4. Generate your link



5. Share your link 6. Recipient views link

[ ] |6 5 Pilot Docs for Flexis « ndesjard@linkedin.biz

Message Options

- Leonard Ferguson
9

M I:'ﬁ & B3 Pictures v

Switch Attach Insert Table ™ slonatire v
Background File  Link [ signature " Introduction to Flexis pdf

® Jeremy Sasson]

Subject:  Pilot Docs for Flexis .’;& t m O IntrOdUCtion
Tull v qum to Flexis

Hello,

Jeremy Sasson has shared

3 files with you HelloRyan,
Thank you for taking the time to speak with me today.

I have included some assets that summarize Flexis.

Resources include:
1. Aninfographic on the Flexis advantage
htt app.linkedin.c 3.t g,gonerr:nute video on the advantages of Flexis
N - e - ur website

I've put together some documents for you to help inform your decision on joining our pilot. You can access those documents h

| look forward to hearing your decision, I:sas?:ayou
Nicole (415) 111-1111

Smart Links
Wa I kt h rou g h . B Poversd b Linkedin

m SALES NAVIGATOR DEALS  LISTS  DISCOVER  SMART LINKS I—EJi A ¢ E

.
Jeremy Sasson N a V I ga to r
Q Search by keywords or boolean Saved Searches ***
LinkedIn SALES NAVIGATOR W kfl
o OW Sales Navigator Messaging

Conversations Bundles

€ Back to all bundles

Cheryl Nguyen L . .
Q A M‘, ,F v " . imeline for Flexis ‘ - ]
_ e 1 on June 5 Modify | Preview Copy link
ed on June 5
[ View profile

Jimmy Signer is viewing

) Cheryl Ngu&n accessed for 4 minutes Wed, Jun 5 at 12:13pm
Sales Navigator Overview < >
in Haven
) PerryAlvorado accessed for 3 minutes Tue, Jun 4 at 9:04am
~ Jeremy Sasson Fri, May 26 at 5:26am
What you can do next
—_—
® Viewed onboarding_proposal.pptx for 3 minutes
See more activity and gain deeper insights on how Jimmy Signer has
engaged with your presentation
k2 == Downloa case_study.pdf
® = Viewed case_study.pdf for 2 minutes

MOCKS - Subject to change

/. You receive an email when link is viewed 8. Access viewer analytics



Search Enhancements

Shared Lead Search, Saved Account Search




What's new?
Shared Lead Search

Share search - 2018 Sales Prospects

Share search with these people

Search for people in your Sales Navigator contract

(Q. Henry Butler
0 AiHuang
& vishal Jain
& TiaDerdy

search | just put together, thought you

0/250

Collaborating with a team to find new leads? Found a great
combination of filters that generated valuable search results?

Users can now share their lead searches with colleagues on
their Sales Navigator contract so everyone can tap into the

value of their search.

How it works:

* When sharing a search, the user can select one or multiple
recipients and add a note.

* The recipient will receive an alert that a search has been
shared with and may click to see the associated search
with the filters pre-populated.



What's new?

Saved Account Search

Searching for accounts is incredibly valuable for the subset of Sales
Navigator users who work at sales organizations with an “open
territory” plan. Users who have found an account search that works
for them, want the ability to save the search so they can re-visit it in
the future.

Users can already save lead searches in Sales Navigator, and
today we are adding the ability to save account searches.

How it works:

* When saving an account search, a user has the ability to name
the search, set an update cadence for new alerts, and view
their saved account searches.

* A user will also receive an email alert with more information
on the latest results of a users saved account search.



New Alerts

Job posting growth




What's new?

New alerts: Account Preparing to Grow

Sales Navigator Alerts provides you with relevant and unique
insights about accounts, leads, and relationships that make it easy
to understand, prioritize, and act. With Alerts, you can spend less
time researching and more time on selling and building

relationships.
Flexis is preparing for growth, job openings have acceleratedin ~ =.. This quarter we are adding a new Alert for your saved accounts:
the past 90 days.
A2 Internet o 1001-5000 employees

6 hours

* Account preparing to grow - this Alert is generated when
| View Account Insights there is growth in the number of job postings by a saved Acount,
indicating preparation for growth

To receive these types of Alerts, please make sure you have saved
Accounts. No set up is required.



Mobile Enhancements

Expanding app to all 7 languages offered on desktop,
filters with multi-select




What's new?

New languages offered on mobile app!

8:30

Q Personen und Unternehmen suchen...

Hallo Patricia
Al

mm. EXPERTE

Mitteilungen @

Armin Mattel, ein Mitarbeiter des gespeicherten Accounts Flexis, hat Ihr Profil
_ besucht.
" 25t

Lead speichern

Antelith wurde in den News erwéhnt
&t oiesen 10001+ i
4 5td.

Artikel anzeigen
a Jyoti Joshi hat folgende Liste mit Ihnen geteilt: Interessante Leads. .- Settore

1Tag

jilavoro 104 K p

3-1°
s Thilo Wilps neuer Marketingdirektor bei Fixdex X wus
, Bankwesen 10001+ Mitarbeiter resso Antelith

2 Tage

Q Cerca perso

=

Awisi @

Lead speichern

o | ROl b Bl e e B O R

i ir eine Kontaktaufnahme zu entdecken. X

AntonioM [ bl resso Fixdex
un accoun 7

il tuo profi Entscheider anzeigen
2ore
Alle Mitteilungen
Salval ¢

resso Ousita
Fortfahren

Antelith h: Basierend auf Ihren Aktivitaten
Adddd -
1 Servizi banc

060 A Astrid Pews - 1

Visuali icol " Marcello lozzi - 2°
isualizza articolo Marketing Director presso Itkix
Save
Camilla Di Marco (collega) ha
condiviso con te I'elenco Lead reattivi.
1 giorno

Salva questa ricerca .
Ricevi it g lead Salva ricerca
. . . Icevi una notifica quando nuovi leas
Visualizza articolo q

corrispondono a questo criterio

A = N 4 FH P = M > =

Our mobile app is now available in all 7 languages offered on
desktop:

* English

* French

« German

e [talian

e Portuguese
e Dutch

* Spanish

Your app will automatically update to be in the language you have
chosen in your phone system settings — no need to adjust anything!

Available for Android and iOS.



What's new?
FHitered Alerts

( Alerts

Filters Shared lists and

Sales Navigator Alerts provides you with relevant and

Filtered by Shares X
§ o unique insights about accounts, leads, and relationships that make
o it easy to understand, prioritize, and act. With Alerts, you can spend
[y less time researching and more time on selling and
6 building relationships.
ﬁ st Tanakashred  poc Leads Our mobile app is now introducing the ability to filter alerts on
Nevs - mobile and provide you the ability to select multiple customized
View Shares .
[ Vew ] views.
Jérémy Mata shared a post Changed jobs O
& Iiaor:‘?l:r": - VP, Worldwide Field Operations Changed roles D
Viewed your profie 0 A user will now be able to filter out relevant insights about their
(@8 Arold Arnoux shared a post Engaged with your content O ]eOdS, OCCOUﬂtS, Ond re]OtiOnShipS On the gO!

= =
‘ @ = = Clear (1) Apply
Home Discover Lists Messages
—— ——



lomepage Enhancements

Slide-in panel enhancements




What's new?

We are launching additional enhancements to the homepage experience aimed at improving your ease of use and maximizing

efficiency.

Alert details

Flexis raised mone
Cor

Y
nsumer Electronics « 501-1000 employees
sssss
Today

The Biggest Merger FinTech Has Seen To Date Just Happened
CapitalRaise10Lorg

Portland ugh fashion axe Helvetica, Echo Park Austin gastropub roof
party. Meggings cred before they sold out nger bag, ugh fashion
axe Pitchfork tousled freegan asymme
Neutra Whatever Blue Bottle irony 8-bit. Kogi ethnic ugh fashion axe
bicycle rights. Gluten-free Odd Future American Apparel pour-over
drinking.

View more

Account Funding News Slide-in panel:

All Account Funding News Alerts will now open into a panel
that slides out from the right side of the homepage, allowing
you to view the article without leaving Sales Navigator.

3 Saved leads at this account

. w Portia Wright, Jyoti Joshi, Hadya Khoroushi View all

CTA on Panel:

The CTAs on a slide-in panel, will allow a user to take action
from directly within the panel. They will be able to send an
InMail to saved leads with just two-clicks!



Usage Reporting Refresh +
- nhancements

Refresh ramp for Team accounts and Overview tab

Improvements




What's new?

Usage Reporting Refresh new features

m SALES NAVIGATOR

Overview Usage Effectiveness

HOME  DEALS  LISTS DISCOVER  ADMIN

Usage Reporting Overview

Groups and Users: All v Clear filters

500

Purchased seats ®

310 seats remaining to be used.
Assign seats

190

Invited seats @

52 seats pending activation.
Re-send invites

Current ‘Sales Navigator Coach’ levels @

75
45 .

Currently ‘Expert’ users 45

5% -

Currently ‘Beginner’ users

Your team’s Effectiveness @

Percentage active InMail senders

59«

of 138 active users sent 1 or more

Beginner  Intermediate Professional  Advanced

N

ju

" Exportcsv
Power Bl (coming soon)

Tableau (coming soon)

138
Activated seats @

Of the total 190 sent invitations, 138 users
have activated their seats.

Current levels

e Expert|62

® Advanced | 35

® Professional | 21
Intermediate | 14

® Beginner |7
Expert

Acceptance rate distribution

Over 16% (NN 38 users

InMails in the past 30 days

12%-15% ([ 20 users

8%-11% - 10 users

@ 1 ormore InMails sent

0 InMails sent

4%-7% [ 15 users

View effectiveness report

0%-3% (N 31 users

The new Usage Reporting experience is launching to Team SKU accounts in QL.
Team + Enterprise (ramped Q4) accounts are also getting 2 improvements.

Key additions:
®  3.tab navigation:
Overview: Seat, Coach Level distribution, and Usage and
Effectiveness overview charts (*NEW™)
¢ Usage: Basic activity analytics
®  Effectiveness: Selling-based activity analytics
New metrics:
In Reporting: InMail Acceptance Rate
In CSV export: Coach Level + InMail Acceptance Rate
®  linkedin.com tracking opt-out: Users ca opt-out of LinkedIn.com
tracking for blended metrics (*NEW™)
Chart filters:
Custom date range
Filter by group + filter by user
CSV export:
®  Access to the above filters
Filter out inactive accounts
New columns: Employee ID, Coach Level, InMail Acceptance Rate
New column headers to match Account Center
Access to Analytics Integration partners (Tableau + Power BI)

o
|(/)
X

Removed from Ul

Stillin CSV



What's New?

Usage Reporting Refresh GTM and value

Who will gain access: Team SKU gains access to Refresh + Enhancements and
ENT SKU gains enhancements. No additional actions required to turn on

[ ]
TN TV . DISCOVER  AD. 2 HH [ ) 9
i OHE BEAS LSS pscor ko Increase rep effectiveness
Overview  Usage  Effectveness — e New actionable insights to drive best practices within your team and
Ef'feCtivenE'SS Power Bl (coming soon) imprOve rep effeCtiveneSS
Date range: 8/15/2018 - 3/15/2019 v Groups and Users: All w Clear filters Tableau (coming soon)

Improve admin experience
Updated look and feel of Usage Reporting to give admins a more

InMail messages sent ®

26 . . . . . . 1. o o

B S A TopSusers I sent flexible experience that fits their company's individual needs
‘. Diane Tang 892

900 N
& Betty Morris 493

o WO
8 Deborah Hanson 425

0 ﬁ Josh Rautenberg 417

o Aug 2018 Sep 2018 " 0ct2018 | Nov2018 Dec2019 | Jan2019 | Feb2019  Mar2019 ’ Clark Kelley 373

InMail acceptance rate &

12.7« Top 5 users Acceptance rate
InMail acceptance rate

" Diane Tang 16.8%
13% 5 N
November 2018 @ eettyMorris 16.4%
o
8.7% 10%
‘Q Deborah Hanson 15.9%

s Josh Rautenberg 13.6%

0%
Aug2018  Sep2018  Oct2018  Nov2018  Dec2019 ~ Jan2019  Feb2019  Mar2019 ‘ Clark Kelley 13.2%



What's new?
Usage Reporting Refresh navigation, filters, and CSV export options

m SALES NAVIGATOR HOME DEALS LISTS DISCOVER ADMIN
Overview  Usage  Effectiveness Data availabfle up to Aug. 5th 2020
Export CSV I
Effectlve neSS Power Bl (coming soon)
Date range: 8/15/2018 - 3/15/2019 v  Groups and Users: All » Clear filters Tableau (coming soon)
InMail messages sent @

4,968 26 . Top 5 users InMails sent |mDrOV6d OI’QCIniZCIﬁOH Ond
Total InMails sent InMails per active user
[ 892 increased flexibility:
900 N o o
W @ setoyvoms 493 *New navigation
600 5
9 Deborah Hanson 425 ° NeW ﬁ]te IS.
300
€ JoshRautenberg 417 *Custom date ra nge
Aug2018  Sep2018  Oct2018 Nov2018  Dec2019 Jan2019  Feb2019  Mar2019 a Clark Kelley 373 ‘GI’OUp Ond UserS

‘New CSV export options:

InMail acceptance rate @ ‘ACCGSS obove fﬂters

12.7 % Top 5 users Acceptance rate .ACCGSS new AnCI]thS
InMail acceptance rate
9 DianeTang 16.8% |nteg rOt-ions
13% -
November 2018 & settyMorris 16.4%
8.7% 10%
e Deborah Hanson 15.9%

4.3%
? Josh Rautenberg 13.6%

0% . i ) ) ) ) ) ) )
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What's new?

Usage Reporting Refresh custom date ranges

mSALES NAVIGATOR HOME DEALS LISTS DISCOVER ADMIN
Overview Usage Effectiveness Data available up to Aug. 5th 2020
Export CSV
Effectlve neSS Power Bl (coming soon)
Datcrance 8/15/2018-3/15/2019 = Groupsand Uscr All » Clear filters Tableau (coming soon)
Last 7 days Start date End date
Last 30 days l 9/1/2020 B ‘ I 9/10/2020 B I
Top 5 users InMails sent
Last 90 days & September2020 October2020 - S Improved date range
Diane Tang 892 . .
Custom selection Su Mo Tu We Th Fr Sa  Su Mo Tu We Th Fr Sa i CUStom]ZOtlon:
2 3 1 2 3 4 5 6 7 )/O 5& Betty Morris 493 .N ‘t + ‘td t
45 6 7 8 9 8 9 10 11 12 13 14 e S LRI Sl el
% Deborah Hanson 425 oy e
11 12 13 14 15 16 17 15 16 17 18 19 20 21 range copoblhhes
17 18 19 20 21 22 23 22 23 24 25 26 27 28 § JosnRautenbers 417
24 25 26 27 28 29 30 29 30 31 5 P, a Clark Kelley 373
12.7 « Top 5 users Acceptance rate
InMail acceptance rate ’
Diane Tang 16.8%

13% '
November 2018 @ Betty Morris 16.4%
0/
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e Deborah Hanson 15.9%
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Aug 2018 Sep 2018 0ct 2018 Nov 2018 Dec 2019 Jan 2019 Feb 2019 Mar 2019 a Clark Kelley 13.2%




What's new?

Usage Reporting Refresh new filters detail

Q Search by group, user name or email

Groups @

Users

SELECTED

Q Search by group, user name or email

Click groups or users above to select a filter

All ) Groups

Select a group below to filter
(] Eastern Operations (10)

>
Western Operations (18) &
Northern Operations (13) )
Southern Operations (8) >
Regional Operations (14) )

>

Global Technical Cus... (10)

0O 00000

Global Sales Lead (18) b3

OR

Q Search by group, user name or email

Groups

Users @

SELECTED Deselectall

# Northern Operations (13)

@ Puja Chaudhary

Improved chart flexibility: Filter down to specific groups (added in
Account center) or specific individuals




What's new?

User opt-out for LinkedIn.com activity tracking

[ saLes NavicaTOR HOME

Q Search by keywords or boolean

£ Yoursettings

Account type

Sales Navigator Enterprise

TeamLink™
Manage your LinkedIn settings

Privacy preferences

Profile viewing options.

DEALS

LISTS  DISCOVER H A @ B

Advanced search « Saved Searches

Premium features

InMail™ messages

150 available

Select what others see when you've viewed their profile in Sales Navigator.

Note: These are separate from your LinkedIn.com settings.

O Your name, headline, and location

<. JohnDoe
@ Occupation Title

Geo location | Industry

O Private profile characteristics

Occupation title at Corperation

o Private mode

Anonymous LinkedIn Member

LinkedIn.com activities

Allow your company to see select data about your LinkedIn.com activities, including number of days
active, number of searches performed, and number of profiles viewed on LinkedIn.com
Note: The specifics of the activity, such as what you searched for or whose profile you viewed is not shared.

On ()

User level opt-out for Linkedin.com
activity tracking:

*Users can now choose to opt-out of
LinkedIn.com activity tracking in their
personal Sales Navigator settings

*Opting out of this tracking removes
their LinkedIn.com activities from
blended metrics in Usage Reporting

*This opt-out gives users increased
control over the privacy of their
LinkedIn.com activities

*The metrics impacted are Days
active, Searches Performed, Profile
Views



What's new?
Usage Reporting Refresh CSV export detail

Export Options

Current filters Clear filters
Date range: 8/15/2018 - 3/15/2019 w  Groups and Users: All w

Inactive Users

[T Include inactive users in the export

Export CSV

Increased control over CSV
export:

*Custom date filters

*Ability to filter by group and
user

*Ability to exclude or include
inactive users

New actionable details + insights in CSV
export download:

*Employee ID

*Coach level

*[InMail Acceptance Rate

*SSl still in CSV but no longer in Ul




SNAP Integration -
InsightSquared

Another Business Intelligence partner that's offering

Analytics Integration




What's new? <=

Integrating with |ns1ghtSquored to offer another Analytics Integration; specifically for marketing and
sales teams and leader

<

Nofilters (@ Save Filters

INSIGHTSQUARED

]

. ili . .
What are our weekly LSN activity benchmarks? il How many In-mails do | need to send to generate a meeting, opp, or deal
ast 90 Days Last 90 Days

LSN InMail Opp
LSN InMail Sent:  Meeting Schd. ~ Accepted : Meeting ~ Sourced :

/ \ i oo New SNAP Partner: InsightSquared

100 01 Dec 2019 118 12 01 21
Y \ 24 Nov 2019 13.0 11 01 29
v.
= K N\ " \ 17 Nov 2019 14.0 13 01 13
. v 10 Nov 2019 92 25 01 19
. R —t—
50 v. ~. v " * N,
) \ d . T N—
v v e
25 .
y .

What is it?

< . / N 27 0ct 2019 253 21 01 24
[ o~ o /'>,/' ¢2< \-/'_ 20 Oct 2019 10.7 41 0.2 16 . .
-Oct ‘:'UO! .Z:'UC\.Z:':‘Q':NOV 11-Nov. WQNOV Z;NOV ZfDSC QFDSC\(‘ 130ct2019 770 ' o v . SeO m] eSS]y OCCeSS L] n ked | n SO] eS N OV] gOtor
06 0ct 2019 100 11 0.1 22
o Al 29 Sep 2019 157 39 01 12

usage data on InsightSquared and enable sales

and marketing professionals to make better
decisions by equipping them with actionable,

<
"B = real-time intelligence on sales and marketing
il Sent  LSN InMail Acceptedeeting Schd. ~ Opp Sourced  Deal
Kay Medford
- I- Kay Medford . - S.
|
I
|
1
1

- I » Offers 7 workbook templates right out of the box

| » Specifically for marketing and sales teams
* Completely customizable

[ L]
=
[
]

SSI Breakdown by Rep - Top 5 Performers SS| Team Average SS| Team Average SSI Team Average



INSIGHTSQUARED

What's new? <

Integrating with InsightSquared to offer another Analytics Integration, specifically for marketing and

sales teams and leaders

LSN // IS2 Dash

SSI Breakdown by Rep - Top 5 Performers SSI Team Average SSI Team Average SSI Team Average =
This Week This Week - Total This Week - Brand This Week - Find
ssl This Week This Week

This Week

‘‘‘‘‘‘‘‘‘‘‘‘‘ . 15.06 15.47
6095 Establish your Find the right people
Ssi professiona | brand
eeeeeeeee I s
SSI Team Average it SSI Team Average
--_ This Week - This Week - Build

Engage [ Relationships
This Week This Week
10 20 20 40 50 60 70 80 %0 100 Engage with insights Build relationships
Es - the right p -
B Build relationships
SSI Breakdown By Rep - List View Which employees are most efficient with their LSN outreach?
This Week Last 90 Days
httpss//clients.insightsquared.com/reports/isn_ssi/ L. v.n... o o it
o " ) R <
SSI Breakdown By Rep - List View il Which employees are most efficient with their LSN outreach?
This Week Last 90 Days =
Establish your Findthe  Engage with Build Activity Ratios

Name ssi professional brand  right people insights  relationships

Vittorio De 812 195 203 16.4 25.0

Sica T T JesseEisenberg

Don Ameche ~ 78.4 21.0 16.9 15.4 25.0

aaaaaaaaa 774 16.6 19.7 16.1 25.0

Mark 74.0 185 152 16.0 244

Wahlberg

Ethan Hawke ~ 73.0 185 17.5 120 250 | KayMedford

William 71.0 18.1 20.0 103 226

Dema

Bette Davis 707 129 181 147 25.0

Edward 703 176 155 122 25.0

James Olmos

Omar Sharif 702 143 181 127 25.0

Richard Todd 70.1 141 179 13.8 243

New SNAP Partner: InsightSquared

Templates help answer questions like:

Who is using Sales Navigator?

How many InMails do | need to generate in order
to generate a meeting, opp, or deal?

How are my reps performing against goals?
Which reps are my top performers?

Who are my top performers in SSI?

What's the SS| breakdown for each pillar?

Which reps are most efficient with InMail
outreach?
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What's new?

We're sunsetting Sales Navigator for Gmail

Introducing LinkedIn Sales Navigator

Build better relationships by surfacing insights about you

prospects and customers without leaving yc

SALES NAVIGATOR Lite
Carmen France - 2nd
redent o6 1T at SolasrStash
» L0 -"f v'.‘Y;.
<]l Qurrers poston
f-;ln ot e
CE@mMY O
leebreakers
7 shared cosnecticons
Q . e .,——
9 o ~£D ' )

Werked at the same company

Sclarscage

Altended the same school

Yale Urtversity




