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REACH

ENGAGE

ATTRACT









Know your target audience. Gather content 

here.

Be ready to follow up 



SECTION 1:



Visit your LinkedIn Company 
Page 

Click the Pipeline Builder

Click “Create new page” 

Select your LinkedIn Recruiter 
contract by clicking “Change”. 



Upload a banner image 

Write a headline (required)

Write your body paragraph (required)

Identify a recruiter or hiring manager for 
the “Share contact info with” module1

Add rich media and an 
accompanying headline (required)

Identify up to three employees to 
highlight in Employee showcase. 

here

Minimum size: 732px (width) by 412px (height)

http://ppt/slides/slide27.xml


Get your new landing page link. 

Name your Campaign Folder 

Click “Preview” 



Commands: 

Tips 

● You can personalize your message by using the 
command “%FIRSTNAME%”. This will pull in the 
member’s first name from their LinkedIn profile 
and make content more relevant to viewers, 
increasing click-through rate.

● Always put the most important information (ex: 
job title, location) toward the beginning of your 
content.

● When using Sponsored Updates, copy your 
landing page link and sponsor a post by clicking  
the “Add a campaign” link.

● When using Recruitment Ads, reach out to your 
LinkedIn Media Account Manager to let them 
know your page is now live.

● As with all content, quality is key. Make sure 
your text is easy to understand and engaging.





They also 
leverage the highlight modules to feature 
perks, language skills they are looking for, 
and more to further target potential 
candidates



Their landing pages feature a video 
of their CEO speaking about the company’s 
strong outlook and the importance of their 
unique company culture.



SECTION 2:



Recruitment Ads Sponsored Update



Sponsored Updates

linkedin.com/ads

Click into your Sponsored 
Updates 

Select “Sponsored Content.” 

https://www.youtube.com/watch?v=_j-SphgF7O4
https://business.linkedin.com/marketing-solutions/ads
https://www.youtube.com/watch?v=_j-SphgF7O4
https://www.youtube.com/watch?v=_j-SphgF7O4


Select “Build a pipeline of talent using 
LinkedIn Pipeline Builder.” 

Name your campaign,

Choose the language of the post. 



Click “Sponsor selected content” 

Click “Create Sponsored Content.”
 

During this step, y



Tip

Clients have seen success by leveraging filters 
such as job titles, companies, skills, groups, 
and more. Keep in mind that you want to 
make your audience sizable enough to 
generate the lead volume necessary to 
build your pipeline.

Complete this form to 
set up your targeting. 



Set your total budget.

Now click “Launch Campaign” 

Set your own “Daily budget” 
set your 

own bid

click here

The bid you enter won’t necessarily be 
what you pay. 

 
watch this video

https://www.youtube.com/watch?v=_j-SphgF7O4
https://www.youtube.com/watch?v=_j-SphgF7O4
https://www.youtube.com/watch?v=XgXCYR6gUjg
https://www.youtube.com/watch?v=_j-SphgF7O4
https://www.youtube.com/watch?v=_j-SphgF7O4


● A quote from your 

employees or leaders

● Why your organization 

is a great place to work

● Exciting projects these 

candidates would be working on

● Career development and/or 

growth opportunities

● Accolades or awards your 

organization have received

● The growth your organization 

is experiencing and why

● Showcasing an employee 

from a team you’re hiring for



SECTION 3:



Sign in to LinkedIn Recruiter 

Click “Campaigns”

Click the name 

Go to the “More” menu

http://linkedin.com/recruiter


Tips

Toggle between different views of a candidate’s 
information:

Organize leads into project folders:

Add leads to a project folder:

Click the “Responses”







Headline 

Minimum size: 732px (width) by 412px (height)

Banner image 

●

●

Add rich media 
Featured media:

• Image:  

• YouTube video

Enter
• SlideShare presentation: 

Enter


