Determine Your InMail Strategy

When sourcing for talent on a social network, consider that the talent you’re reaching out to may not be
immediately seeking new opportunities. As such, approach talent with the mindset of starting a conversation. In
the event the recipient isn’t open to a new opportunity, they may know someone who is. It's important that your
message is carefully crafted to encourage a response, regardless of whether the position is right for them. A
networking opportunity today could lead to multiple opportunities in the future.

Select a Path

LinkedIn's rolling out a new Recruiter and Jobs experience to customers in 2019. This transition will happen

over several months.

Click the image that matches your Recruiter home screen to access learning for your current experience.
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Explore the latest product updates
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Get Started

Follow candidates to get updated on their profile changes. Some people you may want to follow:
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Lou King, Test Lead at Nobbies

Save a search to get notified when new people match your criteria. Be the first to find new talent!
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Post a job to attract top talent from millions of people on LinkedIn
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Max Lotz
Enigma Corporation

Recent projects

Projects  Jobs  Reports

Recent projects (10)

72 Technical Writer - LA 10: 91206252
Greater Los Angeles Area « Created 2h ago
Recent jobs Owner: Max Lotz

8 14 candidates in pipeline

@ Pprovide feedback

Profiles (2
San Francisco Bay Area s Created 3w ago
® Review feedback Owner: Karina Bieker

Profiles 2 26 candidates in pipeline

¥¢ Type Designer - Portland OR 1091292912
Portland, Oregon Area » Created 3h ago
Owner: Max Lotz

2 7 candidates in pipeline

Y7 Art Director - SF 10: 250067690
San Francisco Bay Area « Created 4w ago

Owner: Max Lotz
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People You May Want to Hire

Start searching for candidates and sending
o receive recomnr on people
you may want to hire

Project Activity

Animator in SF
Last updated: May 9, 2018
1 profile

0 contacted

0 reviewed

Sales exec top 25
Last updated: Jun 6, 2018
25 profiles
+ 0 contacted
0 reviewed

Account manager
Last updated: Jun 5, 2018
0 profiles

0 contacted

0 reviewed

See more »

Job Activity

Software Specialist-202

San Francisco, Califoria, United States - Expires:
Dec 19,2018

1view « 0applies

Q_ starta new search here % Jay @ &

View all

Viewed 34s ago

Y7 Instructional Designer - San Francisco 0: 259945706

Viewed 3m ago

Viewed 4m ago

Viewed 2w ago
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https://business.linkedin.com/talent-solutions/customer/new-recruiter-and-jobs

Legacy Recruiter and Jobs Experience

Minimize the message window to review profile details
and create a more personalized message.

Choose a
template that you

Keep your New InMail message a2 X or your team
SUbjeCt short To  Colene Kremers Personalize your InMail a have created.
. . Mentioning what you have in common can
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’ what you have in
SeleCt a No Salutation ™ Connections in common E common. Use
i | am currently working with a design team who are looking for an “' Darla Reem e .
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i - Leaming Devel from O i I th .
?opr.ptLOepg:rzon E:gﬁrlence earning Developers from Oceanic are always the gr ERrif-lt—.ra”Sn. : to personallze
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increasing demand from their clients to make leaming materials F Carson Ealing
ContaCting that are maore engaging and mare exciting. w Sr. Account Manager your message.
| understand you run a very busy schedule — if this sounds Groups in common
interesting, please share 2-3 times that could work for you to Training M ; Sh
catch up. this week or next. B e are yOUf
The eLearning Guild avallablllty and
Customize Karina Bieker CErETIE | 1EE TR save tlme When
. Talent Acquisition Specialist schedulin
your Slgnature Enigma Corporation . g .
for all your meetings with
messages send  JCAR busy candidates.

Implement Best Practices

Save candidates to a project before you reach out for better tracking of those you’ve contacted and to prevent
duplication of efforts within your team. When you compose an InMail message:

= Consider your first message to be a conversation starter.

» Be brief and to the point.

= Adopt a conversational, enthusiastic tone.

= Focus on finding out candidate availability and interest in a new opportunity.

= Use the filters in Recruiter to customize your message or template to reflect something about the
recipient’s experience.

= Avoid sharing the job description or requesting a resume in your first message.
= Don’t be afraid to ask for referrals if the recipient isn’t interested or available to make a move.

InMail versus Email

You have two options for communicating with talent via Recruiter: InMail and email. If you use InMail, you can
track your response rates and measure the effectiveness of your communications. If you have member email
addresses, you can choose to send email, however, you will not able to track their responses.
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New Recruiter and Jobs Experience

Keep your subject
short and inviting.

Would you be interested in chatting

Hello, Cary,

| am currently working with a team looking for an exceptional
Project Manager. | came across your profile and was impressed

with your experience in App Development and Social Media.

| realize that you are extremely busy, but was wondering if you
would have some time in the next week or so for a chat.

Let me know!

Reed Davidson

Compose Message X
Q Search for a template @
To Cory Martinez Free to InMail (@
l ®

— Choose a template that
you or your team have
created.

Customize your
signature for all your

Iqsert a variable Matching professionals with opportunity 4 @ | messages.
(firstName, lastName,
or fullName). —o{} e Attach a file to your

message.
Save the current

message as a template
for future use.

® Save as new template

Implement Best Practices

Save candidates to a project before you reach out for better tracking of those you’ve contacted and to prevent
duplication of efforts within your team. When you compose an InMail message:

= Consider your first message to be a conversation starter.

= Be brief and to the point.

= Adopt a conversational, enthusiastic tone.

= Focus on finding out candidate availability and interest in a new opportunity.

= Use the filters in Recruiter to customize your message or template to reflect something about the
recipient’s experience.

= Avoid sharing the job description or requesting a resume in your first message.
= Don’t be afraid to ask for referrals if the recipient isn’t interested or available to make a move.
InMail versus Email

You have two options for communicating with talent via Recruiter: InMail and email. If you use InMail, you can
track your response rates and measure the effectiveness of your communications. If you have member email
addresses, you can choose to send email; however, you will not be able to track their responses.
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